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Message from the Deputy Prime
Minister and Minister of Commerce

It is my great honour to be a part of the
99" Anniversary of the Ministry of Commerce.
With my complete determination and full
capacity, | will work alongside the ministry’s
personnel to drive the ministry towards the
objectives of the sovernment policies presented
to the Parliament and the 10 ministry policies.
In this regard, cooperation from all parties will

be highly appreciated.

On this auspicious occasion of the 99"
Anniversary of the Ministry of Commerce,
may all of you are blessed with happiness,
success, good health and morale to work
together for the best interest of our nation and

people.

(Mr. Jurin Laksanawisit)

Deputy Prime Minister and Minister of Commerce
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Message from the Deputy Minister
of Commerce

For the past 99 years of strong commitment
to raising Thai people’s income, advancing
business competitiveness, and bolstering the
country’s trade in a sustainable manner, the
Ministry of Commerce has been carrying out its
duties in line with government trade and
economic policies to ensure that Thailand
development brings concrete results for the
people’s well-being and improve their
livelihood. The Ministry has set its strategic
direction to incorporate both proactive and
reactive approaches to achieve the vision of
“Strengthening Fundamentals for New Economy
by 2021” in accordance with the 20-year National
Strategic Plan. The strategy is firmly aimed
at fostering long-term trade and economic
growth for the benefits of all stakeholders

including farmers, businesses, and consumers.

In particular, the Ministry of Commerce
contributes to the development of local

economy and communities by building their
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self-reliance and immunity against any difficulties
in order for them to become a robust economic
foundation of Thailand for years to come.
In parallel with local development, international
economic development - namely forming economic
partnerships, promoting exports and border trade,
and boosting outward foreign direct investment
- have also been the Ministry’s main objectives.
In addition, the Ministry places great emphasis on
changing its role from regulator to facilitator in
order to accelerate business development,
connectivity and market expansion as well as
promote free trade mechanism with equality and
effectiveness. The Ministry also adopts demand -
driven approach and encourages value creation
and linkages in all sectors including agricultural,
industrial, service and creative sectors - all of
which are the key drivers of building Thailand’s

value - based economy.

In response to the rapidly changing world,
the Ministry will continue to foster operational
flexibility while focusing on new economy and
making use of innovative technology to facilitate
trade for both service providers and customers.
Such hands-on, adaptive approach will help
businesses take part in the e-Commerce trading
system better which will connect domestic
markets with foreign ones while simultaneously

meeting customer demands in the digital era.

For 99 years of serving the Thai people,

| would like to take this opportunity to express

my warmest appreciation to all executives and
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staffs of the Ministry of Commerce for their hard
work, dedication and excellent performance for
the best interest of our country. I would also like
to extend my sincere gratitude to all government
agencies, private sectors, educational institutions,
media agencies, and Thai people for your
consistent support of the work of the Ministry.
Wish everyone be blessed with happiness and
success that will give you strengths to continue
working for the benefit of our people and

our country.

(Mr. Weerasak Wangsuphakijkosol)

Deputy Minister of Commerce
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Message from the Permanent
Secretary of the Ministry of
Commerce

The past year was another testing time for
Thailand as it had quite a number of economic
challenges to manage, especially uncertainties in
the g¢lobal economy caused by trade tensions
between major powers and the business sector’s
rush to adjust their structures and business
models to keep up with the advancing technology

of the digital age.

Ministry of Commerce is one of the
country’s principal economic agencies that had
carried out mission and introduced several
measures to help stabilize the country’s economy.
It strengthened the grassroots economy by
promoting economic activities in situ to forge a
linkage between local market business operators
and tourism, one of the major sources of the
country’s income, linking original products made
with local, traditional knowledge and OTOP to
both domestic and international trade channels,
and using appropriate measures to stabilize major

crop prices and provide assistance to farmers.
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It used Pracharat Blue Flag stores as a key
mechanism to look after people’s cost of living,
implemented various capacity building programs
(e.g., Yen-D, Yen-D Plus, Ton Kla to Goal) for
farmers, SMEs and exporters, promoted
e-commerce by encouraging businesses to trade
on www.thaitrade.com and connecting them
further to leading platforms (e.g., Shoppee,
Amazon and Alibaba) and promoted innovation
and utilization of intellectual property right to
add value to products and services. Moreover,
the Ministry actively engaged neighboring
countries and key trading partners around the
globe in trade negotiations to give Thailand more
opportunities to pursue economic and trade
cooperation with them and continuously
monitored trends and factors that might affect

the country’s economy and trade.

In addition, Ministry of Commerce attached
importance to enhancing its own capability to
utilize information technology and Big Data to
upgrade its services so that business sector,
business operators, and people across Thailand
could access data and services faster and with
greater convenience and safety. Among other
services, DBD Data Warehouse, which gave
information on legal entities and their financial
statements, and Total Solutions for SMEs, which
provided free POS (Point of Sale) software and
online accounting tools for SMEs, were just the

names of few.
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Ministry of Commerce has been rendering
services to the country and playing major roles
in propelling and stabilizing the country’s trade
and economy for 99 years in 2019, but its
numerous missions and countless goals could
not have been accomplished without support
from the personnel who have used their
knowledge, devotion, integrity and ability to work
in unity to deliver the best to their country and
fellow Thais. I; therefore, avail myself of this
opportunity to extend my personal thanks to
Ministry of Commerce’s executives, civil servants,
and staff for their hard work and contribution in
all of the Ministry’s accomplishments that have
brought so many benefits to Thailand and Thai
people. | trust that with its personnel’s strong
determination to work in unity and with integrity,
it is certain that Ministry of Commerce will be
able to lead Thailand’s trade and economy into

a stable and sustainable future.

/7?=-X_-.

(Mr. Boonyarit Kalayanamit)

Permanent Secretary
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Economy and trade grow sustainably into the new economy by 2022
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Mission
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Promote the utilization of innovation to
enhance the country’s competitiveness

in trade.

Strengthen economy and trade, reduce
inequality and improve the country’s

income level.

Upgrade trade infrastructure to ensure

efficiency, standard and fairness.

Promote trade and develop international

economic cooperation.

Enhance the efficiency of organization

management.
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Organization Chart of the Ministry of Commerce
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The International Institute for Trade and Development
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Ministry of Commerce plays a leading role
and undertakes important mission in propelling the
country’s trade and economic development and
ensuring the people’s well-being. Under the vision
“Economy and Trade Sustainably Grow into a
New Economy by 2022,” it focuses on strengthening
the grassroots economy, encouraging business
operators to create value addition of their products
by means of innovation and intellectual property
and adjusting business to better suit new model of
trade, and providing lower-income people with
greater access to basic products for everyday life
by implementing various programs and connecting
local markets to tourism to stimulate local
economic activities and bring more income to local
communities. Moreover, it also uses electronic
system to upgrades services and to further facilitate
trade and promotes international trade in its
traditional markets and by expanding into new potential
markets/customer bases, adopting demand-driven
approach in merchandise production, and bridging
supply chains in agricultural sector, industrial sector,
services and creative business sector which will be
a sustainable driver for Thailand’s value-based
economy. Major achievements under the
government’s policy will be presented in the

following section.
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Policies Aiming to Enhance the Country’s Economic Potentiality

The government has policies to enable
farmers to make reasonable income by
implementing various measures such as using
market mechanism to address agricultural
products suffered by dropping-price, stabilizing
prices of agricultural products, enhancing SMEs’
capacity and competitiveness by providing
knowledge on production process, product
development and organization management,
reducing trade barriers to facilitate exports, and
penetrating into potential markets to expand
export bases. Major achievements in this aspect

are high-lighted below.
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Ministry of Commerce aims to solve agricultural
product price by implementing market supervising
measures and continuously improving access to
marketing channel to address agricultural products’
pricing problems to ensure reasonable income for

farmers:

Rice :

® Implemented measures under the purview
of Rice Policy and Administration Committee (RPAC)
to which Ministry of Commerce was Secretariat,
including Loan to Delay Sale of Wet-season Rice
and Assistance for Rice Harvest and Quality
Improvement Program for wet-season rice farmers
which had 252,037 participating farmers, 1.4 million
tons of rice, and 0.6 million tons of redeemed rice,
Rice Harvest Cost Assistance Program for 4.2 million
farmers which totaled 57,532 million Baht, Interest
Reimbursement Scheme for Rice Traders to
encourage stockpiling for crop year 2018/19 which
had 271 participants in 48 provinces and 171 million
Baht of reimbursed interest paid to rice traders, and
Collaboration Program to encourage fertilizer traders
to cut prices of chemical and organic fertilizer by
30-50 Baht per sack.

® Increased the number of distribution channel
by organizing paddy market fair for 42 times in 22
provinces. 21,094 tons of paddy were sold and
generated 208 million Baht. This allowed farmers

to sell rice at prices that were higher than typical
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market prices by 100-1,000 Baht/ton. Campaigns to
raise awareness on rice consumption and activities
to improve rice sales were organized. The activities
matched producers of Kor Khor 43 Rice and Q Rice
with modern trade operators and matched 7 rice
traders buying rice from farmers’ cooperatives with
modern trade operators. The transaction involved
1,400 tons of milled rice, or 4,000 tons of paddies.

® The Department of Foreign Trade entered into
a Government to Government (G to G) contract with
COFCO, the Government of the People’s Republic of
China in 2015, leading to the sale and purchase of
1 million tons of rice to be shipped in installments, and
the price of which have been negotiated on this basis.
To date, the DFT has delivered 700,000 tons of rice to
COFCO including 200,000 tons of rice worth 2,800
million Baht which was shipped in 2019. Moreover, the
DFT delivered 80,000 MTs of rice worth 1,240 million
Baht on a G to G basis to the Philippines. In May 2019,
the DFT hosted the 9" Thailand Rice Convention in
Bangkok. The convention has been a significant platform
for related parties from rice industries worldwide to
share and exchange opinions and perspectives on
global rice trade, and promoted opportunities for
showcasing Thai rice, rice products, and rice-based
innovative products. Participants included 800 people
from more than 46 countries all over the world,
consisting of participants from the public and private

sectors, as well as farmers and the media.

Cassava :

@ assistance included provision of small
cassava chips cutting machines to help improve
production efficiency and upgrade processing, and
provision of financial assistance, in the amount of
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up to 3,000 Baht per Rai, to farmers adversely
affected from plant disease epidemics. Also, cassava
and cassava products were made goods that were

subject to plant certification and import measures.

Maize :

@ assistance included requesting cooperation
from Thai Feed Mill Association in buying maize at
the prices not less than 8 Baht/kilogram (at 14.5%
moisture) in Bangkok and in adopting imported
wheat: maize ratio at 1:3, except for the
low-production period between June-August 2018

during which the ratio to be adopted would be 1:2.

Oil Palm :

@ assistance included formulating measures to
retain balance of oil palm in the country. To remove
excessive crude palm oil from the system, Electricity
Generating Authority of Thailand (EGAT) bought
160,000 tons of crude palm oil to use as material
in the electricity power plants. The Ministry then
recruited additional crude palm oil producers to
supply additional 200,000 tons of crude palm oil to
EGAT. EGAT was also asked to raise their daily usage
of crude palm oil from 1,000 to 1,500 tons and
adjust palm oil content in biodiesel (B7) formula
from 6.5-7.0% to 6.8-7.0%. As a result, the annual
demand for crude palm oil increased by 80,000
tons. Moreover, the Ministry collaborated with
gasoline manufacturers and retailers to increase the
number of B20 diesel distribution stations across
the country. Consultations with automobile makers
on the modification of B20-compatible engines were
held.
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Fruits :

@ efforts were made to encourage the MOU
signing and foster connection between fruit
producers and department stores and processing
factories. Fruits distribution via various outlets,
including, 7-11, postal offices, Blue Flag Stores, Tong
Chom (Must-See) Markets, Farm Outlets, office
buildings of government agencies and private
enterprises, and tourism sites, were encouraged.
Moreover, several other activities were organized,
including Fruit Festivals, online promotional events,
and activities to promote fruit exports to CLMV.
In addition, Department of Foreign Trade’s standard
contract-based fruit trade between farmers/
cooperatives/local communities’ businesses and
department stores/processing factories were done
and included 11,230 tons of fruits worth
approximately 510 million Baht.

Coconut :

e coconut was made product subject to import
control and transfer control. Officials were sent to
various sites to guard against illegal coconut transfer
and imports. Market leading price sales measure for
desiccated coconut was implemented. Farmers
were encouraged to process coconuts into
desiccated coconut for sales to processing factories/
coconut oil plants, at the target price of 15 Baht/
kilogram and target quantity of 5,000 tons, in 4 major
coconut producing provinces (Prachuap Khiri Khan,
Chumphon, Surat Thani and Nakhon Si Thammarat).

258 farmers participated in the program.

Garlic :
e cfforts were made to build linkages/encourage

trade negotiations between representatives of
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farmers/cooperatives in garlic producing provinces
(Chiang Mai, Mae Hong Son, Lampang, Lamphun
and Phayao) and 19 major processors/traders. Over
3,400 tons were traded, and additional trade from

negotiations with wholesalers was expected.

Eggs :

e efforts were made to promote sales of
15,000,000 eggs through various Blue Flag trade fairs,
Blue Flag Pracharat Stores and gas stations to help
reduce people’s cost of living and assist poultry
farmers. Also, management fees for export of
32,000,000 eggs were subsidized.

Promoting Innovative Agricultural Products’
Markets

® To expand Thai innovative agricultural
products markets both domestically and globally,
efforts were made to publicize Thailand’s innovative
agricultural products to popularize them and
improve their acceptance in the international
environment; this would also improve their
competitiveness and market opportunity. Thai
entrepreneurs were led to participate in international
trade fairs both domestic and oversea, in-store
promotion events with modern trade, and
networking activities among innovative agricultural
product producers and representatives from
relevant government agencies and private sector.
700 entrepreneurs participated in these activities.
Sales in 2019 were expected over 200 million Baht.
In addition, a contest for Thailand’s innovative
agricultural products was also organized to
showcase Thai businesses’ capability in creating
value addition for agricultural products. The contest
had 226 contenders.
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Ministry of Commerce takes care of people’s
cost of living by overseeing and undertaking to
increase people’s access to commodities and
everyday necessities at prices lower than that of
market prices. These were done by implementing
following programs and ensuring that local
communities’ businesses had more product

distribution channels.

e Designated 52 Controlled Goods and
Services and 227 Goods Subject to Monitoring.
Market inspection/mobile inspection was conducted
3 times per week in Bangkok and various provinces
to suppress illegal actions, ensure fairness to
consumers, and prevent illegal price raise or indirect
price raise, such as reduction of quantity of goods in
the packaging. The Ministry undertook to ensure fair
pricing in the upstream, midstream and downstream
businesses to keep the quantity of necessary
products adequate and discourage unreasonable
price hike. Also, the Ministry monitored the situation
and enforced relevant laws strictly. Inspection was
done among 84,359 businesses. 172 of them were
found guilty and fined 162,260 Baht in total. The
Ministry ensured the accuracy of weight, measuring
and quantity of packaged goods to keep trading fair
to all by inspecting the precision of weighing and
measuring equipment. 2.86 million equipment/
packages were inspected, of which 13,267 were found

imprecise. They were then confiscated and banned.
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e Introduced Measures to Take Care of
Prices of Medications, Medical Products and
Medical Services by listing medications, medical
products and medical services as controlled goods.
Private hospitals, manufactures, importers and
wholesalers had to declare buying/selling prices of
medications and medical products and fees for
services listed the Universal Coverage for Emergency
Patients (UCEP) List. Initially, 3,892 businesses were
subject to this measure, which consisted of the

following 3 important principles.

1) Transparent and fair pricing. If prices
were to be changed, Department of Internal Trade
must be informed 15 days before the changes took
effect.

2) Consumers must have choices. Private
hospitals must display QR Code detailing medication
prices comparison to provide consumers with
convenient access to information. Initial service fee
estimation must be provided to patients. All prices
and fees must be provided to patients prior to
actual sales or services.

3) Reasonable treatments. Sub-committees
were to be established both in the central and
regional areas to consider complaint cases regarding
provision of unnecessarily excessive treatments and

excessively high medical services fees

e Promoted Pracharat Blue Flag Stores
to create a mechanism that distributed necessary
commodities priced lower than market prices,

helped lower people’s cost of living, created
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additional income for local communities’ stores/
enterprises and served also as distribution channels
for agricultural products. 14.5 National Welfare Card
holders could use money the government put in
their cards to purchase commodities/necessities for
everyday life at Blue Flag Pracharat Stores. To date,
more than 112,000 stores joined the program, and
over 71,740 million Baht was spent through National
Welfare Cards on the Electronic Data Capture (EDC)
devices and Mobile Application “Thung Ngoen
Pracharat” (Money bag) As a result, this helped to

expand the overall economy of the country.

e Sought “Noo Nid Diners,” restaurants that
sold foods at low prices to provide people with
“cooked dishes that delivered happiness” (low
price, clean, healthy, tasted good). All dishes were
priced no higher than 25-35 Baht/dish. Since the
beginning of the program in 2014, the number of
participating restaurants across the country had now
grown to 15,814. Among them, 748 restaurants had
been upgraded to “Noo Nid Tid Dao (Restaurants
with stars)” with proven quality improvement.
People’s daily cost of cooked foods was cut by 24
million Baht. Noo Nid Application had also been
developed to help people locate “Noo Nid
Restaurants” in each province; the Application
would identify the restaurants’ coordination,
calculate travel time and serve as channel for
comments that could be passed on to the

restaurants for use in improving their future services.
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e Implemented Rot-Rae Na-Sue
(Purchasable Mobile Grocery) to promote and
develop small trucks carrying sellable commodities
and daily necessities to be another effective
distribution channel for products of fair prices and
quantity. To date, 618 businesses joined the

program.

e Implemented Blue Flag Low Price
Program to help reduce people’s cost of living.
The program distributed commodities and daily
necessities priced 20-40% lower than market prices
for 1,919 times. Sales made reached 280 million
Baht. The program helped over 2 million people
to reduce their cost of living. New Year’s Sales
Festival was organized in collaboration from 15,300
branches of leading stores. Goods were sold at up
to 80% off regular prices. Sales made reached
approximately 55,000 Baht and cut people’s cost
of living by approximately 16,500 million Baht. In
addition, Blue Flag to Dry the South’s Tears Festival
was organized in Nakhon Si Thammarat, Songkla,
Surat Thani and Chumphon to assist people affected
by Pabuek Storm by providing them with opportunity
to buy commodities and daily necessities priced up
to 50% lower than market prices. Approximately
95,000 people visited the events. Sales made reach
50 million Baht. Cost of living was cut by more than
20 million Baht. “Happy School Opening Sales...Shop
Fun..and Happy” fair was also organized in
collaboration with over 15,300 branches of
businesses, manufacturers, major retailers of school

uniforms and Retailers’ Association, and modern
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trade across the country. School uniforms, stationaries,
commodities and daily necessities were sold at up
to 70% off regular prices. Sales made reached
27,000 million Baht. Cost of living was cut by 30%,

or more than 8,000 million Baht.

NISWUUNUA:Iasuasvus:dnsnIws:uunana
Develope and Enhance Performance of Market System

Wionseduunazairsnnudundsdiiasusia
viosdiu Tnednfanssudenlosdudn/uinsiduves
guruiunveaisiuagimuinainguiuusigg
THraulouazuniode denalsiiasugiaguay

818F79N31 2,000 AUUIN AT

e 0ANQUSBISTAOVBY  ddLaduasiau
AaRYuBUNlenanwal avviewityuvu uasd

wndneaingvd (@1ursdusilusiandusssy

PYIMUNALINTI) SIUNITANINTTUUTLUNEUNUS LA

Y% 2 aAve a X o |
Waqﬂﬂigsﬁqﬁim@ﬂsﬁmLchVlEf\]ﬂlnﬂENsU‘u UIU 30 LAY

Ministry of commerce develops and enhances
the market system to stimulate and strengthen local
economy by organizing activities, as shown below,
to foster linkage between local communities’
distinctive products/services and tourism and
develop all kinds of markets to make them more
attractive and credible. As a result, the economy of
local communities expanded by more than 2,000

million Baht.

® Pracharat Tong Chom Markets Efforts
were made to promote and develop local
communities” markets which possessed distinctive
identity, reflected local norms and had commercial
uniqueness (goods sold at fair price, correct weight).
PR activities aiming to popularize Tong Chom
Pracharat Markets in 30 locations, e.g., Krabi, Kalasin,
Chachoengsao, Chaing Mai and Nakhon Ratchasima,
were organized. Since the beginning in 2016, 223
Tong Chom Pracharat Markets had now been
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designated and created trade worth over 1,200
million Baht. A Memorandum of Understanding
(MOU) with Tourism Authority of Thailand was signed
and became a framework for cooperation on building
linkages between trade and tourism which focused
on upgrading Tong Chom Markets to be major
attractions in local communities, especially those
of second tiered cities, though joint efforts in
implementing PR and capacity building activities for

local entrepreneurs.

® Roadside Markets PR and capacity building
activities focusing 5 roadside Markets, namely, Khoa
Yai Fruit Center Market (Nakhon Ratchasima), Por Ta
Hin Chang Local Market (Chumphon), Nong Cha-
omm Fruit Market (Prachin Buri), Laan Kah Chum
Chon Huay Doeu Market (Nong Bua Lam Phu) and
Mor Kloey Khai (Kamphaeng Phet), were organized.

® Trading Villages Efforts were made to
promote and develop local enterprises to be
traders. Farmer and Community Enterprise
enterprise groups from 5 communities, namely,
Kaew Mang Korn Community Enterprise Enterprise
(Phrae), Baan Haad Kai Toi Community Enterprise
Enterprise (Uttaradit), Baan Na Ton Chaan Community
Enterprise Enterprise (Sukhothai), Kloey Khai Farmer
Community (Kamphaeng Phet), and Pluke Rak Herb
Processing Local Enterprise (Tak), were recruited to
join the program. Capacity building programs for
existing 15 Trading Villages communities were also
organized; and event aiming to promote their
merchandises/products were organized at Siam
Paragon Department Store and created trade worth

over 1.8 million Baht.
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® Contract-based Markets Efforts were
made to encourage farmers and business operators
to sign contract on agricultural product trade which
helped to create confidence between both parties.
68 contracts concerning 13 products, namely,
orange (golden), longan, rambutan, shallot, garlic,
durian, mangosteen, pineapple, longkong, snake
fruit, lychee shrimp and Holland Papaya, which had
the collective quantity of 15,370 tons and trade

value of 634 million Baht, were signed.

e Wholesale Markets for Agricultural
Products Efforts were made to promote trade
transactions between farmers and traders in the
wholesale markets and those between agricultural
product collectors/traders in the wholesale markets
and major wholesalers and retailers. To date, there
were 56 wholesale markets for agricultural markets
in 32 provinces. They were divided into 5 categories,
namely, 30 wholesale markets for rice and field
crops, 20 wholesale markets for vegetables and
fruits, 4 wholesale markets for fish and fishery
products, 1 wholesale market for aquarium fish and
pets, and 1 wholesale market for flowers and

ornamental plants.

e Market for Organic Products Efforts were
made to improve efficiency of organic product
distribution, safe agriculture management, and
market-oriented agricultural product quality
management. Regional-level trade fairs for organic
products were organized, including “Organic Natural
& Herbs Expo 2018” (Chiang Mai) and Happy Society
fair under the concept “Cool Outside of the Box...
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Organic Society for Balanced Life” (Nakhon Pathom).
167 booths of farmers and exhibitors were featured.
The fair had over 440,000 visitors and created sales

of approximately 10 million Baht.

e Established Local Communities’ Products
Corners at selected gas stations by working in
collaboration with PTT Oil and Retail Business PCL,
SMEs Bank and PTT Dealer Association to open
dedicated sales corners named “Thai Ded” for local
communities’ products in PTT stations along tourism
routes. To date 71 PTT Stations participated in the

program.

e Created market opportunity for Thai
Food Restaurants which were awarded Thai
Select Mark through “108 Tourism Routes”
program implemented in collaboration with Tourism
Authority of Thailand. The program gave details of
restaurants awarded Thai Select Mark along each
the tourism route. Moreover, the Ministry worked
with Wongnai and Grab Food, which were leading
applications for restaurant search, to expand
marketing channel for restaurants awarded Thai

Select Mark.
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Promote Community Products with Geographical Indication (Gl)

Ministry of Commerce aims to add value to
local community products, increase revenue to
communities, build up strong reputation to

communities by carrying out the actions as follows;

® Accelerating the examination process
for Thai Gl To date, 111 Gl products from 71
provinces have been registered. These included 12
products in rice category, 21 products in food
category, 53 products in vegetable and fruit
category, 9 products in textile category, 14 products
in handicrafts and industrial category, and 2 in wind
and spirit category. The ministry is currently in
process of conducting examination for additional
64 Thai Gl products. As a result, this initiative will
create value for all Thai Gl products at 4,600 million
Thai baht in Thai market. The ministry also
promotes the registration of Thai Gl products to
international market which currently 7 of Thai Gl
products have been registered in 4 countries. In the
meantime, in order to increase the consumer
confidence in Thai Gl products, the ministry
encourages provinces to set up quality control for
the administration in order to guarantee the quality
and characteristics of the Thai Gl products both
national and international level. The measures are
formulated with internal and external control.
Moreover, the ministry also supports Gl products
and packaging design development for the top 10
Thai Gl products for example Sangyod Muang
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Phatthalung Rice, Khao Hom Mali Thung Kula Rong-
Hai, Sakon Dhavapi Haang Golden Aromatic Rice,
Nong Sung’s Femented Mud Cloth, and etc.
In addition, the ministry conducts various activities
to promote marketing of Thai Gl products which
result in the revenue increased for more than 360
million Thai baht to farmers and community
enterprises. The project was the collaboration
between the DIP and Central Group as Thai Gl corner
set up in 108 branches of Tops Supermarket and

Central Food Hall across the country.
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Ministry of Commerce’s efforts to increase the
competitive advantage on intellectual property,
encourage Thai business operators to use intellectual
property and innovation to drive business growth and
effectively suppress intellectual property infringements
deliver impressive results as the US announcement
in 2019 to keeps Thailand on the Watch List (WL).

Some of notable achievements are shown below.

® Development of IP protection system
and suppression of IP infringements by effectively
collaborating among all relevant government agencies
had led to concrete IP suppression results. The
‘Stop Piracy’ campaign aimed to raise awareness of
Thai people using social media, so that they

understand on the importance of respect for IP rights
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by not buying, selling or using infringed products.
Visitors of DIP page on Facebook have increased from
10,500 to 225,000. Moreover, problems arising from
backlog of patent and trademark applications have
been solved by various measures, such as increase
in patent and trademark examiners and proposal to
revise the Patent Act to ensure more effective patent
application procedures. Thailand has become parties
of the Madrid Agreement Concerning the International
Registration of Marks, which facilitates the international
registration of trademarks for Thai and foreign business

operators.

® Development of Thai Business Operators’
capabilities through the Intellectual Property
Innovation Driven Enterprise Center (IP IDE Center)
which assists them in creating and developing
products and services to satisfy market demand.
Over 2,000 people have gained benefits from the
IP IDE Center. IP Fair 2019 under the concept
“Grow Your Thoughts, Build on Ideas” attracted over
1,200 visitors with successful 98 business matching
creating economic value of over 15 million Baht.
Moreover, DIP has enabled an online marketplace,
IP Mart, for more than 600 IP and innovative products
which has been reached by over 290,000 visitors. DIP
also provides IP knowledge and information for
business operators, inventors, creators, students and
interested individuals through the e-learning platform
(http://elearning.ipthailand.go.th) and the e-Library
platform (http://elibrary.ipthailand.go.th). Over 1,200

users have been using knowledge services provided.
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Create Value Addition for Local Communities’ Products
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Ministry of Commerce builds local
Communities” market network and upgrades
grassroots OTOP to international environment by
collaborating with King Power Duty Free Co., Ltd.
to market OTOP products in OTOP Stores in
Suvarnabhumi Airport whose sales revenue was
worth 92.6 million Baht, Phuket Airport whose sales
revenue was 38.5 million Baht and Don Mueang
Airport whose sales revenue was 9.3 million Baht.
The products were also made available online on
Shopee platform. In addition, Chantaburi province
was put on the way to become a Gems City through
various activities, including training program to
familiarize enterprises with e-commerce, “Buy with
Confidence” program with the issuance of Certificates
by the Gem and Jewelry Institute of Thailand,
Mobile Lab, and Gems and Jewelry Research
Program contest, etc. In addition, efforts were made
to encourage manufacturers and traders of
handicrafts to commercialize their products and
take part in marketing promotion activities held in
the country and aboard, for example, Identity of
Siam at Queen Sirikit National Convention Center
and Bangkok Craft 2019 at BITEC Bang Na which

generated sales worth over 180 million Baht.
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Ministry of Commerce enhances the
potentiality of Thai wholesalers and retailers by
implementing a program entitled “Wholesalers
Come Together, Thai Mom and pop Stores are Part
of our Society” in collaboration with Thai
Wholesalers/Retailers Association and Ministry of
Commerce’s model stores to cut prices of daily
necessities down by 20-25% (during 27 April-5 May
2019). 110 Wholesalers and 5,700 retailers joined
the program which generated approximately 1,300
million Baht of sales. In addition, the Ministry
collaborated with partners to upgrade mom and
pop store by giving mom and pop stores and
Pracharat Blue Flag stores new, brighter images,
helping them to reduce stocks and creating new
ways for them to earn income through the
introduction of Point of Sale System (POS), provision
of access to loans from financial institutions to help
them procure affordable priced products, and
provision of knowledge of modern business
management. The assistance was provided to 2,900
stores and expected to help mom and pop stores
and Pracharat Blue Flag stores to raise their income

by more than 20%.
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Ministry of Commerce promotes career
building by introducing reasonable priced franchises
that suited small enterprises; “Franchises for
Careers” Fair had already been organized 20 times
in various provinces. In each province, franchisors
from 50 businesses participated. The target audience
for such trade fair included National Welfare Card
holders, people with lower income and unemployed
individuals. 1,000 franchises worth approximately

34 million Baht in total were sold.

MSWAUNANINMWHUS:NOUMSUA:dSIwYanItwiy
Enhance Business Operators’ Capacity and Value Addition

Ministry of Commerce works to enhance Thai
businesses’ capability with a view to developing new
entrepreneurs, encouraging existing entrepreneurs to
create value addition for their goods and services and
expanding their sales into international markets. Major

achievements in this aspect are high-lishted below.

® Enhanced Business Operators’ Potentiality
to make them more competitive in the domestic
market by organizing training programs focusing on
starting businesses; over 15,000 individuals participated
in the programs and generated economic activities
worth approximately 1,400 million Baht. The training
aimed to encourage new and existing business

operators to utilize innovation to propel their
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businesses. They were encouraged to be aware of,
enthusiastic about and inspired to have entrepreneurial
mindset and be knowledgeable about forming business
and marketing plans and how to create value addition
for their goods and services. Consultations services at
the businesses’ own locations were provided. Targeted
Thai services businesses, including among other things,
retail business, franchises, tourisms business, healthcare
services and logistics services, were developed so that
their business management could meet internationally
accepted standards. Also, the Ministry aimed to build
confidence in businesses by enhancing awareness of
good governance in business practices, promoting
knowledge of legal environment for businesses,
enforcing relevant laws and providing access to funding

sources.

® Developed Entrepreneurs for New Era of
Trade by New Economy Academy (NEA) which
organized training courses covering all doing business
related topics for 10,340 participants. The courses
provided included, among others, “New Economy
Driver” which aimed to enhance businesses’ potentiality
and competitiveness in both domestic and international
markets, and “IT for SMEs” which delivered knowledge
of digital technology that could be utilized to further
businesses. In addition, NEA’s Facebook page had 2.5
million visitors, 25,400 likes and 25,700 followers.

Enhanced Business Operators’ Potentiality and
Created Value Addition in Exports-oriented
Industry by hosting marketing promotion events and
events for value addition tools. The events included,
among others, T-Style, Big Toy Design, Design Excellence
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Award (Demark) program, Demark and Gmark
Exhibitions, and Thailand Trust Mark (T-mark) program,
and helped to develop 876 entrepreneurs. Also, efforts
were made to encourage entrepreneurs to explore
opportunity in foreign markets. These included visits to
local communities to familiarize farmers and enterprises
with utilizing FTAs to expand their markets and
knowledge of manufacturing standards and meeting
market’s demands under various programs such as
those entitled “Thailand-Myanmar Border Logistics: the
Golden Opportunity,” “Turn Crisis into Opportunity,
Thai Beef Industry to Trade Liberalization,” “Trade
Advances,” “Go Far with Trade Preferences,” “Thai Beef
to International Markets through FTAs”, “Know ASEAN,
Know RCEP,” “Future of Thailand’s Exports and
Dynamism of Trade War,” “Trade War,” “FTA to Boost
Thai Tea Products, ”etc. Knowledge was shared to 5,900
participants.

mMsdoldsunisAwatisdaidannsailing

Ministry of Commerce promotes e-commerce
to enable SMEs to expand into online trade
channels and consumer bases in both domestic
market and abroad and promote community
goods in international markets. Major achievements

in this aspect are high-lishted below.

® Developed Thai businesses to enable
them to utilize e-Commerce to increase marketing

opportunity through arranging various seminars,
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including those entitled “Build Businesses for
e-Commerce,” “Techniques for Online Trade,”
“Taxes for Online Stores,” etc. Knowledge was

passed on to 2,330 participants.

® Promoted and Developed Online
Marketplace on “thaitrade.com,” Ministry of
Commerce’s central platform. Several programs
were held, e.g., program to develop market and
ecosystem for e-Commerce to internationalize
SMEs. Under the program to develop and promote
international e-Commerce, a business-matching
between leading global e-Commerce platforms,
such as Amazon, Tmall, JD and Lazada, and Thai
businesses. Thaitrade.com had 2,085 new
members and more than 1,000,000 visitors,
matched 978 pairs of businesses, and facilitated

3,163 transactions on its Buying Request system.

e Promoted Online Trade in collaboration
with leading partner platforms in domestic markets
and aboard through activities such as promoting
local communities’ businesses, under the name
“Kongdeeonline by DBD,” in Shopee, which had,
to date, featured 5 categories, totaling over 460
items, of local communities’ products ready for
sale. Also, Thai Flag Ship Store was opened on
Alibaba’s Tmall.com. To date, 160 rice and rice
products (SKUs) from 12 brands were available on
Thai Rice Flag Ship Store and made more than 100
million Baht of sale revenue. Wider range of
products, including innovative agricultural
products such as rice milk and cosmetic products

derived from rice, would soon be introduced.
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Promoting International Trade by Engaging
Trading Countries and Partners in trade negotiations
at all levels to expand trade cooperation
opportunity, reduce barriers to the country’s trade
and by adopting “keep traditional markets,
develop new markets” strategy to build strategic
partnership, develop niche markets, promote
target industrial clusters, etc., as well as create
images and confidence in Thai products that meet
standards. Major achievements in this aspect are

high-lighted below.

® Participated in International Trade
Negotiations to expand trade and investment
cooperation and resolve trade problems under
frameworks of free trade agreement (FTA), ASEAN,
and bilateral and multilateral trade negotiations.
In 2019, Thailand, as the ASEAN Chairman,
proposed “Priority Economic Deliverables” that
ASEAN would jointly drive toward completion by
the end of 2019 under the theme “Advancing
Partnership for Sustainability.” The deliverables
comprised 13 issues under 3 pillars, namely
preparing for the future, e.g., preparing ASEAN for
the 4" Industrial Revolution, connectivity, e.g.,
expanding ASEAN Single Window to cover all 10
member states, and promoting food gastro-tourism
and sustainable development, e.g., promoting

renewable energy, sustainable fishery. To this end,
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uanant Iddsauussguuasdudinm
1AN15U52YULA5919AYIAIUANAINITALET AU
Useinaehasan 019 FTA ne-asi FTA o ndeu-Ju
FTA 91@8u-nmals FTA 9 1fisu-00dinsias-
TFuau UseyuanenIsunIsiasaInigan BIMSTEC
MeldnsaumuTisuuseIuInaadniual
FIULBNAINUANLANVINITIYINITHALLATYFA (Bay
of Bengal Initiative for Multi-Sectoral Technical
BIMSTEC) 5334

N13R5IATIIANNTIMTONNITAUUTEINARAT

and Economic Cooperation :

the economic pillar made several notable success,
for example, the signing of the ASEAN Trade in
Services Agreement and the 4™ Protocol to Amend
the ASEAN Comprehensive Investment Agreement,
the finalization of the ASEAN MRA on Type
Approval for Automotive Products, the conclusion
of the negotiations to improve the ASEAN Protocol
on Enhanced Dispute Settlement Mechanism, the
conclusion of the negotiations on the provision of
the Operational Procedure for the ASEAN Rules of
Origin to operationalize the self-certification within
ASEAN, and the concurrence to work towards the
conclusion of the Regional Comprehensive
Economic Partnership (RCEP) negotiations by the
end of 2019 as per the target set forth earlier.

Moreover, the Ministry attended and hosted
many international trade-related meeting,
including bilateral and regional FTA negotiations
meetings, such as Thailand-Turkey FTA, ASEAN-
China FTA, ASEAN-Republic of Korea FTA, ASEAN-
Australia-New Zealand FTA, and Bay of Bengal
Initiative for Multi-Sectoral Technical and Economic
Cooperation (BIMSTEC) Trade Negotiating
Committee, trade cooperation consultations, such
as Thailand-Sri Lanka Sub-committee on Trade
Related Matters, and Thailand-Eurasia Ministerial
Consultations which ended with the signing of the
MOU for the cooperation between the Kingdom
of Thailand and the Eurasian Economic Commission,
Meetings under APEC Framework, such as APEC
Economic Leaders’ Meeting, APEC Ministers

Responsible for Trade Meeting, and APEC Senior

ANNUAL REPORT 2019 43
MINISTRY OF COMMERCE



U
NSINSOWINITE

9191 N15UTTYUANLBUNTINNITAIUNTA N E-
ARINT NIIMTOILAUTTUUATHAZNITAIUINTUTIN
ANUsAeTENInasguIALeT TR I dnsIneuag
ANENTINIBNTATEEAYLITE MsUseyslunseou
wila 019 nsUsERuUuaLATYgRalelUn
nsUszruisuuninisdea nmsUsyaudming
913kaeA NMSUTEYUAMENTTUNITINAIENITAT
wazN13aeU NsUsegunelinsauesinisnisAlan

SAUNIANITLAUNINTDUUTLLNAN 199 VD4

£

HUSYNIAUEe 0191 JU UIviLTu Buldy 18

Y

® (SDSQUYIYOANAFVODNIBOSN sy
mﬁsuamamm@ﬂgﬂugmwummmﬁaLﬁu (Physical)
waz na1neaulall (Digital Market) fifusznauns
lasunisdasulurgngnarnn1uianssunig
M3AATA 311U 4,000 518 F#1U1TALRTNTUATIAR
91U 3,500 @ Hyar1n15L3531N15A15IU 5,700
&uum TasfiRonssudidny fd duszneuns
1915 09ULERIEUAY The 13" Cambodian and
Import-Export Products Exhibition 4a31ulans
duAlneg “TOP Thai Brands” luussinAfunn
WU 817 DULABLazUINANNA INULAAIFUAN

“Mini Thailand Week” o Useindlauswasan

44 | sh@vuus:Id 2562
NS:NSJOWITUBY

Officials’” Meeting, APEC Committee on Trade
and Investment, meetings under the WTO
framework, and visits of high-level officers to

China, Bahrain, India, etc.

e Proactively Expanding Export Markets
by targeting both physical and digital markets.
Over 4,000 business operators had benefited
from joining marketing activities while business-
matching connected 3,500 pairs of potential
business partners and generated trade deals
worth 5,700 million Baht. Major activities
included leading trade mission to the 13™
Cambodian and Import-Export Products
Exhibition, hosting “TOP Thai Brands” exhibitions
in Cambodia, Myanmar, Lao PDR, India and
Bangladesh, hosting “Mini Thai Week” fairs in
Myanmar and Lao PDR, and arranging mission
comprising high level executives and private
sector representatives to visit China, Bahrain,
UAE, South Korea, Japan, Germany, India and
the US to develop relations and discuss ways
and means for economic, trade and investment
cooperation. Also, trade negotiations and
business matching for consumer products and
premium fruits were held at Centara Grand
Hotel, Bangkok; 209 international buyers and
importers from department stores, retail stores
and On-line Platform were invited to negotiate
trade with 628 Thai SMEs. 1,847 Business pairings
were established, and purchasing orders worth

in total 4,000 million Baht were made.
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e Promoting Targeted Industrial Clusters,
linking 3,144 businesses to international market
and generating orders worth in total more than
105,000 million Baht. Major activities included
leading Agricultural Products and Foods Cluster
to join trade fairs in the US, Germany, UAE, Japan
and Malaysia, hosting business-matching session
for Rice and Rice Products Cluster which was
participated by 169 Thai businesses, and created
1,000 business pairings, immediate purchase order
worth 1,500 million Baht and purchase expected
within the next 1 year worth approximately 30,000
million Baht, leading Industrial Products Clusters
to trade exhibitions organized in the US, Germany,
UAE, Australia and Thailand, and leading trade
missions to trade negotiations held in Lao PDR,
Cambodia, Viet Nam, Philippines and Indonesia.
For Fashion and Lifestyle Product, STYLE Bangkok
was organized at Bangkok International and
Exhibition Centre (BITEC) and joined by 1,021
exhibitors; it generated immediate purchase order
worth 850 million Baht and purchase expected
within the next 1 year worth approximately 4,000

million Baht. Also, trade mission for the cluster
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was established and led to exhibitions in Hong
Kong and Italy. The 63th Gems and Jewelry Fair
was held at IMPACT Exhibition and Convention
Center, Muang Thong Thani. The fair featured 821
companies/1,852 booth of Thai and international
manufacturers, distributors and exporter, attracted
over 14,000 visitors and generated over 2,000
million Baht of orders. In addition, for Business
Service and Services Cluster, the exhibition
showcasing Thailand’s printing and packaging
services was held during Style Bangkok 2018.
Business operators in this sectors were led to trade
fairs featuring film and content industry in the US
and Hong Kong, trade exhibitions in Germany,
Australia, South Korea, Japan, Taiwan, etc., and

beauty product trade fairs in Germany and UAE.
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The government has policies to promote
economic, trade and investment linkages in the
ASEAN region and expand economic cooperation
with neighboring countries. Major achievements

in this aspect are high-lighted below.
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® Host CLMVT Forum 2019: CLMVT as
the New Value Chain Hub of Asia and
CLMVT Follow Up to enhance relationship, build
economic, trade and investment networks among
member countries, and enhance the region’s
competiveness in the seamless world. The events

welcomed 800 participants.

® Host Thailand - Cambodia border Trade
Partnership in Sa Kaeo to mutually propel border
trade and investment and resolve problems that
impeded the bilateral trade. Representatives from
government agencies and private sectors from both
side’s border provinces joined the consultations. In
addition, business-matching among 80 business
entrepreneurs from 4 business sectors, e.g., food
and beverages, consumer products and automotive
vehicle and accessories from Thailand and
Cambodia was organized and resulted in purchase

orders made onsite worth over 30 million Baht.

® Host Southern Region Border Trade Fair
in Narathiwat, comprising 80 booths of Thai
exhibitors and 40 booths of Malaysian exhibitors.
Total trade made onsite was worth more than
3 million Baht. In addition, business-matching
between Thailand and Malaysia’s businesses

resulted in purchase orders made onsite worth over
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4 million Baht while the value of purchase orders
expected to be made in the next one year was

estimated at over 65 million Baht.

® Arrange Trade Missions to Visit
Cambodia, Indonesia and Myanmar which
were joined by more than 80 Thai entrepreneurs
and covered various products, such as food and
beverages, cosmetics, medicine and medical
products, furniture, real estate, et cetera. Business-

matching was worth over 43 million Baht in total.
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Implement the Young Entrepreneur Network Development Program :

YEN - D Program

(Young Entrepreneur Network Development
Program : YEN - D Program) laasnsia3etigves
fuszneunsulnsan 1,332 98 (Faudidulasans
1 2558) Inefinsiasandugssiomstensmsduas
msawmu Jugarsaundy 4,100 duum @unse
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YEN-®

FPROGRAM

YEN-D Program has created a network of 1,332
young entrepreneurs since the beginning of the
program in 2015. The total trade and investment
values of business matching between YEN-D
program participants have further increased to
exceed 4,100 million Baht. Each year, the program
is able to expand trade and investment opportunities
and values between Thailand and neighboring
countries. In 2019, the program connected Thai

entrepreneurs to 150 young entrepreneurs.
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Policies to Promote Good Governance in State Administration
and Prevention of Corruption and Malfeasance
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The government undertakes to accelerate
the improvement of public sector’s operation by
using technology to improve public services,
promote integrity and moralism, and support its
watchdog network to guard against misconducts
among government’s officers. Major achievements

in this aspect are high-lighted below.
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go.th karSudrseRumsssuieoumeisdidnnseiingd
(e-Payment) W1USEUU 4 Y0919 laWA LAnlees

SUIANTNAYE I iwesweid dleiiiduriesunas

® E-Registration Service (e-Registration)
for every single step in the juristic person registration
process, ranging from juristic person name
reservation, submission of request forms (for
establishment, transformation, dissolution, merger,
liquidation), fee payment to picking up of juristic
person certificate, has been made possible by
means of Digital Signatures technology. The service
is available in two languages (Thai-English) and has
been operationalized since 18 April 2017. To date,
18,546 applicants have submitted their business

registration request via e-Registration.

® E-Service for the issuance of certificate
(e-Service) which covers the issuance of juristic
person certificate (in Thai of English), document
legalization, and the issuance of copies of business
license, financial statement, list of shareholders, is
available on www.dbd.go.th and has 4 document
pick-up options, i.e. walk-in order pickup, postal
express mail service (EMS), Delivery by messengers
and DBD e-Certificate file. Since October
2018-present, more than 107,000 clients have used

this service.

® Intellectual Property Filing Service
(e-Filing) through www.ipthailand.go.th with 4 cash
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e-payment options, i.e., commercial banks, Counter
Service, ATM or online banking, and mobile banking,
and online payment using debit/credit card. Since
e-Filing was launched in February 2018, it has
received 8,244 trademark registration and 1,657 patent

registration requests.

® Business Information Service (DBD Data
Warehouse) provides access to juristic person and
financial statement data that have been processed
and analyzed into information so that businesses
can gain insights into their status, competitors,
partners and business situation and utilize the
information to develop their business strategy. The
service is available on www.dbd.go.th and, to date,
has served more than 1.1 million clients (January-April

2019).

e Upgraded services provided by service
centers by encouraging Regional Commercial
Offices in 76 provinces to improve the standard of
their service centers to meet the Government Easy
Contact Center (GECC) Standard. In fiscal year B.E.
2562 (2019), Regional Commercial Offices in 16
provinces, i.e., Khon Kaen, Chon Buri, Chumphon,
Chiang Mai, Chiang Rai, Tak, Nakhon Phanom,
Narathiwat, Phichit, Phitsanulok, Maha Sarakham,
Yala, Loei, Songkhla, Samut Sakhon and Ang Thong,

already passed the basic level evaluation.

® Developed Big Data by integrating and
aliening information kept by all agencies under

Ministry of Commerce’s purview to make effective
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use of them in the formulation of measures and to
make them available to public. This included the
information used in promoting area-based career
building, promoting grassroots economy, promoting
international trade to meet the prescribed goals
and 360 degree knowledge support for SMEs

program.
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Ministry of Commerce exerts effort to
promote human resource development by
implementing various capacity building programs
for personnel and modernizing information
technology to ensure convenient, fast and fair public
services. Major achievements in this aspect are

high-lishted below.

® Developed self-learning management
system and virtual classroom by using digital
technology and learning process design to improve
learning’s efficiency and solve problems arising from
the lack of time and space. The system has been
based on the concept “Education is a Lifelong

Learning. Learn Anywhere, Anytime.”

® Developed personnel into professionals
by formulating a High Level Commercial Management
Course to transform executive level government

officials into professionals with skills necessary for
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the 21 Century in both digital and communication
perspectives. This was accomplished by creating
diversified learning system, comprising self-learning,
on the job training and in-class training, promoting
systematic knowledge management to create
a learning organization, and encouraging
communications through learning culture building
program to inspire knowledge exchange and

knowledge integration.

e Promoted Good Governance among
personnel by motivating them to adhere to the
principles of merit, integrity, transparency and good
governance through various seminars aiming to
cultivate honesty and anti-corruption mindset, such
as those entitled “MOC Network, Watch Out for
Malfeasance, Defeat Corruption,” “Conflict of
Interests and Using Discretion in the Administration
of the State’s Affairs” and “Strengthening
Anti-Corruption Efforts, Strengthen Moral Protection,”
etc., participated by 1,300 personnel. In addition,
it also promoted the Ethical Commercial Office by
propelling its operations in accordance with the
assessment criteria used as commonly accepted
standard for the selection of ethical organization
and inspiring its personnel to have 4 desirable
virtues, i.e., self-sufficiency, discipline, honesty and
public mindset. To this, 12 agencies under Ministry
of Commerce’s purview and 76 Regional Commercial

Offices have pledged to become ethical organizations.
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Propel Grassroots Economy : Toward the Sustainability of the Country

“LaswgRagusn” tuidanudidnesebs
mansiulaveAsugialve Aeldnisusmsau
Yaasguranaen Useens Juniler wieniguuns
lanmuauleuiglunisiasuaduasegiagiusin
TiAemutuuds Wunidugnsmansuni 20 T
aun1sadislonaninuiaten1Alaziniguiy
madaen fadunisldnalnsngg WiAansiam
yaAssgRanaurssiuguuliasafenuesld
anAuvAouan nszaneseld uaseindywm
ALY

“guuuisiwla wsyinmesawdiivla Uszvrsurinlhanowenau”

“Communities Earn Income, Local Economy Grows, People are Far from Poverty”

“Grassroots Economy,” is highly important
to Thailand’s economic growth. Under the
administration of the current government,
General Prayuth Chan-o-cha, Prime Minister has made
the policy aiming at strengthening grassroots
economy one of the strategies under the 20-year
National Strategy on building opportunities for social
equitability and equality which focuses on utilizing
various mechanisms to generate economic
development that helps local communities to be
economically independent, reduces inequality,

disperses income fairly and solves poverty problems.
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Ministry of Commerce has an important role
in implementing the government’s policy in its efforts
to develop the country’s local economy based on
Pracharat Principle which focuses on utilizing a close
collaboration among government, private sector and
civil society to create jobs, build careers, disperse
income and reduce problems arising from inequality
at local community level to make the country’s
overall economy grow with stability, prosperity and

sustainability. Notable works are highlighted below.

Taking leading roles in “raising agricultural
products’ price” to generate more income for Thai
farmers : Ministry of Commerce undertakes to see
to it that agricultural products’ prices, including rice,
tapioca, maize and fruits, remain at reasonable level
and that they are adequate to let farmers live their
lives reasonably. It also aims to improve farmers’
and agricultural products’ potentiality so that they
can cope with global competition. Appropriate
mechanisms that fitted with characteristics of each
crop growing season were rolled out; among other
things, production input subsidy, training or seminars
to enhance knowledge, linking products to markets
inside and outside of the country through various
activities such as promoting wholesale markets for
agricultural products and trade fairs, establishing
memorandum of understanding (MOU) on sales of
major agricultural products with private sectors,
encouraging agricultural products to enter popular
online distribution channels, promoting utilization of
preference market access under free trade agreements
(FTA), and collaborating with relevant agencies to
formulate comprehensive guidelines for the
administration of major agricultural products such as
a comprehensive plan to raise prices of rice and fruit

strategy.
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In addition, Ministry of Commerce promotes
the utilization of innovation and modern technology
to create value addition to agricultural products to
meet the market’s demand. Notable works include
promoting “innovative agricultural products” by
disseminating knowledge through the Institute for
Agricultural Product Innovation (APi) to encourage
business owners to avail themselves of modern
technology to improve and create value addition to
agricultural products and organizing marketing
promotional and PR activities, such as marketing
promotional events, business-matching, trade fairs
and participating in international trade exhibition
held inside and outside of the country, to popularize
Thailand’s innovative agricultural products inside
and outside of the country. To date, targeted
products that were promoted has made over 300

million Baht of sales.

Promoting “organic agricultural products”
and safe agricultural products by organizing
promotional and developmental events for organic
agricultural products, including, among other things,
establishing organic agricultural product database,
establishing organic agricultural product villages,
hosting national trade exhibition for organic
agricultural products, to popularize Thailand’s
organic agricultural products and expand their
market exposure domestically and internationally
and prepare for the growing demand from health
product market which is now getting more popular

and rapidly expanding.

In addition, the ministry promotes “agricultural
products with local identity” or products with
registered geographical indications (Gl products) by
encouraging Gl registration to create value addition
and increase market value of the products.

These Gl products are locally produced products
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with uniqueness and strong inherent geographical
origin-base or products whose processing methods
are closely combined with traditional knowledge,
have rich backeround and long history that is closely
tied to the place origin and have long been known
among consumers. Among the most notable are
Chiya Salted Egg (Surat Thani), Phetchabun Sweet
Tamarind (Phetchabun), Tubtim Siam Pak Phanang
pomelo (Nakhon Sri Thammara). To date, Thailand
has already registered more than 100 Gl products.
More than 2,500 Local businesses have joined the
Gl system and generated more than 4,000 million

Baht of market value.

Meanwhile, Ministry of Commerce also aims
to create opportunities and expand market channels
for agricultural products in parallel to aforementioned
efforts. It makes effective use of market channel
under its purview and promotional policy, including
central wholesale markets, markets for fresh
produces and Tong Chom markets, as a mechanism
to distribute agricultural products from their local
origin direct to consumers. It develops markets
located in various regions to serve as trading hubs
for local agricultural products and other products
made by local communities. It encourages Thai
agricultural products to be exported to foreign
markets through organizing trade fairs for Thai
agricultural products in various countries, organizing
proactive rice promotional activities, and
implementing PR activities for other Thai agricultural
product continuously. Recently, in June 2019,
the Memorandum of Understanding (MOU) was done
between China Agricultural Trade and Wholesale
Market Association and Thailand’s wholesale market
operator (Talad Morakot) to expand Thailand’s fruit

market into China.
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Another mission of Ministry of Commerce that
is crucial to strengthening grassroots economy
is improving the quality of living of people with lower
income by implementing Pracharat Blue Flag Store
program. The program is not only a distribution
channel for lower price items that helps to alleviate
people’s difficulties caused by cost-of-living
problems but it also is a distribution point for local
products and agricultural produces that helps to
create opportunity and income for local producers
and farmers. It helps also to disperse income, create
jobs and generate cash flow in the local communities.
The program is implemented under Pracharat Model
which relies on a network of close collaboration
among Pracharat Blue Flag Stores, producers of local
products and large manufacturers of good quality
products. Ministry of Commerce also collaborates
with Ministry of Finance and Krung Thai Bank to
develop “Pracharat Money Bag” Application to allow
Pracharat Blue Flag Stores and smaller stores to
participate in the program and sell products to
National Welfare card holders through the application;
this is additional alternative to accepting payment
via electronic data capture (EDC) devices.
The approach; therefore, helps to increase trade
opportunity and sales for retailers in local markets
and cooked food stores as well as those operating
grocery trucks/food carts. It also makes buying
products easier for more than 14.5 million National
Welfare Card holders. Ministry of Commerce aims
to attract no less than 100,000 Pracharat Blue Flag
Stores and retailers from across the country to join

“Pracharat Money Bag” Application program.

Moreover, the ministry aims to upgrade local
products (One Tambon, One Product : OTOP) by
integrating a collaboration among the government,

private sectors and people to develop products,
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packaging and marketing strategy that focuses on
building the products’ story to make these products
“catch peoples eyes, touch people’s hearts and,
make people buy.” It also increases the number of
distribution channels to give people greater access
to OTOP products by opening OTOP stores at 3
international airports, namely Suvarnabhumi Airport,
Don Mueang Airport and Phuket Airport. As a result,
Thailand’s OTOP Products have been made better
known internationally, and, since 2014 to date, sales
of OTOP products at the three airports are worth
more than 440 million Baht.

In promoting local economy, Ministry of
Commerce attaches importance to further developing
existing local markets in various local communities
to make them more interesting through “Pracharat
Tong Chom Market” program, which has been
implemented since 2016 as an economic stimulus
for grassroots economy. The program helps to
expand market and create more income for local
communities under the concept “Commercial
Uniqueness, Community’s Identity” which aims to
make these markets trading posts for products with
good quality, fair prices, clear display of price tags,
and use of precise weighing equipment while helping
them to preserve their traditions, cultures, arts,

lifestyle and customs.

At the same time, the ministry has built upon
Pracharat Tond Chom Market program to link trade
to tourism. To this, Ministry of Commerce signed a
memorandum of understanding (MOU) with Tourism
Authority of Thailand to collectively work to elevate
Tong Chom markets to be local tourist attractions,
especially in smaller cities, to help disperse income
and develop grassroots economy in a comprehensive
manner. To date, more than 200 Pracharat

Tong Chom markets have been established all over
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the country and generated trade worth over 1,100
million Baht annually. In addition, the ministry also
establishes “Trading Villages” to promote and
strengthen local enterprises, provide them with
distribution channels for goods and services, and
help local communities to generate more income in

a stable, sustainable manner.

Playing major roles in taking care of cost of
living, people’s well-being and fairness in trade has
been Ministry of Commerce’s top priority, and many
concrete measures have been rolled out. Among
the most notable measures are organizing “Blue Flag,
Low Cost” program which distributes daily necessities
direct to consumers at 20%-40% off regular prices
to help reduce people’s cost of living and stimulate
economy by increase spending and cash flow in the
system and implementing “Noo Nid Diners” program
to promote sales of good taste, good quality
and clean ready-to-eat foods at no more than
35 Baht/dish to the people. Since the beginning
of the latter to date, over 15,600 restaurants
participate, of the number, more than 700 restaurants
have been upgraded to “Noon Nid Tid Dao”
restaurants. Moreover, the ministry implemented
“Smart Consumer” activity to develop immunity and
cultivate reasonable consumption culture among
people which would be a sustainable approach to

solve people’s cost of living problems.

In ensuring fair trade, Ministry of Commerce
has monitored and assessed situation as well as
enforced Price of Goods and Service Act B.E. 2542
(1999) strictly, especially under circumstances
concerning goods and services that have strong
impact to people, such as medical services fees.
In May 2019, the ministry issued the Announcement
of the Central Committee on Price of Goods and

Service prescribing the notification of prices and
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conditions relating to sales of medications, medical
products and medical services fees to ensure fairness
and to allow people to have choices and compare
medication prices and medical services fees before

they decided to receive medical treatments

Furthermore, Ministry of Commerce provides
supports to the government’s policy that aims to
distribute economic development centers into
various local areas to continuously strengthen
grassroots economy. It has formulated area-based
integrated budget plan called “Regional Development
Integrated Work Plan for 6 Regions.” Key programs
have been implemented under the plan since 2018
until present; among the most notable are Marketing
Innovation Upgrade Program for Distinctive Good and
Services from 17 Northern Provinces, Comprehensive
Program for the Internationalization of Organic
Hom Mali Rice and Gl Hom Mali rice, and Promotional
and Market Expansion Program for Northeastern
Region’s hand woven fabrics. These programs
generated regional trade value of more than
400 million Baht.

Ministry of Commerce has more plans to implement

From these accomplishments,

the programs in other areas to continuously stimulate

and strengthen grassroots economy.

Throughout the past years, Ministry of
Commerce has been determined to serve the
country as part of its main mechanism to oversee
and develop local economy, reduce inequality,
and create good living for Thai people; all these
efforts are essential to bringing happiness to
Thai society and making the country’s overall
economy strong and advance forward with

stability and sustainability.
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The modern world of businesses is fast-
changing, and technology has more crucial roles in
businesses. Business operators; therefore, have to
readjust themselves to keep up with changes and
to respond precisely to the consumers’ lifestyles by
using innovation, technology and creativity as
essential tools to differentiate their products and
services and make them stand above those offered
by competitors. This is especially true for SMEs and
Startups which will be the new wave of trade’s world

in the future.
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The government attaches importance to the
policy to promote and develop SMEs and Startups
to be a key driver for the country’s development in
income creation, employment, and poverty problem
solving dimensions. It sets the goal of raising the
contribution of Gross Domestic Product (GDP) of SMEs
in the country’s GDP to 60% in 2037 from 42% in
2017. It also specifies the guidelines for the
development of business operators at all levels,
ranging from farmers, local community enterprises,
and small, medium and large enterprises to be
businesspeople with skills and mindset of “Traders
of the New Era” who are strong and capable of
turning Thailand into a Trading Nation. It also aims
to have business operators who are “Good at
producing and Selling” or “can buy, can sell” to offer
excellent services and expand trade and investment
into overseas markets while maintaining good

governance in their businesses.

Ministry of Commerce has been part of the
major mechanisms that bring the government’s
policy into a concrete development of SMEs and
Startups. It undertakes to enhance the people’s
potentiality to do businesses and trade in agricultural,
industrial and services sectors, starting from making
paradigms shift and encouraging people to have
“Less is More” mindset, adopt demand-driven
approaches and focus on value creation by taking
into consideration market demand. It also focuses
on services businesses and utilizing innovation,
technology and research in driving the economy

forward. Notable works are highlighted below.
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Enhance Business Operators’ Capability

The ministry focuses on building and
developing entrepreneurs by providing them with
knowledge and skills necessary in doing business
through various training courses and enhancing their
marketing skills through participation in various
activities and trade fairs. The New Economy Academy
(NEA) is the center for development and training
courses aiming to transform SMEs into Smart SMEs
under the “Share Knowledge to World Market”
(Grow Local to Global) in accordance with the
government’s Local to Global policy. It emphasizes
the implementation of 5 areas (3 Creations,
2 Development), namely, creating inspiration for
starting businesses, creating basic knowledge for
exports, developing Thai products for exporting to
new, potential markets across the world, developing
skills required in e-Commerce to prepare for trade
and economy in the new era, and creating network
of entrepreneurs in CLMVT (Cambodia, Laos,
Myanmar, Viet Nam and Thailand). In the past years,
Ministry of Commerce has collaborated with more
than 30 partner agencies, such as Bangkok University,
Mahidol University, Asia and Middle East Exporter
Trade Association, and Hong Kong Trade Development
Council. Since its inauguration in 2017, more than
184,000 business operators from all over the
countries have shown the interests in and joined the
activities via both online and offline channels,
including website, Facebook, and training/seminars.
In addition, Ministry of Commerce focuses on
upgrading services businesses, such as retail/
wholesale business, transportation and logistics

business, healthcare services (elderly care), wealth
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management, tourism-related businesses and
franchise business, to be on par with international
standards. Notably, more than 3,000 entrepreneurs
from franchise business have already been developed
and successfully passed the business quality

standard criteria.
Create Network for Trade

By building networks of business operators at
provincial level through “MOC Biz Club,” which is
a central hub for business people in all provinces to
meet and exchange knowledge and experiences. This
helps businesses in local areas to solve problems,
develop further and create business network that
leads to complementary trade partnership. To date,
the club has more than 12,500 members, covers all
77 provinces and creates trade value of over 350
million Baht. In addition, Ministry of Commerce has
extended the network to include business operators
in CLMV (Cambodia, Laos, Myanmar and Viet Nam)
through Young Entrepreneur Network Development
Program (YEN-D), which was initiated in 2015 under
“friendship comes first, then business will follow”
concept. Currently, the program has been extended
to cover cooperation with Malaysia and Indonesia,
created a network of over 1,400 new entrepreneurs

and generated trade worth over 4,100 million Baht.
Promote e-Commerce

Ministry of Commerce promotes online trade
which is a popular market channel that generate
tremendous amount of cashflow. In 2011, it began
to implement Thailand B2B e-Marketplace program

through the central website, Thaitrade.com, that
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helped to facilitate trade and allowed buyers from
all over the world to easily buy products from Thai
exporters. The website also served as an online hub
for Thailand’s trade data. To date, the website had
more than 23,000 online stores, all which have been
selected and passed export quality standard criteria,
featured 52 product categories covering more than
263,000 products, received more than 8 million
visitors and generated trade worth over 6,500 million
Baht. Thaitrade.com has also been improved further
to cover retail trade (B2C) under the name
“Thaitrade.com Small Order OK (SOOK)” It made
online trade with overseas market easy for both small
and large business operators and helped to generate

stable incomes for these businesses.

In addition, Ministry of Commerce has pushed
forward the launch of a central website for
intellectual property, www.thaiipmart.com, to
facilitate business operators, researchers, independent
inventors, government agencies and private
enterprises owning intellectual property rights in their
search for business partners and investors. To date,
the website has been visited by over 290,000 visitors.
Moreover, to increase credibility of new online or
small business operators, Ministry of Commerce has
launched the registration service to verify their
identities (DBD Registered) and the mark that certifies
their business credibility (DBD Verified); these services
helped also to build confidence among buyers.
To date, over 45,700 businesses from over 49,800
websites received DBD Registered marks while 346
businesses from 360 websites received DBD Verified

marks.
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Create Opportunity for Access to Trade
Data

Ministry of Commerce has developed trade
Big Data such as economic and trade indexes,
Thailand’s international trade reports, goods and
services prices reports, sectoral trade strategies for
agricultural, industrial and services sectors, results of
studies, research works on trade and economic
development and trade data such as Thailand’s
development strategy to prepare for AEC and
Demand-driven strategies for 4 products (rice,
tapioca, oil palm and maize), trade in services
database and statistics for digital business, healthcare
and wellness services business, and database
featuring in-depth information of business operators
and New S-Curve industries. The data have been
aligned to relevant international standards, and Open
Data system for data exchange and linkage among
various agencies has been developed to allow
business operators, farmers and government agencies
to use the data to plan for production, export and

investment.

Moreover, there are also information and
business and trade consulting centers. These include,
among other things, innovation and intellectual
property consulting service center for businesses
(IP-IDE Center) which has already welcomed over
2,000 entrepreneurs, business consulting service
center and business database service (DBD Data
Warehouse) which publicize information on judicial
persons and financial statement information that has

been consolidated and analyzed for use in business
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planning by entrepreneurs. The data warehouse has
been continuously improved and, as a result, it won
the World Summit on the Information Society (WSIS)
Project Prizes 2019 from the International

Telecommunication Union and the United Nations.

Create Opportunity for Access to
Funding Sources

Ministry of Commerce promote and develop
SMEs/Startups by giving them opportunities for
access to additional funding sources. As a result of
the issuance of Ministry of Commerce’s Regulations
Prescribing Other Properties as Business Security B.E.
2561 (2018) which stipulates that “perennial plants
are property that can be used as business security,”
growing trees, especially perennial plants, for use as
business security has been an emerging trend.
To date, more than 61,000 trees, such as teak trees,
rubber trees, and eucalyptus trees, have been
registered as business security and are worth

approximately 130 million Baht in total.

Ministry of Commerce’s works have
brought about enabling environment for SMEs/
Startups development by invigorating the
enthusiastic spirit of new entrepreneurs to
embrace innovation and creativity in their
businesses. It also provides necessary supports
to allow existing SMEs to use data and knowledge
to improve and build upon their existing
businesses to remain competitive. These
businesses will continue to be a key driver to
advance the country’s economy toward strong

and sustainable growth.
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Thailand’s economic growth in recent years
depended mainly on export sector. In 2018,
Thailand’s exports accounted for 77.28% of its Gross
Domestic Product (GDP). However, as a result
of decelerating global economy, ongoing trade
friction between the US and China (Trade War), risks
arising from sensitivities in international relations
among countries in various regions, and technological
advancement and disruption, many countries,
including Thailand, had to readjust their trade

strategies to brace for these uncertainties.
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Ministry of Commerce plays major roles as a
core agency to oversee, promote and foster
international trade cooperation to integrate the
economic cooperation at the bilateral, regional and
global levels as guided by the 20-year National
Strategy to minimize impacts from risks brought
about by uncertainties while endeavoring to expand
trade cooperation to create Thailand’s competitive
edge in the global arena. Major works are highlighted

below.

Played Roles in International Economic,
Trade and Investment Cooperation
Negotiations by propelling Free Trade Area (FTA)
negotiations, which were crucial in facilitating and
stimulating international trade in the new trade era,
toward successful conclusion both at the bilateral
and regional levels. To date, 13 FTA agreements,
covering 18 countries have been brought into effect.
These FTAs include 7 agreements done as part of
ASEAN and 6 bilateral agreements. Addition FTA
agreement negotiations have been initiated to
expand trade and investment opportunities into new
countries as well as to elevate economic relations
with potential emerging markets, such as Turkey,

Pakistan and Sri Lanka, to higher plane.
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Ministry of Commerce is now in the process
of 2 regional FTA negotiations. Regional Comprehensive
Economic Partnership (RCEP), which comprises 10
ASEAN Member States, China, Japan, South Korea,
Australia, New Zealand and India, has been targeted
for conclusion in 2019. The accession to the
Comprehensive and Progressive Agreement of Trans-
Pacific Partnership (CPTPP) is being considered, and
necessary data regarding the accession is being
prepared to be submitted to the policy level for

further deliberation.

In addition, on the occasion of Thailand’s
assumption of ASEAN Chairmanship in 2019, it has
proposed Priority Economic Deliverables, comprising
13 deliverables and 3 strategic drivers, namely,
Future-Orientation, Enhanced Connectivity and
Sustainable in All Dimensions, under the theme
“Advancing Partnership for Sustainability.” Currently,
the Priority Economic Deliverables are being

implemented and making progress toward their goals.

Played Roles in International Trade
Promotion by propelling export expansion.
Strategic Partnership cooperation has been pursued
in various potential markets by encouraging Thai
businesses to explore business and investment
opportunities in target markets such as Latin America,
Eastern Europe, etc., and organizing trade exhibitions
for Thai products (Top Thai Brand / Thailand Week
and participating in trade fairs to proactively improve
market penetration in traditional markets and digital
market in specially focused regions, countries and
areas such as provinces of China, 8 Cities in 8 States

of India.

Moreover, Ministry of Commerce has
encouraged Thai business operators to make

investment in new markets. For example, investment
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in America is promoted through Fast Track network
which focuses on industry-based market expansion,
investment in Latin America is promoted through
investment opportunity building, and investment in
Africa is promoted through Special Task Force.
Creating networks among businesses relocating to
ASEAN and CLMV (Cambodia, Laos, Myanmar and
Viet Nam) to take advantage of the Generalized
System of Preference (GSP) for exports to the US and
EU has also been emphasized. For East Asia markets,
local-to-local trade has been promoted. In Europe
and Middle East, SMEs Local-to-Glocal program has
been promoted. Continuous effort has been made
in improving market access to growing markets such

as Russia and Canada.

One important strategy that is essential in
expanding into overseas market is building strategic
partnership. This has been accomplished by fostering
close relations and building confidence among trade
partners to explore new opportunities for trade and
investment. The examples of the efforts include the
signing of the Memorandum of Understanding (MOU)
on trade cooperation with Japan’s local government
(Wagayama Prefecture) and the hosting of CLMVT
Forum, since 2016 until present, to create network
for cooperation between high level representative
from government and private sector and promote

cooperation between business and academic sectors.

Ministry of Commerce has also adopted
Cluster-Based Industrial Promotion, by implementing
various marketing promotional activities, such as
hosting and participating in trade fairs and exhibitions,
arranging outbound trade missions and enhancing
Thai products’ good images, inside the country and

abroad for the following 5 target product categories.
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1) Foods and Food Catering Business are
promoted by leading trade missions comprising
representatives from merchandises/products which
have earned “Thai SELECT” mark to visit the US,
China and Germany which are target markets for
“Thai Kitchen to Kitchen of the World” PR program,
putting food catering business on online business
channel by developing Thai SELECT Application to
facilitate and stimulate demands for Thai foods, and
hosting various food fairs such as THAIFEX-World of
Food Asia, SIAL, Foodex Japan, Seafex, and
promotional events in collaboration with foreign

supermarkets and trading partners.

2) Halal Products are promoted by
implementing PR activities on various media,
including digital media, online media, proving
marketing information for Thailand’s Halal Industry,
and developing business operators who manufacture
products to meet with customers’ demands and

culture

3) Industrial Products are promoted by
exposing them to foreign markets such as ASEAN,
Africa, East Asia, Japan and South Korea through
Ministry of Commerce’s trade fairs and participation
in trade fairs and exhibition organized inside and
outside of the countries, including, AAPEX, THE BIG
5 SHOW, AUTOMECHANIKA DUBAI, MEDICA, trade
exhibitions for air conditioners and freezers and trade

exhibitions for electrical and electronic products.

4) Lifestyle and Fashion Products are
promoted in niche and international markets, such
as products for the elderly, products for hospitality
business such as hotels and restaurants and pet
products. STYLE trade fairs to promote exports of
the products has been hosted, and Bangkok Gems
& Jewelry Fair was organized to make Thailand a

global Jewelry hub.
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5) Potential Services Businesses 3 categories
of Thai services businesses, namely, healthcare
services, educational services and digital content
services, have been promoted to make their
potentiality and standard on par with those of
international competitors so that the business
operators in these sectors are capable of creating
value addition by entering foreign markets such as

ASEAN, East Asia, Middle East, Europe and the US.

Meanwhile, Ministry of Commerce aims to
promote good images of Thai products through
awarding special marks to potential products to build
confidence in high quality Thai products and services
among consumers and to create pride among
business operators who have earned the marks.
These marks are, for example, “Think Thailand”
mark, “Thailand Trust Mark (T Mark),” and “Design
Excellence Award (Demark)”. PM Export Award
is also given to business operators who have
developed their products and services to meet with
internationally accepted standards and those who
can successfully compete in the international
markets; the award is the most prestigious award for
exporters given by the government for 27 consecutive
years. PR activities aiming to promote Thailand’s
good image from trade perspective have been
continuously implemented. Various media have
been utilized, including online and offline media
inside and outside of the country such as billboards,
digital billboards at Suvarnabhumi Airport, CNN,
Quartz and Nikkei, and local offline media such as
television, newspapers, magazines and billboards.
This is to ensure that Thai products and services are
“Eye-catching, Ear-Catching and Always in the
Market” and known by many countries.
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In addition to trade negotiations and

promotion, Ministry of Commerce attaches
importance to enforcing trade rules and measures
to protect and ensure fairness in the country’s trade.
Since there is growing competition in trade, many
countries also use more trade remedies, including
Anti - Dumping (AD), Countervailing (CVD) and
Safeguard (SG) measures. Thailand has been targeted
of trading partners’ 123 trade remedies, i.e. 91 AD
by 16 countries, 29 SG by 17 countries and 3 CVD by
2 countries. On the other hand, Thailand launched
15 trade remedy cases against its trading partners,

comprising 14 AD for 20 countries and 1 SG.

Ministry of Commerce’s task in overseeing,
promoting and fostering international trade
cooperation in various dimensions has brought
tremendous income to the country and helped
to protect and maintain Thai businesses’ interests.
As a result, Thailand’s export sector is able to

readjust itself well amidst emerging risk factors.
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Amidst fast-changing global trends and economic
and social contexts, Ministry of Commerce has
developed and enhanced the efficiency of its operations
to keep pace with the new era. It has restructured to
ensure that its organizational structure remains relevant,
flexible, and effective enough to respond to the needs
of the various groups of people, including farmers,
business operators, and the general individuals who are
consumers of goods and services. This is along the line
with its motto, “Fast, Transparent, Visionary and Close

to the People,” and in full compliance with the 20-Year
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Nationa Strategy in Rebalancing Public Sector and
Development of Public Administration System area,
which aimes to develop the government agencies’
administration system by focusing on being outcome-
oriented and modern, good governance, using
innovations and digital technology in works as per
the principle “Public Sector of the People, for the
People and Public Interests.” Under such policy,
Ministry of Commerce has developed and improved

efficiency in all dimensions of its works and human

resource development as highlighted below.
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Restructuring its agencies in central and
regional administrations to keep them relevant.
For example, in central administration, Trade Policy
and Strategy Office has been added to take
responsibility in studying and formulating Thailand’s
trade strategy and proposing recommendations on
key issues and guideline for trade development.
In regional administration, regional offices of various
agencies have been put under provincial commercial
office (One Roof) to ensure unity in local level
operations. An independent authority that oversees

the trade competition issues have been established.
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(Formerly, it was Trade Competition Commission)
Recently, International Insitute for Trade and
Development (ITD) was brought under the purview
of the Ministry of Commerce to strengthen the
country’s work in research and development and

trade and economic cooperation.

Improving work efficiency, The regional
administration has been divided into 18 provincial
groups; each one to report to specifically assigned
and empowered Deputy Permanent Secretary and
General Inspector level executives. This provincial
groups act as the ministry’s arms for local area; they
propel the ministry’s works by coordinating and
forming close cooperation with all relevant sectors,
including public sector, civil society organizations,
private sector and people in the local communities.
As a result, people’s troubles and difficulties have
been addressed in a faster, more concrete manner.
In addition, information technology has been
adopted to improve service efficiency and reduce
time to make services faster and more cost-effective
for service recipients as well as to better respond to
their demands. Availbale services include judicial
person registration (e-Registration), issuance of
electronic files of certificates, copy of documents,
business registration certificates, financial statements
and shareholders’ lists of all types of judicial persons
(DBD e-Certificate File), information technology
service that connects with all of the ministry;s
services (MOC e-Service), and online queuing system

(Que online).
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Human Resource Development
Ministry of Commerce has continuously improved
its personnel recruiting and development process to
ensure that its personel are “good and capable” It
attachs importance to every step, starting from
selecting personel to assume positions, to make sure
that it has knowledgeable and capable personnel.
Working based on Merit system and transparency, it
listens to the agencies owning the vacant positions
and does the workfoce planning by analyzing the
personnel’s age structure to prepare for and ensure
continuity of target positions. It provides personnel
with opportunity for skill enhancement, develops
training courses suitable for various positions, and
adopts technology in human resource development
efforts by introducing e-learning system that provides
personel with easy access to knowledge necessary
for self improvement and skill and expertise building
in accordance with Thailand 4.0 concept. It cultivates
and promotes lifelong learning culture among its
personnel through the implementation of knowedge
management activities which put itself on the path
of a learning organization. It develops carreer path
and talent management plans. It creates good work
environment, fosters organizational commitment,
and provides proper benefits to ensure that

personnel, the key resources, remain with the

ministry.
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In 2018, Ministry of Commerce has been
approved by Office of the Civil Service Commission
to formulate “High Level Commercial Executives”
course, a training course for executive-level
government officials that aims to prepare them for

professional management works.

In addition to developing the “capability” of
the Ministry of Commerce’s personnel, the ministry
also attaches importance to promoting “good
people.” The ministry’s executives have clearly and
continuously announced “Ministry of Commerce is
a transparent and corruption-free organization (MOC
Zero Corruption)” policy to send a clear signal to
the personnel and encourage them to have an
ethical mindset and work with righteousness and
transparency. Also, the Declaration of Honest Intent
in Administration has been announced to ensure
that the administration of the state’s affairs complies
fully to the principles of good governance and is
entirely for the people’s interests. The ministry also
works in close collaboration with networks inside
and outside of the ministry, such as MOC Zero
Corruption Network and MOC Watch Dog Network
to propel anti-corruption endeavors through various
activities. Moreover, it supports the establishment
of “Ethical Agencies/Commercial Offices” which pass
the specified evaluation criteria for an ethical

organization.

As a result of its determination and continuous
efforts in organizational development, Ministry of
Commerce has recieved more than 40 awards and
standards that guarantee its success in effective
organizational development. Specifically, among the
awards and prizes it has received during 2017-2018
were Distinctive Level Award for the Public

Administration with Participation for “Promoting
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Integrated Demand-Driven Green Market in
Phetchabun program,” Consolation Prize for
“One Province, One Geographical Indicator

)

program,” Good Level Award for Service
Development for “e-Accountant system,” and
“Young Entrepreneur Network for new entrepreneurs
from Thailand and neighboring countries program,”
Award for Continuous Service Quality Improvement
for “Personalized International Trade Services
(on Applications)” and “Kanchana Buri Farm Outlet
Development and Promotion Process,” and
Consolation Prize for Transparent Organization from

Office of the National Anti-Corruption Commission.

Nevertheless, Ministry of Commerce shall
never stop and will continue to propel
development and work toward becoming a highly
efficient organization with innovation and high
quality personnel to see to it that the country’s
trade and economy continue to advance in a
stabe manner facilitate and create high quality

and sustainable living for Thai people.
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@ VU STYLE BANGKOK 2018

@ UouswIa “DIP Character
Design Contest 2018”

@ UouswIa “ASEAN
Furniture Design
Contest 2018”
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@ O Thailand Fruit
Festival 2019 :
The World's Most
Delicious Fruits Fair

@ 01U Thailand Rice
Convention 2019

@ o IP Fair 2019

@ v U THAIFEX-World of
Food Asia 2019

@ vU New Year Grand Sale
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MSUS:¥ ASEAN Summit
MsUs:8u CLMVT Forum 2019




© e ©

€ U aanaUdsEISIo0BY
Expo 2019

& NsUs:¥y “Thailand-EU
IPR Dialogue”

€ U Snanuniiikagny

@ 01U BIOFACH Southeast
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Executives of the Ministry of Commerce
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Mr. Jurin Laksanawisit
SOOUNYNSTULASIA:
SYUUASINNSNSNSIOWITUBE
Deputy Prime Minister and

Minister of Commerce

ung3sFna KvAnnoInAa

Mr. Weerasak Wangsuphakijkosol
SIUUASBIYIINISNSENSIOWITULE

Deputy Minister of Commerce
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Office of the Permanent Secretary of the Ministry of Commerce
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Vision |

Be the principal agency to integrate strategies

to propel economy and trade toward resilient
growth.

- 3

Manage and monitor the implementation of
Ministry of Commerce’s Action Plan to ensure
that the outcomes as set forth by its objectives

are fully attained.

Propel continuous growth of the grassroots

economy.

Use innovation to improve the efficiency of

organization management and work system.

Develop and improve Ministry of Commerce’s
personnel capability to ensure proficiency,

integrity and moralism.

Develop and utilize trade information and
data bases in policy formulation and rendering

services.



UNgaMUIr NS NagtUuae S

Mr. Boonyarit Kalayanamit
B EENSINSIOWITUBY

Permanent Secretary

U10dNde SRU Warnd
Miss. Arunee Poolkaew
SEOREENS:NSIOWITUYE

Deputy Permanent Secretary

uWaDE 8 DISR-SED
Miss Urawee Ngowroongrueng
SEOREENSINSIOWITULY

Deputy Permanent Secretary

uNgasa dussu
Mr. Suchat Sinrat
SEOREENS:NSIOWITUYE

Deputy Permanent Secretary
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1, ungwnne sne 3395 U
Mr. Pitak Udomwichaiwat
EDEE AR E SOESIBNISNSENSIOWITUBE

Chief Inspector General

3, UNYdWWa mmordos iU
Mr. Supapat Ongsangkoon

B E SOESIYNISNSNSIOWITUBE

Inspector General
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UNYdn -aP dimasnl

Mr. Somdet Susomboon
B E SO SWNISNSENSIOWNTUBE

Inspector General



uNgasoU denana

Mr. Sarote Suwattigul

B m SORSIYNSNSNSIOWNTUYE
Inspector General

ungnss Sau

Mr. Keerati Rushchano

B E SOESIYNISNSNSIOWITUBE

Inspector General
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uwadamAdld s1¥-seostau
Miss Suthasanee Rajruangrabin
B SOrSIYNISNSENSIOWITUBE

Inspector General
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1, UwadWhan Bod:ona
Miss Pattaya Choengsa-at
AUZNLNISWARUEE

Commercial Advisor

3 uwaduwry Glhsoudnsa
Miss Wanpen Nicrovanachumrus
AUZNLINISWITTEE (SNUNS)

Commercial Advisor (Acting)
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(1) 2

UNYSTUSVA Wawwaul
Mr. Ronnarong Phoolpipat
AUSNUINSWATTIBE

Commercial Advisor

u19Sy¥38ny Ug:Uusalund

Mr. Rachavitch Piyapramote

dASSBNO (WIgMSWIrlye) Aruzwinundsing
dssoooAmsmsmlanua:ooAnmsnswadunioUoynyrlan
(UfUasBMsUs:Rdounan)

Minister, Permanent Mission of Thailand to the WTO
and WIPO (Bangkok Office)
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Ar e ilnus 12sengUs:ovANIsNIsATfanuazovAnsnswdduntolryryrlan & uasoUN

Permanent Representative of Thailand to the World Trade Organization

and the World Intellectual Property Organization

1) uwddduun nodnanand 2, ungawra Ksvm = IND
Miss Sunanta Kangvalkulkij Mr. Paisan Rupanichkij
mNEESSY..x EESSNE (m@mSEISNISNE)
Ambassador Minister (Diplomacy)
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Department of Foreign Trade

www.dftgoth & 1385
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l vision |

>

To be a leading organization in providing
foreign trade administration and facilitation
through the application of integrated digital
innovation by 2022

C Misson

» To upgrade our trade facilitation through the

use of digital service innovation.

+ To achieve and maintain national trade

competitiveness on a regional and global stage.

« To protect and maximize national trade

interests.
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ungonad mddanss’
Mr. Adul Chotinisakorn
EEEEE

Director - General

uoNUElnd dsdwu
Mrs. Manatsanith Jirawat
SEOEEEER

Deputy Director - General

ugdurd 2s13nd
Mr. Wanchai Varavithya
SEoEEEEE

Deputy Director - General

ungeduun dseauun
Mr. Chutinun Siriyananda
SmoEEEEE

Deputy Director - General
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Department of internal Trade

nsunsANglU

Department of Internal Trade

www.ditgoth &' 1569

\ o R vision |

Strengthening domestic economy and
promoting fair competition to achieve
a minimum growth rate of 5 percent
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a Y = v <
wsegian1sAluUszmaAtiaud uus
I £ " Y Y 1A
WJusssu veneallaldtasnindavay 5 sall

duaSuuasNaUIdUAT STuLkaznalnnIsnang
Wioasalontanazenszauinniiuainsa
Tunsudstulitinensns @adunensns a1
YWY harUTENaUNs

duaSuuarinuNERINg d@0tunYRInNg JEUAR
guguduUsznounisnfidnenin iieasis
ANl ULAsYgRaviaiu

AuasAn Usina uaznsudeduludumuazuinis
Teglusyauiunzaudusssy

NAUILI9551UN1359R9Tn A g uLnaInag
wazidufiluondeu

dsuaanusliunussansulunisuslaadua
WAZUSNNS FIUNINNTSNEENSUSElevUUDIn LB

dauasunsasayaawiulitviuauazuinig
MILUIANTTY haznalulag
USM5IAN1TBIANITRENRUSEENS MNUUKENNT

USIITNAINITUIULLB99A LA NAIU IdDAAR B
) a o a
Aunsasuwlassumalulag

100 | shgvuUsIT 2562

NSENSIOWINIBE

Promote and develop goods and services
as well as market mechanism to create
opportunities and enhance competitiveness
of farmers, farmers’ institution, local communities’
enterprises and business operators.

Promote and enhance farmers, farmers’
institution and local communities’ enterprises
to be smart entrepreneurs that could
strengthen the local economy.

Ensure reasonable price and quantity and
promote fair trade competition of goods and
services.

Develop legal metrology in compliance with
international standards to becoming the
leading agency in the ASEAN region.

Provide knowledge and insights into
the consumption of goods and the provision
of services and promote the roles of consumers
in safeguarding their own interests.

Promote value creation on goods and services
through innovation and technology.

Ensure greater efficiency in organization
management in accordance with the principles
of good governance and the technological
changes.
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ungdeg [Nauno
Mr. Whichai Phochanakij
EEEEE

Director - General

ungus:lont tweyda
Mr. Prayoth Benyasut
SmoEEEEE

Deputy Director - General

uNgsasay AneAaURY
Mr. Chatchai Saksilapachai

SEVEEEEHR

Deputy Director - General

UNgIUANE 1dedau
Mr. Wattanasak Sur-lam
SEOEEEEN

Deputy Director - General
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Department of Trade Negotiations
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Department of Trade Negotiations

www.dtn.goth € 0-2507-7444
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ﬁ Vision |

Driving Trade Negotiations in a Proactive
Way for the Maximized Benefits of Thailand
Increasing Thailand’s International Trade up
to 17 trillion baht by B.E. 2564

@ Vs

» Advancing concrete economic and trade
opportunities and protecting public interests

in trade.

= Establishing economic partnership and fostering

public engagement.

» Ensuring effectiveness in institutional
management in accordance with the principles

of good governance.
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Mrs. Auramon Supthaweethum
EEEEE

Director - General

uNgr 2001N0EY USINY
Mr. Duangarthit Nidhi-u-tai
SmoEEEEE

Deputy Director - General

UWEDINBWSE  INEFOSSe”
Miss Kejpiroon Kohsuwan
SEOEEEER

Deputy Director - General
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Department of Intellectual Property

www.ipthailand.goth Q' 1368

” ‘) '3 =

. —— L4 - . ‘ l. . - j
BNTEAUNITRAIUITTUUNINEAunalsysyn Upgrade the national intellectual

%a&ﬂ‘ssmﬁﬁ’né 4.0 nelud 2565 property system toward 4.0 by 2022.

C o MEC Meson

» WanuAuaseamingduniadaygiuazdasy » Protect intellectual property and promote
nsuntesanslunindaunstygansluszine intellectual property rights protection
LazANUTEINA domestically and internationally.

» duasuliiAnnsadeassn nsusmsInnig Lag + Promote innovation and actively encourage
nslgusglovunswddumelagludenidisd proper management of intellectual property

as well as commercialization of intellectual

property.
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1, ugnAwa Noguas 2, uwaduiwey GlAsoudnsa
Mr. Thosapone Dansuputra Miss Wanpen Nicrovanachumrus
aREEE SEOEEEER
Director - General Deputy Director - General

3, Uwd1dudsn nMysuna 4, uNgmisn L‘Jt'yllﬁ
Miss Nusara Kanjanakul Mr. Direk Boontae
SEOEEEER SEOoEEEER
Deputy Director - General Deputy Director - General
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Department of Business Development

www.dbd.goth & 1570
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| Sdoned | Vision |
Wugdldusnisaaessuudidnnseiind services within 2021 and to steer SME
agadugUwuy nelul 2564 wazsjsdunmun SME sector forward based on knowledge and
TiduinfiauA8aIAAN3HaTLINNTTY innovation.

E s PO visson

s ‘U%ﬂ'ﬁﬁ]ﬁmzLﬂHULLaSGﬁayjaﬁjﬁﬂ Qﬂéfaﬂ 590157 « Delivering business registration and information
Tussla service in a timly, accurate and transparent
manner.

o @595 AVIAGINA o
» Building corporate governance.

o a Y v @ ] %] 2
© WRIUNGINALNELn UVIVULA . " .
RIG3 abnelidiudoudotul » Strengthening competitiveness of Thai

» ahakaviaugUsenaunsealv businesses.

* Promoting and encouraging modern
entrepreneurs.
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Mr. Vuttikrai Leewiraphan
EEEEE

Director - General

uNgWLIWOR UguNINSe”
Mr. Poonpong Naiyanapakorn
SEOEEEER

Deputy Director - General

uwaas dd:uunus:=da
Mrs. Lalida Jivanantapravat
SEOEEEEER

Deputy Director - General

uwldse 1dAoNdas
Mrs. Sorada Lertharpachit
SEOREEEN

Deputy Director - General
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Department of International Trade Promotion

wwwditp.goth Q 1169
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Vision J

>

Thailand’s Trade Competitiveness

becoming one of the Asia’s top 5 in 2021

TS

Increasing the competitiveness of Thai

entrepreneurs in international trade

Expanding markets for Thai products and
services

Promotiong value creating for Thai products

and services

Continuously increasing the quality of services

towards excellence
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UWEDUSSIDING SDFIEDK
Miss Banjongjitt Angsusingh
EEEEE

Director - General

UuNg3NIINS Un~ LUOS
Mr. Wittayakorn Maneenetr
SEVEEEENR

Deputy Director - General

2

uISSE NSe” INQNAQ
Mrs. Vannaporn Ketudat
SEOEEEER

Deputy Director - General

ungnda Sauna 1&@siSon NS
Mr. Phusit Ratanakul Sereroengrit
SEOREEER

Deputy Director - General
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Trade Policy and Strategy Office

www.ipsomocgoth & 0-2507-7895
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l vision |

>

Be a principal agency to lead Thailand’s
economy and trade toward a new economic
era with the average annual growth of no less
than 5%

.

» Integrate, formulate and drive forward

Thailand’s trade strategies

» Study, analyze, monitor and report trade

situations
= Establish and develop economic indicators

= Serve as the center for economic and trade

intelligence system
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Miss Pimchanok Vonkorpon Mrs. Sureeporn Sahawat
EEARDYNS SEom EREDYNS

Director - General Deputy Director - General
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Public Warehouse Organization

www.pwo.co.th & 0-2507-5267
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| 5danAn | | Vision |
WJuasdnsitduidadiunisusnisdnnis To become an organization of
ABIAUAT A1TALAZUINITAUANEATAIBAIY excellence in warehouse management,
P& o a trade and agricultural goods services with
HUAURANSTTUNAUA .
L determination under good governance
o ALIUTINIARIAUANNYAT N1TAN UALTINAUINIS - To engage in agricultural warehouse businesses,
Auminensmeinasguegsiioan@mdugsiavan trade and agricultural goods service businesses

with professional standards as the primary
business along with providing services in logistics
and related businesses to add increase value for

swnanstiuinisladafinduasgsnafiieniiie

weadeyariuliuagnan

s WUIEULUIMSIANIsegemaiios Irtiunasgu customers.
ANALALABAAG DINTINUAIINADINITVDIGNAN » To continually develop managment systems and
wastitdruladuide achieve international standards meeting customer
Y

. y and stakeholder needs.
» adun1suImIsnineInsyAnaeg19r aLiles .
» To focus on continual human resource
3 s management, build a culture of teamwork
Wulnegnedsdu laeA1dadsnusulingey and develop the organization to grow with

as19TausITuNsYnuduiy wasWalu1aIAng

AORIALLAYAIINA DY sustainability while considering corporate social

- o v A e and environmental responsibility.
- Uﬁﬁ’]iﬁ]ﬂﬂ’]iﬂﬂuu’IS‘U’lﬁl‘ig LWBINWIAURS

» To manage work in compliance with government
policies in order to effectively and transparently
maintain balance in the amount and price of
goods.

719US00 BaLsIAIAUA18g190UTEANT AN
seanulussla
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Mr. Paisal Tiawongsuvan
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Executive Vice President Acting President
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The SUPPORT Arts and Crafts International Centre of Thailand
(Public Organization)

www.sacictorth € 1289

—

Sdorag

Wududsimasdaug wazaysndduaiu
AuA1AaUvnanssuingsaunedasanlBangive
ganna welviguvunufedd agredstiu

S AMEUNITUSINSTIANTITIALNISHEARNS N15USENIN
IaMUNLRAUTRANTTUNUUNY

» WaundadunAauinanssunudiu veludiu
AU LIATFIU TINVIENATUN AN WalNTWRIL
SULUU Uagn1susIanansine

o andunsduasuatiuayuiunITnaInnIsveny
AANM NIUUTENA hazeaUsemne

s duasuliiinnisideulsanasauayusening
PAAMNITUNIINGR N1TIMUEHAN A9 Aa
snanssufiudiu aaensunauNaUVIeUTEYNd
mﬂIuIaﬁﬁﬁuaﬁaﬁuqﬁﬂiyiywﬁm514

» PAILIENDUSUNISUSUIS 9ANNT NISHER NSUSINS
NUYARD NTRL LAZNIIAATA

s
a

o anflunrsaduanud1ufedns ansuns uay
nindaumelaydue
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Vision J

To become a Thai handicraft knowledge

and preservation center, commercializing
globally for sustainable community’s
well-being.

3

To organize the contests and sale of local arts
and crafts products.

To develop and promote local arts and crafts
products in terms of quality standards as well as
the images and designs of such products and
their packaging.

To promote and support their marketing
activities and the expansion of their local and
international markets.

To build up the network of support among
different industries in terms of production
and sale of local arts and crafts products, and
to apply modern technology to techniques
initiated through local wisdom or blend them
together.

To develop training plans in terms of production,
personnel and marketing anagement.

To provide support to and encourage the
observance of the intellectual property rights

of all types. )
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Mrs. Amparwon Pichalai

EEAEDYNS
Chief Executive Officer

)

: T

UNvadUdans:d doKkduRd

Miss Saengrawee Singhawiboon

SEoREERDYNS
Deputy Chief Executive Officer
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The Gem and Jewelry Institute of Thailand (Public Organization)

www.gitorth & 0-2634-4999
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Vision J

A

Thailand to be the World’s Gems and

Jewelry Hub in 2021.

3

» To promote and develop the gem and jewelry

industry to become highly competitive in the

global market.

» To be the nation’s primary institute in research,

inspect, and certify quality of gemstones, jewelry,

and precious metals.

= To promote and develop personnel of the gem

and jewelry industry to meet demand of gem

and jewelry industrial business.

« To be a gem and jewelry industry information

center to provide news and information and
publicize gem and jewelry industrial business
to thrive and compete in the dynamic global

market.
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Mrs. Duangkamol Jiambutr
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Director

ungnNUY aarduds
Mr. Thanong Leelawatanasuk

SEOREAEDYNNS (INmmEm)

uNgaws Us:davAwos 39

Mr. Sumed Prasongpongchai
SEOREARDYNS (mBNE)

Deputy Director of Business

Deputy Director of Gem and Precious Metal Technique
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International Institute for
Trade and Development

dn0us=KIWUSEINAIWONISANaTNISWCIUN (99ANISUKIBU)
The International Institute for Trade and Development (Public Organization)

wwwitdorth

Sdeied

Jududnarsesdauiuazimuidnenin

NI9NITAALAITHAIUINLASUNISEaNSUTUSEAU
WIUIYIA

.

Wugudnanadieliusmssumsiineusy adfuayy
MATHLALNUININTAIUNTATENINUSEINA
M3u MARE MsAIL MUY LazanuDY
fAgates Tiunyaainssnag lugdniauay
aunNinIA

asndnennuazaNaEnsalunsimvuauleuy
sulAswgRauazIAsATISgrIe Az ay
sauiu Munvssimamdaimunlugidniauay
auniinA

AdvARUANT TN IULATEEAY LaBnIs
wandsuUszaunisainazainug d1un1sAn
5 UsEINA N15RY N3AGE NMTAU NFHAIN
uazanuBuiieato HufuUszmaie luniine
uazouninIA

atuayuausiuiiedu UNCTAD wagaIAnis
MAeTos MLnefnws waenseuunsaeven

Twnusewmeingg Tuglinauazeygiinia
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02-216-1894

Vision |

To be a knowledge bridge and capacities

building center on trade and development
globally recognised.

)

To be a center of excellence in training,
research and academic services in the fields
of international trade, finance, investment and
development for the human resources in the
region and sub-region.

To enhance and strengthen the analytical
capacity in formulating economic policies
and legal measures in harmonization with the
global norms for developing countries in the
region and sub-region

To support the economic cooperation by
promoting experience and knowledge sharing on
international trade, finance, investment and
development among countries in the region
and sub-region.

To foster the cooperation with UNCTAD and
relevant organizations to advocate knowledge
development, management and dissemination
for countries in the region and sub-region.
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Executive Director Deputy Executive Director
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ADWANATYYOLSIDIA “IWBSWITULE”
The Prestige of the “Commerce Diamond Award”
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The “Commerce Diamond Award” is a restigious
award presented by the Ministry of Commerce to the best
individuals who have shown a great contribution to
Thailand’s trade, economic, and commercial development
as well as individuals who have made remarkable
contribution to the achievements of the Ministry of
Commerce. The awarding ceremony is held annually on
August 20", which marks the anniversary of the
establishment of the Ministry of Commerce. The objective
of this award is to recognize and reward individuals who
set excellent examples for strong commitment and
devotion to trade, economic, and commercial development
at the levels of organization, society, and nation as a whole.
Having been introduced for the first time in 2010, the
Commerce Diamond Award has been granted for 10
consecutive years to a total of 131 individuals who were
competently selected by a distinguished “Commerce

Diamond Award” Selection Committee.
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2) @i

3) @unuseina

4 Awards for Best Entrepreneurs

The awards in this category are granted to the

best entrepreneurs in 5 different sectors, namely :

1) Agricultural product sector
2) Manufactured product sector

q

)
)

3) Service sector
) Commercial innovation sector
)

5) Young entrepreneur sector
@ Awards for Best Scholars

The awards in this category are presented to
individuals who have demonstrated exceptional
knowledge and expertise, or research or development
studies that generate significant benefits in the fields
of economy, trade, and commmerce. The awards are

divided into 2 sub-categories as follows :

1) General scholars
2) Master artisan, arts and crafts master,

or local philosophers

@ Awards for Best Civil Servants and Staff

Members

The awards in this category are bestowed upon
civil servants and staff members of the Ministry of
Commerce and its affiliated organizations, which are

classified into 3 groups, namely :

1) Central offices
2) Provincial offices

3) Overseas offices
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In the year 2019, there are 15 recipients of the Commerce Diamond Award
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Awards for Best Entrepreneurs in 5 sectors are given to 5 recipients as follows :

O maubunens
Agricultural product sector

£ Sndufapaminssu
Manufactured product sector

A3.0YsNY BT

wisUsEInelne

£ AUFINAUINTS
Service sector

LAYIBNNTENNUSINWATNTTUEIEU

Dr. Anurug Ruangrob
Secretary General
Thailand Sustainable

Agriculture Confederation

-

I

wwiAeg Audow

U9e51UNIUNNT

VI Wy snmansiaueiens 911n
uay USEw Ledlineealan 91n

Mr. Visit Limlurcha

President

Great Oriental Food Products Co., Ltd.
and ATK All Like Co., Ltd.

’ MULIANTTH
Commercial innovation sector

Founder

£ fussnoumsiulvel
Young entrepreneur sector

YNPENYUL NIINTING

HNBRAIUTEN Prompt Design 311in

Mr. Somchana Kangwarnjit

Prompt Design Co., Ltd.

-

—_—

|
L ; i

UNW.ENENWT yneling
NITUNSUNITY

& o w

U3EN yauetndTaquwnd 911in

Dr. Sittiporn Punyanitya, M.D.
Research Manager

Punyanitya Medical Instrument Co., Ltd.

TRgvjanan

Chairman

Kwan-Tungkula Organic Rice

Community Enterprise
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Mr. Manop Kaewkoi
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Awards for Best Scholars in 2 sectors are granted to 4 recipients as follows :

/ P v a o
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General scholars

weldy udgasen HA.AT.HINTT AU UATIUUN
Asfadvasusiufiu U 2559 HYIEManIINTe ANz alveAans
WhvasiifsiaiiuAYy wazn 0T PNAINTAUNINEIRY

Mr. Meechai Taesujariya 1 5 Dr. Suchitra Tunlayadechanont,
The Master Artisan of Thailand 2016 @Y o Ph.D., C.P.A. (US.)

Owner of Khampun Museum of 3 .{. Assistant Professor

Weaving Culture Faculty of Commerce & Accountancy,

Chulalongkorn University
wsaatlyeyr Wluunan
Usesunguianviagusungunesi
fondsssumaviuesioung a.du9i

Miss Ananya Khaononkok
Chairman Natural dyeing weaving group
Nogn Bua Dang Community Enterprise,

Chaiyaphum Province

¥ L1 1A = 1 o/ =) s t%
AunagAatvasurunu vivangsRalinanssa wisaUs1vgivInu
Master artisan, arts and crafts master or local philosopher

wwgliy AYsAs
AsAadveusiufy U 2562

o

WD UATDIONRYIE

Mr. Uthai Jeansiri
The Master Artisan of Thailand 2019
Owner of Uthai Nielloware Shop
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Awards for Best Civil Servants and Staff Members are conferred on 6 recipients as follows :

daunang
Central offices

UNENINNYT WL UWANIFANT unITanl

MEnwinmsniale HEMneN1INosduaS UM IANEUALNEAT 1
dlinauddansensaamdve nsumsfnngly

Miss Pattaya Choengsa-at
Commercial Advisor,
Office of the Permanent Secretary,

Miss Titima Ngamtaveeratn
Director,
Agricultural Trade Promotion Division 1

Ministry of Commerce Department of Internal Trade

welivdy Sauuag
Hnvnswislvddungnisitee
ASUALASUNITANTEIINUSENA

Mr. Pitichai Ratananaka

L : Trade Officer, Senior Professional Level
Department of International Trade Promotion

duniinna
Provincial offices

w9ET Yudl
Unvnswdlvgdungnisitee
dinaumdlvdTaminuns

WIS AT
Wlvddminaaugssni

Mr. Arwut Wongsawas

Miss Chularat Numnim Director, Higher Level

. Trade Officer, Senior Professional Level
Office of Provincial Commercial Affairs,
\ Phrae Province

Office of Provincial Commercial Affairs,
Suratthani Province

[ .
"L AR

wetlgns Juane
Un3niswidvdtiungynis
Anaunalvgdarinanauns
Mr. Niyuth Subsai

Trade Officer, Professional Level

Office of Provincial Commercial Affairs,
,'\ i i Sakon nakhon Province
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Ministry of Commerce’s Implementation

of the Official Information Act B.E. 2540 (1997)
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(Good Governance) Rail

For more than 2 decades since its entry into
force, the Official Information Act B.E. 2540 (1997),
knowledge and understanding of its essence have
been disseminated so that government officials
were fully aware of the importance of the Act and
people were informed of their rights under this
law, including, among other things, the right to
inspect the use of state’s power, the right to
effectively participate in the government sector’s
undertakings. The Act complies fully with the
principle of human rights, i.e., people have access
to laws or government sector’s undertakings. This
has also been stipulated in the Constitution of the
Kingdom of Thailand B.E. 2560 (2017) under
Section 41 which states that “a person and

community shall have the right to:

1. be informed and have access to public data
or information in possession of a State agency as
provided by law;

2. present a petition to a State agency and be
informed of the result of its consideration in due time;

3. take legal action against a State agency as a
result of an act or omission of a government official,
official or employee of the State agency.” As such,
the state has the obligation to disclose information
to the public based on the following principles of

Good Governance.
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1) The Rule of Law: act as per laws, rules
and regulations

2) Morality: abide by righteousness, virtue,
and encourage personnel to commit to self-
improvement

3) Accountability: people have convenient
access to information that is easy to understand, and
there must be a clear verification process for such
information.

4) Participation: personnel and stakeholders
are given the opportunity to participate in management

5) Responsibility: be aware of rights and
obligations, and cognizant of social responsibility, and

6) Cost-Effectiveness or Economy: be
economical, make effective use of equipment thereof

and conserve natural resources

Also, Section 56 of the Constitution of the
Kingdom of Thailand B.E. 2550 (2007) stipulated that
“a person shall have the rights to receive information
of public data under the possession of government
agencies, state agencies, state enterprises or local
administrations unless the disclosure of such
information or data will jeopardize the national
security and public security or encroach upon the
other persons’ interests that subject to protection by
laws or their right of privacy. The disclosure of
information shall subject to laws and be done under
“Disclosure is Common, Concealment is Exception”

principle.

Throughout the 2 decades, Ministry of

Commerce have attached utmost importance to and
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been fully cognizant of the people’s rights and acted
in full compliance with the intention of the Act and
all relevant cabinet’s decisions by supervising and
encouraging the agencies under its purview to comply
to provisions of the Official Information Act B.E. 2540
(1997) and monitoring their progress, all of the
agencies under Ministry of Commerce’s purview have
successfully established both physical and electronic
Official Information Centers in 2018. Some of these
agencies have been classified “outstanding” as per
the official information center evaluation criteria by
Office of the Official Information Commission, Office
of the Permanent Secretary, the Prime Minister’s
Office. As a result of their determination and strong
will to earnestly implement the Official Information
Act B.E. 2540 (1997), 2 agencies under the Ministry of
Commerce’s purview, namely, Office of the
Permanent Secretary, Ministry of Commerce and
Department of Foreign Trade won Excellent Official
Information Center Awards which accentuated their
transparency, fairness and good governance in carrying

out their duties.
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During Fiscal Year B.E. 2562 (2019), Ministry
of Commerce have carried out following
important duties.

1. Supervising and monitoring the duties
carried out by agencies under the Ministry of
Commerce’ purview.

1.1 Publicized the outcomes of the
implementation of the Official Information Act B.E.
2540 (1997) on the website of Office of the Official
Information Commission, Office of the Permanent
Secretary, the Prime Minister’s Office.

1.2 Supervised and monitor the agencies’
duties to ensure that they kept of the official
information stipulated in Section 7 and Section 9
correct, complete and up-to-date, publicized official
information in the National Gazette in accordance
with the provisions of Section 7, and displayed
information as stipulated in Section 9, especially
information as per the agencies’ standards for
transparency and transparency key performance
indexes. The Ministry also reiterated that all agencies
publicize information through physical and electronic
(website) official information centers so that people
could easily see and inspect the information. The
agencies were also mandated to present quarterly
reports to executives.

1.3 Established the official information
administration committee by appointing high level
executives to be chairpersons and appointing

agencies’ executives (executive directors, directors)
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to be members of the committee. There was also
designation of dedicated officers who were tasked to
inspect and update the publication of the official
information.

1.4 Kept the statistics of official information
services and submitted reports to executives for
notation. The statistics showed that the Ministry had
collectively 1,303,060 visitors who requested official
information services. Department of Business
development, in particular, provided services to
869,697 visitors while Department of Foreign Trade
serviced 237,965 visitors. In addition, services through
website (electronic official information center) were
available, and the website was visited for 436,432
times.

During fiscal year B.E. 2562 (2019), 2,857
individuals had made requests to inspect information,
which was exercising their rights under the provision
of Section 11 (provision of information, except the
information not subject to disclosure as stipulated in
Section 14 or Section 15, to a person as per individual
request). The three most requested information types
were 1) statistics of Thailand’s trade with different
countries 2) List of Thailand’s exporters-importers and
3) Thailand’s exports-imports structure, and 10
individual requested copies of documents.

2. Building Knowledge and Understanding
of the Official Information Act B.E. 2540 (1997)

2.1 Organized training sessions/seminars in

Ministry of Commerce’s Curricula
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Ministry of Commerce attached importance
to constantly building knowledge and understanding
of the Official Information Act B.E. 2540 (1997) among
its government officers, staff, personnel, service
receivers, stakeholders and the general public so that
they would be equipped with knowledge and
understanding of the purposes of the Official Information
Act B.E. 2540 (1997). Among important initiatives were,
Office of Permanent Secretary, Ministry of Commmerce’s
training session for Ministry of Commerce’s newly
recruited government officers as per the training
program for newly recruited sovernment officers, topic
“Good Government Officer” organized on 5 April 2019
and Department of Foreign Trade’s seminar for
government officers, staff, personnel, business operators
and interested individuals organized on 12 March 2019.

2.2 Encouraged personnel to take Office of
the Permanent Secretary, the Prime Minister’s Office’s
examinations that tested their knowledge and
understanding of the implementation of the Official

Information Act B.E. 2540 (1997)
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2.3 Organized activities to publicize the
people’s rights under the Official Information Act B.E.
2540 (1997) at the sideline of seminars organized by its
agencies.

2.4 Visited official information centers of
various agencies, both inside and outside of the Ministry
of Commerce, to exchange experience and use newly
learnt knowledge in improving the Ministry’s overall
services.

3.Developing Information System to
disseminate the agency’s information: Ministry of
Commerce worked continuously and along the line
with current social and economic situation to develop
and improve its information dissemination channels.
It aimed to provide people with convenient access
to its information and services by, for instance, putting
“Information Search” Banner in an easy-to-see-and-
access location, providing News Clipping, publicizing
Transparent Government Center articles, improving
www.thailandntr.com to make it a data base for
international trade laws and rules, developing DITP
TOUCH: Expertise to provide in depth information/
consultation services on exporting and importing,
developing “DTN Drive” Application to provide
international trade information services, and
developing MOC Mobile Application for merchandise
price inspection service (MOC Life), information search
(MOC Search), Thailand’s trade statistics (MOC
Statistics), online services tracking (MOC Tracking).
Social Media, including, Facebook, Twitter, YouTube
and Chat Online were also available to ensure that
people will have convenient and fast access to

information.
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Commerce Goes Green for waste and plastic reduction
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The Ministry of Commerce has placed its
emphasis towards environmental actions dedicated

to making a positive social or environmental impact
on society by taking care and reducing burden to
the environment. The ministry has launched “MOC
Green Earth” project which aims to discourage
plastic and foam use in food centers, shops, and
flea market vendors in the ministry, reduce and
separate waste as well as to implement the
environmental CSR project namely “The Ministry
Social Responsibility and Donation” The goal of this
project is to raise awareness and responsibility for
creating better environment as well as to strengthen
cooperation, unity, and good relationship between

the organization, related agencies, and public sector.
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Since 2011, the activities under “The Ministry
Social Responsibility and Donation” including

1. The donation of aluminum and used
stockings to the Prostheses Foundation of H.R.H the
Princess Mother in order to make prosthetic legs to
amputees of all races and religions. Donation
materials include aluminum can rings or lid,
aluminum cosmetic trays, used staples, and used
stockings.

2. The donation of UHT paper box to Friends
in Need (of “PA”) Volunteers Foundation, Thai Red
Cross in order to recycle and make roofing sheets
to those less fortunate who are in need of housing
assistance. Donation materials include beverage
cartons such as juice, tea, and coffee, and milk.

3. The donation of used papers and calendars
to Foundation for The Blind in Thailand under the
Royal Patronage of H.M. the Queen.

4. The donation of lottery paper to Wat Huai
Mhoo Special Education Center in Ratchburi
province in order to make the sandalwood flowers

and wreath.
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Under “MOC Green Earth” project, the
Ministry of Commerce discourages plastic uses in
all forms i.e. plastic handle and glass. The ministry
also asks cooperation from food court, flea market
vendors as well as shops available in the ministry
in special occasions such as the Blue Flag market,
the Franchise day to avoid using plastic and foam

in food container.

The minister will continue its commitment
towards the “Green Ministry” in encouraging a
positive impact through its activities on the
environment - managing waste and saving the
environment. With all efforts, it is hoped to
inspire and raise awareness among the public
that could translate into improved care and
protection of the environment for the better

and greener society.
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Laws under Responsibility of Ministry of Commerce
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List of Laws

1) 24 M NSUNISANGDUSEINA 4 Auu Department of Foreign Trade, 4 Items

1. w.s.U. msdvoanlduoniiasmstingnuilu 1. Export and Import of Goods Act, BE. 2522 (1979)
SWONUNINSEOAUAN W.A. 2522 2. Export Commodity Standards Act, B.E. 2503 (1960)

2. W.S.U. LOSTWUEUAMUI00N W.A. 2503 3. Anti-Dumping and Countervailing of Foreign Products
w.s.U. Msaauldmsnuaanaiia:nsoakuu Act, BE. 2542 (1999)
BoAUMDINCNOUSEINA W.A. 2542 4. Safeguard Measure Against Increased Imports

4. w.s.U. LasmMsunJooonMsUNINaum Act, B.E. 2550 (2007)
AWLEU W.A. 2550

_D_!I nsumsAINglu 6 avu Department of Internal Trade, 6 ltems

1 W.S.U. 21029S1MEUMa:usMs W.A. 2542 1. Price of Goods and Service Act, B.E. 2542 (1999)

2. W.SU. NOSB0a0030 WA, 2542 2. Weights and Measures Act, B.E. 2542 (1999)

3. wsU. Advdum l8la ua:kovldu w.A. 2558 3. Warehouse, Silo and Cold Storage Act BE. 2558 (2015)

4. W.SU. MSATND WNSFNSY 2498 4. Rice Trading Act, B.E. 2489 (1946)

5. w.s.U. muAulnANTUA w.A. 2495 5. Commodities Control Act BE. 2495 (1952)

6. W.S.U. NIAN W.S.UMSBonngaUAINUOSadokin 6. Act Repealing of the Agricultural Futures Trading.

W.F. 2542 W.A. 2558

Act BE. 2542, BE. 2558 (2015)

IE NSUWQUUNSSADMSAT 10 auu Department of Business Development, 10 Items

1. UstudannKuguwoLaswInise USsw 3 anuru: 1.
22 RuddulasusEn

2. WsU. MKuoAUWAINEINURIDRUEOU 2
Ran=eu RKwRUdUDINA USENDNA dunAl
uazyalts w.r. 2499

Civil and Commercial Code Book Il Specific Contracts Title
XXII Partnerships and Companies

Act Prescribing Offences Related to Registered Partnerships,
Limited Partnerships, Limited Companies, Associations and
Foundations, B.E. 2499 (1956)

3. W.S.U. nadguwnnasd w.A. 2499 3. Business Registration Act, BE. 2499 (1956)

4. W.S.U. USBNUKIBUDNQ W.A. 2535 4. Public Limited Companies Act, BE. 2535 (1992)
5. W.S.U. MSUS:NOUSSNDUODAUCIIDAD W.A. 2542 5. Foreign Business Act, BE. 2542 (1999)

6. W.S.U. MSUNYB W.A. 2543 6. Accounting Act, BE. 2543 (2000)

7. W.SU. S¥18wWUNYB W.A. 2547 7. Accounting Profession Act B.E. 2547 (2004)
8. W.S.U. dunAuMSA W.A. 2509 8. Trade Associations Act, B.E. 2509 (1966)

9. W.S.U. KoMSA W.A. 2509 9. Chambers of Commerce Act, BEE. 2509 (1966)
10. W.S.U. Kanus:nunwssno W.A. 2558 10. Business Security Act B.E. 2558 (20715)
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List of Laws

1

wSs.u

nsunswddaunioUryrya 7 avu

. au3ns wA. 2537

. dnSUas w.A. 2522

. IN3ODKLNIMSAN WAL 2534

. AUASOLIUUWONIYODIDVSSOU W.F. 2543
. AUASOVAUOBNNTAEAS WA, 2546

. WaOwaanNtunisa w.r. 2548

. ADWAUNIDNSAN W.A. 2545

NSUEDIASUNISANSEKIDUSEINA 1 aUU

. dmydodumniviSouKkous:inAlng

W.F1. 2537

Department of Intellectual Property, 7 Items

1

M ow N

o

Copyright Act, BE. 2537 (1994)
Patent Act, BE. 2522 (1979)
Trademark Act, B.E. 2534 (1997)

Protection of Layout Designs of Integrated Circuits Act,
B.E. 2543 (2000)

Geographical Indication Protection Act, BE. 2546 (2003)
Optical Disc Production Act, B.E. 2548 (2005)
Trade Secret Act B.E. 2545 (2002)

Department of International Trade Promotion, 1 Items

1.

Thai National Shippers Council Act, BEE. 2537 (1994)

1

7l NSUIDSDINTSANS:KIWUSINA 1 alu

W.S.U

. AUASOPMSANTUUYOPOVAMS

msmlan w.e. 2537
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Department of Trade Negotiations, 1 Items

1

The Operation of the World Trade Organization Act
B.E. 2537 (1994)
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NKUIgNDYS:KIWMSIdUaUSUUSOIT Ty DIudU 14 AU
Laws under Amendment Process, 14 ltems
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Swws:sUYngamMsaaulGmshuaanata:
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wA. ... (ludouyoomsagaryu)

Swws:sUyngamMsaauldmshuaaiaua:
MSQAKYUBLAUADINGNOUSEINA (QUUA..)

wA. ... (ludougoomsaouldmsniunana)
anu:

WoSUR 26 NUNMWUS 2562 $1oWS:SIBUYNJa
ALaoaUUlAWIUMSWISTUNYOLANTAUTYNJG
WKo¥Uad vrusdogs:kIwdtiniaundnisaru:
$UUNSIEUDUNENSIUUOSIWONNAINGYY 1Y
Wonsvaows:UsuAlselkus:mATBI0UNnKLE
dolu

$I0WS:S1BUYNJANISAUALEUAIAIAEITOD
AuNsuwsygngo1sAdouNWRNa1wd gD
WA, ..

anu:

oSUA 1 NUMWUS 2562 S1OWS:SBUTYDJa
TawunmswoanstugovamMuaUurynJGKkoyIAIaD
vrusdogis:k3wdntiniau1sMsAnUSIULNSIEUD
uensguuasdiwolnaina noewonsvao
ws:UsunIselkus:mATBidunnkuiacold

NSUWIUISSADNISAN 6 aUU

$1oWS:s 18Uy AU luwuidiuus:udangkue
(IWDUAWATUBE (QUUA.) WAL ... (USSW 3 anurus
22 RUddulausun)

anmu:
2gS:KIWNSANTUMSYOVEUNIAYISMSATU:
$9UUOS WoldUDATU:SIULNSIA:aNTAUTYNJa
uKo¥IOdolU

Laws

Department of Foreign Trade, 3 Items

1

1

Draft Anti-Dumping and Countervailing of Foreign Products
Act, (No....), BE.... (sections concerning subsidies)

Draft Anti-Dumping and Countervailing of Foreign Products
Act, (No....), BE.... (sections concerning anti-dumping)
Status

As of 26 February 2019, both items had already passed
through the Office of the Council of State. The items are
now waiting to be forwarded by the Secretariat of Cabinet
to the Prime Minister who shall present them to
His Majesty the King to sign and enact.

. Draft Act on Control of Goods Associated with

the Proliferation of Weapon of Mass Destruction, BE....
Status

As of 1 February 2019, the Draft had already passed through
the Office of the Council of State. The item is now waiting
to be forwarded by the Secretariat of Cabinet to the Prime
Minister who shall present them to His Majesty the King
to sign and enact.

Department of Business Development, 6 Items

Draft Act Amending the Civil and Commercial Code
(No...), BE.... (Book IIl Specific Contracts Title XXII
Partnerships and Companies)

Status

In the Secretariat of the Cabinets process for the
submission to the Cabinet and the National
Legislative Assembly
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@ NSUWQUUNSSADMSAN 6 AU Department of Business Development, 6 ltems

2.

F
DIP nsunswddunioUryryn 4 avu

1

$1oWS:S1BUNYJaNIKUOADIUWALAEIAU 2.

KIoKkudounan:dgu KioRudousna usun
S0 duAu ta:yads (auuf.) w. ..
amus
agstkwMsaNduMsyovdUNIaUISMISATU:
$FUUNSIWaldUDATU:STUUSIA: AN TAUTYNJG
Koy AciolU
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WAL ..

anu:
ags:K30n1sddunIsyovdunagzIsnIs
ACU:SZUUOSIWOIdUDCOATUSIUUAS  LazdNN
daUtynJGukoBGaolu
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WAL ..

anu:
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ArU=SIUUOSaolU

SOWSESWUYNJAAUIAUNSAN (QUUA.) WA ...
amu:
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ArUESIUUOSGolU
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Ui luAdWanavnsud)
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Laws

Draft Act Prescribing Offences Related to Registered
Partnerships, Limited Partnerships, Limited Companies,
Associations and Foundations, (No....), BE....

Status

In the Secretariat of the Cabinet’s process for the
submission to the Cabinet and the National Legislative
Assembly

Draft Public Limited Companies Act, (No...), BE....
Status

In the Secretariat of the Cabinets process for the
submission to the Cabinet and the National Legislative
Assembly

Draft Formation of One Natural Person Limited
Companies Act, BE....

Status

Being prepared by the Office of the Council of State
to be sent to the Secretariat of Cabinet to submit

to the Cabinet

Trade Associations Act, B.E. 2509 (1966)

Status

Being prepared by the Office of the Council of State
to be sent to the Secretariat of Cabinet to submit
to the Cabinet

Chambers of Commerce Act, B.E. 2509 (1966)

Status

In the Secretariat of the Cabinets process for the
submission to the Cabinet

Department of Intellectual Property, 4 Items

Draft Patent Act, (No...), B.E.
registration process and TRIPS amendments)

... (sections concerning

Status
Under the Office of the Council of State’s deliberation
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9gS:KIWMISANIINSIWNNKUIGYOINSU

@oya tu SUR 26 WEU 2562)

Laws

Department of Intellectual Property, 4 Items

2. Draft Patent Act, (No....), BE. ... (sections concerning patents

1.

for industrial designs)

Status

Under consideration by the meeting of the Patent Law
Development Committee

Draft Copy Right Act, (No...), B.E. ..(sections concerning
limitation of liabilities of service providers and the accession
to WIPO Copyright Treaty)

Status

Under the Office of the Council of State’s deliberation

Draft Copy Right Act, (No...), BE. ... (sections concerning
exceptions to infringement of copyright for persons with
disabilities)

Status

The Copy Right Act, (No. 4.), BE. 2561 (2018) was
announced in Part 923, Vol. 135 of the Government Gazette

on 11 November 2018 and has been in effect since 11 March
2019.

NSUEDIASUNISANSEKOWUSEINA 1 AUU  Department of International Trade Promotion, 1 Items

Thai National Shippers Council Act, B.E. 2537 (1994)
Status

In the Department’s drafting process

(Information as of 26 April, 2019)
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FINANCIAL STATEMENT

U SUA 30 AUENBU 2561 / As of September 30, 2018

FUNING / Assets

Aunwdusudey / Current Assets
Ruanuaz1en1s7isuviniuan / Cash and Cash Equivalents
Qﬂwﬁiwzé?u / Short-term Receivables
anviliiuleunarsenisganyuszezdy / Short-term Receivables
TanAvie / Supplies
Aun3ngvauioudu / Other Current Assets

FIUFUNTWENYUIABY / Total Current Assets

Aunindlaivauiisu / Fixed Assets
Qﬂmﬁiwwn / Long-term Receivables
L?uamu'ixﬁlzm’s / Long-term Investment
fifu 81A3 wazaunsal (@) / Property, Plant and Equipment (Net)
Funwdlaifidinu (@nd) / Intangible Assets (Net)
unindlaivudeudu / Other Fixed Assets

saudunindlainauisu / Total Fixed Assets

s2uduUNsNe / Total Assets

a

Wiiau / Liabilities
vilAuviuAey / Current Liabilities
Lﬁwwﬁiwz%u / Short-term Account Payable
Wwildulounarenseanyusseydu /
Short-term receivables (amounts be tranferred) and subsidies
Rusurhnszezdu / Short-term Deposits
Mﬁlﬁumguﬁsugu / Another Current Liabilities
sauviiAuvyuIey / Total Current Liabilities

wﬁauhimguﬁﬂu / Non-Current Liabilities
WwilRuleunayenseanyusyeye / Short-term Account Payable
RUNATHITIUNITSUIINARITLELYT / Long-term cash advance from the treasury
wifaulsivaueudu / Non-Current Liabilities

sauniiaulsiviuiieu / Total Non-Current Liabilities

32UnUAY / Total Liabilities
Aunsndgns/daunu / Net Assets/Net Capital
AunIndgns/daunu / Net Assets/Net Capital

U / Capital

i’]815@&/(6‘1;’1)ﬂ’5’1ﬁﬂ%1ﬁi’18?186u / Revenues Over/(Below)

FUAUNTNIENS/d9unNU / Total Net Assets/ Total Net Capital

s1gouUs=dd 2562

140 Y
NS:NSOOWNUBE

KUY (UN) / Unit (Baht)

2561 / 2018 2560 / 2017

545,277,860.23 355,924,316.35
72,830,055.09 42,944,506.80
311,456.60 101,850.00
15,501,683.04 13,070,396.89
526,907.05 529,006.70
634,447,962.01 412,570,076.74
1,889,380.00 1,894,380.00
1,325,725.00 1,325,725.00
3,295,930,082.19 3,508,384,203.90
459,234,979.73 317,863,106.36
437,100.00 =
3,758,817,266.92  3,829,467,415.26
4,393,265,228.93  4,242,037,492.00
293,922,032.23 249,913,507.65
3,081,225.94 12,135,385.78
335,661,702.41 135,921,551.93
2,482,483.64 2,178,053.92

635,147,444.22

400,148,499.28

16,016,875.19
19,000,000.00
1,889,380.00

8,426,888.50
19,000,000.00
1,894,380.00

36,906,255.19

29,321,268.50

672,053,699.41 429,469,767.78
3,721,211,529.52 _3,812,567,724.22
2,984,842,178.49 2,984,842,178.49
736,369,351.03 827,725,545.73
3,721,211,529.52  3,812,567,724.22




pulldavYWanIsSattduvIuUNIDNISIDU

FINANCIAL STATEMENT INDICATING WORK OPERATION
fu Sun 30 NUENYU 2561 / As of September 30, 2018

KU2g (UN) / Unit (Baht)

2561 / 2018 2560 / 2017

s18lf / Assets I

518lA9nauUsELQ / Cash and Cash Equivalents
seldannsveduAuazuinis / Short-term Receivables
5781791NN159ANUUKALUTINA / Short-term Receivables
516148 / Supplies

59157819 / Total Current Assets

A8 / Fixed Assets I

Alda18uAaINs / Personnel expense
A miiavungy / Gratuities and pensions
AMMBULMY / Compensation
Aldides / Office supplies
A1¥an / Office supplies
AasnseyUlan / Utilities expenses
AndousiAuazAdad g / Depreciation and amortization
A8 INNTANYLLAZUSAA / Subsidization and donations expense
A8 / Other expense
52UA 14378 / Total Expense

swlige/(@)ndrdnldinenaudununienisitu /

Revenues higher (lower) than regular expense
FUYUNINTSEU / Finance cost

579ldg9/(A)nI1AlE318615 / Revenues higher (lower) net expense

8,254,061,344.68 7,91,972,969.06
152,783,051.00 145,920,052.00
40,999,041.39 234,021,838.99
1,451,555.90 446,303.28
8,449,294,992.97 8,292,361,163.33
2,628,388,079.90 2,624,293,000.51
1,006,759,331.28 938,641,759.16
166,289,482.89 161,770,380.48
3,774,906,241.92 3,392,285,499.72
134,386,514.94 161,576,763.45
173,741128.90 176,461,910.13
573,418,556.69 442,832,852.11
121,752,118.10 121,134,340.51
10,541,197.52 3,669,159.81
8,590,182,652.14 8,022,665,665.88
(140,887,659.17) 269,695,497.45
18,000.00 17,000.00
(140,905,659.17) 269,678,497.45
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History Timeline
(W.A. 2463 - W.A. 2562)

a @& o w a s v & J a o
o RUIANIATUIIAN » mvualaudn * NM39AUsENN + daRsnasnusIULie * NANa a1eansUns
Yo v Y y a v v % w W
fuslaa funsgulunis Y1INDUUZAATININ PURBNEATNT n1sUszivg “Aeiuindenmun”
deoanilulumu (An.) UANSEUNELLAD
WSSV UR o WILUTUVUNIBLUAT
A « 35ulAssnnsseia N
UINTFILARUA . WANDANADAAYLATUINTNY
- s1AUsENEn O
91800 UTUUAURAT

SUNT

< 1fin FTA aduusnvasing
fio wan1sAEIeTeY (AFTA)

2486 2503 2523 2534 2536
aniuun

NS:NSIOWNIULE L

2501 2518 2532 2535 2538

2463

- 35unananans < nsUseiusIAn « Usznalnaddu + Bufinsuausneda = Inedugandnanduii 59
gaIRUA Hradenadausn AU1TNBIANITNINEAU Prime Minister’s fisunonsesdnis
- amaluida madsyayalan (WIPO) Export Award nsAlan
USSNANDY
- Aannvinlsels
- aaaRnuasnalsl

U1nAasinann ﬁr

142 | shgvuus=91d 2562
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a - |

» GuldaSeane .
Fusasgunuuiie
dmsudnavieunza

+ 35ulAsems
Thai SELECT

0

&

2541

2545

2542 2547

=

£ -
= LIUYUNSEUYU

v

= Guldnsdyanwal
Thailand’s Brand

bl

ANATBIAUAIRIUT

YANE 09831998
“gunlandu
nsndaumeleyayn”
(WIPO Global

Leader Award)
UANSZUINEULAD
WILUTUYUNISLUAT
UNYANARARLATNNITY
UTUUIOUNAT

Inausnaneallneasawsn

2552

2553

« Bufinsueusneia
IWYTWAIYE

o
=

megiiaans (GI)

o

fusnvasusewmdlne

& fnsusudaeu » IAN13UTEYY + (3ulAs9n13 Big Data

N Al N
asdayanual CLMVT Forum wWiatuinaaATYghalne
) . I
Thailand’s Brand LuATIusn SN
o e & asuuvuiindannas
Weasdfeydinuod AMUSIUTIDNITHANAY
p
A lngLaus CLMVT o
T Usznelnelmdu
Thailand Trust Mark g P ¥
undunInunald
(T Mark) , a g
< Wiesdauvadlan

= S53uAAARD YN
« BulATINTAAIASANIY

% Wnfa Thaitrade.com == ¥3MINISUUIEBITU RAAS 1,
o ~ Ll
Tudenansznsremndivd e ——

Tudaugiinia (One Roof)

2554 2559 2561

99 U

NS:NSIOWITUBE

2562

2557 2560

 35ulAsINNS - Gudlaliusmsszuvannzidsuiiuaaa

v 3 ' a <& a . .

$rudminganning Nediannsoling (e-Registration)
o & A

R « Inevigaanday® PWL 1w WL

Auaugunnay ;

AT ] « 3Gulassnshufseiuseunsy

“Augivg... 1"

. BudnnsaaUudauasuauan
INYATUIANTIY (AP

» BudansantuRaugUsznauns
n1sAgAlyal (NEA)
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SIUUOSIINISNSENSIOUA:STUUASBIUIINISNSENSIDWTULE

Name list of the Ministers of Commerce and Deputy Ministers of Commerce

WSEDNUSUODAISONSUWS=DUNUSUNUND

WSHIDUSIDFISONSUWS=MUWoIWBsons [osu

WSEg1003IUUSEWNS
(KowsWIVFaMU alndort)

WS=g100WIYUS:WNS
(KowsWILAaMU alndvr)

wszgnlnusnauuas @Bu [uisna tu uns)
wszgnfnuisnauuas @Bu [huisna tu uns)
wszahsanauiwagus (aov ansand)

walsoas ws:anrisgnsiad
(Nstud Us:onk:undu)

WUIONWSEUSATUAYNSD (1IN IWESIarT)
wuenkassBwnrygnsAal (e sug:tunu)
WULONWSEUSATUNENSHD (1IN IWEISIarT)
wunNkaseunrygnsAal (e sugzuund)
WUIONWSEUSATUAYNSTD (1M IWESIarT)
wuenkas»BwnrygnsAal (e sug:uund)
WUIONWSEUSATUAYNSID (1IN IWESIaFT)
wans 1a50ns (95ty sauna)
WUIONWSEUSHTUAYNSTD (1M IWESIarT)
wans [@sqns (95ty sauna)
KadOBWNTYTAINUAS (N8 tedun)
watsoln dus nuaurdu

KiJouKkaovlay &dlndvF

Wwansosty Sauna 1asisonns
KIJoUKadVIQY dlndvFi

wan3osty Sauna @s15onns
KiJouKkaovIQy &lndvFi

WUQSADD ONEYIDF

KUoUKadVIQY dlndvFi

KiJouUKaovIQY dlndvri

ueno Ulkadsss auuaaAs

s1gvuls:od 2562
NSNSOOWITUBE

@unud  AUA 1: ASHA 1
@unud  AuA 2 ASon 1
SUd. | AUA 3 : ASHN 1
SUD.  AUA 3 : ASOA 2
SUD. | AUA 4 : ASHA 1
SUD. | AUA 4 : ASYA 2
SUD.  AUA 5 : ASHA 1
SUD. | AUA 6 : ASHA 1
SUD.  AUA 7 : ASoR 1
SU.
SUD. | AUA 7 : ASYA 2
SUY.
SUD.  AUA 7 : ASoN 3
SUB.
SUD. | AUA 7 : ASOA 4
SU.
SUD. | AUA 7 : ASYA 5
SUB.
SU.
sU2. | AUA 8 : ASHA 1
SU.
SUD.  AUR 9 : ASHA 1
SUB.
SUD.  AUA 9 : ASHA 2
SU.
SUD. | AUA 10 : ASOA 1
SUB.
SUD.  AUA 11: ASVA 1
SU.

20 d.n. 2463
W.Fl. 2474

10 &8.A. 2475

1 W.8. 2476

24 0.8. 2476
16 S.A. 2476
29 0.A. 2477

22 NY. 2477

12 NW. 2478
18 5.n. 2479
10 d.n. 2480
10 d.n. 2480
21 s.A. 2480
21 s.A. 2480
21 5.0, 2481
6 N.8. 2482
19 dn. 2484
19 dn. 2484
26 N.8. 2484
16 N.W. 2485
4 NW. 2485
10 0.n. 2485
10 .n. 2485
20 .. 2485
20 .. 2485
8 N.&. 2485
20 0.n. 2485
3 A, 2486
20 Q.A. 2486

W.A. 2473
10 8.A. 2475

1W.8. 2476

20 .9. 2476

16 S.A. 2476
29 0.n. 2477
22 NY. 2477

12 N.w. 2478

28 N.A. 2480
28 n.A. 2480
10 S.A. 2480
10 S.A. 2480
16 S.M. 2481
16 S.A. 2481
16 N.W. 2485
26 N.Y. 2484
16 N.W. 2485
26 N.&. 2484
1 N.W. 2485
6 0.A. 2485
6 0.n. 2485
20 0.n. 2485
20 0.n. 2485
8 N.8. 2485
8 N.&. 2485
17 N.W. 2486
3 0.n. 2486
24 NA. 2487
24 n.A. 2487



"

12

13
14
15
16
17

18

19
20

21

22

23

24

25

26

27

28

SHgwszuulazs Uy

KiJoUKadvIaY atNJoFi

WUQSADD oNEIVF

waldiou yuunn

UNDON KadVFINBaNFY (Ud ANBaFie)
wadidu yuunA

KiJoUKadLOAU atNdvF

WaoIMFAS WU UKIdUNUs (DBIUGSOEnUI)
KiJoUKadPNS LABIADVF

KiljouKadoN3 1aBIAIVF

wuas dar [odmuun

wadidu yuunA

ngSnaoo adSod

KiJoUKadvIaY alNJoFi

WaoIMANS WU UKIduNUs (D8IUASOAnNUT)
wszenulKaosse (Nde auuans)
waasin IWgSIanA uSNtuNgNsno
KiJousWIVA ANONS Ushlung
WaQsIm IWgsIad usnungnsno
weinw [Bausa

WaoIMANS WU UKIduNUs (D8IUGSOAnUT)
KadP3dNSOINNS (3D0S 3DANSOINNNS)
wuon A5 aslesu

UgISMSUTYM

waas As dslesu

29uUwa Wwan wyadvnsiy

wavao fs dslusu

walonin IWgsIar usSntuignsno
wngaswold assad

wgan? duuuKkioun

waln 508 u3laius

wganD duuukioun

waln Saa u3iafes

wans was wuslosu

SUD.

SUD.
SUY.
SUD.
SUY.
SUD.
SUD.
SUD.
SUD.
SUD.
SUD.
SUY.
SUD.
SUD.
SUD.
SUD.
SUY.
SUD.
SUY.
SUD.
SUD.
SUY.
SUD.
SUY.
SUD.
SUD.
SUD.
SUY.
SUD.
SUY.
SUD.
SUY.

SUY.

AUA 11

AURA 10

AUA 12

AUA 13 :
AUR 14 :
AUA 15 :
AUA 15 :
AUR 16 :

AUA 17 -

AUA 1 :
AUA 14 -
nuFi 18 :

nuﬁ7:

AUR 14 -

AUA 19
AURA 20 -
ﬂuﬁ 21
AuR 22

AUA 7 :

AUR 23 :

AUR 23

: n§or‘i 2

: n§oﬁ 2

ASon 1

ASOA 1
ASHA 1
ASOA 1
ASOA 2
ASOA 1

ASoA 1

ASon 3
ASon 2
ASon 1

ASoR 6

e

- ASon 7

ASoA 3

ASOA 1

ASoA 1

: ﬂS:Dﬁ 2

2 dn. 2487
10 U.A. 2488
10 U.A. 2488
1Ny, 2488
1 N, 2488
19 n.g. 2488
2 N.W. 2489
24 .n. 2489
1 0., 2489
24 d.n. 2489
31 w.A. 2490
31 w.A. 2490
11 wW.g. 2490
25 N.W. 2491
15 W.E. 2491
16 W.8. 2491
30 W8, 2491
28 0.8. 2492
16 U.A. 2493
29 W8, 2494
8 S.. 2494
11 5.A. 2494
28 .. 2495
28 .. 2495
04 NW 2497
23 0.n. 2497
31 .A. 2500
31 d.A. 2500
23 n.g. 2500
23 n.g. 2500
1 UA. 2501
1 U.A. 2501
7 dn. 2501
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20 N.g. 2487
16 d.n. 2488
16 d.n. 2488
17 Ny, 2488
17 N, 2488
31 UA. 2489
18 0.A. 2489
1 0.8. 2489
21 dn. 2489
28 wW.A. 2490
8 W.8. 2490
8 W.8. 2490
6 NW. 2491
8 W.8. 2491
16 W.g. 2491
24 0.8. 2492
1 UA. 2492
29 W.g. 2494
29 W, 2494
6 S.A. 2494
23 {0.n. 2495
23 {0.n. 2495
4 NW. 2497
22 .. 2497
23 0.n. 2497
26 NW. 2500
16 N.8. 2500
16 N.8. 2500
26 s.A. 2500
26 s.A. 2500
20 a.A. 2501
7 an. 2501
20 a.A. 2501
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z-nousuo / O‘ISDCI'IIIKUD wucnuKuo
Sgws:zuuazsIguIy Ak
S\)l'l :)un oun

UBdUNs Kodaosun AUA 24 : ASOA 1| 10 NW. 2502 | 1 W.A. 2502
* UNEINUY ASWIA) SUD.  AUA 25: ASOA 1 1wA. 2502 | 8 S.A. 2506
UBINVY WAL SUD.  AUA 25: ASoA 2| 11 5.A. 2506 | 5 n.A. 2508
30 | ueduns Kodaosun SUD.  AUA 24 - ASoR 2| 8 nA. 2508 | 10 Nw. 2511
uewdl ansau SUD.  AUA 26 : ASOR 1 10 nw. 2511 | 7 O.A. 2512
UngYYBU: SaMNS SUD.  AUA 27:ASOA 1| M OA 2512 | 17 w. 2514
31 wadhsooln W8y naadniye SUB. noA 2512 | 17 we. 2514
weUs:ans Mioyoudaul ST, 23 We. 2513 | 17 wa. 2514
ueUs:and mMoyousaul SUD.  AUA 28 : ASOR 1 19 8.A. 2515 | 14 aA. 2516
* ueloan [hAu SUB. 19 sA. 2515 | 14 QA. 2516
ung¥IyBy A010S SUD. AUA29:ASOA 1 16 QA. 2516 | 22 w.A. 2517
> UNgSTY FASYTYISoD SUB. 16 Q.. 2516 | 22 W.A. 2517
UgINSTU UDNQDVFA SUD.  AUA 30 : ASOA 1| 30 wA. 2517 | 14 nw. 2518
* uYUS:avA duu SUB. 30 w.A. 2517 | 14 nw. 2518
UEgANSY ANSWWCUL SUD.  AUA 31:ASOA 1| 21 nw. 2518 | 6 0. 2518
» uaus:ifion MUs:NoU SUB. 21 n.w. 2518 6 A, 2518
UENOdKEQ d0a3S: SUD.  AUA 32: ASOR 1| 17 0A. 2518 | 12 UA. 2519
36 uelgefs 15oomnydulFsuy SUB. 10 We. 2518 | 12 U.A. 2519
UNYSIUA 1Bydna SUB. 8 UA. 2519 | 12 U.A. 2519
edisd  answwaul SUD.  AUA 31: ASOA 2| 21 We. 2519 | 23 ng. 2519
¥ ungAaNe aoovund SUY. 21 We. 2519 | 23 ng. 2519
sy answweu SUD.  AUA 31:ASHA 3| 5QA 2519 | 6 QA 2519
% gAY aoovunl SUY. 5 Q.. 2519 6 Q.. 2519
39 | ugds unosna SUD.  AUA 33:ASA 1| 22 A 2519 | 20 QA 2520
UngUU Wus0n SUD. AUA 34:ASA 1 12 we. 2520 | 21 SA. 2521
0 ugusn dus:aun SUY. 12 wg. 2520 | 21 s5.A 2521
ugou dasall SUD.  AUN 35: ASOA 1| 24 wA 2522 | 11 nw. 2523
ungusn dus:uun SUB. 24 WA 2522 | 11 NW. 2523
o g5l SUD.  AUA 35: ASoR 2| 11 nw. 2523 | 29 nw. 2523
UNgYUWa SSSUDSE SUB. 1 NW. 2523 | 29 Nw. 2523
ol dhnla SUD.  AUA 36 : ASOA 1| 12 0A. 2523 | 22 UA. 2524
“ ueddus audom SUB. 12 0A. 2523 | 22 uA. 2524

146 | s1gvuus:910d 2562
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a‘musuo / O‘ISDCI‘IIIKUD wucnuKuo
SIYWSEUINUAESISUNY AUKLD ndoR

unglwlsau Tgaws 12 A 2523 | N dA 2524
uDN0IMAQS Urud UruAs SUD.  AUA 37:ASOA 1 22 UA. 2524 | 11 0. 2524
wnelwlsau lsews SUY. 12 0. 2523 | 11 0.A 2524
UNgYOU KANNY SUD.  AUA 38:ASOA 1| T 0A 2524 | 19 SA. 2524
wngds:mewnny Ascuun SUB. 1 0A 2524 | 19 s.A. 2524
uen3 Tnsauad SUY. 1 0n. 2524 | 27 QA 2525
UDNMANS Yruld Yrurs SUD.  AUA 37 : ASOR 2| 19 SA. 2524 | 22 WY, 2526
$0805 Us:wad aud:wus SUB. 19 sA. 2524 | 22 W.. 2526
welhAa Tnsond SUD.  AUA 39: ASOA 1 7 wA. 2526 | 15 UA. 2529
wnelwlsod lsaws SUY. 7 WA. 2526 | 15 UA. 2529
43 wds:ys duardad SUB. 7 WA. 2526 | 5dn. 2529
Soachsoolon dsau foamuins1k SUD.  AUA 40 : ASOA 1 15 UA. 2529 | 5 A, 2529
UNEUDY Uiy SUB. 15 UA. 2529 | 5 dn. 2529
Soucdhsooton asad foannuins1k SUD.  AUA 40 : ASON 2| M am 2529 | 6 W, 2529
gUs:=ou lgeanad SUY. ndn 2529 | 3 dn. 2531
UEgBW Ktyadad S, 1 dn 2529 | 3 dn. 2531
Y SUD.  AUA 41:ASoR 1| 6 We. 2529 | 3 dn. 2531
ungus:ou Tsganad SU. Nnan 2529 | 3dn. 2531
UEYBW Kryadad SUB. ndn 2529 | 3dn. 2531
uedou Duvdu SUD.  AUA 42:ASA 1| 9an 2531 | 26 dA. 2533
uenNtyryY do8Uanq SUB. 9 a.n. 2531 26 d.An. 2533
45 ungygdw Kiryadad SUB. 9 dn 2531 | 9 sA. 2533
UNgoUISA Aangou SUD.  AUR 43 : ASOA 1| 26 @A 2533 | 9 SA. 2533
ungYBW KIryadad SUB. 9 d.n. 2531 9 sA. 2533
ey finwa SUB. 26 an. 2533 9 5A. 2533
UngouIsA Aangou SUD.  AUA 43 : ASOR 2| 14 SA. 2533 | 23 NW. 2534
46 unUYBW KIyadaa SUY. 4 s.A. 2533 | 23 nWw. 2534
oA [wsanls SUY. 14 5. 2533 | 23 nw. 2534
ungouIsA Aandou SUD.  AUA 43 : ASoR 3| 6 A 2534 | 22 0.A. 2535
Y KIJoUSBIVF USGeNSS ndna SUB. 10 N.A. 2534 | 22 0A. 2535
U8oUdSSaU SCUUWDFAS SUD.  AUA 44 : ASOA 1| 17 W, 2535 | 10 0.8. 2535
48 KOs BoVF USGeNss Inona SUB. 17 W.8. 2535 | 10 0. 2535
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amusua / msomlmuo wucnuKuo
S19WStUNNUAESITUIY UKD adoR

UEdUWUS 1aAudaud 7 W, 2535 | 10 0.8. 2535
UOWIDLAN UnyIBed SUY. 17 We. 2535 | 10 0.9. 2535
UNgoUISA Aaidou SUD.  AUA 43 : ASoR 4| 18 D9, 2535 | 22 Ng. 2535
® KOS BIVFAUSGENSS INdna SUB. 18 0.8. 2535 | 22 N.Y. 2535
ungone Wuwlosu SUD.  AUA 45: ASON 1| 29 No. 2535 | 19 w.A. 2538
nelger ddaunswe SUY. 29 Ng. 2535 | 19 wW.A. 2538
uNgSUNS anurudAur) S, 29 ng. 2535 | 13 s.A. 2537
50 | welwnsg unonod SUB. 29 ng. 2535 | 23 N.Y. 2536
ungauwa alndorise SUB. 23 Ny. 2536 | 25 Q.A. 2537
ungaasBdy 1dyana SUB. 25 QA. 2537 | 11 8.A. 2537
uenosUANG anod SUB. 17 sA. 2537 | 19 wA. 2538
UNEdW KIryadaa SUD.  AUA 46 : ASOA 1. 18 NA. 2538 | 24 W.&. 2539
330803 Twlsou gasstuad SUY. 18 N.A. 2538 | 23 wW.A 2539
51 wguuas dulwyad SUB. 18 N.A. 2538 | 24 W.g. 2539
UNgSUDY YAy SUY. 28 W.A. 2539 | 24 wg. 2539
UEadgAUS NRYIUNaY SUB. 27 NY. 2539 | 24 w.y. 2539
UNETUSOABY SASIAST SUD.  AUA 47 : ASOA 1 29 wg. 2539 | 21 J.9. 2540
ungnauwa anooFidy SUB. 29 W.8. 2539 | 24 Q.A. 2540
UNYAUWS SFIDIKU SUB. 29 Wg. 2539 | 6 W.8. 2540
UN8ruSHABY dnSIAST SUD.  AUA 47 : ASOA 2| 2108, 2540 | 24 Q.A. 2540
5> ungloauwa aindoridy SUB. 29 W.g. 2539 | 24 a.A. 2540
UNYAUWS SFIDIKL SUY. 29 Wg. 2539 | 6 W.g. 2540
ungay NQASWANY SUD.  AUA 48 : ASON 1/ 24 AA. 2540 | 6 W, 2540
UNYauWS OFIDIKL SU. 29 wg. 2539 | 6 W.g. 2540
wed8y BudadTUBNa SUB. 24 A 2540 | 6 W.8. 2540
wgwaU 3INQYUASHD SUB. 24 an. 2540 | 6 W8, 2540
ungFndey WidgAna SUD.  AUN 49 : ASON 1) 14 We. 2540 | 9 W 2543
nglwnsg unonov SUY. 14 Wg. 2540 | 9 w.g. 2543
welwswod & S, 14 Wg. 2540 | 4 Q.. 2541
> ueUs:dy Sauwes Y. 50A 2541 | 9 NA. 2542
ugnNswaU dFdU3d0S SUB. 9 nA. 2542 | 9 Wy 2543
unesnd auaduns SUY. 8 NY. 2543 | 9 w.g. 2543
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ungodriy [wsson 5. AUAS50: ASHA 1 17 Nw. 2544 | 3 QA. 2545
UN&gISstu daaldnes SUB. 17 NW. 2544 | 3 Q.. 2545
ungWuduU 3agou SUB. 5 0.n. 2545 3 .A. 2545
uwady [ws1sion SUD.  AUA 50 : ASOA 2| 3 (LA. 2545 | 8 W.E. 2546
7 ugdcuUN Wovdy SUB. 30A 2545 | 8 Wy 2546
ungseuLN Woody SUD.  AUA 51:ASOA 1 8 wo. 2546 | 11 0. 2548
ewWOUANG snaworlwra SUB. 8 W8 2546 | 6 Q.. 2547
ungounu ¥rydsna SUB. 6 Q.A. 2547 | 11 0.A. 2548
ueNUY Wno: SUD.  AUA 52 : ASOA 1 M 0. 2548 | 2 dA. 2548
ugaseN andansSau SUB. 1 0A 2548 | 6 NA. 2548
> e NQASWANG SUD.  AUA 53: ASOA 1 2 dA. 2548 | 19 NY. 2549
UNgUSYY 1@ Kworigu: SUB. 2 dn. 2548 | 19 N.Y. 2549
ueIn3nlns Fs:uwng SUD.  AUA 54 : ASOA 1| 8 . 2549 | 6 N.W. 2551
% uwosuy lbamuuri SUB. 1NW. 2550 | 1QA. 2550
UNedoudTy 1avdosst SUD.  AUA 55 : ASOA 1 6 NW. 2551 | 2 dA. 2551
57 | ugdsw lastlwyad SUB. 6 NW. 2551 | 2 dA. 2551
wuchsooln ussdu domnsn SUB. 6 NW. 2551 -
unalgen daunswe SUD.  AUAS56:ASO 1| 2 dn. 2551 24 n.g. 2551
wuchsooln ussdu Gomnsi SUY. 6 NW. 2551 | 24 N.g. 2551
UEWIBYS  QUIDSTY SUB. 2 dan. 2551 | 24 ng. 2551
» uelgen aaunswe SUD. | AUA 56 : ASH 2| 24 NY. 2551 2 5.A. 2551
wuchsooln ussau donnsn SUB. 24 N 2551 | 2 SA. 2551
ungaonsIy Atarlwlsou SUB. 24 N.g. 2551 2 s.A. 2551
UOWSA LANAeY SUD. AU 57 : ASOA 1| 20 sA. 2551 | 9 dA. 2554
> ungoavnsni wauas SUB. 20 s.A. 2551 = 9 dn. 2554
UeNaasad ru s:uov SUD.  AUA 58 : ASOA 1) 10 @M. 2554 | 18 U.A. 2555
unenl ans:wa SUB. 10 dn. 2554
UNgASIUU yasUs=ANaU SUY. 10 d.n. 2554
60 | WNEYTYNSY I0SE1ASUE SUD.  AUA 59 : ASOA 1 18 LA, 2555
gl énszwa SUB. 10 d.n. 2554 | 27 Q.A. 2555
UgASIUU yasUs=ANaU SUB. 10 dn. 2554 | 27 Q.. 2555
UNBYTYNSY 10SENMSUE SUD.  AUA 59 : ASOR 2| 18 UA. 2555 | 30 8. 2556
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uneniga laeiio SUB. 27 Q.A. 2555
unedSauligisy yrynsolwena SUD.  AUA 60 : ASOA 1) 30 D& 2556 | 22 W.A. 2557
unenIgcl laeio SUB. 27 @n. 2555 | 22 wA. 2557
UNEESSEO WIOSTY SUB, 30 0&. 2556 | 22 W.A. 2557
waon Jas8y ansnag: SU2. | AU 61: ASOA 1| 30 @A 2557 | 19 dA. 2558
uwonsa AuasINstd SUB. 30 aA. 2557 | 19 dA. 2558
uwonsd AunsInsal SUD. AU 62 : ASOA 1| 19 dA. 2558 | 23 W.e. 2560

61 | Ugddng wWounsg SUB. 19 dA. 2558 | 15 S.A. 2559
ungaussad ausdsoof SUB. 15 8.A. 2559 | 23 wW.8. 2560
UNgaUSSau ausdsoor SUD.  AUA 63 : ASOA 1| 23 WE. 2560 | 30 L.A. 2562
UEDPAUT UrugUS:NAS SUB. 23 W.8. 2560 | 16 N.A. 2562
UNgsUNS ANUtU3AU SUD.  AUA 64 : ASOA 1/ 10 N.A. 2562

° we3sAnd kdoAnioiFa SUB. 10 nA. 2562
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Name list of the Permanent Secretaries

aaun SIYWSEUIUAESITUI asvaKUDILD

~N OO AW N -

10

1

12

13

14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30

ws:gnuuUnsIdasIaN (fou KO:FoK)
KUouIWNDaQaUladdssA Nanal
WSENWWSEUUA (U nouUn)
KUOUIDNENADSSTUINS DSISSTU
KUOUIDNIUDINAE SWWCUU

walsons ws=anrsgnsiad (nszua Us:oKk:undu)
KUoUKadYIQY ddNovF

WUQ3 @n GSuUas (WSnuimsludusuv)
KUoUKadDIaY d0NJvF (WSnuMsIuchKL)
uln a1 wsna (WSnumsludnukuo)
udn a1 wsna

WaINBY ASWIAY (WSNLINMSIUGKLD)
WSEUSSINUD (F0K 1507) (WSnumsluchiikuiv)
UNEINUY ASWIAY (WSNUMSIUGLKLD)
WSEUSSIENUD (E0K 1507)

UNEINUY ASWIAY (WSNUMSIUGLKLD)
KadvFSUSEISSSULNTN (AiS daU3y) (WSnumsludukLd)
WUION tUSYA adsydnma (WwSnuimsluchiikuo)
WUIoN tusvA éiasydonia

UNgINBY ASWIAL

KadvNJalFsyIWrUBEIMs (Nda AUONSNY)

waln duws duanuun

ungUs:gs NMinyauqa

ue39std UoN0DVF

UNEWES SFSIaUN TU 985N

ugals ymsauna

ungduwa fgsalwyas

uEInsnlns ds:iwne

ungmMstu Nadamws

ugfiswa goqlbovldsey

UNYEYSSED WIDSTIY

uwdBS Sunmau

UASSaU Suguu:

AT UTUYUSENFS

uwaddyaganund sousny

uwdundag AnuauA

UNBUTUEONS Nagnuidas

1 QaAU 2465

1 WWgU 2469

1 NUENYU 2469
1 NSNNA 2475
1 NUNWUS 2476
1 0unny 2478

—_

NUMMWUS 2485
pnulau 2485
aoKIAU 2485
SUDNAL 2485
Inuisgu 2486
1 NSNNAU 2489
1 Qa1AU 2489

1 WOFIDNEU 2489
1 UNsSAY 2490
1 WOuMAU 2494
1 0OUN8U 2494
1 SUDAL 2494
1 WUBU 2495

1 WWeu 2497

1 NSNNAU 2498
1 UNSIAU 2504
1 QahAu 2512

1 QahAu 2515

1 Qa1Ay 2529

1 QaAu 2537
27 qaAu 2538
1 QanAu 2543

7 WOFAdMaU 2544
1 Qa1 2550

1 QaAu 2552

1 Qa1 2555

1 QaAu 2556
27 Unugu 2557
1 QaAy 2559

1 QaAu 2560

1 qanAU 2561

_ . a
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Gallery Activities of the Ministry of Commerce

NDI1GWSIWSBIUDAA WS:UINAUIGIWSEIFIDPKD
WiovluloMAUKINDAAWSESIBWSUSUSIBINIUN WNSFANSIY 2562

—

Well-wishing Ceremony on the Auspicious Occasion of the Coronation of King Rama X, BE. 2562 (2019)
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Well-wishing Ceremony on the Occasion of His Majesty King Rama Xs Birthday
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Well-wishing Ceremony on the Occasion of Her Majesty Queen Suthida Bajrasudhabimalalakshana’s Birthday
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Well-wishing Ceremony on the Occasion of Her Royal Highness Princess Maha Chakri Sirindhorn’s Birthday

T

ANNUAL REPORT 2019 I 155
MINISTRY OF COMMERCE



U
NSINS2OMINIBH

nOgWs:wsdauvnaws:usuIvANDWSs:Usus1BloonislUsainar Usans:kijou
anUUWSEINISAYA 1DAUWSUNNINISY nazws:u

Well-wishing Ceremony for the Members of the Royal Family who are Bestowed New Royal Titles and Titles by
the Royal Announcement of His Majesty King Rama X
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Royal Kathina Offering Ceremony B.E. 2561 (2018) at Wat Phra Thaen Dong Rang Worawihan, Kanchanaburi Province
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Blood Donation to Honor the Auspicious Occasion of the Coronation of King Rama X, B.E. 2562 (2019)
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’ Call Center

nsuNISAGIDUSEINA

L1385

-
NSUIDSPINISANS:KIWUS:INA CiF

e 02-507-7555

== NsUALIASUNISANS:KIWUSEINA

L1169

NSUWIUNSSHDNISAN

L 1570

LR SdnowuuleunnsuatgnsAansmsin PW:w. 2VANSAAPEUM
— . 02-507-7895 A— % 02-507-5002
AuddoiasuAaurdws:kowus:INA AN anUu3Seua:waiunsdryuriuazindoous:GuilKosa
L—SAC'CT %, 1289 = %,02-634-4999

o\ 02-216-1894 - 7

000D
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NS:NSOUWUBE
Ministry of Commerce

563 nuuuunus fuaumns:de dunellied fundauunus 11000
Insfiwri 0 2507-7000, 0 2507-8000 Insans 0 2547-5209-10
Email : webmaster@moc.go.th

Website : www.moc.go.th

dwnou : 1203

563 Nonthaburi Rd., Amphur Muang, Nonthaburi 11000
Tel. (662) 507-7000, 662-507-8000 Fax. (662) 547-5209-10
Email : webmaster@moc.go.th

Website : www.moc.go.th

Hotline : 1203
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www.moc.go.th
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