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During prior period, Ministry of Commerce's policy implementation had to confront with
challenges from both internal and external situations. We are well cognizant of people's difficulties as a
result of economic recovery after COVID-19 pandemic widespread, slowdown of export, highly uncertain
global geopolitics as well as impacts from increasingly severe climate change and pollution.

As a consequence, the following key strategies were determined as deemed suitable to situations

and served as a foundation for sustainability:

1. Reduce entrepreneurs’ business burdens and costs by emphasizing reduction
of people’s cost of living, reduction of agricultural production factor costs and reduction of entrepreneurs’
costs such as adding more consumption alternatives and distribution of quality products at fair prices
through Blue Flag stores, agricultural subsidies by focusing on enhancing competitiveness and enabling
Thai agricultural sector to be adaptable to new challenges under “Market-driven, Innovation-supported,
Increased Income” policy.

2. Facilitate entrepreneurs by amending business-red-tape laws, streamlining
procedures, reducing times and costs in an effort to create facilitative ecosystem such as
Copyrights Act, Geographical Indications Act, Thai National Shippers' Council Act, Export and Import of
Goods Act and Rice Trading Act.

3. Create opportunities for entrepreneurs in various facets while maintaining
traditional markets and expanding new markets with priority attachment on small
enterprises so as to jointly drive forward the country's economy through administration with

adherence to principle of balance among stakeholders at all levels.

In this regard, “Commerce Team” was established as a mechanism to push forward policy,
attributing to work integration in a concrete manner through various sub-committees for instance;

e Sub-committee on Ministry of Commerce's laws development with an aim to

reducing burdens and costs as well as facilitating for entrepreneurs.

e Sub-committee on E-Commerce, Big data and Influencer for trade in an effort to open up
new trade opportunities via new trade platforms, in particular use of influencer which is considered one
of key marketing of trade in this era.

e Sub-committee ondriving forward trade logistics policy aiming to facilitate trade in both One

Stop Service mode and Single Window platform, particularly for border trade and transit trade.

e Sub-committee for trade developmentin accordance with new trade rulesin order to provide
knowledge and prepare readiness for entrepreneurs in particular small and medium enterprises to be

knowledgeable and adaptable to new trade rules, bringing about trade and export advantages.

e Sub-committee on promotion and development of farmers' potentials for commerce which
will drive forward operations in opening up opportunities for new generation farmers who have
potentials to be both producers and sellers, contributing to upgrade of well-being and making
“poverty” not become heritage to be passed down to next generation.

Furthermore, priority attachment is placed on engagement of Ministry of Commerce's
government officials at all levels in work integration by focusing on proactive function through work
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integration among Commercial Attaché in overseas and Provincial Commercial Attaché as well as
listening to proposals from government officials at both executive and practitioner levels with an aim

to jointly pushing forward Ministry of Commerce'’s functions for achievement of goals.

In spite of limited budget during the past 12 months of Ministry of Cormnmerce’s administration,
we remain committed and intend to further advance Thai trade and economy to keep pace with
new era economic pattern and changing global situations by employing “Little money but many friends”
administrative strategy which could bring about a number of concrete outcomes for instance;
cooperation with SeriesY producer companies in an effort to reinforce trade and economic driving force
from power of both domestic and foreign fandom, collaboration with Chinese Influencer in arrangement
of Live Commerce so as to place Thai products on sale in China, attraction of Thai Series Y producers as
key Soft Power in expanding market distribution for Thai products as well as Chinese market
penetration by province for export and strengthening strategic partnership with an aim to promoting
economic, trade and investment relationships between Ministry of Commmerce and large private

companies in various countries.

As a consequence of propelling international trade promotion activities for trade
opportunities in new markets and maintaining traditional markets, Thailand’s export value during the
first 8-months period of 2023 as minus recorded had reversed to expansion in the last 4-months period
by 4.8% and remained expanding in 2024, considered as achievement of export acceleration policy's
objective.

Year 2024 as marking the 104" anniversary of Ministry of Commerce, | would like to take this
opportunity to express my sincere appreciation for all efforts of Ministry of Commerce'’s both past and
present executives, personnel and staffs for their hard work and true dedication. | wish all of you being
proud to be “Commerce Team” which can perform functions for the best interest of society and people.
| also would like to extend my utmost gratitude to all relevant parties — public, private and media sectors

—for their kind assistance and collaboration in consistently supporting works of Ministry of Commerce.

Lastly, | wish all of you ultimate blessing, happiness and strength in performing duties to a full
extent so as to propel Thailand's trade and economy towards prosperity.

S
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(nenisssu DLBYBY) (Mr. Phumtham Wechayachai)
SOLUNEASTUUASUASTUUOSINNISASNSIOWIEULE Deputy Prime Minister and Minister of Commerce
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On the auspicious occasion of the 104" anniversary of the Ministry of Commerce’sinauguration,
I am truly honored and proud to work and serve the public together with all personnel of the Ministry
of Commerce. Their hard work with dedication and determination in driving the country's trade and

economy for prosperity have enabled the country to overcome difficulties from various challenges.

Throughout the past 104 years, on the path of driving and developing trade and economy
of Thailand, the Ministry of Commerce has played a major role through various policies and strategies
aimed at promoting both domestic and international trade, negotiating free trade agreements,
overseeing consumers, elevating farmers’' incomes, developing trade businesses and intellectual
property. The Ministry of Commerce has been acting as a leader in steering commercial forces to help

the country overcome obstacles and seize opportunities for the success of all Thai people. In this light,
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| would like to extend my appreciation to all government officials and personnel of the
Ministry of Commerce for their dedication, professional works with firm vision and determination,

which have made the Ministry of Commerce be well recognized by all parties.

Throughout almost one year as the Deputy Minister of Commerce, focusing on 7 key aspects
of policy framework, | have been assigned to undertake major missions in supporting and enhancing
the potential of Thai entrepreneurs. | have determined a roadmap to push forward gross domestic
product (GDP) derived from small and medium enterprises (SME) from 35.2% to 40% by 2027. To that
end, 9 measuresto strengthen Thai SME have been identified. Among these, initiatives such as “Measure
tocreate careersthrough the franchise system” involved selecting appropriate locations nationwide and
negotiated special prices to help SME establish careers through the franchise system. Another measure,
the “Measure to increase domestic purchasing power”, encouraged foreign workers in
Thailand to buy Thai products to deliver back to their home countries. Additionally, other measures
in the roadmap include integrating agencies to enlighten knowledges to SME, administering
agricultural products to maintain price stability, developing grocery shops, supporting and developing
e-Commerce business standards, promoting and developing of Thai gem and jewelry products, and
adding value to geographical indication products (Gl). This involves promoting and expanding
marketing channels for Thai Gl products as well as expressly encouraging the utilization of benefits from
FTA for Gl exports. As a result of all aforementioned measures, Thai SME would be strengthened and
become a crucial part of driving the growth of the country’s trade and economy with stability, leading

to an elevation of people’s living standards.

To expand trade and investment opportunities through trade negotiation, FTA
negotiations with trading partners have been accelerated toward the conclusion as targeted. In this
light, Thailand signed FTA agreement with Sri Lanka in February 2024, making the 15th FTA of Thailand.
Moreover, ongoing FTA negotiations include those with Pakistan, Turkey, EFTA, EU as well as the
upgrading of existing FTA and the plan to launch FTAs with new trading partners such as South Korea,
Bhutan, Bangladesh. Concurrently, the utilization of FTA benefits has been encouraged in order to build
up trade advantage and increase Thailand'’s international trade value, aligning with the promotion of
goods and services exports, which is a key policy of the government and the Ministry of Commerce.
This is particularly important for soft power industries in various fields such as Thai cuisine, film, game,
book, fashion and design work, through the promotion of Thai goods and services towards the global
market. Furthermore, | conducted field visits to investigate major routes for transportation of Thai fruits
transiting at Vietnam's border checkpoints towards the Chinese market. This aims to prepare for the
readiness and facilitate trade in response to the numerous amounts of Thailand's fruits in seasons in the
markets, resolving transportation difficulties emerging from transportation of goods in transit, which

would upgrade the country’'s competitiveness for continuous and sustainable incomes to the country.

Nevertheless, with the constant change globally and the new consistent emergence
opportunities and challenges, the Ministry of Commmerce needs to adjust, develop, and move forward
as quickly as possible to efficiently respond to the demands of consumers and business sector.

| am confident that all personnel of the Ministry of Comnmerce are well prepared to exert their utmost
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efforts to jointly drive works in correspondence with policy and accomplish the set goals for the best
benefits of the country. Once again, | would like to extend my gratitude, especially to the personnel
of the Ministry of Cornmerce, the public, private sector, academia, media and general public for their
kind assistance and support to the Ministry of Commerce’s works. With the cooperation of all parties,
the Ministry of Commerce will certainly be able to conquer emerging obstacles and challenges in the

future and lead Thailand's trade and economy towards a golden age.

Lastly, may everyone be blessed with success in driving various missions to propel Thailand'’s
trade and economy, with prosperity, happiness, strength, health and continue working for the utmost

benefits of general public and the country.

AL OB

(wnsuAuUNs ASASSWIVA) (Mr. Napintorn Srisunpang)
STUUASEIEIIAISASENSIOWI U S Deputy Minister of Commerce
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The year 2024 marks as the auspicious occasion of the 104" anniversary of the Ministry
of Commmerce’s inauguration, a key agency with vital roles and missions in propelling Thailand's trade
and economy. These roles include internal trade promotion, overseeing the general public's costs
of living, export promotion, trade negotiations, and the development of trade and economic
cooperation. All of these aspects form a crucial part in upgrading and generating incomes to the
country, as well as building up strength in trade and economic and enhancing the country’s
competitiveness.

Even though | have recently assumed the position of Deputy Minister of Commerce,
| am deeply honored and proud to have the opportunity to be a part of the Ministry of Commerce
in driving government policy under the direction of His Excellency the Prime Minister, Mr. Srettha
Thavisin. | am also committed to help propel the Ministry of Commerce'’s policies and missions under
the direction of His Excellency the Deputy Primme Minister and Minister of Commerce, Mr. Phumtham
Wechayachai, for the success and the best and concrete benefits of the general public.

| have been assigned to oversee and continue crucial missions of the Department of Trade
Negotiations, emphasizing the acceleration of free trade agreement (FTA) in a proactive manner.
This include opening up trade gateway towards new markets, expanding markets for Thai products,
facilitating trade, expeditiously encouraging the use of benefits from FTA, and enhancing the potentials
of small enterprises to be well-prepared for the new global rules. Furthermore, | am responsible for
academic mission, namely the Trade Policy and Strategy Office (TPSO), which serves as a Think Tank in
producing and developing trade and economic indices, forecasting, and making recormnmendations
regarding trade and economic policies. This supports information to relevant agencies in planning,
determining various trade measures, policies, activities and early warnings. Another key mission is in
respect of research and academics at the International Institute for Trade and Development (Public
Organization) or ITD. ITD functions to build up knowledge beneficial for the public and private sectors
at both national and regional levels. Presently, ITD is collaborating with international agencies to
promote trade and development at the regional level and provide the general public with benefits from
trade and joint development in an equitable manner.

On the auspicious occasion of the 104" anniversary of the Ministry of Commerce's
inauguration, | would like to express my appreciation to all personnel of the Ministry of
Commerce who have dedicated themselves to performing their duties to the utmost ability while
considering the benefits of the general public and the nation. | wish all of you great blessings with all
global holy, Royal merit of His Majesty the King and His Majesty the Queen towards happiness,
prosperity, achievement, health and strength in carrying out important duties and being a vital force in
continuing to create benefits for the general public and the nation.

Qo Qo Ui

(Lneau1a sunau) (Mr. Suchart Chomklin)
STUUOSBIEINAISASNSIVWIEUE Deputy Minister of Commerce
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The Ministry of Commerce has continuously performed duties in corresponding with the
government policies by attaching importance on strengthening the grassroots economy, developing
entrepreneurs to be well-equipped with product value addition throughinnovation and creativity
as well as expediting expansion of exports. Although during the past period new economic, social, and
environmental factors and challenges such as technology disruption, the economic slowdown of great
power, and ongoing geopolitical conflict have been inevitably affecting Thailand's economic recovery,
on the way forward the Ministry of Commmerce would continue accelerating the development, driving
and upgrading of Thailand's trade and economy for growth in all dimension in a sustainable manner.

Operation approach in accordance with the Ministry of Commerce’'s missions emphasizes
engagement and integration of works with relevant alliances — both public and private with an aim to
create cooperation in driving missions towards the achievement of the Ministry of Commerce’s goals
namely; “Farmers’ and Entrepreneurs’ Trade Capability Development” by promoting a variety
of market channels for agricultural products as well as supporting value-added creation for products by
having market guide production, maintaining agricultural product price stability through the use of
appropriate measures to expand domestic demand and encouraging entrepreneurs to drive
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businesses through technology, innovation, and intellectual property. Furthermore, industrial products
and services of the future have been provided with opportunities and expansion of market channels
such as products and services in accordance with the BCG concept and Soft Power, “Trade Ecosystem
Development” by modifying rules, regulations, restrictions, standards, preferential benefits in order to
facilitate business sector, support financial access for small and medium enterprises (SMEs) in doing
businesses as well as improving knowledge by arranging training courses for entrepreneurs and
general public to be well equipped with intellectual weapons in aspect of marketing business,
accounting as well as applying digital technology in service development for general public such as
Smart DIP by reducing time of applying for the intellectual property registration, SMART-I by
streamlining certification procedure for exports and imports, “Building International Competitiveness”
by accelerating free trade agreement (FTA) negotiations with trading partners for instance; Thailand-EFTA,
Thailand-EU, ASEAN-Canada and recently the arrangement of Thailand-Sri Lanka FTA, bringing about
the total number of 15 FTAs with 19 countries, contributing to the total value of Thailand's exports under
FTA privileges of 81,500 million dollars in 2023 as well as seeking new alliances and trading partners to
open up wider and deeper markets, especially those in niche market with high purchasing power such
as BCG product, digital content industry. There are also image promotion and product and service
marketing events to enable products and services to be internationally recognized. In the area of
“Organizational Upgrading for efficiency and good governance”, digital technology has been applied
in the government's administration procedures for modernization and good governance including
the emphasis on capacity building for personnel to be well prepared for any changes whether in digital

technology and innovation while having organizational commitment.

On the auspicious occasion of the 104" anniversary of the Ministry of Commmerce’s foundation day
on 20 August 2024, | would like to take this opportunity to express my gratitude to all stakeholders
and alliances for their kind cooperation, commmitment, and strength in contributing to outcomes being
beneficial for the country and also dedication of all executives and personnel of the Ministry of Commerce
that have dedicated physical and intellectual strength to work. In this light, may | wish all of you be
blessed with happiness, prosperity, health, and physical and mental strength in works for the best
benefits of the general public and the nation as well as for expressing loyalty to His Majesty the King on
the auspicious occasion of the celebration of His Majesty's 72" birthday in the great auspicious year.

87 Y, onssigp o

(ugadilns a3s=wus) (Mr. Vuttikrai Leewiraphan)
Jaansznsoowiedse Permanent Secretary

of the Ministry of Commerce
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To be the leading organization in driving trade

and economy with digital technology
and innovation by 2027
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Strong Expertise in Trade.
Move Ahead with Innovation.
Adhere to Transparency and Fairness.
Respect People’'s Needs and Treat People Well.
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Encourage the use of technology and innovation in order to enhance

country’s trade competitiveness.

Strengthen trade and economy aiming to leverage country’s income,

reduce inequality, and be resilient to changes in all aspects.

Develop trade and economy ecosystem to be efficient, standardized,

and fair.

Promote trade and negotiations as well as enhance international trade

and economic cooperation and border trade.

Improve the efficiency of organizational management with digital

technology and innovation.
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Ministry of Commerce
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Office of the Minister
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Office of the Permanent Secretary Internal Trade Cluster

Ministry of Commerce
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4 Overseas Offices of Commercial Affairs .
~ asumsAmelu

dAUnvIUWITaBEgIVRIQ 76 UHY Department of Internal Trade

&l
76 Offices of Provincial Commercial Affairs

adnvuulovigua:gnsmaasnism RS STIOMSETY

Trade Policy and Strategy Office It Of Business
Development

§

~ AsSunsSwgaunivUsdadn

Department of Intellectual Property
i
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Organization Structure of the Ministry of Commerce

SY3aiHno
State Enterprise

ndauMmsAdAIUMSAGIVUSINA
Foreign Trade Cluster

asumsAcious:ina ) DVANMSAAVAUM

Department of Foreign Trade Public Warehouse Organization

ASUIDSYIMSAIS:KI0US:INA

DVANMSUKIBU

Department of Trade Negotiations Public Organizations

anmludviasuAaauraanssulng
(BD10U : guIdvlasuAauIBWS:HI10US:INA)

ASUAVIaSUNISAIS:HI10US:INA

Department of International Trade

Promotion Sustainable Arts and Crafts

Institute of Thailand

ahdnviudoasunism

lucous:inA 58 wHo amuu3dgua:wundeuusl
58 Overseas Offices of \ ua:tASovUs:aULHVBa

Thai Trade Center 23 The Gem and Jewelry Institute
of Thailand

anlus:H310Us:INALRDNISAN
ua=mswesun

International Institute for Trade
and Development
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Ministry of Commerce's Key Achievements
(October 2022 - March 2024)

Ministry of Commmerce plays key roles in national economic and trade development
by attaching importance on promotion of grassroot economy, development of entrepreneurs
on product value addition through innovation and intellectual property as well as addressing
people’s living problems and accelerating exports to further expand. Key achievements

are as follows:

\
>> “Reduce Expense, Increase Income, Expand opportunities” Policy
/

-~
ég Reduce Expense

Reduced peoples’ cost of living

reduction of 9,442 million baht.

Furthermore, Blue Flag, Low-Cost
Scheme was carried out by selling necessities
and agricultural products directly from
manufacturers, medium /small entrepreneurs
and farmers to public at prices of 20-40%

. below market prices in 2,272 occasions,

In collaboration with manufacturers, contributing to people’s cost of living reduction

wholesalers and retailers, department stores, of 231 million baht. Also, Blue Flag Restaurant

) ¢ Scheme was conducted by selling economical
convenient stores, local department stores, :

online platforms and central / fresh markets : ready-to-eat food at maximum of 35 baht

under promotion, trade fairs were conducted per dish. To date, there are 5,807 blue flag

on discounted products and services during restaurantsin total, contributing to reduction

important festivals namely; New Year, of people’s expense on ready-to-eat food

Chinese New Year, Vegetarian Festival and of roughly 2.72 million baht daily.
Back-to-School to provide consumption | Economical Priced Blue Flag Scheme to

goods in category of food and beverage, : Develop Local Economy
necessities, agricultural supplies and service
businesses such as medical service,
automobile maintenance, restaurant, goods
transport, accommodation and internet
as well as school uniform and stationary
in total of more than 104,611 items on both
online and offline modes at discount rate i 146,042 stores in total.
of 60-85% in an effort to mitigate people’s
cost of living burden and stimulate spending,
attributing to of people’s cost of living

aiming to assist low-income people
with State welfare rights to exercise rights by
purchasing necessities at blue flag stores with
installation of Electronic Data Capture (EDC)
and mobile application. To date, there are




Oversaw product and service prices to :
i baht of total sales, in couple with promoting
i Gl product sale on Lazada platform.

by designating 57 controlled products

and services (52 products, 5 services) and 242 | Developed and Upgraded Community

monitored products and services (219 products, Markets towards “Must Visit Market”

23 services) and having price and product

situation monitored on a daily, bi-weekly and

monthly basis as well as having 290 products | transparentand fair product sales by having

and services retail prices shown (240 products, i Price signs posted and selling commercial

50 services) having 37 agricultural products : dentity-oriented good quality products in

purchase prices shown and monitoring : parallel with preservation of art and culture

166,246 entrepreneurs’ trading behavior : as Well as community identity intending to

in order to prevent hoarding and seizing | Serveasa market expansion and tourism link

opportunities in raising price as well as mechamsm,stlmulategrassrooteconomyto

monitoring weights and measures and generate income distribution back to

packaged goods for accuracy, precision and ;| coOmmunities. To date, there are 25]

fairness in trade in total of 11960964 | Must Visit Markets with 377 occasions of

machines/packages in couple with having arrangement of product and service sales

218,311 dispensers of fuel gauges inspected | Promotion and 127 Must Visit Markets with

by inspector teams at gas stations so as to | tourism links during Loy Krathong and New

assure people that they get a full liter of fuel | Year Festivals aiming to stimulate spending

i of grassroot economy. Also, there was
i organization of community tourism and sale
i fair by exhibiting and selling distinctive
i products from Must Visit Markets of all
i regions nationwide to people in Bangkok
i and tourists in order to create opportunities

Added value of identity agricultural . and additional incomes for community

products by Geographical Indications (Gl) | oquct entrepreneurs, bringing about

3,182 million baht of trade value at Must See

: Markets.
together with expanding product :

% Expand Opportunities

products getting Gl registration for instance; :
Mae Klong Mackerel, Songkhla Steamed Egg

. Channels for Manufacturers and

Phra Banana, Nongkhaem White Champaka : Entrepreneurs in Regions

and Thong Pha Phum Durian. To date, there
are 191 products of Thai Gl registration,
encompassing 77 provinces and 8 products
of oversea Gl registration such as Doi Chaang

Coffee, Pakpanang Tabtimsiam Pomelo and

Lamphun Thai Silk, creating value of more ;| trade value of 3,362 million baht such as

i "-SAN BCG Market" in Khon Kaen Province,
i competitiveness enhancement and

: marketing channel expansion activities

of product quality and standard control | for border trade entrepreneurs, “Charming

system as well as brand building, packaging i of |dentity, The Best of Specialty of Central

i Region” in Nonthaburi Province, “Eastern

activities arrangement for Gl products on : Border Trade Fair towards New Era Economy

a continuously basis such as participation in :

THAIFEX-Anuga Asia 2023 by bringing | Ranong Province Seafood Fair” in Ranong

entrepreneurs to negotiate with buyersfrom | province.

be in line with costs and fair

and are not taken advantage.

o~
é_g Increase Income

registration

distribution channels in both online and
offline modes. In 2023, there were 20 Thai

Yolk, Surat Thani Turmeric, Hom Thong Phop

than 51,000 million baht.

Moreover,there were the establishment

development and market promotion

Japan, contributing to more than 200 million

with beautiful landscape, honest,

Built Capacity and Added Distribution

Office of Provincial Commmercial Affairs
organized capacity building activities for
17,268 entrepreneurs in total and arranged
trade exhibition and fair, generating total

2024" in Sa Kaeo Province and “Rain 8, Sun 4,



In addition, there was BCG product
market promotion through establishment of
product sales points, LIVE activitiesas well as
trade exhibition and fair arrangement together
with business matching in regions namely; :
“Thailand Local BCG Plus Expo @Chiangmai”
in Chiangmai Province, “Thailand Local BCG
Plus Expo @Chonburi” in Chonburi Province, i
“Thailand Local BCG Plus Expo @Udon Thani” :
in Udon Thani Province and “Thailand Local
BCG Plus Expo @Trang” in Trang Province, !
contributing to 1,008 million baht of trade

value.

Promoted and developed communityé
. Developed Grassroot Businesses via

, , . e-Commerce

which can stably run businesses and

has a strong conglomeration through
support in market-oriented and community-
identity-concerned prgduct a.nd p‘?‘CKage through curriculums for example; “Build
development as well as improving skills and
capability in trade and upgrading towards :
entrepreneurship. To date, there are 42
locations of trade villages. Furthermore,
entrepreneurs from trade villages were | with 2,215 on-site participating entrepreneurs
brought to participate in trade exhibitions : 51426 835 online participating entrepreneurs
aiming to expand trade opportunities and :

generate additional incomes for instance; whereby more than 300 quality-based selected
“Village To Town”, “Blue Flag Event, MEGA
Sale”, “OTOP City 2023", “New Year Mega Sale
2024", “Gift from Local-Local Economy by

DIT", etc., contributing to 236 million baht of

enterprises to become “Trade Village”

trade value.

Promoted grocery stores nationwide
towards Smart Grocery Stores

enhancing knowledge and building

marketing, store image adjustment and use
of technology as well as use of social medias

of 10 occasions with 1,976 knowledge

knowledge recipients. In addition, expertsin

at 100 stores.

Created Market Opportunities and

improving knowledge on digital
marketing in online and offline modes

Excellent Online Shop” with 4,832 knowledge
recipients as well as organization of Thailand
e-Commerce Expo 2023 at Samyan Mitrtown

brands of commmunity products nationwide
were posted for sale on e-Marketplace, Shopee
and Lazada platforms, generating more than
394 million baht of sale value.

Built MOC Biz Club Business Network

for the purpose of building image and

i confidence on community products in
grocery store networks in store administration :

for instance; accounting and taxation, :

parallel with adding distribution channels for
participating entrepreneurs at Seacon Square

: where there were 100 participating

i entrepreneurs, attributing to more than
in marketing and building relationships with
customers. In this light, workshop on “Reduce
Cost, Increase Income, Build Network towards
Smart Grocery Stores” was organized intotal | opportunities with 98 participating
i entrepreneurs and 20 pairs of business
recipients as well as arrangement of online

seminar in total of 6 occasions with 1,005 | 14 million baht of trade value. Furthermore,

workshop was organized for members of
store image adjustment and Point of Sale :

(POS) system were brought to field visits at
200 stores and promote use of POS system

12 million baht of sale value. In addition, there
was arrangement of activities to build
business networks and create business

matching, bringing about more than

MOC Biz Club nationwide with 515 knowledge
recipients.
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Expanded Trade Opportunities by

Franchise Businesses

through organization of workshopon
franchise business administration, Franchise
B2B for businesses in need of development
towards franchise system and use of
franchise system in business expansion with
106 knowledge recipients and 34 enterprises
experiencing business plan development. In

addition, there was knowledge cultivation in Promoted gems and jewelry business

standard criteria on franchise business : entrepreneurs
administration, Franchise Standard with 379
knowledge recipients, 33 businesses being

selected towards development phase and 30 for entrepreneurs in order to enhance

businesses passing evaluation. Moreover, knowledge and skills in designing,

there was awarding of Thailand Franchise manufacturing and online marketing.

Award 2023 for 12 brands of potential : Inaddition, 28 brands of entrepreneurs were

franchise businesses with standard business brought to enter Into onlme.sbqp platforms
i and participate in trade exhibition at STYLE
Bangkok 2023. Also, there were further
i development of jewelry identity for southern
i tourism (Nakhon Si Thammarat, Satun,
i Phangnga, Phuket), product value addition
i and spread of local culture through jewelry
i as well as arrangement of Creative Nakhon
¢ Fair, contributing to more than 34 million
baht of sale value. Moreover, International
i Festival on Chanthaburi Gems and Jewelry
i 2023 was organized by having buyers meet
i with entrepreneurs through Buy With
i Confidence (BWC) activities, generating 148
i million baht of purchase orders value within
i the event.

administration system.

PAFTAHRLIC _

o

£

Promoted Thai Art and Craft

brought Thai art and craft products
. intellectual property (IP) protection
teachers, successors of Thai art and craft
teachers and SACIT members to participate
in trade exhibitions for instance; Identity i Fast Track form namely; patent on medical
of Siam, Craft Bangkok, SACIT Crafts Fair and
SACIT Plern Craft with 3,919 entrepreneurs '
being developed, contributing to more than i entrepreneurs’ confidence on Thai IP
i protection abroad as well as preparing for
i Thailand’'saccession to Free Trade Agreement
¢ (FTA). In this regard, roadmap on IP was jointly
of “Andaman Craft Festival” in Phuket | arranged with the United States in an effort
{ to remove Thailand from Watch List (WL)
i whereby in 2023 Office of United States Trade
i Representative (USTR) declared status of
money into economy by extracting charm of :
: Thailand remained in Watch List (WL) status
i together with other countries in total of
Muay Thai Silk Pants” to reflect the country’s

by national craft teachers, Thai art and craft

932 million baht of sale value.

Furthermore, there was organization
Province with an aim to building product
image for Thailand, linking to tourism
industry, stimulating spending and generating

wisdom and creativity to further trade. Also,
there was development of “the First Global

soft power.

s1901uUs=910 2567 | ns:NSOOWIELBE

by organizing trainings / seminars

Enhanced efficiency in providing

by accelerating registration in

products, vaccines and medical devices from
12 months to 4 months and building

IP protection under Special 301 upon which

22 countries such as Vietnam, Canada

and Turkiye.



Promoted commercialization of IP

activities. In addition, IP Mart has been

inventors and investors in IP negotiations via
online market.

Economy Model

N

i of model community enterprises namely:

via IP Advisory Center (IPAC) through BaanSabaua|CommumtyEnterp'nse,Samut.
. . . : .+ Songkhram Province (Manufacturing Sector :
which services are provided in allchannelsin

total of 9,628 occasions and increased Processed Products from banana) and

business opportunities by IP through Tourism Community Enterprise, Laem Sak

organization of IP Fair 2023 at Samyan Subdistrict, Krabi Province (Services Sector :
Mitrtown Hall with more than 46,000 :

participants via both online and offline | a@s organizing seminar and dialogue on

channels, and bringing about incomes of | community enterprises development under
more than 98 million baht to IP-owner
entrepreneurs through business matching
i community enterprises’ products and
developed to serve as a medium between
i product business entrepreneurs and tourism
business entrepreneurs. Also, there was
Studied Approach to Upgrade arrangement of policy recommendatipn
Community Enterprises under BCG ; on approach to develop community

: enterprises under BCG Economy Model and
i recommendation for community enterprises

by analyzing potentials and seeking i soasto promulgate tocommunity enterprises

to select community enterprises under BCG
Economy Model together with arranging
workshops to provide knowledge to 2 groups :

Green Tourism and Culture Tourism) as well
BCG Economy Model in parallel with business
matching activities between model

services businesses and health and wellness

and relevant agencies, both public and
private, for benefits in propelling and
developing Thai community enterprises.

/

Oversaw Price and Promoted Agricultural Product Market so that farmers earn

reasonable incomes for instance;

1) Maintained Price Balance and

Production Year B.E. 2565/66 (2022/23)

rice at 100 - 1,688 baht per metric ton higher

than market prices.

Stabilities for Key Industrial Crops,

Determined import period, controlled

movement and investigated / prevented
: maize smuggling from neighbor countries
i aswellasoversaw trade fairness and balance
Implemented price stability maintaining | PY having prices shown at explicit buying

measure under Committee on National Rice : Pointsat14.5%and 30% humidity and having

Policy and Management, attributing to more notification of holding, buying and use

than 2.63 million households of rice farmers quantity as well as buying-selling prices and

obtaining assistances by receiving more than storage places.
7,869 million baht of rice price difference
compensation. Also, there was organization
of paddy market fairs to enable paddy buying
market mechanism to be competitive, farmers
having more options and bargaining power,
in 64 occasions in 25 provinces with 41,291
metric tons of total trade quantity, 448 million

baht of sale value, enabling farmers to sell :

Annual Report 2024 | Ministry of Commerce ,‘)
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Managed palm oil system through
establishment of Sub-Committee on
Management of Palm Oil Balance comprising
all relevant stakeholders (public/private/
farmer) for the purpose of monitoring
production and marketing situations and
determining measures to manage palm oil
balance as well as designating 3 import
border checkpoints (Map Ta Phut / Bangkok
. 3) Promoted Organic Product Market
checkpoint (1 beginning border checkpoint: :
Bangkok, 3 ending border checkpoints:
Chanthaburito Cambodia/Nong Khaito Lao
PDR / Mae Sod to Myanmar) and installing | trade exhibitions and fairs at national
crude palm oil gauges (CPO) atentrepreneurs’ :
atCentral Rama 9 by bringing rice entrepreneurs
i to participate in International Organic
Agricultural Products Trade Fair, BIOFACH
i 2023 - 2024, in Germany as well as bringing

. . . i organic products entrepreneurs to sell
by carrying out 22 proactive fruit : g P P

management measures in 2023 covering

/Laem Chabang) and 1 transit border

storage tanks.

2) Promoted Fruit Market

those in production, internal and oversea

in total.
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in an effort to generate added
incomes to farmers and entrepreneurs for
instance; organization of organic products

level, “Organic Weekend Market Season 2"

products at New Year Mega Sale 2024, etc.,
bringing about more than 431 million baht of

i sale value.
marketing and law enforcement for instance;

acceleration of GAP accreditation, contract . . o =,
' : of public relation activities for Thairice under

farming arrangement, product distribution . “Premium Thai Rice with Authentic Thai

from production sources, organization of :

Fruit Festival 2023, postal box support !

accompanied with fruit delivery cost, { consistent with government policy on
collaboration with airlines to allow free-

. . L i cuisine through public relation and
of-charge fruits loading, organization of : ! .
: encouragement of rice consumption value

3 Regions Border Trade Festival to sell fruits
and arrangement of business matching in
both online and onsite modes, trade 4) Promoted Community Agricultural

promotion in overseas, participation support | product Market

in international trade fairs, establishment of :

Working Group on Propelling Fruit Exports,

arrangement of public relation medias to : Under promotion of Ministry of Commerce in

promote Thai fruits abroad, negotiation to 60 Io.cat|.ons n 36 provinces in orderto serve
. i as distribution channels for agricultural
relax trade measures and overseeing farmers :

tobe pfro'tecteq from _bemg tal;en a?vanrﬁge well as expand marketing channels through
by unfair buying prices such as labelling ¢ various activities for instance; “the 19t

buying prices, contributing to assistance to Anniversary of Clean, Green, & Safe

farmers on fruit sales of 702,961 metric tons : agricultural Farms” at Clean, Green, & Safe

Furthermore, there was organization

Food” concept in Germany aiming to
promote and expand Thai rice markets in

promoting use of Soft Power in area of Thai

in overseas.

by linking products from farm outlets

products and increase trade opportunities as

Farm in Chiangmai Province, “Organic

Weekend Market Season 2", attributing to

more than 370 million baht of sale value.



5) Promoted Thai Innovative Agricultural
Product Market

by promoting marketing channels, { seminars for entrepreneurs to be well

public relation on innovative agricultural : f,rnished with knowledge in marketing
i exports, utilization of tax privileges from free
i trade agreements, use of benefits from

product entrepreneurs. In this regard, i digital technology and innovation to enhance

223 entrepreneurs were brought to business “eff|<:|ency for m;tancg; tralmn%]
. . . B i course on “Well-Rounded with Online Trade”,
participate in trade fairs such as “THAIFEX- “Professional Online Traders
ANUGA ASIA 2023", “APi Grand Sale 2023", | pjants as Business Guarantees’,

“Gulfood 2023", “Foodex Japan 2023", | Knowledge in Compliance with Accounting

generating 137 million baht of trade value.

Also, 12 entrepreneurs were brought to sell ; Trade Era”, “Develop New Generation

: - i Exporter : Young Exporter from Local to
roducts on Thaitrade.com and participate : o

!O Online Busi Matchi OBI\/FI) N Pt' : Global”, “Gen Z to be CEO", “Activities to

in Online Business Matching ( ) activities i Prepare Thai Entrepreneurs for International

whereby there were trade negotiations with : Tr3de by Soft Power X Intellectual Property”,

“Export Clinic”, “Export 5F Thai Soft Power to
the World", “Trade Privileges...Helper for

purchase order value. In addition, cooperation : Building Thai SME towards International

networks between researchers and Thai Trade Market ,"Tha| Coffee tqwards Free
: Trade Market” together with IP and

agricultural product entrepreneurs were i innovation information services with more

created with 110 pairs of business matching : th3n 68,000 entrepreneurs being beneficial.

and joint research agreement among 14

Promoted Online Trade

million baht of trade value of research studly.

products and competitive potentials
development for innovative agricultural

18 foreign importers from 14 countriesin total

of 46 pairs, contributing to 22 million baht of

companies, accounting to approximately 12

Standard and Traceability

Blockchain, traceability system development

as labeled on products on www.TraceThai.
com.

J Created New Generation Businessmen

through organization of training

nou

Use Perennial
" “Promote

noowu

Law”, “Penetrate Oversea Market in New

by promoting and developing of

6) Built Confidence on Quality, Safety Ee—Commerce market via Thaitrade.com with

i morethan 42,700 users, creating 3,605 million
i baht of trade value via website and online

by pioneering 2 agricultural products : 2lliance network.

namely; rice and durian. In this light, selected
farmer groups namely; Thung Kula Rong-Hai
Thai Hom Mali rice farmers, Roi Et Province,
organic rice farmers, Amnat Charoen and

Surin Province and Lava Durian Farmers,

Sisaket Province were engaged in development . surveys and data processing in order to

of roadmanp on ubaradin otentials of i develop trade and economic indicators at
P P9 9P i national, regional and provincial levels in an

model farmer groups and application of ! jccyrate and precise manner and in

: consistent with international standards so
from process of cultivation, production, :

processing and Se”ing and information on trade and economic pO|iCieS formulation in

standard certification which could be verified response to business and publicdemands. In

by several means such as scanning QR Code : thislight, data surveys were taken nationwide
Y 9 ¢ consisting of price data and confidential

and searching from production lot numbers : gy ryeys for development of 10 trade and
i economicindicators namely; Consumer Price
i Index (CPI), Producer Price Index (PPI),

: Construction Materials Price Index (CMI),
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by doing trade and consumption

that information can be used for Thailand’s
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Export-Import Price Indexes (XMPIs), Road
Freight Transport Index (RFTI), Consumer

the calculation of escalation factor for
Southern Border Provinces Confidence Index
(SBPCI), Local Economy Price Index (LEPI),

development of average price in construction
and disseminating to relevant agencies and
stakeholders for their own uses namely; Bank
of Thailand, Commercial Banks, Office of the
National Economic and Social Development

\
} Drove Forward Soft Power

¢ Council, Ministry of Finance (Fiscal Policy
Office), Ministry of Industry (Office of
Confidence Index (CCl), Price Index used for

Industrial Economics), Ministry of Labor,

Budget Bureau, National Housing Authority,
Trade Association, Associations of
construction or real estate, contractors of
and Construction Materials Price used for

public construction projects, bidders,

government agencies having constructionin
accordance with Public Procurement and
Supplies Administration Act B.E. 2560 (2017),
academic institutions, researchers and
general public.

Policy

/

Built Capacity and Created Market :

Opportunities for Thai Services
Businesses namely;

1) Digital Content Businesses (Film,
Series, Game, Animation and Incidental
Industries) by bringing entrepreneurs to
. Asia 2023 at Muang Thong Thani, Sial in
trade exhibitions for instance; Asian Contents France, GULFOOD 2023 - 2024, Anuga 2023
and Film Market (ACFM) 2022, Annecy
International Animation Film Festival 2023,
TIFFCOM 2023 Tokyo, American Film Market
2022-2023, Asia TV Forum & Market in

Singapore and Hong Kong International Film
gap ° 9 i Mark as a mark of Thai quality restaurants or

food products via online medias as well as

2) Wellness & Medical Services
Businesses by developing entrepreneurs’
potentials and bringing them to participate
in trade exhibitions such as Beauty World
Middle East 2022, BEAUTY DUSSELDORF
2023. In this regard, there were 410
participating entrepreneurs in Soft Power
Policy activities, generating 14,481 million

participate in business matching activitiesin

& TV Market 2024 (FILMART 2024), etc.

baht of trade value.

4l 42 ) srgouUsz9nd 2567 | Ns:NsOOWIEIBE
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Drove forward potential Thai cuisines

. and food products towards global market
i through various activities for example

1) Promoted Thai entrepreneurs to
participate in both domestic and international
trade exhibitions for example; THAIFEX-Anuga

in Cologne, Germany, etc. with 2,446
participating entrepreneurs, bringing about
165,597 million baht of trade value

2) Public relation on Thai SELECT

having Commercial Attaché promote Thai
products image aboard.




\
}) Accelerated Exports Value

/

Promoted Industry by Cluster

purchase order value for instance; Industrial

Products Group participating in trade

exhibitions such as AAPEX for automobile | Association of the Philippines at Pakchong

parts and accessories in the United States, | Commercial and Technological College,

MEDICA for medical devicesand pharmaceutical : Nakhon Ratchasima Province by setting a

productsin Germany, AUTOMECHANIKADUBA|

for automobile parts and accessories in the | Metric tons of total quantity, valuing at

United Arab Amirates, BIG 5 Show Trade 20 billion bahtwithin oneyear. Furthermpre,
Exhibition for construction materials and air there were organization of.WorId Tapioca
conditioners, business matching in THAITAM, Con.ference 2023 with signing of MOU on
etc., Fashion and Lifestyle Products Group by ftap|oca t.rade pet\{veen exporters .a'nd

' i importersin 3 pairs with quantity of 2 million
arrgngement of STYLE Bangkok Trade metric tons, valuing at 19,118 million baht and
Exhibition, and BCG Products Group and ¢ publication of knowledge medias on benefits
Products for Next Normal Era Group by : of c5ssava in overseas, especially in Saudi

bringing entrepreneurs to participate in i arapigand Southern China where there were

Future Food Exhibition within THAIFEX- | hymerous interests on cassava strips and

Anuga Asia 2023, promoting and developing | pellets.

production techniques of Material Thai :
entrepreneurs towards Japanese Market !

and participating in Isan BCG Expo.

Promoted Proactive Market Expansion, '
i and push forward to resolve trade and
{ investment difficulties in border areas of
i Thailand and neighbor countries through
promoted in market expansion, contributing

to more than 14,501 million baht of trade

value for example; organization of “Top Thai : iNspecial economic zone provinces (Sa Kaeo,

Brands’ trade exhibition in China, Bangladesh, | Nong Khai, Narathiwat, Mukdahan) in

India and Vietnam, organization of “Thailand 4 occasions, attributing to 64 pairs of business

" s . I i matching, generating more than 14 million
Week trade ex.h|.b|t|c.3n Io the Philippines, i baht of trade value, having 290 booths of
Singapore, participation in CAEXPO Trade : . . . de fai
Exhibition in China, participation in NPEW pquqpatmg entreprgneurs In trade fairs,

' P P ¢ bringing about 3.9 million baht of trade value.

Trade Exhibition in the United States as well | A|so there were arrangement of trainings /

as arrangement of visits of Thai Trade | seminars to enhance competitiveness and
i stimulate trade and investment in border
i areas and neighbor countries such as
Maldives, the United States, France, Germany

and the United Arab Amirates for the purpose

of building relationships and discussing i participants and arrangement of field visits

economic, trade and investment cooperation : @nd meetings of public and private sectors

i (Chiangmai, Narathiwat, Chiang Rai,
i Nong Khai, Kanchanaburi, Nakhon Phanom,

both traditional and online markets

with 18,419 entrepreneurs getting

Representative Mission in countries such as
China, Japan, South Korea, Australia, India,

approaches.

. Expeditiously Expanded Tapioca Exports

. _: Market
with 1,640 entrepreneurs getting

promoted in expanding international market,
generating more than 12,994 million baht of
i tapioca products among 3 associations of

by signing Memorandum of
Understanding (MOU), negotiating trade in

Thai Tapioca and Animal Feed Manufacturers

target in supplying cassava strips at 2 million

Promoted Border Trade / Transit Trade

by integrating public and private
sectors cooperation to expeditiously promote

significant activities for example;
organization of “Border Trade Festival”

creating knowledge and understanding on
trade regulations and measures with 458
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Ubon Ratchathani, Phayao) in an effort to
discuss approaches to resolve border trade

addressing various difficulties.

baht.

Free Trade Agreement (FTA)

. Conducted Thailand Export Performance
. Analysis
and investment obstacles and coordinate

cooperation with neighbor countries in =~ . .
i trends and trade policies of various countries

as well as analyzing Thailand’'s exports
In this regard, border/transit trade

(Cambodia, Lao PDR, Myanmar, Malaysia,

China, Singapore, Vietnam, other countries) : Thailand’s exports competitiveness by product

from October 2022 - March2024 recorded at

2,569,944.87 million baht, comprising exports : Of exports promotion strategies in line with

of 1,471,630.71 million baht and imports of | Potentials of each product in each scenario

1,098,314.16 million baht whereby Thailand | Which can be served as a means to expand

gained trade surplus of 373,316.55 million trade channels as well as promote and assist

i entrepreneurs to be adaptable to global
i changesin new era.

by studying product manufacturing

potentials so as to enhance exports growth
which can in turn assess current status of

inglobal market. Also, there was development

$> Encouraged Utilization of Benefits from
/

Ministry of Commerce attaches priority
on free trade agreement (FTA) negotiations

South Korea, Australia, New Zealand, India,

FTA partners.

4l 44 ) srg0uUsz9nd 2567 | Ns:nsOOWIEUBE
o
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Pushed Forward Negotiations and
i Launching of Thailand’ s FTA Negotiations

, . with New Trading Partners,
as a means to expanding trade :

opportunities for Thailand's products and
services, attracting foreign investment, | {4 conclude on-going FTA negotiations and

partcularythoseregarding medemiecnoiog)  ched forward to launch FTA negotiations
potentials and roles in regional and global with new trading partners namely;

supply chains. Currently, Thailand has 14 FTAs Thailand-EU, Thailand-EFTA (comprising
already entering into force with 18 trading

partners namely; ASEAN (9), China, Japan,

during 2022-2024, Thailand accelerated

4 members namely; Switzerland, Norway,
Iceland and Liechtenstein) and ASEAN-

. Canada whereby EU, EFTA and Canada are

Peru, Chile and Hong Kong. Recently, on ! considered major trading partners with

3 February 2024, Thailand and Sri Lanka

signed FTA between each other, anticipating which Thailand had not yet had FTA. Once

to be entered into force by 2024. Once it is . the aforesaid FTA negotiations complete,

effective, Thailand will have 15 FTAs with 19
i for Thailand's products in these markets.

Recently, on 28 March 2024, Thailand
announced launching of Economic
Partnership Agreement Negotiation between
Thailand and the Republic of Korea, which
was anticipated to begin negotiating in the
2nd quarter of 2024. In addition, there was
. aplantolaunch FTA negotiation with Bhutan
in the 2@ quarter of 2024 as well.

it would help open up opportunities



Upgraded FTAs and Arranged Economic
. at Regional Level

Cooperation

aiming to modernize already effective !

FTAsto be in consistent with present pattern ;| Cooperation Meetings, during December

of international trade, facilitate trade for i 2022, Thailand hosted APEC Ministerial

entrepreneurs and maintain Thailand'strade | Meeting 2022 (AMM), Informal Senior

competitiveness as playing a key role in i Officials’ Meeting, Ministers Responsible for

regional supply chain. In this light, there are . _
on-going upgrading FTAs negotiations i Investment Meeting, and related meetings
i under APEC.

consisting of

1) ASEAN FTAs namely; ASEAN Trade
. forinstance; ASEAN Summit, Senior Economic
i Officials Meeting (SEOM), High Level Task
2) ASEAN+1 FTA namely; ASEAN- : Force on ASEAN Economic Integration
{ (HLTF-El) and ASEAN Economic Minister's

. Meeting (AEM).

in Goods Agreement (ATIGA) and

Australia-New Zealand, ASEAN-China and
ASEAN-India.

Furthermore, Thailand isin process of Joint Trade Committee (JTC)
arranging cooperation in form of closer :
economic partnership with the United !
Kingdom (UK) for the purpose of facilitating
trade and promoting cooperation in strategic
i trade and investment such as Singapore,

- India and the United States, etc.

sectors as mutually beneficial for both sides.

Played a Key Role in International Forum

1) Hosted Asia-Pacific Economic

Trade Meeting, Committee on Trade and

2) Attended Meetings under ASEAN

Meeting with major trading partners
in an effort to build economic relationships
and enhance opportunities in expanding

\
?) Developed Fast Public Service System

Intellectual Property Registration Service
System

via digital technology towards SMART
DIP for instance;

faster trademark protection.

on Thai patents.

(from 60 days).

in total of 157 countries (via PCT system).

DFT SMART Licensing Systems (SMART - 1)

for exporter-importer registration

i service and issuance of licenses and
i export-import certificates whereby there is

. i an integration of data and information
e Image-based search for visually : .
. . i networks among relevant internal and
similar trademark system with prompt : .
. L o i external agencies such as Department of

results, enhancing opportunitiesin obtaining : .
i Business Development and Department of

i Interior in an effort to streamline procedures

« Alsearch systemtosearch information
¢ for consideration from entrepreneurs and

i standardize services as well as link electronic

* e-Certificate system for invention | y5t5 on Jicenses and exports-imports

patent and petty patent within 7 days | .qrtificates with export-import declarations
i of Customs Department via National Single

« DIP e-Registration system such as Window (NSW), enabling license issuance to

submission of trademark application in : be done in paperless form with no visit,

Thailand and abroad in total of 130 countries | Nelping to reduce travel expenses for

(via Madrid system), submission of application ; entrepreneurs by around 30 million baht

for invention patent in Thailand and abroad : annually.

in relation to request of supporting documents
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DITP ONE Application

by integrating 13 international trade
services in one place such as application for
attending activities with notification system,
i verifying identity, current status of legal
i entity, financial statement as well as being

request of prize and mark, search for trade
statistics, a follow-on products and global

market trends by Commercial Attache’aswell
i trends.

as a 24 hour - chat and request for advice via
chatbot by only typing “Nong Sai Jai, Friend
of Exporter”.

MOAC Produce, MOC Sell or MOC Agri

Mart Platform

and “MOC Agri Mart” mobile application.

Aumaudninuashinsdloléindosutinisules
ia: Mobile Application

me(

agri mart

www.mocagrimart.c:

“Platform INYASWAR WIlBEAAIA"
aanAnanAufinumsooula AldAnassausinuss
AAuMWeNINUASNS Guan SamAvyuBLNABIRUROUS:NA

alaonsy MTEnUIGIEo3ud
lobile Application MOC Agri Mart
IfUANTS iOS na: Android

@ www.mocagrimart.com

AaA.com
Bihmsd
Alomasshio

@ AQAT.com

Bithmsm Aslomassio
dogloyalAsuIioMsA1

awnsatsusmslan

Usaswurisly

gwua  Jusnoums  dndaskR  wnvasns
s

s1901uUs=910 2567 | ns:NSOOWIELBE

. DBD Data Warehouse+

is an information source for legal
entity, business category and various
business information for the purpose of

used for planning and analyzing business

e-PCL System

serving as an additional channel for

by servicing e-Market Place for buying e-registration of public limited company

-selling agricultural produces in B2C and B2B whereby director of applicant for registration

formats to enable public to purchase | ¢@n use e-signature via Mobile App DBD

products directly from farmers, community e-PCL and access to system throughout

enterprises, cooperatives, large scale i = .
. . i with attached supporting document for
agricultural groups, agricultural product :

entrepreneurs via www.mocagrimart.com

registration process from filling information

registration, making fee payment and
requesting for e-document namely;

i certificate of business registration, certificate
i of commmercial registration and invoice.

Trade Intelligence System

by publishing in-depth economic and

i trade information on AaA.com comprising

1) Agricultural Product Management
Dashboard consisting of information on 13
major agricultural products namely; cassava,

durian, maize, rice, oil palm, rubber, meat
i chicken, Vannamei white shrimp, swine,
soybean, dairy cattle, pineapples and egg
i chicken.

2) Provincial Economic and Trade
Dashboard.

3) International Economic and Trade
Dashboard.

4) Service Business Dashboard as well

as developing and furthering services for

business sector and public on “Take the pulse

of Thai exports” topic aiming to create

understanding and access to information in

{ an easy and convenient manner in Data
i Storytelling form.
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Soft Power
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Soft Power

towards Driving Thailand’s Economy

—66

Soft Power is a concept of power
in international relationships, meaning
ability to persuade, making others be
willing to change behaviors, accept or
conform. Results from using Soft Power
must emerge from inductive attraction
to follow without coercion or exchange
of anything. It differs from traditional
use of power or Hard Power which uses
military or economic forces intending to
coerce or force to conform. There are
3 sources of Soft Power namely; culture,
value and foreign policy.

99—

With current rapid changes in the
world from economic, social, environmental
and technological factors as well as
international conflicts, Thailand needs to
adjust economic driving approach. In this
light, with the government’s recognition of
importance of use of Soft Power in creating
economic returns, Thailand Creative Culture
Agency (THACCA) was established to support
Soft Power Industry for a robust growth,
comprising 11 areas of designated creative
industries namely,

1) Books

2) Festivals

3) Food

4) Tourism

5) Music

6) Games

7) Sports

8) Arts and Performance Arts
9) Designs

10) Films, Dramas and Series

Fashions

—_
—
)

with an aim to enabling Thailand
be free from poverty trap and create value
added to Thailand’'s economy, from 1.5 trillion
baht in 2022 to 3.45 trillion baht in 2027
or 15% of GDP.

Ministry of Commerce as an agency
responsible for economic and trade
promotion, development and propelling
of the country has determined Soft Power
as one of key policies. Utilizing Soft Power
to boost creative industries, including books,
food, games, designs, films, dramas and
series and fashions, through developing
Thai wisdoms, values and cultures towards
commercial goods and services, pushing
forward Geographical Indications (Gl) to be
recognized by both domestic and foreign
consumers as well as creating opportunities
for SME to be prepared for doing businesses
in overseas. In particular, Thailand’'s
Soft Power has been incorporated to create
value added to goods and services created
opportunities for Thai entrepreneurs to
participate in international trade showcases
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and festivals. Also, there was certification
to guarantee standards of Thai products
and services through Thailand Trust Mark
or T Mark to certify quality and build trust
in Thai products and services, DEmark to
certify excellent and outstanding Thai-design
products while Thai Select Marks were given
to certified Thai restaurants with authentic
Thai taste in couple with upgrading and
promoting potentials of Thai products and
services towards international markets.

In terms of films, dramas and series,
and digital contents, Ministry of Commerce
has pushed forward the exports by arranging
Thai entertainment business promotion
activities as a key tool in raising awareness
and recognition of Thainess. Specifically,
there were tie-in of products and services
as well as tourist attractions and stories in
various scenesin an effort to create audiences’
inspiration to be eager to purchase, use, and
travel to experience and like Thai products.

Based on Global Soft Power Index
2024, top 5 countries in Asia with the highest
index on culture and tradition were Japan,
China, India, South Korea and Thailand.

Japan :

Building a benchmark of Japanese
goods and industries on “Made in Japan” to
make consumers worldwide be confident of
good quality and high standard. In pursuing
this approach, Japanese government
adjusted the country's image from heavy-
industry-oriented country to culture-
oriented country through “Cool Japan” Policy
and capital support in creative products
development intending to make Japanese
cultural products become popular worldwide
- whether it be Anime, Mang-Nga, song and
music, Idol band creation, video game, film,
fashion, electronic products as well as adult
entertainment industry and Kawaii teenager
cultural influence.
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China:

China’s cultural and value influence
has been supported by Belt and Road
Initiative (BRI) and rapid digital technological
development, enabling China to develop
strengths and export more cultural products
such asonline literatures, digital publications
and e-Sport products as well as art works,
crafts and collectibles. Also, Chinese food
and ancient tea drinking culture have
gained popularity. Meanwhile, Chinese
government has encouraged domestic
entrepreneurs to allocate various services
such as publishing, translating and dubbing
for China's international cultural trade
promotion.

o 4 India:

’ Being a country with ancient culture
and civilization as well as being considered
as a trade, travel and tourism hub. “Yoga”,
which is a physical and mental Brahmin-
Hinduism rooted work out, has become a
fast-growing industry and business in parallel
with health and wellness, sports and fitness
businesses. Also, Bollywood Industry has
gained reputation and helped spread Indian
culture worldwide. Furthermore, India has
presented its other cultures and values to
global community such as IT industry as well
as outstanding pharmaceutical and medical
industries during the COVID-19 pandemic
widespread through Vaccine Diplomacy.




Ty

Y South Korea :

Promoting pop cultural products in
an effort to create differentiation and value
added to products as well as pride in being
a nation. Korean government uses culture
and Koreaness to create the country'simage.
As a result, Korean Wave has become a new
source of incomes which drives exports
and tourism and then extends to exports of
other products and services from TV dramas,
films, music and dance, food, games and
technology to beauty and fashion products,
all of which has Korean entertainment media
industry and global Korean pop stars as a key
driving force.

;’; Thailand :

/ Being endowed with both traditional
culture and wisdom as well as contemporary
culture and value. With explicit identification
of the country’s resources of Soft Power, policy
formulation and implementation have been
carried out appropriately beginning from
trainings and capacity building of human
resources, supporting and upgrading of
Thainess products and services in parallel
with the country’'s image communication
to people of other countries, contributing
to close relationships between people and
people.

Ministry of Commerce is considered
a key agency in helping push forward
creative economy and raise awareness of
foreigners on cultural products. In this light,
Soft Power issue was brought by Deputy
Prime Minister and Minister of Commerce
(Mr. Phumtham Wechayachai) to be under
core responsibility of Ministry of Commmerce
and encouraged to use in various occasions.
In particular, Sub-Committee on Soft Power
Strategy was established with an aim to
integrating Soft-Power related works and
translating policy into practice. In this regard,
Ministry of Commerce’s use of Soft Power
approach will be proposed to Thailand
Creative Culture Agency (THACCA) for

further development and implementation
in the future. Samples of major policies
which had been partly implemented and
in the process of implementation include
marketing promotion via e-commerce
abroad,engagementin supporting Songkran
Festival, promotion of e-Sport game,
upgrade of DEmark Award intending to
raise awareness on Thai design industry in
Europe and America, upgrade of gems
industry (in area of fashion), arrangement of
Soft Power Forum, promotion campaign on
Thaifilm and book industries in overseas and
promotion and driving of goods and services
towards international markets through
Series “Y".

Soft Power is considered a tool in
helping promote economic development
and growth since it has significant influence
on creating economic opportunities,
especiallyamid present all around challenges.
It reveals, therefore, that robust Soft Power
will help reinforce economic, trade and
foreign investment influence whereas sound
economy, trade and investment will also help
increase Soft Power and positive image of
the country.
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Think Rice Think Thailand, Soft Power
Drives Thai Rice Export
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“Rice” is considered a significant
agricultural commodity in both cultural
and economic aspects of the country.
Apart from being a staple food in Thailand,
rice is also a major export commodity that
generates income and enhances the

country's reputation globally.

99-

In the year 2023, Thailand exported a
total of 8.76 million tons of rice, valued at
5144 million US dollars (approximately 178,136
million Thai Baht). In the year 2024
(January-April), Thailand exported a total
of 3.40 million tons of rice, valued at
2,219 million US dollars (approximately 78,517
million Thai Baht). These export figures reflect
the importance of Thailand's rice industry
as a vital mechanism driving the country's
continuous economic growth. The Ministry
of Commerce, through the Department of
Foreign Trade, has actively promoted and
expanded the market for Thai rice abroad
under the concept "Think Rice Think
Thailand". Various activities have been
implemented, including trade delegations to
strengthen relationships with rice importers,
business matching, participation in
international trade shows, and creating
promotional media via social media channels

to reach consumers globally.

Creating a Good Image for Thai Rice
in Global Market

DFT intends to arrange activities to
create awareness in relation to Thai rice in
overseas market with an aim to creating a
positive image for Thai rice in terms of
quality and standard Through the concept
"Think Rice Think Thailand," the department
aims to build soft power to generate
preference and consumer confidence
globally in choosing rice produced in
Thailand. This initiative also aims to establish
the association that when thinking of rice,
one should think of Thailand. To date, there
are a numerous variety of Thai rice with good
taste and uniqueness as well as rich in
nutrition, in particular Thai Hom Mali Rice
which is considered renowned and well
recognizant rice by worldwide consumers.
DFT also publicizes Thai Hom Mali Rice
Certificate (Green Label) so that consumers
aboard can precisely purchase genuine Thai

Hom Mali Rice.
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Thai Rice versus Thai Way of Life

and Livelihood

Beyond promoting the high quality
and standards of Thai rice, there is currently
a concerted effort to create media campaigns
that propagate Thai rice through online
channels. These campaigns narrate stories
deeply intertwined with the Thai way of life
and culture, illustrating the standardized
production process from therice fields to the
tables of consumers worldwide. Recently,
there have been promotional video clips
featuring renowned influencers with large
followings on social media. These influencers
serve as channels to tell stories about Thai
rice and Thai cuisine, showcasing everything
from rice cooking techniques to the
preparation of Thaidishes. This initiative aims
to build soft power around Thai rice,
stimulating consumer demand for rice

produced in Thailand.
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“Thai Rice x Innovation Agricultural
Product” Meet New Era Demand More
Than Expected

DFT remains attaching importance
on entrepreneur development in particular
SMEs to be robust through value creation of
agricultural products by innovation, creativity
and sustainable businesses as well as
expressly enhance export opportunities by
“Market Driven, Developed with Innovation,
Increased Income” policy. One of key duties
under this mission is making “Thai Rice”
become more than Thaistaple food and more
than major export of the country. At present,
Thai rice has been upgraded by technology
and innovation to commercially develop
and create value added to Thai Rice and bring
about a variety of processed and innovative
products from rice in response to new
generation consumers’ lifestyles and
demands. Examples include granola made
from Purple Rice, natural fiber jelly from Leb
Nok Native Rice, soup and cereal made from
organic sprouted brown rice, rice beverage
blended with plant protein and fruit fiber,
Jasmine brown rice milk. These are sample
of innovative agricultural products from rice
which are not only nutritious food but also
demonstrate sustainable agricultural support
and upgrading of well-being of Thai farmers
with intention to create value added to local
resources, drive communities towards
food security and protect environment

concurrently.



Moreover, in line with “Market Driven,
Developed with Innovation, Increased
Income” policy, the Ministry of Commerce
by DFT organized Agri Plus Award 2024
Contest in order to promote innovative
agricultural products created and value
added from agricultural produces to serve
diverse market demands around the globe.
The contest awards innovative agricultural
productsin three categories; namely, (1) Food
Innovation, (2) Lifestyle Innovation, and the
newly introduced (3) Rising Star to open up
opportunities for start-ups to present their
new and outstanding creations in innovative

agricultural products development.

Ministry of Commmerce by DFT attaches
importance on building network of Innovative
Agricultural Product” entrepreneurs whereby
during this year’'s Agri Plus Award contest
programs, forums and seminars conducted
by experts in agricultural business and
innovations as well as brand innovator and
strategic marketer, were organized not only
in Bangkok, but also in three regions across
Thailand including Songkhla, Chiangmai,
and Khon Kaen, with an aim to create
nationwide awareness among innovators
and entrepreneurs on value creation of
agricultural products as well as to search
for high-potential local innovations to
present in national and international levels.
At Agri Plus Award 2024, 198 innovative
agricultural products appli-cations were
submitted and committee of experts in
product development, innovation, marketing,
brand building and environment, were

invited to interview, select, and judged

outstanding innovative agricultural products
to be awarded in which the Royal Trophy was
graciously granted by Her Royal Highness
Princess Maha Chakri Sirindhorn to the
winners of Agri Plus Award 2024. Rice product
“Black Rice Granola” from Payao province is
the Winner inthe category of Food Innovation
and products of winners as well as finalists
will be showcased at leading trade exhibitions
in order to promote innovative agricultural

products from Thailand.

Furthermore, Thailand Rice Convention
Outing 2024 had been scheduled to further
create a better understanding on direction
of rice market and trend on rice demands of
consumers in overseas markets to rice
farmers, community enterprise groups and
related stakeholders in rice industry in
regional areas. Also, Thai Rice Networking
Forum 2024 had been scheduled to
strengthen relationships with Thai rice
alliance networks as well as serve as a forum
to show Thailand’s potential in being a
global hub of rice trade.
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Thai Identity Rice
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“Rice” has long been cultural
heritage and important economic crop
of Thailand. Thai rice has also been
recognized for quality and in demand in
global market, in particular Hom Mali Rice.
Thai rice will also have potentials to
become local-identity product with

cultural influence as Soft Power.
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Thai rice products from each local
possess distinguish value and be developed
for value added to consumers and producers.
Thairice products development and marketing
as local identity and good variety rice, hence,
makes rice consumption not only for fullness
but also for satisfaction in acknowledging

cultural story and local wisdom of Thailand

via rice products.

(1 Tube|
R

Public Warehouse Organization
(PWO) as a State Enterprise under purview
of Ministry of Commerce plays roles in all
operation related to agricultural and
consumption products as well as related
services businesses. Present core businesses
of PWO involve warehouse rental service, cold
storage warehouse, harbor and sales of
packaged rice under PWO brand for public
with quality standard in consistent
with Ministry of Commerce’s policy on
“Market-Driven Production” and “MOAC
produce, MOC sell” as well as propelling
grassroot economy by Gl. PWO, therefore,
intends to make rice from each local become
packaged identity rice for consumers and
public. In thislight, PWO in collaboration with
rice farmers, community enterprises, milland
trade entrepreneurs in regions sought
local rice sources and selected Hom Mali Rice
as Thailand’s cultural asset which is not
only tasty and rich in nutrition but can
also be developed as Thailand's key
Soft Power, contributing to income earned
to agencies and additional distribution
channel for farmers. Despite Hom Mali Rice
has its own specific local identity and is
well-known in local, its exports require
certification to guarantee quality.



PWO is the first agency launching
sales of “Can Speak” packaged rice, being
“Lop Buri Hom Mali Rice”. It is cultivated from
the same source of demonstration plot of
Hom Mali Rice which was then distributed to
cultivation areas nationwide. It has specific
local identity which is long-grained, sticky
and soft, natural fragrant and tasty as
Northeastern Hom Mali Rice.

“Can Speak” packaged rice uses
innovation in communication through QR
Code whereby consumers merely scan QR
Code on package, they will know rice story. It
isconsidered the first package of “Can Speak
Rice" of Thailand. Next step, it will be further
developed to become traceability.

In rapid agricultural technology
development era, Thailand has developed a
new variety of rice with specific quality and
identity. In an effort to maintain position in
highly competitive global market, PWO
needs to continuously produce more identity
rice. To date, one-kilogram packaged
identity rice for a variety of rice has been
placed for sale at PWO Store, Ministry of
Commerce, Nonthaburi Province and via
sales booths at various locations such as Bang
Kruai EGAT, Chaengwattana Post Office,
Government Lottery Office and will extend to
other channels.
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It reveals that collaboration between
PWO and Ministry of Commerce in propelling
grassroot economy via Gl of packaged
identity rice is considered significantly vital.
This is because Gl is not only a marketing tool
in creating value added to Thai identity rice,
but also a guarantee in Thai identity rice's
quality and source, helping farmers and
entrepreneurs earn sustainable income,
increasing local employment and publicizing
Gl product to be well-knowninacomprehensive
and continuous manner. As a conseguence,
this collaboration is considered promotionin
both quality and competitiveness of Thai
identity rice so as to be worldwide known and
recognizant in couple with preserving
unigueness and cultural heritage of Thailand.

Vo

Sa0 Hai Rice
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Drive Forward Soft Power Food Industry
with Thai GI Local Identity Ingredients
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According to the "Global Soft
Power Index 2023" by Brand Finance,
Thailand is ranked 41t out of 121
countries worldwide and 3™ in ASEAN.
This demonstrates the strength of
Thailand’'s cultural capital, with
“Thai cuisine” being a significant
cultural heritage renowned globally
for its unique identity and charm. As a
result, “Thai cuisine” has become one of
the 11 sectors in the Soft Power industry
that is powerful and creates opportunities
for driving the Thai economy.

Many of you may be familiar with the
term "Geographical Indication" or Gl, which
refers to products linked to specific
geographical origins with unique stories or
local wisdom, resulting in products with
special identities. Gl products are essentially
local brands that indicate quality, identity,
and origin. As of May 8, 2024, there are
203 registered Gl products, 163 of which
are in the food and beverage category,
accounting for 80% of all registered Gl
products. Given the current trend towards
premiumization, Gl products have significant
growth opportunities in the food industry.

The Department of Intellectual Property
(DIP), as the key agency for enhancing
national competitiveness through intellectual
property and driving the grassroots economy
through GI, is committed to promoting
Gl products comprehensively in all
dimensions. This includes promoting Gl

@ s1901uUs=910 2567 | ns:NsoowWIElBE
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registration, quality control to maintain
quality and unique identity of Gl products,
and marketing to elevate Gl products through
packaging development and expanding
market channels both domestically and
internationally. The goal is to create added
value for Gl producers and entrepreneurs,
raise awareness about Gl products,and make
them a key Soft Power in the food sector of
the country by integrating Gl ingredients
into the Thai food industry.

The collaboration between DIP and
global food partners like Michelin Guide
Thailand marks a good starting point in
raising the profile of Thai Gl products, making
them widely renowned both publicly and
within the Michelin food industry. Michelin
chefs (Chef Chalee Kader and Chef David
Hartwig) were invited to visit Gl product
sources and select ingredients for creating
fine dining menus, such as Kaow Hom Mali
Din Phu Kao Fai Buriram rice, Pon-Yang-
Khram beef, and Si Sa Ket garlic and shallots.
These efforts were publicized through
Michelin Guide Thailand, inspiring chefs and
food industry entrepreneurs to appreciate
products with unique local wisdom and
geographical connections like Gl products.



Continuous networking in the food
industry is another crucial effort by DIP.
In March 2023, the event "Touch Exquisite Gl
Dish by Michelin Chef" was organized in
collaboration with Chef Chalee Kader, a BIB
GOURMAND award winner from Michelin
Guide Thailand, to create fine dining at Wana
Yook Restaurant, joined by influencers and
food experts.

This event helped create trends,
added value to local products, and elevated
Thai Gl products. Notable Thai Gl ingredients
like Pon-Yang-Khram beef, Songkhla Lake
seabass, and Salted fish Kulao Tak Bai were
used to create unique special menus such as
Ma Hor with Giant Marian Plum from Nakhon
Nayok, grilled pork with Pet Non Thai Manila
Tamarind, spicy salad with fermented catfish,
and sticky rice pudding with young coconut.
Another event featured collaboration with
Chef Chumpol Jangprai, a Michelin 2-Star
Thai food chef, who created fine dining
menus using Gl ingredients during the 20t
Anniversary of Thai Gl "Gl 20/20 Mission:
20 Years and Next Step of Thai GI" at Four
Seasons Hotel, Bangkok at Chao Phraya
River.

Additionally, North Restaurant, a
northern fine dining establishment in
Sukhumvit, used Gl products such as Surat
Thani turmeric, Pon-Yang-Khram beef from
Sakon Nakhon Province, Khao Niew Khiaw
Ngoo from Chiang Rai Province, Nam Dok
Mai See Thong Bang Khla Mango from
Chachoengsao Province, and Bo Kluea Nan
Rock Salt to create unique restaurant menus
for example Lanna Paco fern soup, Hang Le
curry with Thai-French Pon-Yang-Khram beef
cheeks, field crab paste roe custard, Nam Dok
Mai See Thong Bang Khla Mango sorbet from
Bang Khla, and "Northernmost in Siam" chili

paste with vegetables from Wiang Narai.
North Restaurant aimsto provide consumers
with a unigue taste experience using Gl
ingredients through northern cuisine.
Therestaurantis dedicated to crafting dishes
from premium Thai products, blending
innovation and local wisdom to offer new
experiences for customers. The inspiration to
use Gl products in their menu came from
participating in the 20" Anniversary of Thai
Gl event organized by the Department of
Intellectual Property. This event allowed
the restaurant owner to experience the
quality of Gl ingredients, which were then
incorporated into these special dishes.

These efforts are only a part of the
success in communicating local identity
to Thais and foreigners. DIP’s mission in
promoting Gl products extends beyond the
food category to include handicrafts and
related industries. Their comprehensive
approach covers registration for protection,
quality control to build consumer confidence,
and marketing promotion both online
and offline. DIP firmly believes that
adding value to Gl products will be another
inevitable mechanism for strengthening Thai
Soft Power on the global stage, increasing
economic opportunities, and bringing

local

sustainable income back to

communities and the country.
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Upgrading ‘Thai Cuisine’ as
Soft Power towards Global Forum
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Soft Power Policy has been driven
by Prime Minister (Mr. Settha Thaweesin)
as a magnet attracting people to travel,
work and stay in Thailand, enabling
Thailand to be a destination of people all
over the world. Soft power means power
that uses cultural influence, art, beliefand
social way of life to present works via
online and offline modes. It is viewed as
a tool in creating value added to goods
and services, enhancing competitiveness
and driving Thai economy. It consists of
works in 11 areas namely; food, sport,
festival, tourism, music, book, film, game,
art, design and fashion. Creation process
of Soft Power needs collaboration of
various sectors—government, private and
public — in order to create cultural value
as well as drive and support Thailand's
Soft Power to be renowned worldwide.

99-

Ministry of Cornmerce has implemented
functions to push forward Soft Power Policy
by emphasizing industrial promotion in all
11 areas of Soft Power through provision of
capacity building to entrepreneurs, creation
of value added to products by brand building,
innovation and product design aiming to
drive products to export, bring about incomes
back to the country. In pursuit of this goal,
various activities have been arranged.
This campaign focuses on expanding and
establishing networks of Thai restaurants
in aboard thereby accelerating exports

of food and ingredients from Thailand.
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Department of Trade Negotiations

(DTN), which is under Ministry of Commerce,
has been promoting Soft Power Policy in
consistent with DTN’s missions via Free Trade
Agreement (FTA) negotiations in an effort to
have trading partners reduce or exempt
import customs duties for Thai products.
In the meantime, DTN also put great
emphasis on capacity building and provide
a better understanding on utilization of
benefits from FTA for business sectors,
agricultural producers, cooperatives, SMEs as
well as stakeholders in regions nationwide in
order to enhance trade advantage and
competitiveness in global market.

Since food is considered one of key
potential and commonly available Soft Power
goods of Thailand, as FTA negotiations,
DTN presented Thai identity food to leaders
of countries around the world with an aim to
promote Thai products in form of souvenir
that were presented during the arrangement
of both internal and international meetings.
Samples of such souvenirsincluded Hom Mali



Rice, Riceberry, Sung Yod rice and fruits.
Also, Thai cuisine and fruits were served on
table during international meetings held in
Bangkok and regional provinces such as
premium ice cream made from famous fruits
of several areas in Thailand and Robusta
coffee from Nan Province which had been
served to Ministers Responsible for Trade of
21 APEC economies during the 35%" APEC
Meeting and 300 honorable VIP guests
during Gala Dinner in Thailand, attributing to
raising awareness of Thai cuisine’'s Soft
Power to Leaders at such events.

Not only two aforesaid products, there
are a number of identity and potential
products with reliable quality and standard
for exports which DTN have been promoting
as Soft Power products such as Robusta Saba
Yoi Songkhla Coffee, Pang Puloh Phayao
Coffee, Arabica De Hmong Manee Nan Coffee,
Nan Duo Coffee, Huay Hom Mae Hong Son
Coffee, Phayao and Nakhon Si Thammarat
Cocoa, Namjam Phayao Rice, Golden Nam
Dok Mai Khon Kaen Mango, Mae Chai Phayao
Lychee, Siam Ruby Pomelo, Khon Kaen
Cricket Protein Powder, Phetchabun
Tamarind, Mu Sang King Betong Durian,
Narathiwat Durian, Narathiwat and Pattani
Fish Cracker, Salted Fish Kulao Tak Bai from
Narathiwat and Fish Kulao O-rang Pantai
from Pattani, Songkhla Mini Mango, Mae
Hong Son Tiger Peanut, Mae Hong Son Tea,
Chiang Rai Tea, Nakhon Ratchasima Milk and
Sa Kaeo Milk.

Furthermore, DTN has been supporting
and promoting entrepreneursto seek product
distribution channels via various programs
of DTN for instance;

1) the Project of FTA Fair, Advance Thai
products towards FTA Market by having 40
entrepreneurs participate in trade exhibition
and trade fair.

2) the Project of “Advance Thai Dairy
Industry and Expand Export with FTA”
emphasizing Thai processed dairy products.

3) the Project of “ Enhancing
Entrepreneurs’ Potential in BCG New
Economic Model Towards Free Trade Market”
focusing on BCG products

4) the Project of “DTN Business Plan
Award” emphasizing on food and beverage
products

5) the Project of “Organization of
Exhibitions and Business Matching Activities
in THAIFEX” assisting in local specialty
products be well-known and have certain
domestic and global markets, contributing
to career building, increasing incomes, and
better well-being as well as connecting local
products to global supply chain and
encouraging usage of benefits from FTA in
increasing export market.

These are DTN'’s missions in aspect of
both trade negotiation and provision of
knowledge on FTA by which public relation
on local potential products of various areas
nationwide has been incorporated through
product presentation in form of food during
international meetings, which then raises
awareness and acknowledgement of
Thai cuisine to global leaders as well as
buyers-both domestic and internation
markets-in several projects of DTN.
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"Authentic Thai Cuisine, Think of Thai SELECT"
Drive Forward Thai Cuisine’s Soft Power,

Highlight Unique Thainess

-66

‘Thai Cuisine'’ is the first aspect of
national culture recognized by foreigners
when thinking of Thailand. It is created
with ingenious wisdom and has become
a beautiful artwork that emerges from the
blending of appearance and flavor,
bringing about a gentle visual appeal and
an unforgettable taste. Also, Thai cuisine
is composed of nourishing herbs, giving
‘Thai Cuisine’ an outstanding identity
combined with a diversity of food types,
unique cooking delicacies and techniques,
attractive decoration, a delightful taste
and the legendary story of each dish, all
of which have made ‘Thai Cuisine’ popular
among foreignersand have been proposed
as a representative of intangible cultural
heritage of humanity. Thai cuisine,
therefore, represents good Thai traditions
and culture, being a root that binds
‘Freedom’ to ‘Exquisite’ to be presented
in forms of both savory and sweet food
as derived from creativity freedom
(Freedom) and food creation thought-
fulness (Exquisite). With its ‘Nutritional
Value’ and ‘Charming Traditions + Thai
Culture, ‘Thai Cuisine’ is pushed forward
as one of the key milestones to be upgraded
as the country’s Soft Power with potential
as a key driving force of Thai economy.

Soft Power and Creativity Power with
Thai SELECT as a Key Driving Force

The Ministry of Commerce has an
economy-driving policy and pushes forward
the Soft Power Concept as creativity power
because Thailand is endowed with a diversity
of outstanding points, in particular Thai
cuisine which is well known among foreigners.
In this regard, the ‘Thai Kitchen to the World’
policy has been driven forward with concrete
outcomes whereby Thai restaurant
entrepreneurs have been promoted for their
standards, authentic Thai taste, quality and
service caring through the Thai SELECT Mark
for Thai restaurants abroad with the aim of
creating recognition and guaranteeing
standard quality for Thai cuisine, bringing
about reputation and confidence among
consumers abroad for more than 25 years.
To date, there are Thai SELECT restaurants
around the world —the United States, Europe,
Asia, and Africa. For Thailand, since 2018
the Department of Business Development
(DBD) hasfurther developed the Thai SELECT
Mark in an effort to create value added
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to local Thai restaurants under “Authentic
Thai Cuisine, Think of Thai SELECT” slogan
with Global-Local Link, distribute incomes
and strengthen local entrepreneurs through
collaboration with Provincial Commerce
Offices and alliance agencies. To date,
there are 370 Thai SELECT restaurants
nationwide.

Upgrade Thai Restaurant Standards: Build
Thai Cuisine Fever

DBD aims to upgrade the standards
oflocal Thai restaurants while also developing
their potential and enhancing market
opportunities for Thai SELECT restaurantson
acontinuous basis. To that end, Thai cuisine’s
soft power has been pushed forward as a
robust wisdom and culture capital to be a
vital tool in propelling the tourism market by
presenting the good cultural uniqueness
of the country and ultimately creating
Thai cuisine fever, contributing to
employment, career building, and income
generation in communities. For past
performance, DBD developed the potential
and upgraded Thai restaurant standards
nationwide by enhancing business
management, marketing, and innovation
knowledge for restaurant entrepreneurs in
both offline and online modes, developing
professionalism for Thai restaurants with a
standard system for further growth of
businesses. Also, the Thai SELECT Mark had
been given to local Thai restaurants to
guarantee standard quality, authentic
Thai taste, quality ingredients, a good
atmosphere, and services as selected by the
Local Thai SELECT Restaurant Selection and
Promotion Committee, which was composed
of experts in food from government and
private agencies, namely the Ministry of

Commerce, the Tourism Authority of Thailand,
the THAI Catering Department, Wandee
Culinary Technological College, Dusit Thani
College, the Thailand Chefs Association, and
Makro HoReCa Academy.

Raise Awareness and Promote
Thai SELECT Restaurants

DBD has been raising awareness in
both offline and online modes via food
programs, social influencers, and celebrities
to conduct food reviews and stimulate
tourism linked to Thai cuisine, such as
through social media TikTok, which has the
highest number of followers nationwide. This
enables public relations at Thai SELECT
restaurants to have wide access to consumers,
with more than 20 million views last year,
making restaurants gain more reputation
and customers.

Create Market Opportunities and
Encourage Sales of Thai SELECT
Restaurants

Apart from raising awareness to
become widely known, DBD is also cognizant
of the importance of creating market
opportunities, which will then lead toincome
generation for the Thai SELECT restaurant
entrepreneur group. To that end, the
“Chuan, Fin, Kin Thai SELECT" sale promotion
campaign with discount privileges was



arranged via leading food delivery platforms
such as Grab, Lineman, and Robinhood in
order to meet modern consumer behaviors,
covering 77 provinces. Also, there were special
campaigns when dining at the restaurants,
such as discounts and cash back from
KTC credit cards and gifts. In collaboration
with alliance agencies, market channel
promotion events were carried out by
showcasing Thai SELECT restaurants and
selling food at various food festivals such as
“The Mall Bangkok Food Expo," “The Mall
Aroy Tour Thai," and “Makro HoReCa, Thai
Food Business Expo," with the aim of
presenting the potential of Thai cuisine and
forwarding Thai SELECT restaurants to have
wide access to consumers, as well as creating
the identity of Thai SELECT restaurants to be
well-known.

As a consequence, Thai SELECT
restaurants have gained confidence and
recognition from tourist groups in that they
have a better management system and
standard, as well as being capable of
cost-saving. This helps create value for Thai
restaurants, contributing to increasing
income by an average of 15% annually.

Present and Future

For 2024, DBD has operational
guidelines in upgrading standard and
generating income to Thai SELECT
restaurants on a continuous basis consisting

of 3 core activities namely;

1) Link tourism routes with restaurants
through collaboration with Tourism Authority
of Thailand by starting a pilot programme in
Nakhon Ratchasima Province and then

extending to cover every region.

2) Create market opportunities,
Stimulate restaurant sales by “Tiew, Fin,
Kin Thai SELECT” campaign in collaboration
with alliances namely; Tourism Authority
of Thailand, Krungthai Card, Lineman, Makro,
The Mall Group, Gourmet & Cuisine, in an
effort to jointly drive the economy forward
using Thai Cuisine’s Soft Power and expand
market opportunities as well as stimulate
sales for Thai SELECT restaurants through
discount promotions and privileges as well as
short video clip contest under “Authentic
Thai Cuisine, Think of Thai SELECT” slogan
in order to make restaurants widely renowned

and encourage tourists to taste Thai cuisine.

3) Upgrade Thai restaurant standards
through trainings and seminars in both
offline and online modes, as well as
Thai SELECT restaurant selection with
standard quality, with the aim of increasing
the number of Thai SELECT restaurants
in every province nationwide to serve as
tourists’ destinations and further developing
and upgrading towards international
standard quality.

DBD remains committed to and
attaches importance to promotion of
marketing potential development and
creating Thai restaurant businesses’
competitiveness in parallel with propelling
Thai restaurant businesses to be more
widely renowned, as well as integrating
cooperation with alliance agenciesin an effort
to stimulate the economy through the
consumption of Thai food by Thais and
foreigners, consistent with the government's
and Ministry of Commerce’s policies in
propelling Thai SELECT restaurants as

Thailand'’s soft power.
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Propelling Thai "Y" & "Yuri" Series

to the Global Stage

-66

It is undeniable that the Thai
series industry has been gaining
popularity in the global market. In 2023,
Thailand's exports of film and related
industries amounted to more than
8 billion baht, with expectations to reach
10 billion baht. Notably, 1 billion baht of
this was derived from the export of Thai
"Y" and "Yuri" series, with projections to
reach 2 billion baht in 2024. However,
a number of people are still unfamiliar
with the term “Y” and “Yuri.”

99-

Definition of “Y"” & “Yuri” Series

“Y" Series or Boy Love (BL) refers to
entertainment productions focusing on
romantic relationships between male
characters such as

e 2gether : the Series.

Until We Meet Again.
KinnPorsche The Series.

| Told Sunset about You.

Feel You Linger In The Air.
Cutie Pie Series.

Whereas “Yuri” Series centers on
romantic relationships between female
characters, with examples including:

o GAP the Series.

e Show Me Love The Series.

Targeted audience of “Y" Series
comprises females aged 18-34 years.
Furthermore, Thai “Y" Series has gained
significant popularity in Japan, Taiwan,
Indonesia, the Philippines and Latin America.

@ s1evuUs:Nd 2567 | Ns:NsOOWIEUBE
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Raising Global Awareness

Introducing Thai “Y” and “Yuri” Series
to foreign viewers helps spark a connection
and interest in Thai culture among
international communities, which will
in turn elevate Thailand’s reputation to
become more widely recognized and
attractive in aspects of tourism, investment
and international trade. Furthermore, exports
of Thai Y and Yuri Series help create an open
attitude towards diversity in online
communities, enabling audiences worldwide
to casually connect to Thainess and discover
unique characteristics of Thai culture such as
Thai language, local traditions, and Thai
lifestyle.

Income Generation and Business
Opportunities

The Department of International
Trade Promotion (DITP) has aligned its efforts
with government policies to continually drive
forward the export of Thai Soft Power-related
products and services. To that end, services
exports in digital content industries such as
film, series, animation, game, advertising,
cartoon, characters including “Y" & “Yuri”
Series have been promoted through major
international festivals and trade showcases
such as Cannes Film Festival in Cannes,
France, American Film Market (AFM) in Los
Angeles, the United States, Hong Kong Film
Market (FILMART) in Hong Kong, Tokyo
International Film Festival (TIFFCOM) in
Japan. Additionally, Thai products and
services have been integrated into various
media content to promote Thai culture and
increase the global recognition of Thai
products and services.
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At the beginning of Budgetary Year
2024, DITP took a proactive marketing
approach to substantially promote “Y” and
“Yuri” Series. In particular, the Office of
Commercial Affairsin Tokyo, Japan organized
a business matching program during Tokyo
International Film Festival (TIFFCOM) among
Thai "Y" Series businesses and Japanese
importers namely TV Asahi, NHK, TBS, U-next,
HULU, Rakuten TV, AVEX Film, Contents
Seven, Pony Canyon for the purpose of
creating trade networks among potential
Thaiseries producersand trading partnersin
Japan. The project was anticipated to
generate trade of more than 700 million baht.

Furthermore, the Ministry of Commerce
has partnered with Be On Cloud Co., Ltd.
and Ildol Factory Co., Ltd., two world-
renowned film and “Y” Series producers to
jointly promote Thai products and services to
the global market. While the Ministry plans
tosupportintellectual property related issues,
the partnership will showcase a selection of
potential products from Thai SMEs such as
food and beverage, fashion and accessories,
Gl products, BCG products, products related
to Thai ways of life and tourism etc. to be
incorporated in the new series production.

'PRODUCTION AND POST PRODUCTION SERVICES

-
i T el TR

FILM PRODUCTION AND DISTRIBUTION
-

c

g 2
TELEVISION CONTENT AND FORMATS

The tie-in of products and services in
series contentisconsidered aninnovative and
popular marketing approach. It leverages the
influence of popular figures to support and
market Thai products and services while
subtly introducing Thai culture to audiences
thanks to attractive characters such as
Mile-Apo (Nattawin Wattanagitiphat and
Phakphum Romsaithong) from the ‘Shine’
series, Freen-Becky (Sarochai Chankimhaand
Rebecca Armstrong) from Pin Phak the
Series. This Y and Yuri series content reinforces
a positive image of Thailand as a country that
embraces sexual diversity and promote
sexual equality, which is in line with the
government’s policy on advancing the
Marriage Equality Act.

The Thai government under Prime
Minister Srettha Thavisin and Deputy Prime
Minister and Minister of Commerce
(Mr. Phumtham Wechayachai) has assignhed
the Ministry of Commerce to undertake the
mission to further create economic value and
build on the influence of Thai series and film
industries. The Ministry's implementation
also aligns with the National Soft Power
Strategy to drive forward Thailand’'s 11 sectors
of Soft Power to the global market, with an
ultimate aim to pave the way for the country's
future economic growth defined by creative
and cultural vibrancy.
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GIT raise Thai Gems’ Soft Power,
Propel Chanthaburi towards “City of Gems”

—66

GCems and Jewelry Industry is
considered a key industry for both
domestic and international economic
and trade development including
tourism, employment, value added
creation, creativity upgrade as well as
expansion of a number of related goods
and services industries from upstream to
downstream, bringing about career and
occupation building. It is, therefore,
considered an important sector for trade
and economy and also the 3 major
exports generating income into the
country.
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Meanwhile, Thailand is considered
one of World's Gems & Jewelry Hubs because
over 80% of chunky gemstones worldwide,
in particular ruby, are sent to Thailand,
particularly in Chanthaburi Province,
for quality improvement as well as cutting
and polish. Hence, it can be said that
“Chanthaburi”isregarded a “Comprehensive
Colored Gemstones and Colored Gemstones
Jewelry Hub"” with strength of skilled labors
in production process - gems heating, cutting
and polishing, case assembling - including
unbeatable expertise in colored gems
quality improvement by heat which is
considered a key local wisdom and creates
value added to colored gems. With this
expertise, Thai Gems and Jewelry Industry
has long possessed uniqueness. Therefore,
when mention of “Muang Chan’, everyone
will envisage “City of Gems” with full of gems
and precious jewelry which can be deemed
as key Soft Power of Thai Gems and Jewelry
Industry.
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In an effort to strengthen gems and
jewelry entrepreneurs and community
enterprises as well as expand trade channels
of Thai gems and jewelry to international
market and generate incomes to
communities, Gems and Jewelry Institute of
Thailand (Public Organization) or GIT as
a key agency in supporting and promoting
Thai Gems and Jewelry Industry towards
international market organized International
Chanthaburi Gemsand Jewelry Festival 2023
as the 4™ consecutive year with “Chanthaburi:
City of Gems” concept. It was an international
trade showcase which linked trade, tourism
and driving of community’s economy all
together. The event highlighted strengths of
local wisdom of gems maker community in
couple with standard upgrade development
with an aim to building buyers’ confidence
through gems and jewelry certificate of
GIT as internationally recognized standard.
Also, with “Buy with Confidence” camypaign,
participating storesin the event could expand
customer groups through increasing gem
products accessibility via affordable prices.




The event helped strengthen Thai
gems and jewelry industry and link
community trade to key tourism attractions,
culture, food and fruit all together so as to
continuously stimulate trade and tourism as
evidenced by an enormous number of
tourists visiting the event and Chanthaburi
Province.

For the purpose of stimulating trade
in international market, GIT, therefore,
arranged the event in both onsite and online
modes and gathered a variety of products
such as unheated gemstones and cut
gemstones of an assortment of precious and
semi-precious gemstones as well as
gemstone jewelry, jewelry raw materials,
machinery and equipment to be presented
atthe event. Also, there was the organization
of Business Matching Activities by inviting
buyers, both internal and foreign, to negotiate
businesses with entrepreneurs aiming to

create market opportunities for Thai
entrepreneurs. Furthermore, the event was
open for general tourists who could enjoy
many activities during the event such as
gems and jewelry testing, seminars, jewelry
making workshop, works showcase, metal
handed-carving method and various jewelry
production processes as well as Gems Tour,
which can be said that be all in one place.

Thisis merely a part of the promotion
and propelling of Thai Gems and Jewelry
Industry in which GIT has been engaging with
an aim to enhancing potentials of Eastern
Gems and Jewelry Industry (Chanthaburi
Province). Apart from that, GIT remains
committed to carry out regional gems and
jewelry entrepreneurs’ potential development
on a continuous basis by focusing on
potential gems and jewelry targeted areas of
Thailand. To that end, there is a plan to
develop potentials by encompassing
craftsman, gems and jewelry entrepreneurs,
both large and small, as well as community
enterprises and household entrepreneurs
nationwide with an aim to enhancing
competitiveness and reducing economic and
social gaps. In particular, this year GIT has
engaged in potentials development of
craftsman entrepreneurs in Southern part
Who participated in the Southern shine by
GIT project (Nakhon Si Thammarat, Satun,
Phuket, Phangnga) by drawing local Soft
Power towards international design.

GIT is confident that local Soft Power
be the identity thatand Thai unique fineness
will lead to creation of value added to
products by reflecting value and identity of
Thai gems and jewelry products towards
global market. This will ultimately create
economic value and recognition of Thailand
as a Sustainable Gems and Jewelry Hub.

Annual Report 2024 | Ministry of Commerce

85 iy
PR 3)9,)
(\gg)y



doldaspon e psan

dausssu Soft Power
daa1amsAas

-66

"W [OURGVUTDI8FUDVINSASY
g3auovuuuddvucdadasufivloauu
13uAUPINNISNDRILWDLIBTIUBIaUs: 313U
gmisthenaaniUeunuinvdsmstuldude
(NnATANISYDULA:NISND NANSAQASIVASSA
a’0a19NaIBUAUMINSSSUBIANTDEIULUBU
ua:tagnisweuuisUuuuiRLlgAvgAaue
Aasuulaviu WwdvHIadv a vaving
gnisnawitulciaz:Aovau JN1soDNILUU
a’aalgna:NouL3ovs1dUdVICUUSSSL
Wuenanuad 16U AMAQ:IUDDALIYVLKD
2:1iuMsnamiKY MAtKUaduNIsNaWTKU
wa:@il1e Tagldudouduansuiaulwo
1ldgvlku Uanihe 0umswaarinadoud
Adumv sudivnsuussuidutdomdudosu
WIAQUiHa Wawumd ns:t01 upvEisdy
yuDvanlcivUIu taztwasasciv a

99-

flneiinisvinnaianslulsemelazdioan
v v dl = vV 1 d’l dl
91eldnazasnatodediiulseing Tnawnaznud

YY) ¢ o
MMUUDAANYA HLT9517 AUAIGIULAL

aldes 1wy Alvuunsaniwdus ddlnudnsede

Y v

fdoumsiuanauns fnatsinluauiu dmetuls

Y =l

NYSIU

q

Fnlvumansedasnegsontl duiinussna
v A W 2 v v o P = &

fneuniuasese Wudu ady drlnedaduusen
Yrusssuwazitu Soft Power NlddnsnanIaimusssy

LALIDTINUNEUDHIULEUFIAINAYUUHUEN

WoLRauNUAIWUS 2567 NINATIINITA
S¥MI19UTENALA AL EUIATINISHAILIAIIUNS DY
nImMIAvasavnsallnegnisiies Saudunsudaasy

s1901uUs=910 2567 | ns:NsoowWIElBE

iF A7

¥
A
3

avnsal dndunuiuazasiiuiinumnie tnwasns
AUy wazauBnannsal o nguneriluy
thuuene sunevuun Jminveunnu dadungy
nefilusinilfisinisedduneafuminit 200 T
1INNANFD LNWAINIIUNIUMAETNITNOH LNy
g 9AsUATInIsUgnudawAesluy Ugnde
Foududie e uagdnbuiduderndngagy
warwlsguiundndoeisng o 1wu nsedh dagulne
Fiuae W

naunelnutuuedinsdnydnanyal
msvefnluuressnasuun fe fluusianiviiung
ERIRITEY waranatsRaiuvesiminvouLiu
Faunoatuuinaziernduatedunuunaz
Wuanenwnvesdilesveunny Ao arendng
aedununnile angvensyinvsea1eidaiieu
sadadslainsauane sz daniniinanslifvu
fedndnuvalifloswounnu Ao a1e “uruudugu” 9
UDNLE 895 1IUNUANM LN B ENT R PRTRTREY
Fduialdvosrudauanidumsiinnvedlylv g
i foud Yuane voile audufimisiy wazanane
Faunenutonuadl vinlRE lnuandsuunld 3
nstunzidoudududn Gl vesdmiaveunny
waglasun1ssusesananiinanssulania i
vousnududiowwisddaniilan Fudunistudu
AN MYeIURonsTy Hievesauluguyuiiaing
Fodudlitulssma nsvuiasusRaluifui uazens
panenludlngliaralsenela



Tasonsdimsrvhouiurtnentamsss
vosaAnnsnilnsgnisdnas

isTunms S an s

v

N1
Y

dluulnedududn Soft Power

(%

AT UAINALASL T UAUAIAI90NENAY 7Y

o

o

N15a519835A RRNRUUNIINaINNae Ussyne
Usuwdsumuundy (Jududn BCG davdsssuvd
wazdinszuaunsudaiduinsivauindoy awnse
1 £ L3 | 1 a = A
angneatenanvainuilulneriufads ullile
A v oA & v o oo & oA [
URURY Bnns dlvudadiderdiiiy wn uaung
i < o g v & v o M v
wiguluiigu inlilwdernnauldlavianiseanau
Tuginuseiniu wadldlanniy anunsathuwdssy
| ! £ ¥ 1 s §ca s
WUUANEAIUIU N3U 29allldes INeIUlees
WU LUNEeIt vueuds lawn dnyiies 1Oudu
wuanuvgnsiaeaunsniuanuvivadey ey

UAAYBINENST0U

n13aiun1svesnsulunisdaasudue
Alvulnedignainnisdnes Tdussloniann FTA
A5 1UAUADLAZENTEAUTAM NN TOLUNTUIITY
nanrsdlumaialan wieudundndudilvalimndu
Soft Power @afugauiesuinmsss waznagnsi
a¥1agarmennsAvesdudn nnsesnuuuLldy
faenfuiuulouisiguia Tun1stn Soft Power
Wunahmdndidagaauilanliidanludszina
fidlugluuuinrioadien n1sviau wazn1sl6%3n
Tulng vinliszmalneduganunedaieniaves
ausalan Fsuenainazine1ysainuglidu
AUTENOUNT NEATNT annsal TaMRaYUTULE?

gerrelinquidmaneinainsessunandniliuueu

a

flazgeiiuselduasnszduasugialuiiud
vaugligafudUsznounisiindndlnuazdoq
Anaunain Aawdinalineulandaudednis
voausiaa warlduinnssuuazinalulaglunsudn
ilvuiifigauninuazuingsiu Ingn1sduiedeu
Y8INNNIAFIUALY N YA TN IUAZEUTENOUNTS
faunduddsoonuazdoulosdudilvalufiud
fuvldguniulunanalanssly

]

Annual Report 2024 |




Promoting Thai Silk, Cultural Heritage’s
Soft Power towards FTA Market

-66

Inthe present, “cloth” is considered
one of four factors of human life
beginning from weaving for everyday life
using, thread spinning wisdom transferring,
dyeing and weaving techniques as well as
pattern creativity emerged from local
nature. Also, there is evolution of styles
to bein contemporary with changing era.
Cloth weaving in regional provinces
of Thailand has its own uniqueness with
pattern designs that reflect unique
cultural stories for instance; silk weaving
is widespread in the Northeastern
part while silk and cotton weaving is
mostly done in the Northern part by
beginning from mulberry growing to
feed silkworms, cotton cultivation until
processing ready-made-clothes and
a variety of products made from cloths.

99-

Thaifabric has been promoted in both
domestic and overseas markets, contributing
to incomes and reputation to the country.
Hand-woven fabric from each area has its
own unigueness, story, beauty and reputation
for instance; Praewa Kalasin Thai silk,
Pak Thong Chai silk, Sakon Nakhon natural
indigo dyed fabric, Nan woven fabric, Uthai
Thaniwoven fabric, Pumriang silk, Narathiwat
batik and Namuensri hand-woven fabric.
Thai fabric is, therefore, considered as
Thailand’s cultural heritage and Soft Power,
as it presents cultural influence and way of
life through pattern of fabric.

In February 2024, Department of
Trade Negotiations (DTN) in collaboration
with Cooperative Promotion Department
carried out capacity building program to Thai
cooperatives to be prepared for free trade by
organizing seminar and field visit to discuss
with tie-and-dye (Mudmee) silk weaving
group including farmers, community
enterprises and cooperative members in
Khon Kaen Province. Mudmee silk weaving
group is a group of rice farmers who own
comprehensive silk weaving being passed
down for more than 200 years, beginning
from mulberry growing to producing a variety

of products such as bag, shawl and scarf.

Bann Na Pai silk weaving group
has been preserving uniqueness of silk
weaving together with traditional patterns of
Khon Kaen Province, which have been passed
down for generations and considered as
pattern model of Khon Kaen Province.
Also, there is evolution of pattern to become
provincial pattern of Khon Kaen with

unigueness and touching story, particular
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for Northeastern people. As a consequence
of this long-passed-down evolution of
pattern, local Mudmee silk with unique
provincial pattern, namely “Kaen Kaenkoon”
pattern, has been registered as Khon Kaen'’s
Geographical Indication (Gl) product and
Khon Kaen Province has been certified as
World Craft City for Mudmee. This helps
confirm quality of craft works produced by
local people and public the rich of country’s
culture and craft as well as stimulate local
economy and expand Thai silk market in

global market.

Thai silk is considered a significantly
Soft Power product which has potentials in
advancing to international and becoming
major export by a diversity of fabric design
creativity and adaptability to change in
fashion. It is also considered as a BCG
product with natural dyeing technique and
environmental-friendly production process,
being able to convey unique Thainess
through art and craft on fabric. Also, silk has
particular characteristics that is soft, light
and cool but warm in the cold, making it to
be versatile clothing for all ages and able to
be processed as home decorations, particular
for luxury combined with modernity aiming

to create value added to products.

Cod =V
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DTN's role in promoting Thai silk to
advance towards free trade market by usage
of benefits from FTA will create trade
advantage and enhance competitiveness in
world market. This has been implementedin
parallel with support of Thai silk as Soft
Power as magnet for being culture display
and creating value added. Thisisin consistent
with government policy in use of Soft Power
to attract people around the world into
Thailand in form of travelers, investors,
businessmen and residents, which create
Thailand to become a destination of people
worldwide. Apart from preparation for
entrepreneurs, farmer, cooperatives and
community enterprises, it will guarantee that
there are certain markets for products,
helping increase incomes to and drive local
economy. Meanwhile, silk producers need to
keep in pace with markets, develop silk
products to meet consumer demands and
implement innovation and technology in silk
production for achieving quality and
standard. As driven by all stakeholders,
farmersand entrepreneurs will be developed
as potential exporters and build linkage of

local silk with global supply chain.
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“The 1** Global Silk Muay Thai Boxing Shorts”

Craft Power Reflecting Thailand’s Soft Power

~66

Thailand is regarded as a nation
with competitive advantages and
strengths in numerous industries, but
tourism is one of its strongest sectors. The
country is endowed with a wealth of
stunning natural tourist attractions,
including cuisine that is known
throughout the world for its exquisite
taste and the beauty and charm of
handicrafts that reflect wisdom and
cultural heritage. With recognition of
advantages in cultural capitals and
tourism, Sustainable Arts and Crafts
Institute of Thailand (Public Organization)
or SACIT, therefore, has brought Thai
handicrafts to create branding for the
country by drawing the charm of wisdom
and creativity to further develop in trade
and link to the tourism industry. This has
allowed them to differentiate Thai Soft
Power products and draw in tourists who
will spend money, thereby increasing the
nation's income.

Challenges of Thai Handicrafts towards
Global Soft Power

It is thought to be a challenge for
SACIT to push Thai handicrafts to reflect
Thailand's soft power, especially with the aim
of achieving resultsin terms of advancing the
economy. This requires a significant amount
of creativity, knowledge, and understanding
of handicrafts, as well as an understanding
of consumer demands and lifestyles, in order
to create handicraft products that honorably
present Thailand's soft power.

s1901uUs=910 2567 | ns:NsoowWIElBE
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SACIT recently delivered a creative
blow to the Thai handicrafts industry. “The 1=t
Global Silk Muay Thai Boxing Shorts” reflect
Soft Power in Muay Thai sport and perfectly
blend with “Silk Embroidery." Furthermore,
on March 12, 2023, the talk of the town
highlighted at the “Andaman Craft Festival”
was “Buakaw Banchamek," a world-
renowned champion boxer who is globally
famous and beloved by Thai people. He joined
forces to present the power of Muay Thai
boxing shorts, creating excitement for both
Thai and foreign tourists at the event.



Muay Thai Sports — Muay Thai Boxing
Shorts — Thai Traditional embroidery....
Synchronized Power and Exceptional
Beauty

SACIT had brought Muay Thai, one of
Thai local wisdoms that is now well-known
throughout the world, to combine with
handicraft knowledge to produce the
first-ever "The Silk Muay Thai boxing Shorts."
It had been made by Kru Piyorose Bualuang,
The Master Craftsmen of 2022 from SACIT,
using silk from the Foundation of Her Majesty
Queen Sirikit of Thailand, and paired with a
Thai Traditional embroidery, a priceless

knowledge heritage.

Thiswas a proclamation to both Thais
and foreigners that, apart from Muay Thai
Sports as Thai uniqueness, Thai valuable
handicrafts, as perfectly coming along, also

reflect unique Thainess.

The Pride of Craftsmen

The Master Craftsmen of 2022,
Kru Piyorose Bualuang, spoke about the
creation of silk Muay Thai boxing shorts and
how the silk embroidery is a traditional
method that has been passed down through
the generations. It is a technique used
specifically for royal clothing, representing a
royal appointed title for individuals with a
particular right of possession based on their
ranks. The embroiderer must possess skilland
expertise in using embroidery materials, such
assilkthread, twinkling thread, sequin, bead,
or beetle wing, to create beautiful embroidery
works. This involves sewing and embroidering
onto tightly stretched cloth using an
embroidery hoop to create the desired
pattern.Thai handicrafts are rare and valuable
since the embroidery technique involves
precise and meticulous steps at every stage.
Being a part in making Muay Thai boxing
shorts famous worldwide by applying Thai
valuable handicrafts is seen as a great honor
and a vital chance to draw attention to Thai
handicrafts among tourists from other
countries.

Distribution of Income and Establishing
Sustainability in Local Communities

Under the direction of Kru Paradee
Wongsrichan, The Master Craftsmen of 2012,
SACIT also conducted market research
through "Muay Thai boxing shorts... Thai woven
cloth," which were made from hand-woven
loincloth from the Muangnhoe woven cloth
community in Suphanburi Province and
natural tie dye cloth from the U Thong woven
cloth community. It is regarded as a means
of supporting the country's circular economy,
distributing financial resources to the local
community, generating experiences and
interests for visiting groups, and advancing
Thai handicrafts into legitimate souvenirs.
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"Propelling Thai Jet Ski Sports towards
Global Competition through IP"

-66

One Family, One Soft Power Policy
(OFQOS) is one of flagship government
policies designed to propel the national
economy. It aims to create 20 million jobs
and generate 4 trillion baht in annual
income by focusing on the development
and upgrade of 11 soft power-related
industries. The sports industry is
considered one of the most promising
areas directly linked to soft power. It has
the potential for further development
through intellectual property (IP), which
can contribute to sustainable job creation
and income generation for the country.

99-

Intellectual property is a vital key to
developing and enhancing the competitiveness
of the Thai sports industry, as well as other
creative industries. Creativity, technology,
and innovation are essential for driving
sustainable growth in any industry.
This necessitates investmentin research and
development, along with the creation of
outstanding works associated with goods and
services. Therefore, establishing legal
protection for IP, whether it be trademarks,
copyrights, or patents, is of significant
importance. Additionally, an effective IP
strategy will enable businesses to fully utilize
these assets, minimize the risk of IP
infringement, and ultimately promote
sustainable growth. It can be said that IP is a
major driving force behind the sustainable
growth of all industries in Thailand.

@ s1evuUs:Nd 2567 | Ns:NsOOWIEUBE
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Inthe sportsindustry, the Department
of Intellectual Property (DIP), through its
IP Advisory Center (IPAC), has been working
closely with the Thai organizer of the World
Cup Jet Skicompetition, "WGP#1," to leverage
IP mechanisms and create prominent
features and competitive advantages. This is
achieved through a systematic IP management
approach that focuses on expanding IP
protection worldwide. The approach includes
meticulously categorizing intellectual
property holdings and bundle them into
attractive packages for negotiation with
potential business partners, especially
leading sports media outlets around the
world.

Examples of success include the
licensing of "WGP#1" trademarks and the sale
of broadcasting rights for the "WGP#1"
competition to leading global sports media
outlets such as Eurosport, belN, and ESPN.
This has reached over 100 million households,
generating both direct and indirect income
for the country exceeding 5 billion baht. With
this strategy, WGP#1 has become the most



popular jet ski competition program in the
world, comparable to "F1" and "MotoGP."
The competition has been held in a
points-based format across four global
venues: Europe (Poland and France), the
United States, and Asia (Thailand). In 2024,
the first point-scoring round will be held in
Osaka, Japan, followed by Poland, the United
States, and culminating in the final
championship race in Thailand.

Beyond the competition itself,
Thailand's ownership of the Jet SKki
Championship competition program brings
about widespread positive impacts on other
related sectors. For instance, tourism in
Thailand will gain wider recognition,
particularly among water sports enthusiasts
worldwide who will be drawn to watch the
final jet ski competition in Thailand.
This creates another avenue for generating
income for the country. Additionally,
it encourages Thailand's research and
development sector to innovate and create
jet ski-related equipment, parts, and spare
parts that meet international standards and
enhance jet ski performance. These innovations
have export potential, generating income
through the licensing of patents and design
patents.

WGP#1 WORLD CUP and

WGP#1WORLD SERIES
Season 2021-2022

P oy

Upgrading Thailand's "WGP#]1" Jet Ski
Championship competition program is just
the beginning of using IP to empower Thai
sports entrepreneurs. The aforementioned IP
management approach can be adapted to
other promising Thai sports such as Muay
Thai, marathon, and Hoop Takraw. In this
regard, the DIP is well-prepared to support
Thai entrepreneurs, athletes, inventors, and
researchers. The department aims to raise
awareness of the importance of IP, equip
them with the ability to create works that
meet the criteria for various IP categories,
strengthen |IP protection, and ultimately
leverage IP rights to generate sustainable
income for the country.
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Build Up Thai Traditional Cultural Capital...

Towards TongChom

Local Economy
—66

Thailand is a country with
long-passed down ancient culture and a
source of Soft Power to be renown and
gain popularity worldwide, especially
Thai Festivals like Songkran Festival
which is Thai New Year's Day Tradition
since ancient time and praised as
intangible cultural heritage of humanity
by UNESCO. It is also considered as
Thailand’s Soft Power which can attract a
number of foreigners to travel into
Thailand every year with more than
4.1 million tourists and income generated
of more than 18,030 million baht in 2023.
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"Draw Thai Traditional Cultural
Capital..Towards TongChom Market,
Stimulate Local Economy”

Department of Internal Trade (DIT),
as an agency responsible for overseeing,
promoting and developing internal trade for
efficiency, robustness and fairness as well as
upgrading community markets towards
“TongChom Market” as a channel for career
building and income creation for people in
communities, is recognizant of value and
opportunities in use of cultural capital,
in particularimportant festivals, as Thailand'’s
Soft Power to be integrated with atmosphere
and scent of community life in areas of
TongChom Market. It is a market with

outstanding and unique characters by each

Market Strengthen

area and region in which can attract tourists
and people to visit, travel and spend,
contributing to local economic stimulation
and income earned to communities in
parallel with promoting and preserving Thai
cultural traditions to be further passed down.
In collaboration with Nong Khai Municipality,
“TongChom Market Songkran 2023 by DIT”
was organized at Nong Khai Walking Street
during Songkran Festival between 12-16 April
2023 with an aim to stimulating economy and
promoting tourism of TongChom Market in
more than 200 locations nationwide as well as
attracting both Thai and foreign tourists to
jointly preserve Thai cultural traditions.
It also created good travel experiences
throughout Songkran Festival via a number
of activities such as alms giving ceremony
along Mekong River, pouring water on
Buddha and holy objects of each province as
well as Songkran water activities, concerts,
cultural performances, sales of OTOP
products, seasonal fruits and economical
priced products, contributing to income

earned to people in communities.
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Furthermore, in collaboration with
TongChom Market under DIT's promotion,
Ayutthaya Province, LOY KRATHONG Festival
was organized during 25-27 November 2023
in an effort to promote and highlight
community way of life in TongChom Market
as well as promote market tourism with
commercial unigueness and community
identity. To date, there are 251 locations of
TongChom Market nationwide, bringing
about income distribution back to
communities and strengthening Local
Economy in line with Minister of Commerce'’s
policy on “Reduce Expense, Increase
Income, Expand Opportunity” in parallel
with cultural preservation through various
activities such as beauty contest, light and
sound show as well as sales of products in
market aiming to stimulate spending and
reduce people’s cost of living.

“Create Awareness of Identity..Increase
Income to TongChom Market”

DIT also brought good products and
outstanding products of each TongChom
Market to be placed for sales and exhibitions
to tourists and Bangkok people intending to
increase incomes and extend opportunities
to communities as well as create awareness
and promote tourism in TongChom Market
which has its own uniqueness in beauty and
atmosphere of location. In this light,
“Thai Local Economy Expo 2023 by DIT” was
organized at Central World Square during
1 -7 September 2023 comprising various
activities such as sales of outstanding
products from TongChom Market and Trade
Village including seasonal fruits as well as
art and craft demonstrations, aiming to
inspire tourists to travel to TongChom Market

to experience market identity on their own.
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Before the end of 2023 and welcome
New Year 2024, “Gifts From Local 2023 by DIT”
was organized on ground floor of ICONSIAM,
Bangkok during 1-6 December 2023 with
an aimto elevating awareness of community
products from TongChom Market and Trade
Village to be more widely renown as well as
creating value in use of community products
as gifts to send happiness during New Year
Festival for instance; silver jewelry from Wat
Srisuphan community in Chiangmai
Province, herbal products from Plant Love
Community Center in Tak Province,
Nong Bua Daeng natural tie dye clothe
from Chaiyaphum Province, etc. As a
consequence of this event, it helped
distribute income back to local community
entrepreneurs, increase circulation in Local
Economy and create impression on products

with specific identity to tourists.
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Mr. Phumtham Wechayachai

Deputy Prime Minister and Minister of Commerce
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Mr. Puntil Jongjittrakoon
Vice Minister for Commerce
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Mr. Panya Chuanbun
Advisor to the Deputy Minister of Commerce
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Mr. Palatk Sirikulpisut
Advisor to the Deputy Minister of Commerce

LAYIUMISSTUUASIINISASINSIOWITTBE

u9NdVaS WauH Wwauudlana
AUZNAWISTUUAZ31NISASINSIVWITUBE

Cigf, A\
sstf,\o SS

VDC Maj Phisit Piputvilaikul
& Advisor to the Minister of Commerce

5§

ugnqun Autnaanag

Mr. Krisda Tanterdtit
Secretary to the Minister of Commerce

#

unenNaug IWeIg
HYOU1AUIUNMISSTUUASINNISASINSIVWITUBE

Mr. Krit Pensupha
Assistant Secretary to the Minister of Commerce

L

SDNLAFVH IKAVUIAA
WE281aUIUNISSTUUASINNISASINSIVWITUBE

Po.1 Yossing Liamlert
Assistant Secretary to the Minister of Commerce
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dAunviuadaans:nsIovwaisd

Office of the Permanent Secretary of the Ministry of Commerce
*o - < g
(@ 1203 ) @@ www.ops.moc.go.th )

IDuavAnsysaunMsnisduindaulAsugionisAlRIGuiaog1oiiungo

To be the organization for integrative driving of trade and economy toward resilient growth.

@ wusn : Mission

[EEN

N

.

p—

o

o a a va a = o/ Q‘
. Uiﬂﬂittﬁxﬁﬂﬂ’mﬂﬂiﬂ']L‘N‘N\‘i']‘lm’mLLN‘UUQUG]ﬂ‘Uﬂ1iﬂi$VIi’3\1W’1m%fﬂﬁuﬂaﬁuq%ﬁﬂﬂmﬂﬂ%ﬂﬂﬂ

Manage and monitor the implementation of Ministry of Commerce’s Action Plan to achieve the outcome

as set forth by its objectives.

HanAuNsTuRdauAsegnaTissduliAulnat1esaLla

Propel continuous growth of local economy.

NAUIUTTANSAINAITUSUITIANITRIANTABUIANSTUALINALLAERINE

Improve the efficiency of organizational management with innovation and digital technology.

WawazenszAuyAaININTENITNNIiYd AUl IvIyualisssiniuIg

Develop and enhance expertise and good governance standard of the Ministry of Commerce’s personnel.

Wauualiusslevlnnasaumauazgiudeyanisdnlunsimuauleusuasnislinuinig

Develop and utilize trade information and databases in policy formulation and rendering services.
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wecilns a3s:wus
Jaans:nsouwieause

Mr. Vuttikrai Leewiraphan
Permanent Secretary

ugNAas Aadssaud
spoUaQnNS:NSIOWIEUUE

Mr. Ekachat Seetavorarat
Deputy Permanent Secretary
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uwlasal laAondas
souUaQNS=NSIVWIEUBE

Mrs. Sorada Lertharpachit
Deputy Permanent Secretary

U1VISSTUAST LNAANQ
spVUAQNS:NSIVWITUBE

Mrs. Vannaporn Ketudat
Deputy Permanent Secretary
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uwaguuN Avdiananv ung3neIAS ULlLUAS
@ HOHUNWAS29SIBNISASENSIVWITTBE WASIVSIBNSASENSIVWITUBE
Miss Sunanta Kangvalkulkij Mr. Wittayakorn Maneenetr

Chief Inspector General Inspector General

urda1dUasT Meydouna

WOSIVSIWNISNSNSIOWIEUBE

Miss Nusara Kanjanakul
Inspector General

@ $190UUs=9TU 2567 | As:nsoowieuse



ugUuuUNWoB Ss:1aAwold $D80S Yns1 dautl
Qnsaaswmsns:nsaowuﬁuﬁ QCISZ)OS'IUﬂ']SﬂS:nSD\)W'liﬁUé
Mr. Nantapong Chiralerspong Sub Lt. Chakra Yodmani

Inspector General Inspector General

uwDISAT LWDVNDY
HOSIVSIBANISASINSIOWIEUBE

Mrs. Arada Fuangtong
Inspector General
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ONORONO

UIWALADWSEU LN:=FIssal

AUSAuINISWIETBE
Miss Kejpiroon Kohsuwan

Commercial Advisor

u1geusvA vivauias
AUSALINAKUNY

Mr. Narong Ngarmsommit
Legal Counsellor

s1gvIuUszNU 2567 | AsznsOOWIelsEl

uvudadad 5sdcaud
AUSnuUINISWIELBE

Mrs. Manatsanith Jirawat
Commercial Advisor

NgWMELUE 130D
WYO8UAONS:NSIOWIEUBE

Mr. Pakainay Leng-ee
Assistant Permanent Secretary



ON NONO

anu:junuadsingus:avamsnismlanuazavamsnswaaumvolsuryilan su uasoticn

Permanent Mission of Thailand to the World Trade Organization and the World Intellectual Property Organization

()

uUIWUWBUN Waawaa
1DADASSIBNA

Mrs. Pimchanok Pitfield
Ambassador, Permanent Representative

UNYASWNS Jus1ny
PASSIBNAQ

Mr. Sirapat Vajraphai
Minister, Deputy Permanent
Representative

UEDWSWUA JAUSITUY

DASSIBNAO

Miss Pornpimol Sugandhavanija
Minister, Deputy Permanent
Representative

ugdnsuns lnuadAs
DASS1IBNA (MENISWIEUBE)
(Ujua@ssmsus:zsndounaiv)
Mr. Chakarin Komolsiri

Minister (Commercial), Permanent
Representative (Bangkok Office)
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DFT

Department of Foreign Trade

nsumsAdauUs:ns
Department of Foreign Trade

S0 # —0®
(Q 1385 ) (‘;@ www.dft.go.th )

‘@5 ddonau : Vision

IWuavAnsuiuianssuavelky duindaumsAilnegdanwibuidaiunilan

Making Thai businesses grow agility to the world.

@ wusn : Mission

1. gNTLAUNITONULLAMNFLAINNINITAIRIBUIANTTUUSASNAUSLENS AN

To upgrade our trade facilitation through the use of digital service innovation.

2. Wadnenmuazdandnuauisalunisudsduvasinensluszaugiiniauaziaiilan

To achieve and maintain national trade competitiveness on a regional and global stage.

3. Undasuazinenauszlevilgeganienisin

To protect and maximize national trade interests.

4. WAILINITUIMNITIANITBIANS WNUTERNT AN

To improve organizational management system to be more efficient.

8 112 ) st1gviuUds=nU 2567 | NS=NSOOWIEUGE
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ungsausvA wawweuld
D5ud

Mr. Ronnarong Phoolpipat
Director - General

uIvaIdIAauI ASAIWS
sovdsSuQ

Ms. Jittima Srithaporn
Deputy Director - General

ungadvaInNad asany

spvDsUQ
Mr. Duangarthit Nidhi-u-tai

Deputy Director - General

ulguwaa AusUIA

sovdsuaQ
Mr. Noppadon Kuntamas

Deputy Director - General

Annual Report 2024 | Ministry of Commerce




DT

Department of Internal Trade

nspmsaimotu
Department of Internal Trade

(& 15609 ) (B  wwwditgoth )

‘@5 ddonau : Vision

JuindaunisArfuus:inalRidauIdungo 1I0usssu ddeinaluladna:udanssu

Drives domestic economy with technology and innovation towards strong and fair growth.

@ wusn? : Mission

[EEN

N

)

B

&

dasfuuaziaunensns anrduineasns gusznauns Tilidneaiwlunisudedy Whdanalanisdastunana
sUuuusng q uazatuayulitinswaunesdnaiedisawlas

Develops and promotes competitiveness of farmers, farmer institutes and entrepreneurs;
enhance their access to market promotion mechanisms, and supports their continuous knowledge

development.

. Wawmsidufuazuinsveadsegiagusnlidnenmuazaivayunsaiisyadiunazanenuduuds

Tifugusznaunisysvuy
Develops potentialities of trade in goods and services of grassroots economy; and promotes value

creation and enhances capabilities of community entrepreneurs.

guasan Usanadufi wazuinis Weglussaufiwanzay uaslinnudusssu denadasivaniunisalmenisdn

Ensures fair and appropriate price and sufficient quantity of goods in accordance with trade situation.

WALNUIAsFINNSTneinlng uazveneveuwansaua eassannuusssuluszuunisi
Develops the Thailand’s weights and measures standards and increases surveillance coverage to

ensure fairness in trade system.

wiuasesanuliguilaafianuduuddunsivingdnsusslovivasmuasuazyszanvy Iasumsussm
ANIZAIATDITNDEUNNNZEN
Enhances consumers knowledge to strengthen their capabilities to protect their rights; and alleviates

living expenses burden.
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ug3cuuAng 131390

Mr. Wattanasak Sur-iam
Director - General

wensad luudy
spvdsuUd

Mr. Goranij Nonejuie
Deputy Director - General

uNgau ASAUNSY

sovd5UQ
Mr. Udom Srisomsong

Deputy Director - General
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Department of Trade Negotiations
NSULASATNISAIS:K31IUSLINFA

NSHSYINISAIS:KI1WUS:INA
Department of Trade Negotiations

oo o < =
(@ 025077555 ) () wwwaditngoth )

‘<(-'3>' 3donnAu : Vision

JuIR3DUNISIPSPINISANITSN IWaUs:Teuliguaauovus:ina
Asaunau 80% vavnisAnlnenulan neful 2570

Driving proactive trade negotiations to maximize national benefits, with a view to
achieving 80% coverage of Thailand’s overall international trade within 2027

@ wusn? : Mission

1. wsweglamamaasegianaznsaegradugusssunazuntemayslovildusiuvasd

Negotiate to create tangible trade and economic opportunities, while protecting overall national interests

2. #39usinsuaznsidusmYmNAAgI
Establish new partnerships and foster stakeholders engagement

3. slaUszAvBralunsuimsianisassnisinglidanndasiuismsuimsianistiudasda
Strive for effectiveness in institutional management in line with the principles of good governance

& 116 ) s1gvIuUs=NU 2567 | NS=NSOOWIEULE
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uwanlsdul Beuadadna

Miss Chotima lemsawasdikul
Director - General

unesysuad Ug=usilung
sovdsSud

Mr. Rachavitch Piyapramote
Deputy Director - General

® @

uvaduum usula

sovd5UQ
Miss Buniga Chamsai

Deputy Director - General

ugssBayItiwa pauuALasyQs

spvdSUQ

Mr. Dhadchyarbhon Abhimontejchbud
Deputy Director - General
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nsunswdaunmadsyayn

DEPARTMENT OF INTELLECTUAL PROPERTY

nspnSwadumoudomn
Department of Intellectual Property

oo o < =
(Q 1368 ) (‘;@ www.ipthailand.go.th )

‘@5 ddonau : Vision

10uKud8vIUKANTUNISENS:AUNISWAIUNIASUTAD
nazwudandwaivisalunisndvduvovus:inAdirgnswddunioUayyn

The central agency for enhancing Thailand’s economic development and
international competitiveness with intellectual property

@ wusn? : Mission

1. daasulfianisadreassa

Nurture innovation and creativity.

2. dudsumsliusslesunsnddunslyayrludanngisg
Promote commercialization of intellectual property rights.

3. Winuduasamsnddumadayan
Provide timely and effective protection of intellectual property.

4. daasumsuntesdnsluninwddumsdygnsluvssmanaziiaszing
Strengthen the enforcement of intellectual property rights at the domestic and international levels.

A@ s1gvIuUszNU 2567 | AszNSOOWIEUBE
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-310-

Director - General

uannduy Avasris
sDvdSUQ

Ms.Kanitha Kungsawanich
Deputy Director - General

ONORO)

uneD1s JuAadad

sovd5UQ
Mr.Arwut Wongsawas

Deputy Director - General

usaaddcaud Usaudun

spvDsSUQ
Mr Kittiwat Patchimnan

Deputy Director - General
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NSUWAIUISSIONISAN

Department of Business Development

NSUWMIUISSNIVNISA]
Department of Business Development

oo < -
(& 1570 ) (B wwwdbdgoth )

‘@5 ddonau : Vision

I0uavAnsAIASZBULNGIUUSNISTdaagvIGusUluy
melul 2570 na:asowavduindaussiolng Tkgvdudosuianssu

To become a leading state agency in providing a full suite of digital service within 2027 and to
generate a dynamic mechanism for sustainable, innovation-driven growth of Thai commercial sector.

@ wusnq : Mission

o = a v daa v Yl 14 < CY 3
1. WG&IU'ﬁZ‘UUVI%LUEluﬁqiﬂﬁlIﬂfﬂ?lWIﬂIuIafJﬂil‘VIa 1%117’]’3'1312189]’3?’1 ANABY FIALI LasnNusiue
Improving a business registration system using digital technology to make it more convenient,

accurate, faster and up-to-date.

2. afepuAuazuinnssumslivinsteyagsia

Creating value and innovation of business information service.

3. Waudusznaunmsnnszau Widuuts uieduld

Strengthening the potential of business operators at all levels to improve their competitiveness.

4. mfugua uazdualugsna TlinsWannegnedsdu

Regulating and promoting commercial activities to enhance a sustainable erowth of business sector.

4@ $519v1UUs=NU 2567 | NS=NSovwWIel e
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UIDSUU NSWENIsSSU
D5uQ

Mrs. Auramon Supthaweethum
Director - General

ugaNWSs SOUUNW:=EN
sovdsSud

Mr. Sathaporn Ruamnapaya
Deputy Director - General

uedasns Iavwans

sovd5UQ
Mr. Jitakorn Wongkhatekorn

Deputy Director - General

HUDUHAadviNDY NDV{HT
sDudsSUQ

M.L. Bhuthong Thongyai
Deputy Director - General
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DITP Z_

NIUANATUNITAISENTNYSZNA
N5ENTNNGIYEY

nspdoltdspnisAiIs:kI1wuUs:InA

Department of International Trade Promotion
o < 00>
(& 1169 ) (B  wwwditpgoth )

‘@5 ddonau : Vision

AWasalunasizvdudiunisAns:KkIvUs:InAvavIing
I0u 1 Tu 5 vaviaisanieiul) 2570

To position Thailand’s trade competitiveness among the top countries in Asia by 2027

@ wusn : Mission

1. WawdngamuazdasSugusznaunisinelunisussnaugsiaseninesana

Enhancing the competitiveness of Thai entrepreneurs in the global context.

2. dudiunsaiyariuuiduiuazuinsing

Promoting sustainable value creation for Thai products and services delivered internationally.

3. VYIYYRINNNAABIFUAIMAZUIA5INY

Developing and expanding overseas market access for Thai products and services.

4. gnszauAMAIWAISWIUSNMsgAududaadieiaiiiog

Continuously ensuring excellence in service for all stakeholders.

A@ s1gvIuUszNU 2567 | AszNSOOWIEUBE
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wenda Sauna 1asisunns
osuaQ

Mr. Phusit Ratanakul Sereroengrit
Director - General

UI9WSIU Aanoou
sovdsSud

Mr. Pornvit Sila-On
Deputy Director - General

;h
e
%) »
\ 4 4
N

&
|
N2

uaUTYN Joum

sovd5UQ
Ms. Natiya Suchinda

Deputy Director - General
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dunviuulguigLa:gnsmMansnsA
Trade Policy and Strategy Office

dinouulaviguazgnsmAasSnISAl

Trade Policy and Strategy Office
Do < 0

(® 025077895 ) (4D wwwipsogoth )

iJuavAnskaniumsatinAsygiomsAiing
WamagaaiAsugnolkuTkiGulanasliidinnsosa: 5 dol
Be a principal agency to lead Thailand’s economy and trade toward a new
economic era with the average annual growth of no less than 5%

[

Ny

e

5

© \iusiiv : Mission

. ysans dndi wasduindeugnsaiansnisAuisnaliiiansdanuduenamnsensaianssiedui

579USENA KASASWAILIVAAIINEINITANINISUTTY
Integrate, formulate, and drive Thailand’s trade strategies and competitiveness in order to have a clear and

unified direction, both at product and country level.

Anwn AAs1ed Aamaudaaiunsal wazNIAINITNINTITANEIAY NaLaUBLUZUIBUIBKATUIATNIS
Tdonadasnuanunsalliuasunlag
Study, analyze, and monitor the economic and trade related circumstances as well as key trade metrics in

order to suggest appropriate policies and measures in response to a changing situation.

IAVIUAENANILATEIITANIATEFAANITAT WBATUAYUNITRRNLUULLBUIBLAZENSATANT WEDUNY
WiNUsEAVEANNNTUTI TN SAULATEZNANIS AR U SEINA
Prepare and develop trade and economic indicators to support the formulation of policies and strategies

while also increasing the efficiency of the country’s economic and trade administration.

uaudnansszuugrudeyassaumadednduasegianisi
Serve as the center for economic and trade intelligence system.

#3191A59U18ANNIMNDTENINNATTHAzANYUNS lUUsEINALAZANIUSENA

Create cooperation network between the Government and private sectors, both domestically and internationally.

4@ $519v1UUs=NU 2567 | NS=NSovwWIel e
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ugWUWOE dgunmnasad

Mr. Poonpong Naiyanapakorn
Director - General

ulgdvIUUu Iadum

SDUKDIUDYMS
Mr. Wichanun Niwatjinda

Deputy Director - General
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PUBLIC WAREHOUSE ORGANIZATION
MINISTRY OF COMMERCE

JVANISAAVAUA]
Public Warehouse Organization

(& 025075002 ) (B wwwpwogoth )

dviasunisAn dagdanssuna:inaluladgnisinuas

Trade Promotion with Agritechnovation

@ wusn? : Mission

—_

v

o

B

&

\unsasdiavasnsensrewnidivd lumsudmsianisBudunens deensaansnantiningn
It is a tool of the Ministry of Commerce, working in conjunction with organizations in managing

agriculture products. Through market-driven production strategies.

Tinasdusdunsasdislunspaduiudnunensdiuiu ieadnaugansalituiudinens
It utilizes the warehouse as a tool to absorb excess agricultural products in order to create price balance

for agricultural products.

Wawlouasatiainunins wasidunusiinsiugsianady wnvy nwnsns wasiieadiesanuduutligsia
NANSNEAT
It links networks of farmers and is a partner with public and private sector businesses, farmers, and aims

to strengthen the agricultural sector’s business.

WadnenmasAns densidanssunasmalulagunldauinmsandunuiazgsianisd
It enhances organizational capacity by incorporating innovation and technology to develop operations

and commercial businesses.

a '3 1% o/ '3 14 @ a 1 <
USMI509ANIUAZASIIINIUSTINDIANT ARBnaNSIIUNALUNE TUsela uazidusssu

It manages the organization and creates a culture of governance, transparency, and fairness.
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u1gnquausSny (oa uedovANa LWLOY
SAuvINISUNURDUDEAIS SnunnstucdhusuvRBIeRSUDEMS
SnunistuduHuUvsSDVRDUdEMS Mr Rueangsak Namdet

Mr Krishnaraksa Jaidee Acting Assistant Director

Acting Director
Acting Deputy Director
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sacit

dmuudoiaspfavraanssy(ng (@uANMISTHIGWN)

The Sustainable Arts and Crafts Institute of Thailand (Public Organization)
oo < o0

(@ 1289 ) (f@ www.sacit.or.th )

duau aswassA dviasu viuAaukannssulnenniié TkAoInasgwgvu

To inherit, create, and promote Thai arts and crafts in every aspect, to progress for sustainability.

@ wusn? : Mission

. dudSuwazaivayuliiinisusznauandnmesiandniusifauinanssulneagredby
To encourage and support people to have occupations in creating sustainable products of Thai handcrafts.

—_

WGN‘L!']ﬂiuﬂ’lWLLE‘]"’SJ'WI56’1‘14“1]aﬂwaﬂﬂm‘ﬂﬂaﬂﬂﬂﬂﬂiiulﬂﬂ s’mmmmaiuiaﬂ WINNTIU ANUANESI9E5IA u,a”nu{]zum
‘vmnumﬂs"ﬂnmﬂumiwmmwammmﬂaﬂwmnﬁﬂwﬂ

To develop the quality and standard for Thai handcrafts and to integrate technology, innovation,
and local wisdom into Thai handicraft products.

n

a\uaiuLLauauuauumsaswuamLwaflmmwamm%ﬁawmnﬁulwﬂ Lﬂﬂu,awuen&mmmamnmmﬁaﬂwmniiu‘lwa
VlﬂiuLLauﬂ’NUiuWIﬁ i'sumaaLaiumwanwmuaumsmwawammmﬁa‘dwmnnssu‘lwa“lwu,wwa'm

To encourage and support value addition of Thai handcraft products, penetrate and distribute the products
in Thai and international markets, and to promote the brandingof Thai handcrafts to be more well-known.

w

Ca

dadsunaziaurdneningusznaunisfaiinanssulnelifinniuianuaunsalunisuinmsianisduniuda
a v

N19WNU NTUYY LasNIINaIN

To nurture and develop potential of entrepreneurs of Thai handcrafts industry to obtain necessary

skills in management in manufacturing, finance, accounting, and marketing.

2

fdusu dasiunndn sngealing Sy W wazeuwnsasiaug neafugiilynyn uRauinanssulne
To inherit, promote, value, maintain, develop, and distribute knowledge related to the wisdom of Thai handcrafts.

(ol

a51auazdnenanasinuiiazisuinsIansinusssuludiunineiuadinanssulng
To create and convey knowledges and cultural management methods related to Thaihandcrafts.

5~

JaigudeyaineaiuazRauinanssulne dusznaunts yaains uasdeyaduiinedesivAauinanssulne
To set up a database of teachers, entrepreneurs, manpowers, and related information of the Thai
handcrafts industry.

8. SuseunmspruwaadnaRaUinansulny
To certify the quality standards of Thai handcraft products.

9. dudsuuazalvayunsaanleudniuing w3swmunen1sd usensndaunislyyrduvesnufalinanssulng
To encourage and support registration of patents, trademarks, and any intellectual properties for Thai handcraft
workpieces.




UOWSSTUIaNa UWWID
SnuIMIsUNURFIUdENIS

Mrs. Panwilas Paephuang
Acting Chief Executive Officer
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amuuddguazwaun
dyuniUa:lASoVUS:AULKVBIA

AMUUIDIUAV NS B HNAzIASIVUS:AUHHEOBA (D0AMSIKIGU)
The Gem and Jewelry Institute of Thailand (Public Organization)
(@ 02 634 4999 ) @‘E www.git.or.th )

2(-'35 3donnAu : Vision

IDugthdruuasgiukevURUaNIS la:wndandwawsaus:nauns
waaswnisiiulavovaaaiknssudyudina:insovus:aulngagogodu

To be a leader in laboratory standards and enrich capacities of entrepreneurs

for sustainable growth of Thai gem and jewelry industry.

@ wusnq : Mission

1. A1z ASIEU FIATTAVTY A519NMTFIULATTUTRIAMAIWAUAdyNallATe LAY wazlanslian
WieasAnuaiiunnnwIasduRguditazasasszaulng Tiduneausulussauuunua
To analyze, examine, classify, create standards and certify the quality of e¢em and jewelry as well as precious
metals, in order to build up confidence in the quality of Thai gem and jewelry in such a way that it is
accepted internationally.

2. ReuasiAUdNAILAIATEIUTEAURENIATUINTT LAFRAAGDITUAMUABINITVRNTTNIRNE] UAXATDIUTEAY
To conduct research and develop gem and jewelry in full scale and to be in line with the needs of
the gem and jewelry business.

3. WAILIAMAITWYAAINILINBADUALDIAMIABINT VRIS TNRdUAlATEIUsEAY
Develop the quality of personnel in response the needs of the industry.

4. ImigrudeyanimunsnaindyudliniasUseauidean ameunsIAgINAduNLaAzIATaUTZAY

To prepare in-depth database of gem and jewelry marketing and poublicize such among the

gem and jewelry business circle.

5. WumbseunanlunisUszauanusiuiioszninaniasguasionyy mnelukasiadsamaiaenseaugsia
dyunluaziATasUsEAUgaIna
Act as the center in coordinating between the government and the private sectors domestically and abroad

in order to uperade the Thai gem and jewelry business to the international forefront level.
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uNggws Us:avAwouse

Mr. Sumed Prasongpongchai
Director - General

u19ans3e USeuryyasal
SDUKDIUDENS

Mr. Sitthichai Parinyanusorn
Deputy Director - General

ungnuv dadauay

SDURDIUDENMS
Mr. Thanong Leelawatanasuk

Deputy Director - General
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International Institute for
Trade and Development

dmuus:k)1ous: A msAuazmswasul @GuAMSuKIvBU)

The International Institute for Trade and Development
(Public Organization)
<o < o
(8022161894-7) (B  wwwitdorth )

® Jdunnd : Vision

1WuavAnssutirfunisdansavAnIN§IWONISAIa:nIsWeuunTuniiniATRGgvTu

To be a leading knowledge management organization for the betterment of
international trade and development in Southeast Asia

(© \iusiiv : Mission

1. aie¥arnuanansavasuszmamamaun Tuplinaedglunsimunuleuigirsegianasnnsnisnenguig iy
To enhance the capacity building of developing countries, at both regional and sub-regional levels,

in constituting economic policies and legal measures collaboratively.

2. danseusawazAuadnIty dunisduazmsiauliudyeainsluglinaeleliseandesiunseualanifdng
To organize trainings and undertake researches that link international trade and development with

globalization in order to advance human resource capabilities at both regional and sub-regional levels.

3. atuayuanuNile MIsungumaasegiatuszauginia lnensuaniuasulszaunsaluazanug

To support and enhance regional economic integration through the exchange of experiences and knowledges.

4. Wugudnansdamsilnausuuazianssy wsudnsnmmunisiuasnsiasuiudsddauazasansiineddos
To be a dedicated trainings and activities centre in collaboration with UNCTAD and other

international organizations that focus on trade and development.
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Mr. Suphakit Chareonkul

Executive Director

u1gAIULIE INWNDY
SDUKDIUDYNS (USKIS)

Mr. Panumas Thepthong
Deputy Executive Director (Management)

uiodva Jupv

souRDILDEMS (381M1S)
Mr. Wimon Punkong

Deputy Executive Director (Academic)
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The Prestige of the

“Commerce Diamond Award”

The “Commerce Diamond Award” is
a prestigious award presented by the Ministry of
Commerce to individuals who have shown great
contributions to Thailand’s trade, economic,
and commercial development as well as individuals
who have made remarkable contributions to
the achievements of the Ministry of Commerce.
The awarding ceremony is held annually on
August 20", which marks the anniversary of the
establishment of the Ministry of Commerce.
The objective of this award is to recognize and
reward individuals who set excellent examples for
strong commitment and devotion to trade,
economic, and commercial advancement at the
levels of organization, society, and nation as a whole.

The “Commerce Diamond Award” is divided into
3 major categories, namely,

- Best Entrepreneurs

- Best Scholars

- Best Civil Servants and Staff Members

Introduced for the first time in 2010, the Award
has been granted for 15 consecutive years to a
total of 222 individuals who were competently
selected by a distinguished “Commerce Diamond
Selection Committee”
qualification criteria together with distinctive

in accordance with

performances deserving to win the Award. Moreover,
representatives from private sector have also
engaged in such Committee in order to ensure
transparency and trustworthiness for the individuals
winning the Award.
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“Commerce Diamond Award” Categories

awIWUs:NdUNIS

Awards for Best Entrepreneurs
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3) #UszNoUNIANUTIAILING
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5) fusznaun1ssulnl
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The awards in this category are granted to
entrepreneurs with national or international recognition
who have made contributions to the Ministry of
Commerce and the society as a whole in aspects
related to economy, trade, and commerce. The 5
sectors of the best entrepreneurs are as follows :

1) Agricultural product sector

2) Manufactured product sector

3) Service sector

4) Commercial innovation sector

5) Young entrepreneur sector

Awards for Best Scholars
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1) dunang

2) duniinia

3) @aunnaUsTIne

The awards in this category are presented to
individuals who have demonstrated exceptional
knowledge and expertise, or research or development
studies that generate significant benefits in the fields
of economy, trade, and commerce. The awards are
divided into 2 sub-categories as follows :

1) General scholars

2) Master artisan, arts and crafts master, or local
philosophers

Awards for Best Civil Servants
and Staff Members

The awards in this category are granted to civil
servants, state enterprise employees, and staff
members of the Ministry of Commerce and its affiliated
public organizations, who have brought reputation
and made contributions to the Ministry. The 3 groups
of awards are as follows :

1) Central offices

2) Provincial offices

3) Overseas offices
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In the Year 2024, there are 16 recipients of Commerce Diamond Award

awngus:naums Us:ndudde 5 du iigiasusivia 9uou 4 s19 Goil

Awards for Best Entrepreneurs in 5 sectors are given to 4 recipients as follows :

gUs:noumisauAUANINYAS wus:noumsdludumagaainssy
Agricultural Product Sector Manufactured Product Sector

wedyde Ysauzdens
- WenanAugALardeanaalling
- NIIUNT U3 Seilan wiswvign $17in

wen3eelng Besyna
- UsgsuanignamnssuuisUseinelng
- n53uN15 UsEm Iladin drin

Mr. Sanchai Puranachaikere
- President of the Thai Fresh Fruit
Traders and Exporters Association

Mr. Kriengkrai Thiennukul
- Chairman of the Federation
of Thai Industries

- Director of Richfield Fresh Fruit Co., Ltd. - Director of New Waitek Co., Ltd.
2 - ) » -
@us:naunmisdiussnwusms @Us:noumsnidugasiwudanssu
h Service Se::tor Commercial Innovation Sector
WeUszhvy ANsUsANS weAndnwal Ualse
UYNANIAL U5861UNTIUANT
namnaAddudtnunsing Famiaguutiuauigla
Mr. Pradit Phataraprasit Mr. Supalak Buaroy
President of the Thai Agricultural Chairman of Baansabuyjai
Wholesale Market Association Community Enterprise

s519v1uUs=NU 2567 | ASs=nNsovwIetse
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Awards for Best Scholars in 2 sectors are granted to 6 recipients as follows .

dgnsvangdinoly
General Scholars

ANERS19158 M. WUY 0 UAS
NITUNTHNTIACUA
TumaugnssunisiAsaavunenisAn

A3. NINA D1TUIA

W1Y04g3N9

Variududia nsna Sumesiutuues
Dr. Korakot Aromdee Professor Dr. Pinai Na Nakorn

Owner of Korakot Member of the Board of Trademarks

International Part., Ltd.

WaAn Uszanini

- 39U UANQRAMNTIUWIRUsTINALNY

- UsgsuanUudamnavunanans
UALYUALDUYEMNTTUNIIHER

Mr. Apichit Prasoprat

- Vice Chairman of the Federation of Thai Industries
- Chairman of Small and Medium Industrial Institute (SMI)

A3, WE LABLIUNS
91959UsEIAMENRTEANER LA N TURYT
aINIalNMINeNde

3. L3 UuNgh

- Usgsrunssunisanidudaaiy
Aaurmanssulve (eeRnsuman)

- NIIUNTENUTEV IR
ASnmaAsugia dnuuasinusssy

Dr. Pasu Decharin
Associate Professor,

Faculty of Commerce and Accountancy, Dr. Seree Nonthasoot

Chulalongkorn University - Chairperson, Sustainable Arts and
Crafts Institute of Thailand
(Public Organization)
- Member, UN Committee on Economic,
Social and Cultural Rights

awngAadaovicudu HSongdwAalrannssy HSaUsBNj¥10UU
Master Artisan, Arts and Crafts Master or Local Philosopher

4

U9YANIYY Yy
Fhgnsnaaguinanssuiutu

&

2.UNING 2.4T3UE

Mrs. Chutikarn Boonngam
Marketing Department Officer of
Na Pho District Handicraft Center,
Buriram Province
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Awards for Best Civil Servants and Staff Members in 3 sectors are conferred on 6 recipients as follows :

dounai
Central Offices

o o S

wendn Fauna eEEnNs
S UANSNALASUNTASENINUSEWNA
Mr. Phusit Ratanakul Sereroengrit

Director-General
Department of International

Trade Promotion

UNEUT WSAUWA
nninensyaratiunyns
ASUNNTAFNIUTELNA

Mrs. Vassana Promkaew

Department of Foreign Trade

douniimn
Provincial Offices

weaEeYe deAnily
alvdfminaga
drlinauldansensiandle

Mrs. Saichor Angsuphanit

Director, Higher Level

Office of Provincial Commercial Affairs,
Satun Province

Office of the Permanent Secretary

doudiods:inn
Overseas Offices

ygUszAas Nannse

gAss1ye (Fen1swide)
Funaudaasunisaluarsssind
 NJIADUABY AVTIVDINIINT

Mr. Prakhan Kordumrong
Minister (Commercial)
Office of Commercial Affairs
London, United Kingdom
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wEvinwes auysaining
HWEITlaNIzAUNg iy
nsunsngaunstygn

Ms. Taksaorn Somboonsub

Legal Officer, Expert Level
Department of Intellectual Property

Human Resource Officer, Professional Level

wNNUNTAY enAsnd
alyd T indnu
drlinauddansensiamdlve

Mrs. Kanokrat Yuktirat

Director, Higher Level

Office of Provincial Commercial Affairs,
Lamphun Province

Office of the Permanent Secretary
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Summary of Ministry of Commerce’s Compliance
with Official Information Act B.E. 2540 (1997)
between October 2022 - September 2023

Official Information Act B.E. 2540 (1997)
is a law with a spirit in response people’s rights to
know so as to provide opportunities to know
government operations as stipulated by laws
whereby government agencies have to disclose
information on normal official duties, taking into
account of agencies’ authority and personal
information protection, supporting public
engagement in investigating operational procedure
of government agencies for transparency and good
governance.

Ministry of Commerce recognizes importance
of compliance with spirit of Official Information
Act B.E. 2040 (1997) in official information disclosure
to public and people’s rights to know as well as
protection of personal information, vital information
of government agencies and that of private sector
of which in proprietary under “Disclose as principle,
Conceal as exemption” principle by governing and
monitoring information disclosure in accordance
with Section 7 through publication in the Government
Gazette, making information in accordance with
Section 9 publicly available at official information
center as well as providing information service to

Annual Report 2024 | Ministry of Commerce
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public as individually requested in accordance with
Section 11 by focusing on obtaining services in a
convenient and timely manner with an aim to
enhancing confidence on institutional transparency
and g¢ood governance. Through all of these
performances, government agencies under purview
of Ministry of Commerce in the total of 3 agencies
were able to obtain plaque reward as distinctive
official information centers for Year B.E. 2565 — 2566
(2022 - 2023) from Deputy Prime Minister
(Mr. Somsak Thepsutin) namely; Office of Permanent
Secretary, Ministry of Commerce, Department of
Foreign Trade and Department of Trade Negotiations.

AIUMSUSKISSaMSAUSUDUAUDAISUDVSIMS MU damu
1 tRrUDevILTUFVNANS:NSIVWICLBE ANTUNMSMUWS:SIBUNNIA
UDau1DAISUDVSIBMS W.A. 2540

Official Information Center Management: Regulated and monitored government agencies

under purview of Ministry of Commerce to implement Official Information Act B.E. 2540 (1997)
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Publicized official information in the
Government Gazette in accordance with Section
7 as well as gather and made information in
accordance with Section 9 publicly available at
official information center to enable public to
search for information in a convenient and timely
manner together with designating staffs at official
information center of each agency in order to
serve and facilitate public.

Established committee / working group to
operate official information center, chaired by
high-level executive with director-level executives
as members of committee and convening meeting
to monitor performances.

Arranged development roadmap for official
information center on a yearly basis and monitored
performances in accordance with prior year
development roadmap.
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Reported Ministry of Commerce’s overall
performance in accordance with Official Information
Act B.E. 2540 (1997) to Official Information Board,
Permanent Secretary, Prime Minister’s Office by
October of next fiscal year.

e
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UDVSINIS W.A. 2540

2

Dissemination of knowledge and understanding on Official Information Act B.E. 2540 (1997)
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2.1 Organized trainings to disseminate
knowledge and understanding on Official Information
Act B.E. 2540 (1997) by containing Official Information
Act B.E. 2540 (1997) subject in “Enhancing
performances of new government officials”
curriculum of Ministry of Commerce.

Arranged training courses for Ministry of
Commerce’s new government officials to enable
them to obtain knowledge and understanding on
people’s rights to know and be capable of
appropriately performing function on providing
information service in accordance with provisions
of law, in the total of 3 generations namely;
the 35" generation on 23 December 2022, the 36"
generation on 15 June 2023 and the 37" generation
on 31 August 2023.

Organized training course on “Official
Information Act B.E. 2540 (1997)” by Department
of Trade Negotiations on 11 April 2023.

Encouraged personnel of agencies to
attend E-Learning courses of Office of the Civil
Service Commission.

2.2 Arranged training program to disseminate
knowledge and understanding on Official Information
Act B.E. 2540 (1997) by Department of Foreign Trade

for Ministry of Commerce’s personnel, entrepreneurs
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and public whereby during training session, special
seminar on “Know wisely, Be protected from
cybercrime” was organized on 19 April 2023,
encompassing subject on access to official
information, cyber immunity or vaccine, cybercrime
affecting dissemination of official information,
administratively or judicially complaint channels as
well as laws, regulations or penalty provisions for
offenders in defrauding public.

2.3 Publication on Official Information Act,
articles, summary of decisions for personnel and
public via various channels of agencies under
purview of Ministry of Commerce namely; official
information center website, public relation board,
brochure, e-correspondence system, Facebook,
Application Line, Ministry of Commerce’s digital
library, public relation roll up and sign, banner,
articles and decisions of Office of Official Information

Board on agencies’ main websites.

2.4 Exchange of knowledge and field visits
at official information centers in an effort to
encourage staffs at official information center to
exchange knowledge and experiences for operation
improvement in an efficient manner and for best
benefits of public. Outward field visits included
official information center of Mass Rapid Transit
Authority of Thailand (MOT) while inward field visits
were Defend Technology Institute (supporting
group), Operational Division of State Railway of
Thailand and Head Office of Government Housing
Bank.
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Channel of Services

1 Augmomw

Aumsthusnisdouau1daIsuAUSIBURIUGEDYMOYGIVY QO
Provision of information service to public via various channels.

3.1 Statistic collection of information service
provision to public for Ministry of Commerce in
overall through various channels namely; walk-in
services at physical official information center of
388,218 individuals, electronic (website) official
information center of 1,364,121 occasions per
individual, by phone (Call Center) of 27,723
individuals, Chat Online of 13,995 individuals, Email
of 87 individuals and by individual request in
accordance with Section 11 of 15,651 individuals.
The details are shown as in Table 1 and Table 2 as
follows:

S1udu (s18/ASD),

Amount (individuals/time)

Physical Center 388,218

2. AUYSLA and
uuaalannsauna 1,364,121
Electronic Center

3. InsFAwn 27723
Telephoner

4. Chat Online 13,995

5. E-mail 87

6. Smeua aw u15c15j n ; 15,651

\ pon Request as Section VAN 4

M19°99 1 M5nuansatanslviuInIsteya1Ias NTENTINalYe
Table 1 Schedule to demonstrate Statistic on information services provision, Ministry of Commerce
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Statistic on Information Services Provision, Ministry of Commerce
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Table 2 Diagram Statistic on information services provision, Ministry of Commerce
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3.2 Arrangement of Public Hearing

Based on satisfaction survey of service
receivers at physical and electronic (website)
official information centers, it reveals that more
than 89.40% of service receivers having satisfaction

on official information services provision of

agencies.

4 AIUMSWAIUNSIUUAISAULNAIWDIHEUWSTD AU DA ISUD VKLDYVIU
Development of information system to disseminate official information.

4.1 Wanndulydauddoyatiansvessynis
Trdianuiuade Wihedny denInaan1s iU Lagdn
Nwiuma Banner “gudtonatinans” Teglugad
Wiuldegratnay

4.2 WALNTEUUATAUNALATYFAINITAN
(Trade Intelligence System) fanunsaldanusu
www.Anfn.com TiuinsdeyaAseghanisAigedin
Wiuduseneunisuagyszvuiald Jagdule
WeWNITaYANSATENLE 4 Wate laun
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4.1 Developed official information center
website to be modernized, easy-to-access and
user-friendly with explicit “official information
center” banner.

4.2 Developed Trade Intelligence System for
use via www.AnA1.com to provide in-depth
economic and trade information services for
businesses and public. To date, there is publication
of in-depth trade information on 4 topics namely;
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(Province Dashboard) fijausdeyaaaiunisal
\rswgRamsefidWayuesdmin aufedoyadnenm
msilamsuaniunsainsiedoria Wy feya
N13A1YELALRNEENTIBAUAIMS T80 Toya
N13A1EUAT OTOP uazdoyadndnualdudnuns
sy

(3) doyaledniun1sAmsEninUseme
(Global Demand Dashboard) %mesﬁa;&aamumiai
nsdsean-idndumiazaainaiAueding sauds
wurldupinudssnisauaiinelunainlan uway
anumsaigdn-guts wethlugmsitinlenidlunis
dewandumineglunaialan

(@) JoyaeanlumugsnauInIs (Services
Dashboard) @u g3fausnistadadingd (Logistics
Dashboard) warg§siauIn1sgunin (Wellness
Dashboard) Sstiauateyaniizgsialutiogtumuis
Tomansuenemsfniislulssmanassnassng

4.3 Waulluu1y wouUnalady DITP ONE
LﬁEJLVQ\lliJ‘U'aW!’NGL‘LJﬂﬁLNEJLLWﬁsﬁayja‘ﬂT}mi AIUAIAN
Aa1AR1IUSEINA d0An1SANTENINsUSELNA
LaEAINTTUNAIUILALEUATUNITA1TEWINUTELNA
Lﬁ@lﬁﬂizmﬁnuuaz@ﬂigﬂaumisumi‘msJ #1115
Wilslayariansinunsiseninassmnalaagain
nadiyanadiuinsdniiiode sauvitauuinig
3udnnsefinddy q Wlufiien

nsgnsmdd Sansjaiuiaunduindou
MswEuNSTayaTIANTYRIsIYNT Tusiugh siuase
vufiugnuaugnies Wesla nsaaevld uae
dsssuniivia Wuseyvudifsldineuazazain
faudsmuiin “dul Wisla wedlna IndBeussunoy”

(1) Agriculture Dashboard presenting
information on production of agricultural products,
agricultural product prices throughout supply chains
and agricultural products exports, intending to
monitor situations and seek for Thailand’s trade
opportunities.

(2) Province Dashboard presenting
information on key economic and trade situations in
provinces as well as information on outstanding trade
potentials by province for instance; in-dept information
on border trade by product or by border checkpoint,
information on trade in OTOP products and
information on agricultural product identity.

(3) Global Demand Dashboard presenting
information on exports-imports situations and
Thailand’s major markets as well as Thailand’s
products demand trend in global market and trading
partner-competitor situations with an aim to targeting
Thailand’s exports opportunities in global market.

(4) Services Dashboard such as Logistics
Dashboard and Wellness Dashboard presenting
current business situations including trade expansion
opportunities in both domestic and overseas markets.

4.3 Developed DITP ONE application for the
purpose of adding a channel for publication of
information on trade, overseas markets, international
trade statistics and international trade development
and promotion activities so that Thai people and
entrepreneurs would be able to access to international
trade information in a convenient manner at anytime,
anywhere via mobile telephone as well as other
electronic services in one place.

Ministry of Commerce remains committed in
developing and propelling publication of official
information in a precise and up-to-date manner on
basis of accuracy, transparency, verifiability and good
governance in order to provide public with an easy
and convenient access as the aspiration stating that
“Prompt, Transparent, Far sight, Close to people”.
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Laws under Responsibility and Laws under Amendment Process of Ministry of Commerce

swwonnKuY

I

L. wezsoUiyan IRanmsgIuAuAneen w.A. 2503 uagiudly
LAY

2. wsgsnatnygRnisdseanliiueniaznisundiunly
51010130 5TBUA WAL 2522 wardudlufudy

3. wizs1wUnaAn1snauldnsunannLaEN1TaANYY
FaAuAINANUTTINA WA, 2542 wasiudlufiaiy

4. wizs1wiggannIn1sunlesarnn1sdg1duan
it .. 2550

5. Wiziwﬁ’zyzy”amimmu?mﬁﬂﬁLf'”w'aﬁaqﬁ’wmmi'mma
o1sTiTle NG WA 2562

AnKUIBHaLSKIWMSIFUDUSUUSLUATY

1. smserlgaAnisdwenliuenuaznisindanlu
swenaninsBedud @Uud ) we. .
anuy NINANASUNIAMIEINUTEIMARE SE iU Y
WﬁﬁgiﬁﬁLﬁaaﬁ’Uﬂamué&La%mmiﬁﬁwiwwszmﬂ

List of Laws

DFT Department of Foreign Trade, 5 Items

1. Standards of Exporting Goods Act, B.E. 2503 (1960),
and any amendments or substitutions thereof

2. Export and Import of Goods Act, B.E. 2522 (1979),
and any amendments or substitutions thereof

3. Anti-Dumping and Countervailing of Foreign Products
Act, B.E. 2542 (1999), and any amendments or
substitutions thereof

4. Safeguard Measure Against Increased Imports Act,
B.E. 2550 (2007)

5. Control of Item in Relation to the Proliferation of
Weapons of Mass Destruction Act, B.E. 2562 (2019)

Laws under Amendment Process

1. Draft Export and Import of Goods Act, (No..) B.E. ....
Status This Act is currently under amendment
process (by DITP)

Dgf nsun1sAnelu 5 au Department of Internal Trade, 5 Items

1. Wizs1wUy QR TIAEUAILazUSNNT W.A. 2542
2. WizTUPRANINTITINITTA WA, 2542 uazhiudily

WAy

3. wszswdygandadudt lelauazioadu w.ea. 2558
W31 aRAAY @uimnm% W.A. 2495
W19 QAN1ANT1 WA, 2489

1. Useanan)manaunewas iy ussn 3 anvay 22
HuULATUTI wagiuAluiiudu

2. wezswinsRtmusmRaReRUTh UGz Ty
navud e USEnInn aunuLaryails w.e. 2499
uaziuAluiuidy

<@ $51901UUs=NU 2567 | Ns=nsovwIetse
<9
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. The Price of Goods and Services Act, B.E. 2542 (1999)

. Weights and Measures Act, B.E. 2542 (1999), and any
amendments or substitutions thereof

3. Warehouse, Silo and Cold Storage Act, B.E. 2558 (2015)

. Commaodity Control Act, B.E. 2495 (1952)

. Rice Trading Act, B.E. 2489 (1946)

N

[N

NSUWRIU1SSNIAN1ISAT 10 alu Department of Business Development, 10 ltems

1. Civiland Commercial Code Book lll Specific Contracts
Title XXII Partnerships and Companies, and any
amendments or substitutions thereof

2. Act Prescribing Offences Related to Registered
Partnerships, Limited Partnerships, Limited Companies,
Associations and Foundations, B.E. 2499 (1956),
and any amendments or substitutions thereof



3. wszwleaveidounded w.e. 2499 uafindly 3. Business Registration Act, B.E. 2499 (1956), and any
amendments or substitutions thereof

4. Chambers of Commerce Act, B.E. 2509 (1966), and

e . p any amendments or substitutions thereof

3, ATETTUUAEY ANNANNTITAN WA 2509 UaENUAlY 5 Trade Associations Act, B.E. 2509 (1966), and any
LAY amendments or substitutions thereof

6. N3TVVRUSIUMTLITR WA, 2535 wazfiudly 6. Public Limited Companies Act, B.E. 2535 (1992), and
NG o any amendments or substitutions thereof

7. weulnglinsusenaugsnavenuse I WA, 2542 rorsiamiBusineosl IS EIZoealioRR)
o ven ” . Accounting Act, B.E. 2543 (2000), and any amendments

8. WLV Ey,ilq:l:’(ﬂ i‘UﬁlJ"U W.A. 2543 LLﬁ”WLLﬁl“ULWNLWN or substitutions thereof

ARG
4. WizT1vUaEAnONITAIN.A. 2509 uaznuAluiiuLRa

LY

oo ~

9. wseswyafiivanind we. 2547 9. Accounting Professions Act, B.E. 2547 (2004)
10. w1yl alAnanUsEiuNIegsia w.e. 2558 10. Business Security Act, B.E. 2558 (2015)
s1wionnKuY List of Laws

/ - -
DIP nsunSwéaun1iiyrya 6 alu Department of Intellectual Property, 6 Items

1. wezswigaaa AuAns w.d. 2537 wasiudludfinda 1. Copyright Act, B.E. 2537 (1994), and any amendments

LY

2. wszsmyleyalRavsdng ne. 2522 wasdiufluiiufia or substitutions thereof
P D LINTSAT WAL 2534 Lazfiudly . Patent Act, B.E. 2522 (1979), and any amendments or

3. Wiz Ue
substitutions thereof

Wi
o . Trademark Act, B.E. 2534 (1991), and any amendments
4. ‘Wiuiw‘umfumﬂmiaﬂawwmmmmam W.A. 2546 or substitutions thereof

5 W?JWUW@WMW@UW‘Tmim w.ei. 2545 uaziiufly . Geographical Indications Protection Act, B.E. 2546
LINALAL (2003)

6. WirswUyAfATOMUURINTIveTRTTIN NA. 2543 5. Trade Secrets Act, B.E. 2545 (2002), and any
amendments or substitutions thereof

. Protection of Layout Designs of Integrated Circuits Act,
B.E. 2543 (2000)

Department of International Trade Promotion, 1 ltems

1. wsgswUyaRaniddidudmiasewisusemalng - 1. The Thai National Shippers’ Council Act,

LY

N

SN

s

(S

(@)

NSUddIasSuNISA1S:HIUS:INA 1 aUU

W.A. 2537 B.E. 2537 (1994)
AnKUIBHaLSKIWMSIFUDUSUUSLUATY Laws under Amendment Process
1. SnsevdnyafanddduimaSeuisUsendlve 1. Draft The Thai National Shippers’ Council Act,
(@UU7 .) wa. . (No.) BE. ...
annuy egseinnsailiunsuulaudily Status This Act is currently under amendment
process

NSUIRSAINISATS:=HIWUS:INA 1 alu

Department of Trade Negotiations, 1 Iltems

va v

1. Wiz 90y gAANATEINITAILEUIIUTBI09ANTS 1. The Act on the Protection of the Operation of the

q

AsAlan w.A. 2537 World Trade Organization, B.E. 2537 (1994)
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SPUASIMISNS:NSIVUA:SIIUASEIFI NSNS NS IOV UG
Name list of the Ministers of Commerce and Deputy Minister of Commerce

S19WS=UNa=s1euIl

AMKLUY

ASYAMIKLY

jun

WURTMIKLIY
jun

- NITIIUTUNATINTUNTEIUNYS UL AR Auii 1eSeii1 | 20 A, 2463 WAl 2469
- NILIIUTUNALTINTUNTEAMUNLNYTEATITY AUl Auii2: eS| 1 e, 2469 WA, 2475
B s sua.  euiizcafeil | 20702475 | 1w, 2476
(MBI NANTU AUNIIA)
3 zjjsgzjzﬁgai;m;ﬁmqﬁ) s, euiizcafili2 | 1we 2476 | 20 e, 2476
4 wszanlnunsnanus3 (@u Tnansna a ues) s, eufia:afedil | 24882476 | 1650 2476
wszenlnunsnanus3 @u Tnansna a ues) s, eufia:afefi2 | 1656 2076 | 29 A 2477
’ wszansaainadus (aee avana) s, aufisiefiil | 20die 2077 | 228 2077
Z:Zfi:l?:j?;:;?;j;m 5. eull6:afeli 1 | 22082477 | 120w 2478
6 WLBNNIZUTA iGN (11 iesiee) s, eufi7:Afefi 1 | 12nm. 2478 | 28 n.a. 2480
Wuenvaliuygnsaad (we suszund) Y. 185.A.2479 = 28 n.A. 2480
WulenwszuIfneignsia (11 Wileside) s, Auii7:aff 2 | 104A 2080 | 10 5., 2480
! Wuenvaliuyensiald (we suestunid) . 10@.A. 2480 10 5.A. 2480
WULBNNILUTANTgNEAY (11 e TEA) s, Auii7:a%efl 3 21562480 | 16 5.0 2481
° Wenuanduyensaad (e sueztumi) A, 215..2480 | 16 5.A. 2481
WennszUsineignsia (01 Weside) s auii7:efifia | 21502081 | 16 nw. 2485
wan3agey Sruna w@3i3ens Y. 682082 | 26 n.g. 2484
NULBNNTEUTANTgNEAY (11 LiEIEA) s, euii7:a%efi 5 | 19aA 2480 | 16 N, 2485
9 wasiagey 3nuna wedEems Y. 19 4.0, 2484 | 26 n.g. 2484
ety dinuas vy waadl) . 26 n.y. 2484 1w 2485
walseln dug nuauniu s, euiig:afii 1 160w 2485 | 6ila 2485
vlouviatany afiniad Y. 4nw. 2485 | 63i.A. 2485
wasiagey 3nuna wedGems s, eufi9:afefil | 107a 2985 | 20 fa. 2485
NUBUVEINAY ATNIA U, 10 d.p. 2485 | 20 #.A. 2485
wan3agey Sruna w@3i3eas s, euii9:afei2 | 207A 2985 | 8ne. 2485
NBUVEINAY AN JUY. 203.A. 2485 | 8 n.b. 2485
. WUH3A BAI9A s, euii 10:e% 1 8nw.2085 | 17 n.w. 2486
lounaInay ainid JUY. 2041.A. 2485 = 3 i.A. 2486
louviatany afiniad s, euii11:a% 1 38ie 2086 | 24 2487
wene wlnaissd authfs U 20 n.A. 2486 24 n.p. 2487

RIS
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S1YWS=UUIIA=S18U AMKLIV ﬁ']S\l‘_ﬂ']_!mU\l wuq‘“l-hw
un aun

valounaInnY ained s, eufl11:pS%f 2 2402487 | 20 ne. 2487

11 WURIAS 9829A sws. euil 10: a5 2 101, 2488 | 16 @.n. 2488
WA YUUIA S, 10 31.A. 2488 | 16 d.A. 2488
WNNLeN MaNAnTadY (Ys ANTAIAe) s, euit12: 0% 1 10 2088 17 n.¢. 2488

= WgHN YuwIA U, 19,2488 @ 17 n.y. 2488
13 vleuviadven aived s, Auii13:a%% 1 19n8.2088 | 31 .0, 2489
14 waenews yil undunue dudstanug s, euii14:a% 1 20w 2489 | 18 il.a. 2489
15 NUONNANNT LATIAN s, euit 15: a5 1 24 S, 2489 1 1.0, 2489
16 MOUNAWNT LAYIAA sws.  eufl 15: a5 2 1130.0.2480 | 21 a.n. 2489
17 Wues 380 lodauun sl AUl 16: A% 1 24a.m 2489 | 28 . 2490
WEFBY YuuIA s, AUl 17:¢a% 1 31w 2490 | 8w 2490

e WIBT1899 ANIFDY 3. 31 W.A. 2490 8 W.g. 2490
19 valewvanay aidnied 5. AW 11:A59 3 11we.2490 | 6 nw. 2491
20 wapnAn3 Yl uvndunuy nududsianug s, eufl 14:p%efi 2 25nm 2091 | 8w 2491
wszewlvanssd (Mo audhas) swh.  Aufi 18: @Sl 1 150, 2491 | 16 W.e. 2491

21 waesin Liesida u3dnignsia s, Auil 7:eSell 6 16ww.2091 | 2488, 2492
wilous e Angud Usilumd FUY. 30 W.e. 2491 1 4., 2492
Wansin Wiesiaa uddignsia s, Auii 7:afefi 7 28982492 | 29w, 2494

“ g lAuTn JU. 16 1., 2493 | 29 W.8. 2494
23 waenAns Y umdunue Ludud S AUl 16597 3 29 We. 2494 | 65.,. 2494
NaIIINTIINNT 3395 33053N13) s, AUl 19:p5 1 85 2494 23 i1.p. 2495

* Wulen @ &leSu U, 115.a.2494 23 3.p. 2495
w8233y s AW 20:pSedl 1 28ile 2495 | 4 naw. 2497

wans A3 @sledu FUY. 28 .. 2495 | 22 dl.A. 2497

# Jouna wlan fyaans s, euit2l:eddi 1 anw2497 | 23 3a. 2497
Wadm A3 @sledu s, euit22: ¥ 1 23%A 2497 | 26 . 2500
WaLONLAT LA U3 s Auii7:p%fi8 3132500 | 16 n.e. 2500

= WIPFINIY 735H JUY. 314.A.2500 16 Nn.8. 2500
Wggna duununiug s, Auii23: a3 1 2308.2500 | 26 5.8. 2500

! Walv IR W hates FUY. 23 n.8. 2500 26 5.A. 2500
wgia Tusnumiiun s Aui23: A% 2 1ue 2501 | 20 fA. 2501

28 walv I9R ukanes TN, 1u.a. 2501 7d.a. 2501
Wag3 1ues wugledu . 74d.m 2501 | 20 6.0, 2501
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aun aun

WLFUNT Mdansua 2. euii2d:eded 1 100w 2502 | 1w, 2502

“ WEnw AINgA s, euii25:p%di 1 1w 2502 8 5.A. 2506
wBLnw Asndasl . euii25:p% 2 115.,.2506 | 5n.A. 2508

30 wwauns wdannsus s, euii2d:edefi 2 8ne 2508 | 10 nw. 2511
WeNIYd @158u 3. euii26:p%dil | 10Aw 2511 | Tl 2512
WLYYBUE SNAINT a0, euii27:edeii 1 11dle 2512 | 17w, 2514

31 wassnaln Wl naavidivd Y. 114.a.2512 | 17 we. 2514
wieUszans ngyautand T, 23 W, 2513 | 17 W.e. 2514
wieUszAns neyawiad 53, euii28:p%fil | 195.m 2515 | 14 me. 2516

> welean 1nAu . 195.A. 2515 | 14 a.A. 2516
wete 4013 s euii29:p%dfi 1| 16 m.A. 2516 | 22 . 2517

= WYAFRY ATYRYITEN Y. 16 9.A. 2516 | 22 W.A. 2517
wgdnsal §1eed 3. Auii30:p% 1 30w 2517 | 14 A 2518

> WgUsTan guu JUY. 30 w.A. 2517 | 14 n.w. 2518
WILANTS ansiml s3.  euiial:p%dil | 21naw 2518 | 6ile. 2518

> weUseios AUsznau Y. 21 n.m. 2518 = 6dl.A. 2518
WeImEn Inaisy . ewit32:p%ii 1 174lA. 2518 | 12w 2519

36 welyeds BosngauAseg FUY. 10 W.e. 2518 | 12 u.A. 2519
WsIUAS LBeana 3. 8u.A 2519 | 12u.A. 2519
WILATI ansRnml e Auii3l:p%dl 2| 21 we. 2519 | 23 ne. 2519

> UIUAAIY AzoDINEl TN, 21 Wy, 2519 | 23 n.8. 2519
WA ANSANAIL 53 euii3l:p%di3 | 5mA. 2519 6 §1.A. 2519

> WLAAIY azoodudl . 5 6.A. 2519 6 §1.A. 2519
39 wwEs wmsin s, Aufi33:efii 1 2208 2519 | 20 fuA. 2520
s Wuing s, Aui3a:efeil 1 12w 2520 | 2156, 2521

“ wielsn dusziund JUY. 12 we. 2520 21 5.a 2521
wgou g5l N, Auii35:e%e 1 24w 2522 | 110w 2523
weUsn susztiuni 3%, 24 WA, 2522 11 AW, 2523
e w3l s, Aufi35:a%efi 2 110w 2523 | 29 nw. 2523
WILUNG 555137136 %, 11 AW 2523 29 AW, 2523
wienalla $1als . ewii36:p%d 1 12462523 | 2234 2524

“ WAdug AudIn JUY. 128.A. 2523 | 22 3.A. 2524
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S1YWS:=UUIA=S18U ALY e‘hﬁgsgo./ ﬂo'lS\W‘l,'llllhli\l V‘V'U@'IILHU'\]
ASdN aun

wiglnlsan lyens U, 124i.p. 2523 | 11 di.p. 2524
WINANS Yeudl Youeis s, aufi37:a%efi 1 22um 2524 | 118a 2524
wiglnlsand lvens Y. 12ia. 2523 | 1142524
WILYIU ANy s, Aui38:ededi 1 11dA 2520 | 1952524
WgUsENengny ATIUUN JUY. 114.a. 2524 | 19 5.A. 2524

wiend lnsaus Y. 114l.p. 2524 | 27 a.;. 2525
WMeNARS Youdl Yaues s, Auii37:a%fi 2 195, 2524 | 22w, 2526
Foun3 Usewa Auuseius Y. 19 5., 2524 | 22 .. 2526
wielnaa lnsgny . Aui39:a%@ 1 Twe 2526 | 1538, 2529
wiglnlsan lyens JUY. 7 WA 2526 | 15 3.A. 2529

43 wedszys Jumdad . 7 .0, 2526 54d.n. 2529
FeudTialen g3m loaaunssnt s, Aufl40:a%ell 1 15A. 2529 | 5aa. 2529
WG BAEY U, 153.A. 2529 | 5@.A. 2529
Foednsaven asnil leanuasient a0, eufid0:efii2  11am 2529 | 6. 2529
Welszau lvgandu Y, 114m2529  3a.n. 2531
weydn magatan LY. 11aa 2529 3@ 2531

B e s s, Auial:iafii 1 6we 2529 | 3 2531
WeUszau lvgandu Y. 11am 2529 3@.n. 2531
weyTn myatan Y. 11402529 3@ 2531
wggtu Juadu 2. euiia2:eSfi 1 9de. 2531 | 2674 2533
weiga Hredaen U, 9@ 2531 | 26d.A. 2533
weydn magatan Y. 9 a.A. 2531 9 5.0. 2533

BN s Asou sua. aufla3:adell 1| 264A.2533 | 9 5., 2533
weyTn moyatad Y. 9 a.A. 2531 9 5., 2533

WAy finna U, 26 8.A. 2533 | 95.A. 2533
wgeNsA Aanseu s, Aula3:affi 2 15,2533 | 23 2534

46 wwydn maatan su%. 1450, 2533 | 23 nm. 2534
Wgdued Indanls JUY. 145.A. 2533 23 A 2534
WERALIA Aangou s, w43 a3 6ila 2530 | 228le 2535

Y Mlous 1w AUTAeNsT 1nna LY. 10 n.A. 2534 22 §lA. 2535
WAL TAUNAAS s, euiad:edeil 1 17.we. 2535 | 1088, 2535

* NIV NAUTAST Na JUY. 17 .8, 2535 | 10 1.8, 2535
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aun aun

WgdNug ey T Y. 17 8. 2535 | 10 fi.e. 2535
WRWLAN YayiTes 3. 17 1.8. 2535 | 10 #L.e. 2535
UYBLLSA AANBoU 2. Auiia3:edefia | 1882535 | 228, 2535

i MUY NAUTAEST WA TN, 18 4.8, 2535 | 22 n.8. 2535
wegis failawy s, Auiias:edell 1 20082535 | 19w, 2538
welyeer azauning Y. 29 n.8. 2535 | 19 w.A. 2538
WEPFUNT Anwasifiug Y. 29 n.g. 2535 | 13 5.8 2537

50  wglnesd uimes 41%. 29 n.8. 2535 | 23 n.8. 2536
wgLRduna alvadde SHY. 23 n.8.2536 | 25 @.A. 2537
Wednsty WBeana JUY. 25 0., 2537 | 11 6.A. 2537
wsnesuni annag Y. 175.. 2537 | 19 w.A. 2538
Wy moyatan 2. Aufid46:a%sfi 1 18nA 2538 | 24 me. 2539
ii¥enn3 Iwlserd qasseua’ 4. 18 n.A. 2538 | 23 W.A 2539

51 wignues aulnyad Y. 18 n.A. 2538 | 24 W.y. 2539
LTI BAZY Y. 28 W.A. 2539 | 24 W.y. 2539
WNAIGAUS NMYIUIRY 3. 27n.8.2539 | 24 W.y. 2539
WLUTIATY SATLATH sn.  Auia7:eseil 1 29 we. 2539 | 214le. 2540
wgLRduna alvadde SHY. 29 W.g. 2539 | 24 a.A. 2540
WGANNT BANY Y. 29 We. 2539 | 6 Wy, 2540
wenseAde Sasiesdl s, aufl47:efefi 2 21482500 | 24 a. 2540
WgRRNNa alvadde U 29 W.g. 2539 | 24 f.A. 2540

> WLANNT BFINY Y. 29 W 2539 | 6.y, 2540
wway nesRving s, Aufids:efiil 1 20mA 2500 | 6w 2500
WGANNT BN Y. 29 We. 2539 | 6 W.y. 2540
WYy FeIminluna U 24.@.p. 2540 6 W.g. 2540
WENIY INRLUATAT U 24 p.A. 2500 6 W.8. 2540
wwandy mduin s, Aufi49:afedl 1 14w 2500 | 9 me. 2543
welngsg uimes Y. 14 w2560 | 9 W.o. 2543
weTndney d1dn Y. 14we. 2540 49.A. 2541

= WEUTEIY Sauiies 3. 5a.A.2541 9 n.A. 2542
WENINAY SAUIINg THY. 9 f.A. 2542 9 W.g. 2543
WesnY AuRquvs JUY. 8 n.4. 2543 9 w.g. 2543
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S1IYWS=ULIIA=S1gU AMKLIV asait 5uft Suft
wweRde Tws131din s3. Auii50: A%l 1| 17 A, 2544 3 f.A. 2545
WLEITTN FeLades U, 17 A, 2544 3 61.A. 2545
WBAY TYU . 5 31.. 2545 3 §1.A. 2545
wwende Tws1351dn s, Aui50:e%@ 2 | 3mA. 2545 8 .t 2546
> g T oy 3. 3 §1.A. 2545 8 W.8. 2546
g T Wewgw 2. Auiisl:esedi 1| 8w 2506 | 11ile. 2548
WeneEng Snanedlnena Y. 8 .8, 2546 6 61.A. 2547
WgayAiu Ydsna U, 6 m.A. 2547 | 11ilA 2548
weug finey s, Aufi52:aSed 1| 118A. 2508 | 246, 2548
WYERLN a1ndgddu U 113.m. 2548 | 61n.A. 2548
> WaALAn 1AFEATING s, Auiis3:afli 1 24 2508 | 19 nw. 2509
WIUTT @ mnedvuy . 2d.A. 2548 | 19 n.e. 2549
weninlng Issunngd . euii5e:p%di 1| 8 A, 2549 6 N.N. 2551
” WeaTuY loanuw JUY. 1AM 2550  14.A. 2550
weilsw e uasanssal s, Aui55:asefi 1 60w 2551 | 24, 2551
57 uedgw welnyad Y. 6 N 2551 | 2a.A. 2551
Wushs19ln ussBu demnsal 3319, 6 N.N. 2551 -
welyen draunsng 4. ﬂuﬁl 56 : ﬂ%‘:ﬂ 1 2 d.m. 2551 24 n.y. 2551
W59l ussBu femnsal 3. 6 N, 2551 24 n.g. 2551
Weiiveg ARy . 2dm 2551 | 24 nw. 2551
> welven azauning . auii56:p%92 | 20n8.2551  25.4. 2551
Wushs19n ussBu femnsal . 24 .9, 2551 2 5.A. 2551
wwans I naddalnlsad 3. 24 .9, 2551 2 5.A. 2551
UINTAN A s, Aufi57:aS@ 1| 20502551 | 9 d.. 2554
> WILBAINTAL NAYAT U, 20 5.A. 2551 9 @.A. 2554
weRnAsem o svues . eui58:A%@ 1 94 2554 | 183 2555
WL @1TEHa TN, 9 d.n. 2554
WAz Il vasUszaa 3. 9 @.A. 2554
60  weyYYs n3edsug s, euii59:efii1 | 18 wA. 2555
UIYHH ANTLHA U 10 d.A. 2554 | 27 @.A. 2555
WA T vasUsenat U, 10 @.A. 2554 | 27 @.A. 2555
WYY wiTenAsud 2. Auii 59 :ese 2 181.e. 2555 | 3088, 2556

Annual Report 2024 | Ministry of Commerce

)
R3oC
()



WURMKLY

S1UWS=UIUIAZSI8UI ALY 5ui
wweigyd laeiie Y. 27 f.A. 2555
welianisnss ygnsslnana 2. Auii60:Asel 1 | 308w 2556 | 22w, 2557
wweigyd lawiie JUY. 27 9., 2555 | 22 W.A. 2557
UIYYTIBI AT 3%, 30 §.0. 2556 | 22 W.A. 2557
WaLon ansty a3iagy . eui6l:aSdl 1| 3046 2557 | 19 4. 2558
1U9eAA Funsinsal . 30 @.A. 2557 19 @.A. 2558
wsedish Funsnsal . euii62:a%@ 1 19d6. 2558 | 23 w.e. 2560
61  wwaINg wiunse Y. 19 @.n. 2558 | 15 5.A. 2559
WLAUSTMU ausITd . 155.A. 2559 | 23 W.8. 2560
WLAUSTMU ausITd 3. Auii 63: A% 1| 23 We. 2560 | 30 .0, 2562
WAL YaeUszdins 3%, 23 W.8. 2560 | 10 n.A. 2562
WBFUNS dnvasifug sn.  auiied:afiii 1 10 ne. 2562
weisdnd nismnialnaa Y. 10 n.A. 2562 | 22 §.A. 2564
” WLFFIUNT Anwasifiug 0. Auii60:aseli 2 10062562 | 108, 2566
wwdlled Adlns . 228.p.2564 1082566
WenisTsy Vvedy . Auil 65: A% 1 1n.e. 2566
WIHUAUNT ASATINA . 1 n.8. 2566
63  wwglssu vvedy S AUl 65: A% 2 | 1n.e. 2566
UWIHUAUNT ASATINNA T 1 n.8. 2566
AR YnAY . 27 118, 2567

54 ) s1gviuds=oU 2567 | ns=NsovwIelse

Rocs
()

@1
Qe
(




s1gws:mMpuazmplaans:nsIovaisy
Name list of the Permanent Secretaries
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1 wizenuluunsnliifisnn (e ngdan) 1 panAu 2465

2 MiloudNaAINAULARATIA NUATEY 1 w18 2469

3 Wz ANsaNTR (U nauum) 1 fiugngu 2469

4 MloudANaITINING 353350 1 n3ngIAY 2475

5 NN INTRE TG 1 NUAWUS 2476

6 WATenS wIzenAsyMsLall (nseua Usevesuiiu) 1 flunaw 2478

7 MlounadInay atinid 1 nuAuUS 2485
Wued Len G5uns ({Enwinislusiumis) 1 fquieu 2485

° valouvianany afinied EnwnsTusiuvs) 1 danaw 2485

o winln a1 ndvin (@Fnwinislusumia) 1 §unmu 2485
w1 a1 Indvin 1 figuiey 2486

10 wsnwy Asndag ({Enwvinisludumia) 1 n3ngns 2489
WszusTTIN @t 193) @EFhwnislusumia) 1 AA1Ax 2489
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wieinw fndadd ({§3nwinislusumis) 1 wowanAw 2494

12 aRAsUTMsTINUIEN (A3 AnUTw) (§Snwnistusiumila) 1 figuigu 2494
N WA adsgine Snwinistusium 1 SuneAu 2494

13 WLLEN USIA @NFTTINA 1 Wwigu 2495
wenwy Asndnd 1 e 2497

14 anNndalAsegnalvens (03a Aunsny) 1 nsnyIAw 2498

15 Waln Suns Jumnun 1 un3IAY 2504

16 Welszys NMyIUna 1 ga1Ax 2512

17 weIsal T1eed 1 panAs 2515

18 WIENYT BATIAUT 04 BYTEN 1 a1Ax 2529

19 WIBAT PMIAUNA 1 fa1As 2537

20 WwgaLna eshlnyad 27 A1y 2538

21 wensnlng Issunnd 1 manps 2543

22 WA NARFDINS 7 woAdnneu 2544

23 eI vanlieuaiy 1 ganAu 2550

24 WIHYTIEL WIT1Y 1 fa1AY 2552

25 w1e3T Tynaeu 1 fA1AY 2555

26 WA SwgUue 1 panAu 2556

27 UEIYANN YoueUseaAs 27 figu1eu 2557

28 wnaiyadanual asny 1 panAs 2559

29 witundad enuaun 1 fanAx 2560

30 weyegys faonadas 1 fa1Ax 2561

31 wfsh Solu 1 panAu 2565

32 wigAilng flseiug 4 figuiau 2567- Jagiu

Annual Report 2024 | Ministry of Commerce

QoY



\)UllE[(l\)Qlll'ﬂlSl\)llSDlJ <C>
fu Sui 30 fugnu 2566

(W : un)

Aunindnyuiey
Ruaalarsngnisiisuminktuen
Guinglimbonlusisssina
aﬂwuuuiauuauﬁamsawuuiu yaU

L

grviisusverdu
Tanauvie
ﬁumwwuunauau
iquﬁumswwqunau
dunindlaivyuiioy
gwtinsAnszezem
gnuilduszeren
Ruamuszezen
iy 01715 wargunsal (avd)
Aundndlaifidaon: (avid)
aumwsﬂwuunauau
i'zuauwswé‘lumgunau
Fuduning

&

¥

nilfunyuieuy
Lﬁwmumim

Y

meimuiauLLa“iwmiawuusvavau
Wnilduszezay
L?E%’Umﬂszﬂzé’u
wildumudeudu
Ui“mmmiwusvwé’u
iqwuawuunﬂu
wuaulwuunau

mwumsmsuﬁuma
L‘\]’WM‘UNL!IE)‘LJLLaui’WEJﬂ’liE]ﬂWUU'quJuEJ’I’J
B misuszezen
RUNATBITIVNNTTUINNARITLELE
RuSulnszaze
Rurrveduamin
vildulivyudeudu
i'awuau‘lwuunau

souvtiau

dunswgans/&dounu

U
eligy/(Enneldneasau

iquauwiwalawﬁ/mwu

i'awuauLLauﬁuwswaams/muwu

s1gvIuUszNU 2567 | Asznsovwaelisel

4,305,260,254.45
560,752,903.40
1,983,382.30
86,809,673.83
13,038,451.53
3,616,934.45

4,971,461,599.96

5,102,934,175.76
606,722,667.82
2,124,394.20
153,244,260.19
13,473,185.84 :
1,817,597.47 :

2,655,765,399.60
98,266,436.79
1,325,725.00
3,631,101,867.82
551,451,782.20
6,739,939.05

5,880,316,281.28

6,944,651,150.46

2,655,765,399.60
102,357,124.19
1,325,725.00
3,204,919,785.79
519,351,667.57
9,386,572.65

11,916,112,750.42

6,493,106,274.80

179,672,934.76
16,395,088.74
145,300,554.61
185,672,165.33
4,551,783.93
36,061,232.87

12,373,422,556.08

567,653,760.24

200,096,740.52
23,958,618.51
191,264,169.81
175,683,257.29
3,600,545.75
25,138,335.62

3,325,692,747.20
2,821,434.26
572,625,461.34
19,000,000.00
314,882,785.89
2,514,848,202.82
4,185,457.20

619,741,667.50

6,754,056,088.71

3,392,061,039.27
7,627,526.30
576,080,067.42
19,000,000.00
308,385,122.12
2,514,848,202.82
4,192,485.78

7,321,709,848.95

6,822,194,443.71

7,508,366,670.52
(2,913,963,769.05)

7,441,936,111.21

4,594,402,901.47

7,508,366,670.52 :
(2,576,880,225.65)

11,916,112,750.42

4,931,486,444.87
12,373,422,556.08




Financial statement <
As of September 30, 2023 <

Current Assets
Cash and cash equivalents
Advance payments to foreign subordinate entities

Short-term receivables (@amounts to be transferred) and subsidies

Short-term other receivables

Inventories

Other current assets

Total Current Assets

Non-Current Assets

Long-term accounts receivables

Long-term other receivables

Long-term investment

Property, plant and equipment (net)

Intangible assets (net)

Other non-current assets

Total Non-Current Assets
Total assets

Liabilities

Current Liabilities
Accounts payable

Short-term accounts payable (@amounts to be transferred) and subsidies

Short-term other accounts payable

Short-term deposit payable

Total Current Liabilities

Short-term Provisions

Total Current Liabilities
Non-Current Liabilities

Long-term accounts payable

Long-term accounts payable (amounts to be transferred) and subsidies

Long-term other accounts payable
Long-term government advance from the Treasury
Long-term deposit payable
Unearned revenue for rice sales
Other non-current liabilities
Total Non-Current Liabilities
Total Liabilities

Net Assets/Equity

Capital

Revenues higher/(lower) than accumulated expenses
Total Net Assets/Equity
Total Liabilities and Net Assets/Equity

4,305,260,254.45
560,752,903.40
1,983,382.30
86,809,673.83
13,038,451.53
3,616,934.45

4,971,461,599.96

(Unit : Baht)

5,102,934,175.76
606,722,667.82 :
2,124,394.20 :
153,244,260.19
13,473,185.84 :
1,817,597.47 :

2,655,765,399.60
98,266,436.79
1,325,725.00
3,631,101,867.82
551,451,782.20
6,739,939.05

5,880,316,281.28

6,944,651,150.46

2,655,765,399.60
102,357,124.19
1,325,725.00
3,204,919,785.79
519,351,667.57
9,386,572.65

11,916,112,750.42

6,493,106,274.80

179,672,934.76
16,395,088.74
145,300,554.61
185,672,165.33
4,551,783.93
36,061,232.87

12,373,422,556.08

567,653,760.24

200,096,740.52
23,958,618.51
191,264,169.81
175,683,257.29
3,600,545.75
25,138,335.62

3,325,692,747.20
2,821,434.26
572,625,461.34
19,000,000.00
314,882,785.89
2,514,848,202.82
4,185,457.20

6,754,056,088.71

619,741,667.50

3,392,061,039.27
7,627,526.30
576,080,067.42
19,000,000.00
308,385,122.12
2,514,848,202.82
4,192,485.78 :

7,321,709,848.95

6,822,194,443.71

7,508,366,670.52
(2,913,963,769.05)

7,441,936,111.21

4,594,402,901.47

7,508,366,670.52
(2,576,880,225.65) :

11,916,112,750.42

4,931,486,444.87 :

12,373,422,556.08
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9,543,351,799.89
30,313,576.31
38,817,128.09
86,765.13
1,159,858,000.00
310,856,995.54
159,075,607.35
307,765,621.94
22,584,717.61

11,572,710,211.86

(411478 : UN)

8,443,065,521.52
105,431,791.51
37,340,601.31
11,952,381.38
1,387,686.22
1,775,680,000.00
23,973,862.60
148,025,139.75
319,236,517.43 :
1,097,481,577.74

2,751,719,741.35
1,304,981,501.49
185,238,020.92
3,546,536,005.89
62,779,562.50
172,136,573.23
600,488,865.04
1,229,687,954.54
1,243,781,698.19
365,126,348.47
(127,183,648.19)
52,644,054.99
26,594,383.24

11,963,575,079.46

11,414,531,061.66

2,712,851,101.72
1,228,625,159.56
156,378,614.67
3,855,698,841.02
63,943,826.47
160,105,333.25
600,106,988.32
641,141,150.24 :
781,236,137.35 :
2,027,281,548.76
25,138,335.62
323,964,031.04 :

158,179,150.20

12,576,471,068.02 :

(612,895,988.56)




Financial statement (Continued)

As of September 30, 2023

Revenues

Budget revenues

Revenues from loans and other revenues from the government

Revenues from supplies of goods and services
Revenues from government subsidies

Revenues from foreign operations assistance
Revenues from funds transferred from mutual funds
Revenues from other subsidies and donations
Non-budget revenues

Penalty income from rice

Other revenues

Total Revenues

Expenses

Personnel expenses

Gratuities and pensions
Remuneration

Overheads

Office supplies

Utilities expenses

Depreciation and amortisation
Subsidized and donated expenses
Project cost

Gains and Losses on Exchange Rate
Doubtful accounts

Compensation for damages resulting from losing the lawsuit

Other expenses

Total Expenses
Revenues higher/(lower) than net expenses

9,543,351,799.89

30,313,576.31
38,817,128.09
86,765.13
1,159,858,000.00
310,856,995.54
159,075,607.35
307,765,621.94
22,584,717.61

11,572,710,211.86

(Unit : Baht)

8,443,065,521.52 :
105,431,791.51 :
37,300,601.31 :
11,952,381.38 :
1,387,686.22
1,775,680,000.00 :
23,973,862.60 :
148,025,139.75 :
319,236,517.43
1,097,481,577.74

2,751,719,741.35
1,304,981,501.49
185,238,020.92
3,546,536,005.89
62,779,562.50
172,136,573.23
600,488,865.04
1,229,687,954.54
1,243,781,698.19
365,126,348.47
(127,183,648.19)
52,644,054.99
26,594,383.24

11,414,531,061.66

11,963,575,079.46

2,712,851,101.72
1,228,625,159.56 :
156,378,614.67 :
3,855,698,841.02 :
63,943,826.47 :
160,105,333.25
600,106,988.32
641,141,150.24 :
781,236,137.35
2,027,281,548.76
25,138,335.62 :
323,964,031.04

158,179,150.20

12,576,471,068.02 :

(612,895,988.56) :
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Gallery Activities of the Ministry of Commerce
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\Well-Wishing Ceremony on the Occasion of His Majesty King Maha Vajiralongkorn Phra Vajiraklaochaoyuhua Rama X’s Birthday
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\Well-Wishing Ceremony on the Occasion of Her Majesty Queen Suthida Bajrasudhabimalalakshana’s Birthday
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Royal Kathina Offering Ceremony B.E. 2566 (2023) at Wat Bang Phai, Nonthaburi Province
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Public charity performing activities to honor Her Majesty Queen Suthida on the occasion of Her Majesty’s birthday 3" June, 2024
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