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MOC ACHIEVEMENT

The Ministry of Commerce (MOC)'s
accomplishments in  2014-2017 are
considered to be highly successful
during the period of the National Council
for Peace and Order (NCPQO) and General
Prayut Chan-o-Cha’s government even
though in the last 3 years, there were a
number of fluctuations, uncertainties and
risks, such as global economic slowdown.
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t the time, Thai economy and trade situation were critical due fo the
A slowdown of exports, low economic immunity, low business confidence
and competitiveness. Moreover, on the consumption side, consumers
faced high living cosfs and limited market channels of high quality goods
that were sold at lower prices. The value of the agricultural products waos
low and there was not much market for them. Altogether, these created
unbalanced economic structure. The income gaps between local economy
and urban economy did not shrink. Many local business owners or farmers
could not be fully self-reliant. Furthermore, the integration among the public,
private and people sides wos still ot the low level. Therefore, with all of the
above mentioned, in order fo solve the problems, there are the needs to
Demand Driven market and Value Creation strategies. The new economy
with high-technology. innovation and creativity with the appropriate use of
commercial business value-chain could fremendously assist fo alleviate such
problems. In addition, the Ministry of Commerce will operate strategically
as well os fransparently in order to manage the rice stocks and other
issues to ensure that Thailand will receive the benefits as a whole country.

From the challenges that was addressed earlier, the Ministry of
Commerce, which is the main authority that is responsible for the commerce
and trade aspects, has worked fremendously on the issues. The MOC
achievements matched well with the govermment's vision: “Stalbility, Prosperity
and Sustainability” and the policies on Thailand 4.0. With this in mind, the
MOC has both active and passive economic strategies to accomplish the
MOC's vision: “New MOC: Fast, Transparent, Foreseeable and be with the
people”. In this case, the MOC dlso has a long-term 20-year plan that is
in line with the National plon in order to drive the commerce and tfrade
aspects of the economy in long-term. The plan includes the participations
of farmers, entrepreneur, consumers and the authorities. However, the
authorities will not act as the regulators but would rather be the facilitators
fo assist businesses, especially SMEs, farmers and local businesses, on

business development and market expansion. Moreover, the assistance will
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also include the enhancement of free frade mechanism that is fair and
efficient. On the consumer side, the MOC will help to facilitate on living
costs and variety of product choices. Furthermore, the MOC also aimed
to develop local economy. In order to achieve this, the MOC will use the
principles of Sufficiency Economy to strengthen the local economy from
within. This will work in parallel with the intemational trade development
(Connect to the World) which include both border frade and export. In
addition, the MOC calso emphasized on outward investment, which would
be strengthen by doing strategic partnership, especially with the CLMVT
group and important trading partners, such as China, USA, Japan, Europe
and other high potential markets as well as the city focus markets.

Moreover, the Ministry of Commerce has worked on the rice stock
management. The rice stock from previous govemment scheme has already
reduced and nearly all of them has been successfully managed. The MOC
used market driven, creative economy and value-chain strategies to drive
the positive changes. Furthermore, the MOC also sees the importance of
service based economy and new economy that will become the main
driving force of Thailond 4.0 that emphasized on “Less for More” strategy.
With this mechanism, Thailond would become more immunized from the
volatile global economy. In order to manage all of these, the public side
also needs to integrate and cooperate with other public authorities, private
sector and people. For example, the program that large corporations
support other smaller businesses to develop and expand the markets to
other countries assisted to boost Thailand’s competitiveness (Stronger &
Grow Together) while nobody is left behind.

The results of the policies and schemes in 2014-2017 could be
concluded as highly successful. The works of the Ministry of Commerce
include important policies such as interational trade, rice stock
management, agricultural products, living costs, local economy, business
development, frade facilitation and the integration with other authorities,

private sector and people.
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SOCHI MAY 19-20, 2016

POCCHSA — ACEAH CO4YM 19-20 MAA 2016

ASEAN — RUSSIA

n Q1/2014, Thai export contracted by 1.4%.
I Therefore, to alleviate such obstacle, the
Ministry of Commerce worked on the urgent
export strategies. As a result, the first half
of 2017, export revived at 7.8%, the highest
growth in 4 years. This also implies that
Thailand’s  competitiveness improved. The
Ministry of Commerce is confident that the
export will grow at 5% for this year.
Moreover, Thailand’s market share
increased. For example, in 2016, the market
share was 2.54%, increased from 1.95%.
The market share in the US, European and
Japanese markets increased fo 1.35% (from
1.16%), 1.18 (from 1.00%) and 3.32% (from
2.68%). respectively.
The border trades and exports to CLMV
and ASEAN also grow continuously. In 2016,
the value of border trades totaled at 1.5
trilion baht. Therefore, in 2017, it is expected
that the border trades will reach 1.8 frillion

baht. It is noteworthy that the border trade
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POCCHA — ACEAH

ASEAN — RUSSIA
SOCHI 2016

There has been a rise
in the market shares in
almost all markets, with
2.54% market share in
China in 2016.
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statistics still have not include the informal
border trade, which is expected to be large
as well. For the CLMV markets, in the first half
of 2017, the growth rate was at 15.5%. If is
expected that for the whole year of 2017,
the growth rate shall be at 6.4%.

The investment abroad from Thailand
has also expanded. In 2016, the accumulated

investment abroad was 94.3 billion USD. The

investment in CLMV was valued at 11.6

billion USD or 12.3% of the total investment

abroad. The growth rate was at 73%, much
higher than that of the total investment
abroad growth rate which was at 37% in
the last 3 years. Furthermore, businesses and
investors also diversify their investment to
other economies (Diversification).

The situation of export improved
sequentially as a result of effective policies
and strategies, such as the rapid expansion
of export market. The representatives of the

Ministry of Commerce facilitated to open
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wider markets in ASEAN, China, Japan South
Korea, Russia, United States of America,
United Kingdom, France, lItaly, Iran, V4
group (Hungary, Czech, Poland and Slovak).
Moreover, there were plans to support exports
in the regional market as well in order to keep
the original export destinations in parallel with
the opening of the new markets. These new
markets include the City Focus market, the
cooperation between large businesses and
SMEs, the B-B, the high-level market, Niche
Market. In addition, the Ministry of Commerce
supported businesses to make the most use
of the international trade events and online
markets. For the CLMV markets, there were
policies and strategies to enhance border

trades with CLMV, for example, there was the

CLMVT Forum, Young Entrepreneur Network
Development Program (YEN-D Program),
Border Trade Expo, CLMVT Knowledge Tank,
the support of Outward Investment which
included supply chain investment and
business relation enhancement, such as
CLMVT Executive Program and AEC Business
Club. In addition, the creation of strategic
partnership is also important. This is to
enhance the good relationship in both G-G
and B-B levels. With all of these, there are
much more opportunities to invest in high
potential markets. This could assist to expand
trades to other countries in the region.
Moreover, with the negotiations on FTA, the
enhancement of the quality of Thai products

and the increment of value-added through
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creativity and innovation, Thai products will
be even widely excepted in both regional
and global levels. There are guarantee
stamps such as Thai Select, T/M and DEmark
to support those high quality products.

In addition fto the assistance on
the connectivity, market expansion and
outward investment issues, the Ministry of
Commerce also see the importance of the
business and entrepreneur development.
This could contribute to upgrade Thai
businesses to global market. In order to
achieve this, businesses need to use Demand
Driven mechanism through the supports
of DITP offices and Commercial Sections
in 62 countries. Businesses could have the
beneficial information to upgrade their
creativities that will match perfectly with the

demand in the targeted markets.

Page 17



WamsAINiUNUAAYUDINSNSIOMIEUBE Sou o U WWW.moc.go.th

N1SSs=u18d1d RICE STOCK MANAGEMENT

mnamummﬁua:amwﬂtym;ﬁmmﬁwaﬁaﬂmﬂ‘imqmi%’uéﬁﬁw The Ministry of Commerce needed to urgently solve the problem
UBHTLNANBUNT o ENUAL NITNTIMUUEABATUA a0 UN90] of 17 million tons of the rick stock that was accumulated since the
Usurasandluinaiusana wiunisaiuulaunes previous govemment scheme.
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Wi’rh the transparent, cautious and
honest works of the MOC, the 12.7

million tons of rice stock (value at 0.115

trilion baht) was already managed. The rice
stock of approximately 2.5 milion tons that
are still in the stock will be managed out of
the stock rapidly. This implies the successful
work of the Ministry of Commerce within the
past 3 years. Moreover, the trend of both
local and international price of rice increase

sequentially.
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ma’lﬁamummﬁﬁﬁuﬁﬁmwmﬁmmmﬂﬁil’ma:“l,ﬁﬁmmau@ai:wdw In the situation of the plunge in prices of agricultural products and
NI9NARALAAN mﬁi@\‘l%‘/‘l_lL‘ljﬂ\W’m ﬁmﬂ%qﬁmmﬂuﬁaﬁﬂ (Supply the unbalanced production due to the use of supply driven strategy,
Driven) ﬂizmi"J\iW’]ﬁﬂjmﬁLédLLmﬂJanﬂuﬂﬁinijﬁuuﬁma‘m’:‘ﬁh\iG] the Ministry of Commerce urgently solve these issues through several
il smanstianglammnzay policies.
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or example, for the price aspect, the
F government worked on the whole loop of
the rice production fo enhance the efficiency
in the production and the marketing. This
included the search for the expansion of rice
market abroad and the support of innovation
that will add more value to rice. For instance,
the change of rice as a consumer good to
become one of the innovative products.
Furthermore, there are government schemes
that helped farmers to be able to keep their
income level not to be less than the income
from the previous rice scheme. There are
supports to lessen the costs of production,
for example, the costs of fertilizers, pesticides,
harvest machines, etc. The costs during
the harvest period and post-harvest period

were adlso supported. These assistances were
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carefully done and they neither interfere with
the market mechanism nor any agreement
between countries. As a result, Thailand could
still see the increase in rice export as well
as keeping the price stability domestically.
In addition, the Ministry of Commerce also
did the online business matching, businesses
and agricultural product innovation supports,
Thailand Rice Convention 2017 and THAIFEX-
World of Food Asia 2017 to push forward
Thailand to become the global center of
research and innovation on rice and food.

The Ministry of Commerce emphasized
on ‘less for more” principle. This could
be done through the use of technology,
innovation and creativity. Hence, the
MOC established Institute for Agricultural
Product Innovation (API) to first assist on rice
innovation and will expand to work on other
agricultural products in the future. This will

help to enhance the value-added on the

organic agricultural products, Gl products

and high-quality milled rice.

As a result, Thailand could become
the rice exporter champion again in the
year 2014 and the best rice champion in
2016. Furthermore, the export price of rice
increased. On the one hand, this was a result

from the rice stock management and the
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online business matching. For this year, the
export of rice is already at 4.5 million tons. It
is expected that the rice export could reach
the target of 10 million tons this year. This will
also enhance the domestic rice price stability.
The farmer’s income could increase 2,000-
2,700 baht per ton due fo the supports on
farmer’s schemes and price stability of each
type of rice. On the cost of production side,
farmers could reduce costs by approximately
1,100 baht per rai, while on the revenue side,
farmers could receive the increase in price

of each type of rice. For example, 13,000

baht per ton for Jasmine paddy rice, 11,300
baht per ton for Pathumthani paddy rice,
10,500 baht per ton for non-glutinous rice in
the husk and 13,000 baht per ton for sticky
paddy rice.
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For the works on other significant types of
agricultural products, such as cassava, corn,
rubber and palm, the Ministry of Commerce
has also succeeded. For instance, for the
cassava, there were schemes to enhance
the production efficiency, which included the
use of dropped water to increase outputs,
the reduction of the interests on loans to
slow down the harvests, the support of
organic cassava, the use of clean energy
and the assistance on the processed cassava
to become plastic and bio-packaging. As
a result, the stability of cassava price was
better. The income for cassava farmers

increased and the value of cassava export
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was approximately 30,000 million baht. For
the rubber, the MOC organized the activities
to assist market expansion, for example,
organizing groups of leaders to visit Thailand,
business matching, infernational exhibition
and infernational negotiations. As a result,
rubber price increased and currently the
price is at 76.09 baht or increased by 22%
compared to the last 3 years. In addition, for
the corn, there was a scheme to manage
the imports of raw materials to be used as
the substitutes of corns that are used for
animal feeding.

In the future, the Ministry of Commerce
will push forward the farmers fo be able to
contfinue agricultural aspects sustainably.
They will have to connect with businesses
as well as to be able to create value-

added products that matched with market’s

WWW.moc.go.th

The Ministry has
been pushing
farmers towards
sustainability,
creating business
connections,

and increasing
the value of
their products
according to the
market demands.
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demand. The farmers need to transform from
traditional farmers to smart farmers. This is in
order to be able to connect with business
and value-added creativity as well as
producing the products that are in demand.
Moreover, the infegration with the public
authorities is also significant. Alfogether, the
organic agriculture will be supported. For
example, the establishment of ASEAN Organic
Federation, Institute for Agricultural Product

Innovation (APl and New Economy Academy

(NEA) to support value-added innovations.
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Economy Academy) A84N9¥NIIIWIIAE
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COSTOFLIVING

The cost of living has been an issue for years and commodities
are unlikely provided to consumers at reasonable prices. This results
in a low level of consumer confidence, which recorded at 28 in
the first quarter of 2014, and inflation rate was at 2 percent in the

same period.
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he Ministry of Commerce has actively
Tolleviofed this issue through cost of
living regulations ranging from specifying 47
administered and 226 monitored commodities
and services to investigating prices in the
markets both in Bangkok metropolitan and
other provinces on weekly basis (3 times a
week). This aims to prevent any consumer
exploitations as well as price iregularities.

“Smart Consumer” project was
infroduced to connect local stores and
their network to the market as well as to

promote their significance in wholesale and

retail business. More than 20,000 local shops
are included nowadays. Moreover, other
two projects were initiated under the Thong
Fah scheme — “Pracharat Blue Flag” project
and “Low-Price Blue Flag” project. Pracharat
Blue Flag project is joint cooperation project
with leading manufacturers of consumer
goods and aims to supply essential consumer
items via local stores. 4,000 local stores have
participated in this project while the optimal
target is set at 6,500 shops. Furthermore,
Low-Price Blue Flag project targets to support

low-income households with necessities af
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affordable prices. Asides, among more than
12,449 of “Noo Nit” food shops, which sell
ready-made meals for less than 35 baht a
plate, 459 shops were upgraded to “Noo
Nit” star-rated.

Although the Ministry of Commerce has
intensely tackled with this issue, only

41 percent of total household expenditures
are under the price administration of the
ministry.

This results in relatively significant level
of the cost of living. According to a cost of
living survey, households consume a variety
of commodities mainly necessities for living,
which accounts for 41 percent from total

expenditure. This includes Transportation and

Communication such as public fransportation,
motors and vehicles, and mobile phone
services (approximately 24 percent), Housing
such as shelter rent, electricity, household
supplies (23 percent), Medical Expenses and
services (6 percent), and Education and
Recreational services (6 percent). However,
prices of those items mildly increased due to
an effective price administration of the MOC.

Meanwhile, consumer confidence
increased compared to those in the past
three years (consumer confidence index in
Q1/2560) was af 39.4). This aligns with the
fact that the Ministry of Commerce has
implemented activities to support consumers

providing them better alternatives for cheap
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Uaninangaunsdumuazusnisianiumae there are “Smart consumer” project, and

nnsasadmluaHIuLeL lus s AUNs i “Pracharat Blue Flag” project, *Noo Nit (star-

Tuaedaeas ol - . rated)” project. Moreover, “Low price map”
application was launched to guide people
where they can find specific commodiities
with price less than 20 — 40 baht. This
significantly lessens households’ cost of
livings by more than 86,300 million baht and
increases money circulation in the economy
by 269,000 million baht.

Last but not least, the Ministry of
Commerce has additionally administered and
monitored product quantity to assure that there
is adequate amount in the market. Asides,

the ministry has continuously investigated
possible consumer exploitations such as
unreasonable price increases. More than
960,00 cases were detected and prosecuted
so far — contributing to price stability ranging

between 0.2 — 1.9 percent.
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DEVELOPMENT OF LOCAL
ECONOMY AND COMMUNITIES

From an unstrengthen local Thai economy, imbalanced economic structure, and
social disparity between urban and rural areas, Ministry of Commerce (MOC) has
redlized the problem and has adopted a policy to strengthen trade mechanisms,
especially promoting local and community market to link with other economic
activities, including the development of Talad tfong chom" — a must visit market
where local communities reflect their own unique identities and cultures for tourist

attraction, which now have total of 128 places.
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s well as development of "Farm outlet" -
A an agricultural product distribution centers
as source of distribution for farmers, which
now have 42 places in fotal. The Ministry also
established “Magnet Market” — a market which
mainly provide specific products associated with
local tourism such as fruit market, fishery market
and omamental fish market, for example,
Durian market has been established in major
Chinese tourist destinations such as Chiangmai
and Phuket provinces. “Rice market” was also
established to be trading center that supports
rice farmers, as well as “Frontier market” to link
with neighboring countries and other countries
among region. Moreover, Ministry of Comnmerce
also applies "One Roof” and “Mini MOC”
(a regional commerce sector) management
systems to align and integrate regional
commerce sectors for supporting the local
economic development. “Mini MOC” is thus

represented the work of Ministry of Commerce

ECONOMY -

«V

ns:nsauw'f'gh .

ASWAWIBLIZVIAGET

r.

in the regions, tfogether with provincial office
of commerce, fo help drive local economy
by promoting business party integration and
business development. It also creates awareness
and alertness in local economic development
through various channels including “Local
Economic 4.0 festival.

In addition, the Ministry of Commerce has

also given priority fo entrepreneur community

WWW.moc.go.th
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One Product : OTOP)
economy, together
with promoting Thai wisdom simultaneously
by selecting 620 entrepreneurs with 3-5 stars
of "OTOP Select" products in 77 provinces fo
expand info domestic and foreign markets.
"OTOP Select” products have been sold at
Suvarnabhumi airport and earned no less than
70 million baht per year, generated sales value
of 200 milion baht approximately from year
2014-2016. This project also on process fo extend
to Phuket infemational airport. A geographical
indication (GI) products registration is one
of the important key policies that can add
value to ifs products and generate income to
community. During May 2014-July 2017, Ministry
of Commerce has registered 28 Gl products
in 20 provinces such as “Thep Sadet” coffee
(Chiangmai), “Pala-U” durion (Prachuap Khiri
Khan), “Bangchang” chilli (Samut Songkram),
“Banka” pineapple (Ratchaburi), “Pon Yang
kham” beef (Sakhon nakom), efc. As a result,
there are 79 products in 54 provinces have
been registered to be Gl of Thailand in total.

Besides, 5 Thai GI products have been
registered and received protection in foreign
countries, which are “Doi Tung” coffee, “Doi
Chaang” coffee, “Khao Sangyod Muang
Phatthalung” rice (in European Union), “Thai
Silk Yarn” (in Vietnam), and “Lamphun Brocade
Thai Silk” (in Indonesia). Other 4 products
are being in the process of registration in 2
countries, such as “Lamphun Brocade Thai
Sik” (in Indic), "Khao Hom Mali Thung Kula
Ronghai”, “Phetchabun Sweet Tamarind”, and

“Tubtim Siam Pak Phanang Pomelo” (in China).

The Ministry is now promoting Gl standardization
certification for infemational recognition in 11
products, such as “Khao Jek Chuey Sao Hai”
rice, “Tubtim Siam Pak Phanang Pomelo”
“Samut Songkhram Lychee”, “Phetchabun
Sweet Tamarind”,  “Doi Tung” coffee, “Doi
Chaang” Coffee, for consumer confidence
and frust in Thai Gl products both in domestic
and infemational markets. Currently, the Ministry
of Commerce is promoting Gl registration
for other 20 products and collaborating with
European Union (EU) and Food and Agriculture
Organization of the United Nations (FAO) to
push forward quality control system for 2 Thai
Gl products, namely “lsan Indigenous Thai
Silk Yam”, and “Sakonnakhon Mak Mao Berry
Juice”. Moreover, the promotion campaign
for Gl registration has been continuously
conducting in 9 provinces. Gl products in-depth
database has been carried out, totally 71
products of 51 provinces for market promotion
as well as upgrading the products and the

locdlities to be fourism aftractions, creating

opportunities for social enterprises and local
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entrepreneurs. Gl cormers have been set up

in shopping malls, fotally 53 places. This has
resulted in enhancing marketing channels for
small farmers. Trade promotion activities for Gl
products have been continuously run, totally 17
times, creating more than 350 social enterprises,
over 200 milion baht revenue, and public
relation to make understanding of GI products

to people through television media, published

WWW.moc.go.th

media. These all activities have led to expand
business of Gl products to be exceeding 3,700
milion Baht.

In developing such local products (OTOP
and GI), MOC has put focus on promoting
utilization of technology, innovation, wisdom
and creative idea fo create added value,
expand local business to domestic and global
market, and also create awareness in the
importance of local economy development to
grow fogether through various media channels
including the “Local Economic 4.0” festival.

The Local Economy policy through the
above-mentioned trade promotion is the
mechanism to promote local economic
activities and to link local products and services
to tourism sector, generate income, fulfill and
balance Thailand’s economic structure, create
local markets and new market models. These
are the way to serve MOC's objective; to have
local entrepreneurs, SMEs produce the products
that meet demand. MOC tries to develop
ecosystem from having good products, places
to sell, competitive marketing channels, making
entrepreneurs be competitive in the market,
which will lead to the ultimate goal of MOC
that is to have farmers, local communities and
entrepreneurs strong in order fo be self-reliant
and have economic immunity. This is the way
to lay a foundation of Thai economy. Strong
local economy is conclusively the foundation of
the pyramid that is the strong base of Thailand’s

economic sustainable development.
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hai businesses from entrepreneurs, SMEs,
chlrmers, and community enterprises
lacked the ability to compete, especially
the knowledges of how fo fum technology,
research, innovation, and creativity into
commercialisation.

Ministry of Commerce has solved the
issues through means of Demand Driven
and Value Creation approaches in line with
market demands, and linking the entire
value chain covering agriculture, industry,
and service sectors. In addition, the Ministry
gives emphasis on Service Based Economy
and New Economy development, by bringing
technology, research, and innovation into
commercial utilisation, and promotes data
analysis for business development especially
in analysing customers” demands in target

sector which will act as the very first step

towards understanding customers, including

Alinduas natt

oz unaeinial

IfAllgMnSSk
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understanding their behaviours and product
needs in order to design business strategy,
create brand signature, and develop product
or service. And the Ministry links business
sectors from Start-ups and SMEs together
through Smart Start-ups project.

Resulting from the Ministry’s initiatives,
the business expectation index is improved
(business expectation index at the first quarter
of 2017 has risen to 45 points). Business
competitiveness has been developed, in
particular regarding mindset fransformation
towards “Less is More”, Demand Driven, and
Value Creation approaches. The Ministry
has, as a result, granted the WSIS Prize
2016 from the United Nations in Capacity
Building category. The Ministry has also set
up MOC Business Solution Center (MOC
BSC), composed of Intellectual Property

Innovation Driven Enterprise Center (IP-
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IDE Center) by Department of Intellectual
Property to promote intellectual property
creation in line with market demands, New
Economy Academy (NEA) by Department of
International Trade Promotion as an institution
fo nurture the potential of SME businesses
at all levels, Business Advisory Service (BAS)
by Department of Business Development to
coach and give advices to Thai businesses to
improve their levels of competitiveness, and
Thailand National Trade Repository (Thailand
NTR) by Department of Trade Negotiations
tfo serve as an informatfion gateway on
import tariffs, FTA preferential tariffs, rules of

origin, national trade and customs laws and

WWW.moc.go.th

regulations and lists of authorized traders.
Last but not least, the Ministry has established
MOC Biz Club to strengthen network of Thai

businesses nationwide. MOC Biz Club has

currently more than 9,000 member.
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ence, the Ministry of Commerce
H has performed to adjust the working
paradigm and system for more efficiency,
as well as pushed to amend and develop
business laws and procedures to facilitate
trade and overtake with the current
situation. Therefore, the Ministry has now
adjusted the role from regulator to facilitator.
The process of company registration has
been reduced from 5 procedures to 3
procedures, and shorten time from 25.5
days to 2 days. The Ministry has also
improved its services by turning manual to
electronic system (e-Service) such as online
financial statement submission (e-Filing).,
online business registration (e-Registration),
etc., and continuously adjust the laws to
facilitate tfrade and comply with the trend

and situation. Recently, the 10 laws have

anfandl
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been enforced such as Trademark Act,
Copyright Act, and Trade Secret Act, etc.,
including Business Security Act that help
business fo access funding more easily. As
these results, the Ministry is confident that
Thailand’s ranking of Ease of Doing Business
(EoDB) ranked by World Bank must be

improved in the future (now ranked 46th).
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among each sectors to grow stability, prosperity, and sustainability.
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ra-Cha-Rat program would be
Pimplemen‘red to involve the
public, private and people together as
collaborative network, e.g. large Thai
companies help small companies to
develop and expand their businesses into
the international market. Also, the budget
in fiscal year has been integrated with
other ministries for collaborative working
across agencies and driving the mission
to achieve the same goal.

In addition, the Ministry of Commerce
has hosted two reforms. One is "Competition
Law Reform" under the Trade Competition
Act of B.E. 2560 which will enter into force
on October 5, 2560, tfo promote fair trade
competition, prevent monopolization,
and in line with market structure and

changes of business conditions. Another

one is "Intellectual Property System Reform"
that promotes intellectual property rights
protection to foreign investors, and
encourages Thai people to invest more
in research then resulted in improve of
Thailand's competitiveness in innovation
and linkages into commercialisation.

The Ministry of Commerce is confident that
with the direction of economic driving as well as
policies and strategies as the above mentioned
will be an important engine that shift Thailand to
become a value-based economy. The businesses
will be highly competitive, able to connect and
expand to both domestic and global market. The
economic sfructure will be more balance with more
free and fair frade system. People will be living
well. All sectors will grow together without leaving
anyone behind. Furthermore, Thai economy will

be stable, prosperous, and sustainable.
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CLMVT FORUM 2016

he CLMV countries, namely Cambodia, Lao PDR,
Tl\/lyonmor, and Vietham, are Thailand’s important
trading partners. Their economies have recently seen
impressive growth and are anticipated fo continue, along
with their purchasing power. With the total population of
nearly 170 million, there is great demand for consumer
goods and domestic investments. Consequently, the
group of countries have received attention from investors

across the world.

Seeking Opportunities and Removing
Trade and investment Barriers in CLMV
While having relatively maintained political stability, the

CLMV countries have a wealth of natural resources and

labors. The average wage is low, ideal for investors in
those sectors which heavily rely on human labor such
as clothing, textiles, shoes, and agro-industry. However,
skilled workers and people who understand international
businesses are lacking in these countries. Additionally, there
are grey areas in commercial laws and regulations as
well as the lack of enforcement. Inadequate infrastructure
is also an issue as it pushes up the cost of logistics. The
CLMV countries need outside support, including Thailand,

to facilitate the development of infrastructure.

CLMVT FORUM 2016

Recognizing the untapped potential of the CLMVT

countries, the Ministry of Commerce, working together with
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the Ministry of Industry, the Ministry of Tourism and Sports,

and The Board of Investment of Thailand, held a forum
themed “Towards a Shared Prosperity” in Bangkok, 2016.
The key aim is o show how the region has the potential for
growth in line with the idea of sustainable development.
The forum was open fo suggestions for improvements,
prospects, and advantages and disadvantages of the
CLMVT countries from world’s leading corporations.
Intending to become the new engine for Asia’s growth,
the forum tried fo identify problems and solutions. The
discussions include plans to support new startups, improve
human resources, health care and quality of life, and
how to harness digital power.

CLMVT Forum 2016 was the first forum which invited
all stakeholders, including business leaders, young startups,

policy makers, and academics, to share their thoughts

WWwW.moc.go.th

and for networking. Taking place annually, the CLMVT is
intended to provide a platform for cooperation amongst
the CLMVT countries and strengthen Thailand’s position
with the CLMV tfo form a single market that will become
the economic hub of ASEAN, as in the idea “CLMV+T
as OUR Home Market”.

The upshot of the forum was quick wins as well as
other initiations for long-term benefits, including sefting up
"CLMVT Business Council”, developing “Knowledge Tank”
and “Tourism Data Exchange” projects. Each member of
the CLMVT countries will take turns hosting the annual

forum, with Cambodia having agreed to be the next host.
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NEA (NEW ECONOMY ACADEMY) OPENS ITS DOORS FOR
THE DEVELOPMENT OF THAI ENTREPRENEURS T0 4.0
COMMERCE IN THE MODERN WORLD

ew Economy Academy or NEA was founded with the
N objective of developing entrepreneurs’ potentials by
building strength from within, connecting entrepreneurs at
all levels with global communities, which wil ensure the
competitiveness of Thai enfrepreneurs on the infemational arena
sustainably. The guidelines, in line with the 20-year National
Strategy (2017 — 2036), are therefore stipulated fo achieve
the goal in shiffing Thailond’s economy to the innovation-
driven economy or “Value-Based Economy” under the model
“Thailond 4.0”. To implement the guidelines, fully comprehensive
knowledge enhancement activities are organized through the
cooperation from all sectors including public sector, private
sector, civil society, as well as the domestic and intemational

networks of the Ministry of Commerce.

The main target group of the NEA is new entrepreneurs
who originally came from the local groups including farmers,
community enterprises, SMEs. The NEA aims to promote
and develop Thai entfrepreneurs at various levels to be
ready to cope with the modem economy in all aspects.
It has exploited innovation and increased value creation
through various channels with the intention of being the
hub of ASEAN region in integrating networks to build, foster
and develop entrepreneurs’” potentials; being the center
of exchanging knowledge related to international trading
amongst ASEAN countries; and creating international trade
experts recognized globally.

Currently, in order to enhance the potentials of Thai

entrepreneurs, the NEA has developed 4 programs: Trading
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Coach Building Program, Small Business Owner Building
Program (to inspire the locals to start a business in their
communities), Modermn Economy Driving Program (fo further
Thai economy to intemnational trade), and Infernational
Network Building Program for the leading executives in
both public and private sectors, including encouraging
an creative operation for the society.

In addition to continuously promoting the proactive
development of entrepreneurs and modern trade
experts in both central and regional areas, the NEA has
collaborated with the Office of Permanent Secretary
Ministry of Commerce establishing “Business Solution
Center” in every province nationwide. Its objective is
being the center of service administration of the Ministry
of Commerce. Besides, the NEA has also extended its
6 branches in regional areas including Chiang Mai,
Ayutthaya, Chanthaburi, Udon Thani, Surat Thani and

Songkhla with the purpose of providing benefit to the

WWW.moc.go.th

entrepreneurs in each region and cooperating with its
partners in each province.

Since opening, the NEA Academy has organized
various trainings and seminars for entrepreneurs
continuously and comprehensively. The trainings
and seminars, aiming at enhancing the potential of
entrepreneurs for the international stage, included 49
topics, and were participated by 12,000 people in total
from every target group, especially local economy
groups—farmers, graduating students and SMEs. In
addition, the collaboration of the networks of more than
50 partners from both public and private sectors, including
financial networks, technology and innovation networks,
business skill and potential enhancement networks, as
well as business standard development networks will help
drive the NEA fo be the leading organization specializing
in development of entrepreneurs for international arena

in the future.
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NETWORKING DEVELOPMENT

he Department of Foreign Trade, Ministry of
T Commerce, has initiated Young Entrepreneur Network
Development Program (YEN-D) since 2015. The program
aims to connect young Thai entrepreneurs with those
in the neighboring countries of CLMV group including
Cambodia, Laos, Myanmar, and Vietham, under the
concept ‘Friendship comes first, business will follow’.
The program has frained for three seasons and were
participated by young entrepreneurs of 825 in total from
Thailond and the neighboring countries. It has currently
resulted in the value of trade worth around 2 billion
baht, and is expected to rise to over 2.5 billion baht by
the end of 2017.

YEN-D Program has run continuously while the

government’s policy ‘Thailand 4.0" being implemented in
2017. Since the first stage of the selection process, the
applicants had to demonstrate their ability fo include
technology. innovation, and creativity into their business
plan. As for networking activities, they were assigned
to run a marketing and PR campaign for a project by
using social media. In the fraining process, prominent
and proficient business leaders were invited fo share
their experience of how to improve their businesses with
technology, create a brand, and compete in both the
domestic and intemnational markets.

To further the program, the Department of Foreign
Trade has enlisted the support from Thai Airways and

Taradtoryod AEC. As partners, they will also lend their
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strength to other projects which help promote domestic
economy. In addition, the YEN-D program has joined
forces with some existing projects, allowing the participants
to pair up with businesspeople from the neighboring
countries. The past three meetings, with Laos, Cambodia,
and Myanmar, saw a remarkable success with the value
of tfrade worth over 500 million baht.

The YEN-D project currently aftracts great interest

3 |
F 4 3‘1-'3“

Jrh
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»

from many young entrepreneurs in both Thailand and
the neighboring countries as it has achieved its goal in
creating a strong network of young entrepreneur groups.
It has proved that the network is fundamental to running
businesses sustainably and the project can effectively

promote our trading with the CLMV countries.
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“UNMISSABLE MARKETS"...
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ACAMPAIGN TO BOOST REGIONAL ECONOMIES

he Department of Infemal Trade under the Ministry of
TCommerce has launched a new campaign to boost
regional economies and increase cash flow into the local
communities, in accordance with the govemment’s current
action plans. “Talad Tong Chom or Unmissable Markets” is a
campaign to fransform local markets into a commercial hub,
feeding local products and merchandises info the streamline,
boosting regional income and tying local commerce in with
tourism. This will provide farmers, local producers and SMEs
with marketplaces and improve economy through domestic
consumption. Initially launched in Fiscal Year 2016, 77 sites
have been opened at present. The same number of locations
are scheduled to come to life in Fiscal Year 2017.

Exploiting the commercial and cultural character of

each areq, the “Unmissable Markets” goal is to offer quality
products at a reasonable and honest price while at the same
time keeping in touch with the regional tradition, custom
and folk life. These will atfract visitors from both within the
area and outside alike, and tie in with fourism by bringing in
income from touristic activities. The main contributions from the
Department of Infemal Trade come in the form of assistance
in the transformation of the locations, organization of events
and marketing campaigns, trainings for the local producers
and business owners and cooperation between the public
and private sectors. The chamber of commerce in each
province has succeeded in opening 128 Unmissable Markets
so far, with 20,000 businesses in fotal. Each presents its own

unique character and attracts visitors with its authentic local
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culture, bringing in income in tourism and commerce. The
markets also double as an attraction, as they are popular
selfie spots for visitors from every generation who come to
snap a shot with sellers dressed in regional traditional ouffits.
Some of the markets that shall not be missed include:
Northern Region Nokhon Chum Old Market,
Kamphaeng Phet; Rim Yom 2437 Night Market, Sukhothai etc.
Central Region Ban Ton Ton Floating Market,
Saraburi; Lam Phaya Floating Market, Nakhon Pathom
etc. The Central Region has plenty more to offer, each
with their own unique location and landscape, ranging
from floating markets, walking streets, cultural product
markets, and markets on touristic sites.
Southern Region: Klong Dan Floating Market, Songkhla;
Pak Phanang 100 Years Market, Nakhon Si Thammarat, efc.
North-Eastern Region Hong Sang Traditional
Market, Yasothon; Walking Street Market, Ubon Ratchathani etc.

Reports have shown that these markets receive more
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and more visitors and that most are highly satisfied with
their visits thanks to the fair frade and quality products. A
campaign to boost local income, “Unmissable Markets” has
generated a profit of more than 250 milion Baht in June
2017, and the local income has increased by 10%.
Following the government’s encouragement on joint
effort between the public and private sectors, the Department
of Intemnal Trade aims to work continuously on the campaign.
The Department plans to include Unmissable Markets’ locations
on the visitor's map issued by the Tourism Authority of Thailond,
feature them in the media especially TV programs to reach
a wider group of audience, and provide trainings for local
producers and business owners fo be able to improve the
quality of products and packaging to fulfil the demand of
the visitors. The Department’s goal is for the locals to be able
to grow continuously and steadily, with better income and
living standards, which in turns will boost domestic economy

and improve the economic situation in Thailand.
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EFFICIENCY IMPROVEMENT FORTHE PROTECTION OF
INTELLECTUALPROPERTY:ROAD TOTHAILAND 4.0

he Ministry of Commerce, as a main driver of Thailand'’s
Tfrodes and commerce towards stability, sustainability
and fairness, has implemented His Majesty King Bhumibol
Adulyadej’'s “The King’s Philosophy” or the Sufficiency
Economy Philosophy to its principle for the good governance
of the nation. The Ministry is reforming Thailand's economy
into “Thailand 4.0” a value-based and innovation-driven
system, with intellectual property, creativity, science, and
technology as prominent tools for its growth. The economy
will boost Thailand’s infernal strength and connect it to
global communities, creating a sustainable improvement
for the country's frades and competitiveness.

The Ministry has been given a vital role of

strengthening the economy and redlizing its vision of being

a “stable, prosperous, sustainable and developed country
according to the Sufficiency Economy Philosophy.” It is
developing Thailand’s intellectual property system to be
more efficient in line with the international standard, using
the form of operation “Repair, Reinforce, Build”, aligning
with the 20-year National Strategy and the 12th National
Economic and Social Development Plan (2017 - 2021).
The action being done are such as recruiting 120 new
civil servants by 2018, constantly improving the Ministry’s
human resource potential, and revamping the information
technology system to support the e-Government system,
including e-Filing, Optical Character Recognition (OCR),
Image Search for trademarks, e-Smart Card, and

e-Payment.
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The development also includes an update on
Intellectual Property Law to facilitate trades such as laws
regarding trademarks, in order to protect sound marks, to
reduce the registration period, and to support the Madrid
Protocol, allowing Thai enfrepreneurs to register trademarks
in 98 countries, an update on Copyright Law fo deter
recording in theaters and protect the movie and related
industries, and to exempt the blind and the deaf from
some cases of copyright infingement to give them more
access to intellectual property. It also includes relevant
measures to protect copyright materials in the digital age
such as the penalties for hackers, Trade Secret Law to
improve prosecution efficiency, as well as the ongoing

revamp of Patent Law to speed up the patent process.

Moreover, the Ministry also supports Protocol Amending

the TRIPS Agreement, the Disclosure of Origins of Genetic
Resources and Local Innovation, as well as supporting,
as a party, of Marrakesh Treaty to Facilitate Access
to Published Works for Persons Who Are Blind, Visually
Impaired or Otherwise Print Disabled in accordance with
the principles of Convention on the Rights of Persons with
Disabilities (CRPD)——in which Thailand is a party, and
Empowerment Of Persons With Disabilities Act, B.E. 2550.

As for the promotion of creativity and the commercial
use of infellectual property to accommodate the market,
the Ministry has established the Intellectual Property
Innovation Driven Enterprise Center: IP IDE Center,

e-learning systems, Website http://elearning.ipthailand.
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go.th, e-library for intellectual property for entrepreneurs,
and developed the IP Mart website to accommodate
Mobile Application, in order to be a channel for trades
and negotiations regarding intellectual property, which
also creates confidence for the consumers in the quality
of the products. The Ministry also organizes sessions to
increase the potential of Thai entrepreneurs, especially
SMEs, Startups, New S-Curves, and inventors, as well as
creating understanding in the importance of intellectual
property in creating values for the products and services.

Apart from this, the Ministry of Commerce also emphasizes

the deterrence of the violation of intellectual property, fo

VALUE LAB

A
I l IP IDE CENTER 13nslfAninmn

TnuQ’lﬂmﬂwﬁ'ﬁuwi’we’lﬁuﬂﬂﬂmmﬂ
Inenaani welulad uazuianssu
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focus on consistently and efficiently reducing infringements
both in the market and on the infemet while coordinating
with related agencies in enforcing the laws according to
the interational standard seriously and effectively, including
creating awareness among Thais fo respect the rights in
intellectual property. In other words, the Ministry acims fo
redlize the goal that Thai people would stop “using, buying
and selling counterfeit goods” while creating networks and
cooperation both domestically and intemationally to improve
Thailand’s infellectual property system. This will create a good
image and will have a sustainable positive effect on the

stability of the economy and society.
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THEDEVELOPMENT OF ELECTRONICREGISTRATION

(E-REGISTRATION)

he e-Registration is the latest service from the
TDeporTmenf of Business Development, Ministry of
Commerce, and is a one-stop service for online registration.
Thanks to digital technology. the registration service has
been improved with an infenfion of always placing
people at the center of the service. To ensure safety of
personal information and private right, authentication is
therefore utilized. The e-Registration, in accordance with
government’s plan to promote e-Government and the
country’s strategy, aims to provide juristic person with
more options of online registration, more convenience,
less time consumption, less procedure, as well as less
use of paper.

The service has a positive effect on both providers

and users. As for the users, they will experience easier
and faster way to register as they don’t have fo travel
all the way to the office to proceed. As a consequence
of less procedures, the users can save expenses and cost
which will be beneficial for entrepreneurs to enhance the
competitiveness of their businesses. As for the providers,
the e-Registration is efficient and speedy. This makes it
easier for the providers fo work and can reduce any
mistake that might occur. It also reduces the use of
paper and contradiction, is transparent, and can store alll
juristic person datfa which is increasing constantly every
year. In addition, since the document is kept in the form
of electronic data, it is thus more efficient to store and

easier to search for. The e-Registration has benefits in
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various aspects including enhancing the public service
and e-Government transformation, improving proactive
and infegrated services, supporting electronic transactions,
as well as advantaging the country’s investment.

Since April 2017 that the e-Registration system has
been fully launched, currently, there are 15,006 registered
users in the system. The number of users ufilizing the
e-Registration service is 7,162, and the number of users

submitted the request for registration is 1,562. (updated

WWw.moc.go.th

on 31 July 2017)

Such convenient, fast, and effective service of the
e-Registration system will elevate Thailand’s ranking in
the Ease of Doing Business index created by World Bank
Group, especially the Starting a Business index. The result
of the recent operations have shown that the service has
helped reduce the time consumed in business registration

from 5 steps and 25.5 days to only 3 steps and 2 days.
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DTN BUSINESS PLAN AWARD EMPOWERS YOUNG
ENTREPRENEURS TO CREATE STRONG BRANDS FORTHE

FREE MARKET

ne of the main missions of the Department of Trade
O Negotiations, Ministry of Commerce, is fo educate
Thai people about free frade programs and their benefits,
especially amongst students who will soon graduate and
become the main workforce for our economy. “DIN Business
Plan Award” was initiated to, firstly, help improve the potential
of young Thai entrepreneurs as well as improving the formats
and methods of communicating useful information across
to target audience using modern channels. Secondly, the
award also gives supports to talented young entrepreneurs so
that they are well equipped to push our economy forward.
Last but not least, the projects submitted by students can
become beneficial models for Thai entrepreneurs fo improve

their potentials in ASEAN and global markets.

The DTN Business Plan Award program started in 2014
under the theme 'Business plans for the rise of AEC." 50
teams of university students participated in the competition.
The winner was a team from Thammasat University who
came up with the most promising plan. The tfeam purposed
a plan fo create a recruitment agency for skilled labor in
the ASEAN region. The business plan was well presented,
well planned and was very feasible. In 2015, the award
was back with a new topic, "Make your mark in the ASEAN
market." The competition went on the road to 4 provinces
in the 4 regions of Thailand: Chiang Mai, Songkhla, Khon
Kean and Bangkok. 80 teams participated with a winner
from Suranaree University of Technology who invented a

device that test for ovulation using only saliva.
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THAILAND NATIONAL TRADE REPOSITORY (Thailand NTR)
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As for 2016, the program's fopic was called “Starts from
Thailand, Expands to ASEAN, Goes Global.” This year the
award aimed to encourage student to look at the bigger
picture, as being part of the AEC is another step closer
to an infernational stage. 270 teams participated. Experts
from the Department of International Trade Promotion, the
Department of Intellectual Property and the Department
of Business Development were invited fo guest judge the
competition, providing students with a great opportunity
to learn and receive advices from one of the country's
top experts. Many teams presented inferesting business
plans. Some focused on improving local products and
expanding family businesses, while others highlighted the
innovations and researches that could be adapted to new
businesses. The winner was a team from Prince of Songkhla
University, Hat Yai Campus who presented a business plan
for nicotine-free smoking deterrent patches. The plan
was very comprehensive, created with consideration for
financial, marketing and merchandising aspects. The feam

also did very well ot making use of existing researches.

These student with promising potentials were also
given supports through the DIN Academy which was
founded in 2016. The Academy aimed to help the students
develop their potentials so that they can become strong,
innovation-driven starfups in the future. The workshops
and “Startup Weekend” event were organized for 10
teams who were chosen for the final round. They had the
opportunity to create a business plan and presented the
plan to investors from the Thai Chamber of Commerce,
The Federation of Thai Industries, Thai National Shippers'
Council and foreign investors. The 2016 DTN Business Plan
Award and DIN Academy were platform that helped
an Assumption University student win the New BIZ Idea
Contest 2016 prize from the Japan-Thai Business Expo in
Thailand 2016 with scholarship and a chance fo observe
actual projects in Japan as well as presenting their idea

to Japanese investors.
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THE 2"° WEAVING STREETS PROJECT UNDER THE THEME
“FROM WEAVING STREETS TO TODAY LIFE’S CRAFTS”

n order fo support the government’s policy fo promote the

I local economy, The SUPPORT Arts and Crafts International
Centre of Thailand (SACICT) initiated a project called
“Weaving Streets” in 2016 with the aim of promoting cultural
heritage’s value and indigenous knowledge in a commercial
manner. This provided young generation with an approach
to Thai handicraft resources and has developed the Master
Weaver's Vilage (Baan Kru Chang Thor Pha) to be a
knowledge resource and a tourist destination of handicrafts.
This year, SACICT has continuously furthered the activity

by presenting the image of modemn local woven textiles
which can be wom in everyday life under the theme
“From Weaving Streets to Today Life’s Crafts”. The project

is linked with Sustainable Crafts project that focuses on the

development of crafts in fashion industry in cooperation with
the winner of the Innovative Craft Award 2016 and Master
Craftsmen and their descendants who create signature Thai
textiles, such as Phrae Wa Silk from Kalasin, Lao Krang-styled
Pha Jok from Uthai Thani, Indigo-Dyed Cotton from Sakon
Nakhon, Batik from Krabi, and Mudmee Silk from Khon
Kaen. Moreover, there is an exhibition displaying works from
more than 10 Master Craftsmen and their descendants who
combine their creativity and innovation together as shown
in their works like Nielloware Jewelry, Shadow Puppets (Thai
Nang Talung), silverware, Yan Liphao Wicker Basket, and
Benjarong (Thai porcelain with designs in five colors). Apart
from the pieces of Master Craffsmen which could be sold

as soon as they were put up for sale, bespoke order was
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also available. The target groups participating in the project
included people and brands in fashion industry that were
interested in incorporating Thai textiles such as Theater,
Pichita, Olanor, Patinya, Asava, Flynow, etfc., and industrial
brands such as Shiseido, Mercedes-Benz, Srichand, Bata, Thai
Airways, efc., as well as wives of ambassadors in Thailand.

The next step of the project will focus on pushing forward
the collections fo be a long term seling products in shops
like Doi Tung, and developing products in collaboration with
designers and communities, as well as discussing to further
handcrafts industrially, for example, collaborating with Bata
fo create limited edition shoes, with Shiseido and Srichand to

create limited edition cosmetic packages using Thai crafts, etc.

Moreover, it helps Master Craftsmen and their descendants as
well as designers to develop their works so as fo be suitable
for seling in organizations like Thai Airways, department
store groups, hotel chains, and intemational buyers based in
Thailand, along with exhibiting the collections domestically
and infemationally with the help from other organizations.
The operations mentioned above aim to promote
indigenous knowledge, especially textiles and other
craftsmanship to gain more recognition in its value and
further creative ability to fashion industry and other relevant
fields. This will help craft communities generate more profit
and strengthen sustainably according to the government’s

strategic planning for local economic development.
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“MINIMOC” ACOMMERCIAL MECHANISM TO PROMOTE

LOCALTRADE ECONOMY

he government has proposed the policies in order
T‘ro strengthen local economy to balance the growth
of economic expansion steadily and sustainably, as well
as extend development info local area to help farmers
and regional people generate more income.

The Ministry of Commerce, who is directly responsible
for developing regional economy, pursues the above
policies by utilizing a commercial mechanism called “Mini
MOC” is part of operation and integrating management
in provincial clusters in order to enhance performance in
response to problems. Moreover, the Ministry also plays
an important role as a driver and developer of the
clusters” economy under the vision statement “Speediness,

Transparency, Far-sightedness, Close Contact with Public”,

which is also in line with 4.0 provincial economic plan
focusing on promoting economic growth in provincial
level.

In order to take actions at quickly, flexibly, and
closely to people as well as farmers and entrepreneurs,
the main operation of Mini MOC is clearly evident as the
Ministry's front line of the region, directly receiving policy
from the central administration. Consequently, most of the
problems found in the areas especially supporting living
expenses, solving agricultural product problems, promoting
cross-border frade, strengthening the regional trade
economy are able to be solved and seftled efficiently.
The regional area is divided into 6 commercial regions

in accordance with the 6 regional development plan s
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of the government. The senior managers, including the
Inspector General, as part of Mini MOC, is appoinfed
to carry out the policy within the issued area, gathering
resources in the area fo be utmost usefulness, building
integrated networks in the levels of ministry, region and
between regions, and closely monitoring the responsible
areas in order to drive the Ministry’s tasks in accordance
with provinces’ and provincial clusters” policies. It
also plays a role in boosting the economy by driving
the provincial economy according to context of the
provinces and provincial clusters. The market mechanism
of public-private collaboration, as a tool, is also
utilized, for examples, combining products’ key feature
to create an identity of goods and services, carefully
planning based on the market demand, promoting the
commercial usability of the agricultural innovation and

local wisdom, especially handicrafts, organic agriculture

WWW.moc.go.th

and geographically indicated (Gl) products, as well as
protecting intellectual property rights of these goods while
seeking market opportunities for supporting an alternative
crops. Furthermore, it also acts as a proactive mechanism
to comprehensively communicate with the public under
the issues around the area so as to be well-prepared
in response to the demands, and be able to cope with
problems in advance.

With Mini MOC operation, it will boost the provincial
commercial offices to be flexible, quick fo respond, and
be standardized in both providing and supervising the
trades as well as local economic development, and be
able to meet the Ministry of Commerce’s goals, provincial
clusters and the provinces effectively. Therefore, the
Ministry of Commerce can solve the economic issues in
the regions quickly, in a timely manner, also increasingly

generate income to the public and local communities,
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OPERATIONAL PLAN OF

THE MINISTRY OF COMMERCE 4.0

"MOC 4.0” has been adjusted from a long-term 20-year
strategy of the Ministry of Commerce in accordance with
the National Strategy. The plan aims to cover all relevant
sectors including farmers, entrepreneurs, and consumers
under the umbrella of the national economic development
as a whole. MOC 4.0 conforms fo Thailand 4.0 with
the vision statement “To work fast with fransparency,
farsightedness and accessibility for all”. The Ministry has
changed its role from being a ‘regulator’ to a ‘facilitator’
in order to promote competitiveness of business sector
through the Ministry of Commerce’s Business Solution
Center (MOC BSC). It also closely monitors the current
global situations and updates the policies as fo the

changes. The Ministry’s main strategies are as follows:

1) Farmer Development 4.0 This strategy is to
provide farmers with know-how and skills in production
and operation so that they can accommodate
themselves to the new frade pattern. It focuses on
strengthening agricultural sector, using innovation/
geographical indication (Gl) to increase product values,
and developing domestic and international markets for
agricultural products.

2) Consumer Care 4.0 This strategy is to help manage
the cost of living by “providing various, inclusive and
sufficient consumer goods with convenient, thorough and
fair distribution for all”. The consumers should be able to
access to all news and information via existing technology.

3) Smart Enterprise Development 4.0 This integrated
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strategy starts “From Local to Regional and Global”
business and helps promote SMEs/Startups to become
“Smart Entferprises”.  Ministry of Commerce also helps
unleash and unlock unnecessary obstacles, facilitate rather
than regulate in service sector, which will strengthen
entrepreneurs to eventually further their own business.
4) International trade and investment promotion
There are driving strafegies as follows:
» Demand-Driven Marketing Approach
» Arrange business trips led by high level executives
to create strategic partnership in potential markets to
further Thai trades and investments and link to global
supply chains. Also, people who have business expertise in
each region should be invited fo help promote proactive
exports in seven regions as regional advisors. Meanwhile,
the participation in intemnational trade negotiations with
partners and associates at various levels should be
attended continuously.
e Organize the events of TOP THAI BRANDS tfo
access markets in focus cities particularly in
ASEAN. Appoint more six trade representatives
to promote marketing domestically or in the
important economic areas where there is no

international trade promotion office.

e Penetrate into a niche and new markets and also

develop the products to meet market demand.

e Link thaitrade.com fo global platforms such as

Amazon and Alibaba,  franslate the website
into other languages besides English and Chinese,
as well as develop applications to support Micro
Moment Marketing to expand online market
channels to serve digital economy.

» Business operations and investments in foreign
countries This strategy is to develop in-depth knowledge,
provide trade service through several channels, promote
entrepreneurs to invest in supply chain and build the
partnership network through the CLMVT Executive Program
/ AEC Business Club.

» Trade in Services This strategy is to improve
competitiveness and opportunities in the global markets
of these businesses namely Wellness & Medical Services
(WMS), Creative Economy Industries, Logistics & Trade
Supporting Services, Institutional Services & Related

» Promotion of industry clusters This strategy is to
promote  agricultural and food clusters as “Kitchen of
the World” through THAIFEX, the No.1 event in Asia. And
also, it aims to promote fashion and lifestyle cluster as

Jewelry Hub and to elevate Bangkok Gems & Jewelry
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Fair as one of the world’s top five events, and Lifestyle
Fair as No.1 event in ASEAN.

» Promotion of local economy This strategy is to
promote the year of SMEs enhancement in  trade and
service sectors in connection with agricultural products
through tourism via market channels such as Unmissable
Market (Talad Tong Chom), Magnet Market, Farm Outlet,
border markets with neighbouring and ASEAN countries. It
also links with provincial economic clusters under MOC's
restructuring plan called “One Roof”, the six regions of
Mini MOC and the civil state working mechanism.

Y» Elevation of utilizing the intellectual property
in commercial manner This strategy is fo provide the
services through the Intellectual Property Innovation Driven
Enterprise Centfer (IP IDE Center), develop and improve
the intellectual marketplace website via www.thaiipmart.
com and its application. It also supports IP Fair/IP Mart
and promote geographical indication (Gl) registration
nationwide.

» Promotion of innovative agricultural products
This strategy is driven by Institute for Agricultural Product
Innovation (APl) under the policy of the Management
Committee of Institute for Agricultural Product Innovation.

It helps facilitate entrepreneurs in the area of innovative

agricultural products including marketing promotion with

rice innovative products as the first priority.

The Ministry of Commerce is confident that the
overall directions, policies, and approaches to drive the
strategies will be the significant mechanism to develop
Thai economy and to elevate the higher competitiveness
of Thai business sector in expanding its domestic and
global markets. Those strategies will also create the fair,
efficient and free frade system, the well-being of Thai
people, stability, prosperity and sustainability of Thai

economy.
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