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| am deeply honored to play a part in driving the Ministry of Commerce’s missions.
On the occasion of 105" Anniversary of the establishment of the Ministry, we celebrate the long history and role
in country’s economic trade development. | would like to praise all personnel of the Ministry of Commerce
for their dedication and devotion in performing duties for the benefit of Thai people. Your perseverance
and commitment give rise to the achievement of the Ministry’s missions throughout the past year.

| am determined to work with the MOC team to solve economic crisis that Thailand is currently facing.
| have conveyed a vision for Thai people to consume Thai products and produces. The vision
consists of 6 urgent policies to drive the economic and trade as follows: (1) Maintain fair prices; (2) Extend trade
opportunities and explore new markets worldwide; (3) Protect consumer rights;
(4) Administer transparence policy; (5) Strengthen the grassroots economic;
and (6) Facilitate economic cooperation. My objective is to initiate
systematic strategy for root cause problem solving in order to
alleviate the economic hardship and bring happiness to all Thai people.

One of the most important issues that needs immediate attention
is the livelihood and hardship that directly affect the majority of
population. The second priority is fallen agricultural product prices that
need a holistic management of the system including upstream, midstream
and downstream. The MOC plays a vital role to ensure fair cost-reflecting
agricultural prices, build sustainabilty for agriculture sector, relief burdens A
of both producers and consumers. 4

The MOC shall move forward as one strong entity and ready to
cooperate with all sectors with “Determination and Sincerity”
in advancing trade economy and addressing economic issues in
parallel with promoting and empowering people in agricultural sector
and entrepreneurs. Our responsibilities are create new opportunities,
extend trade negotions and initiate Free Trade Agreement (FTA)
worldwide.

Lastly, I would like to convey my best wishes and encourage
all personnel to perform duties to the fullest extent for the greatest
benefit of our country and well-being of Thai people. May you all be
blessed with good health, happiness and success both in life and
career. Let us join together as “One Commerce” to drive the MOC
policies and missions that bring sustainable economic growth and
happiness to all Thai people.

/j‘fuf«* ﬁ“”“fm‘(l

(Mr. Jatuporn Buruspat)

Minister of Commerce
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On the auspicious occasion of the 105" anniversary of the Ministry of Commerce’s inauguration, It is my sincere
pleasure and honor to be part in driving economy, enhancing trade and business competitiveness, generating incomes,
monitoring peoples’ well-being to ensure public welfare and encouraging the Ministry of Commerce’s concrete
achievements in line with the Government’s policies.

During the prior period, we had been jointly combatting and overcoming various forms of major crisis which were
factors holding back global economic recovery. For 2025, Thailand is still confronting with challenges from both internal
and external factors in various dimensions - geopolitics, economic slowdown including trade policy changes of major
trading partners, fluctuation of Thai baht and oil price, as well as new global rules towards technological development
and environmental sustainability, etc. - all of which have had impacts on Thailand’s trade and economy. The Ministry of
Commerce is cognizant of these challenges and expeditiously improving its roles and missions to properly keep up with
changes with an aim to elevating entrepreneurs’ potentials in business, adding value to goods and services and creating
incomes and trade opportunities on a sustainable basis.

Throughout my tenure as the Deputy Minister of Commerce,
| have been committed to carry forward missions for concrete
achievements with the united efforts of all personnel of the
Ministry of Commerce by placing importance on driving
international trade policies in a proactive manner with an aim
to creating the country’s comparative advantage through the
negotiations of Free Trade Agreement (FTA) at bilateral,
multilateral and regional levels. In this regard, the Ministry of
Commerce successfully completed the FTA negotiation and
signed Thailand-European Free Trade Association (EFTA) FTA
which is Thailand’s first FTA with European countries as well as
successfully concluded Thailand-Sri Lanka FTA negotiation whilst 'Q
moving forward with FTA negotiations with major trading partners
such as South Korea and reviving FTA negotiations with the
European Union and Turkey. We have been utilizing Joint
Trade Committee (JTC) as a mechanism for constructive
negotiations with trading partners aiming to
eliminate trade barriers and open new markets for
Thai entrepreneurs. Meanwhile we have been
promoting the full utilization of FTA through field
visits to encourage local agricultural and business
sectors to promptly use preferential benefits from
existing FTAs. Furthermore, the FTA negotiation
teams have been supported to penetrate the
market for high-quality agricultural products such
as organic rice, prawn and tropical fruits.

|
/

On the occasion of the 105" anniversary
as the Ministry of Commerce’s serving Thai
peoples, | would like to express my gratitude
to all personnel of the Ministry of Commerce
for their fully dedications, propelling works in
line with policies and goals for the best
interests of the country. | also would like to
extend my appreciation to all stakeholders
- public, private, academia, media and
peoples - for their assistance and support on
the Ministry of Commerce’s missions. Lastly,
[ wish all of you ultimate blessing, happiness,
prosperity, physical and inner strength in
performing duties for the utmost benefits
of the people and the country.

Qo Gt

(Mr. Suchart Chomklin)

Deputy Minister of Commerce
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Moving forward into the 105" Anniversary of the Ministry of Commerce as playing a role and
performing duties in overseeing and promoting both domestic and international trade with an aim to
ensuring sustainable growth of Thailand’s economy and trade, | am truly pleased and honored to become
part of the Ministry of Commerce in driving crucial missions of the nation. My ambition is to help
strengthen Thailand’s position in the global economy.

Thailand’s trade economy is facing both internal and external challenges, in particular global
economic uncertainty from geopolitical conflicts, trade policies of superpowers affecting other countries
globally as well as the increasing emergence of trade protectionism regulations and measures. In this
regard, the Ministry of Commerce has clearly formulated strategies and trade direction goals of the nation.
Specifically, these include the acceleration of Free Trade
Agreement (FTA) negotiation between Thailand and
European Union as well as international relations, laying
foundation for strong Thai businesses and creating a
level playing field for all business sizes in couple with
overseeing and stabilizing agricultural trade for farmers’
income security. To push forward these missions, the
Ministry of Commerce’s civil servants and staff must
never stop learning so as to stay abreast of the situations,
comprehend risk factors affecting the country’s trade
economy, integrate works and apply technology
appropriately to achieve efficiency and effectiveness
in work.

On the occasion of the 105" anniversary
of the Ministry of Commerce’s inauguration,
I would like to express my gratitude to all
personnel of the Ministry of Commerce for their
devotion and commitment in driving and
advancing the country’s trade economy in
accordance with the Government policy
direction. And | wish you success in reaching
these goals. Furthermore, | would like to extend
my appreciation to all stakeholders — sovernment
sector, private sector, academic institutes,
media and general public — for their well all
along collaboration and support for the Ministry
of Commerce’s work. Lastly, | wish you all
happiness, prosperity and full of energy and
enthusiasm for work for the utmost benefits
of general public and the nation.

C[O Qw}aw;-'}' '-fZ‘;WW/ﬂ\

(Mr. Chantawit Tantasith)

Deputy Minister of Commerce
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2025 is marked as a year Thailand being facing with more intensifying volatility and new factors,
particularly the global geopolitical conflicts and the US’s increase of tariff. The Ministry of Commerce has been
prepared for impacts and proactively worked out with all alliances aiming to moving the country’s economy
forward and overcoming various risks as well as balancing interests of all relevant stakeholders — entrepreneurs,
farmers and peoples — under the Ministry of Commerce’s Motto “Robust, Fair, Sustainably Growing Thai
Economy”, emphasizing 3 key issues namely;

On creating strength, the Ministry of Commerce aims to establish balance among consumers, farmers and
entrepreneurs through proper administration and monitoring of agricultural products, development of
entrepreneurs’ potentials in business operations, addition of value to products and services via innovation /
Soft power / geographical indications and establishment of domestic and international distribution channels
via online and offline modes as well as acceleration of Free Trade Agreement (FTA) negotiations with new trading
partners so as to create comparative advantages for Thai businesses and
seeking alliance networks for new market penetration.

On creating fairness in trade, the Ministry of Commerce has
been carrying out works in monitoring product and services prices at
reasonable levels and collaborating with relevant agencies to protect
Thai SMEs’ interests against unfair competition from abroad such as
inferior standard imports, IP infringed goods, illicit foreign and ¥
nominee businesses as well as expeditiously protecting market (
dumping and more rigorously examining product origins to prevent "%

import circumvention from the 3" parties. /)

On driving trade for sustainability, the Ministry of Commerce
has been promoting entrepreneurs in digital transformation in parallel
with environmental friendly development, supporting SMEs’ reduction
of carbon emission as well as adopting digital systems for rapid
service provision and reduced use of paper such as business
registration, IP registration, issuance of trade documentation
and trade information as well as use of e-Sarabun for
internal in-out documents, recognizing as a major step
for the Ministry of Commerce’s moving towards Green
Government.

On the occasion of the 105" anniversary
of the Ministry of Commerce’s inauguration, | would
like to take this opportunity to express my
appreciation to all alliances for their support and
cooperation in mutually driving Thailand’s trade and
economy to overcome obstacles and seek new
opportunities. | also would like to extend my
admiration to dedication of all executives and
personnel of the Ministry of Commerce for their
hard work, bringing about the Ministry of
Commerce’s accomplishment of targets and
genuine benefits to the nation. Lastly, may everyone
be blessed with happiness, prosperity, sood health,
physical and inner strengths, ready for being a vital force of
the country’s development for prosperity.

7Y Copssiigp Lo

(Mr. Vuttikrai Leewiraphan)
Permanent Secretary
of the Ministry of Commerce
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ddunFU/wusne
Vision and Mission

[Asuas1uns:nsouwruBe
Organization Structure

of the Ministry of Commerce

wWanmSAItUIUEIATYVOINS:NSIWITUBE
(1 WU 2567 - 31 wnuniAU 2568)

Ministry of Commerce’s Key Achievements

(1 April B.E. 2567 (2024) - 31 May B.E. 2568 (2025))

DBD WsJu1s:uuaAn:10gu
dnyAnanIna n1odrArydounnn
vouusnisn1Asging

DBD Develop DBD Biz Regist A Major Step
to the Future of Thai Government Services

duiasugus:naunasingaguiuniy
dnanlanuudountsoaulau
Strengthening Thai Entrepreneurs

Towards Global Market via Online Channels

asnunAusFossNaduA
Insnsudnnssulng
Womisvulilunaslnena:namlan
Leveraging Competitive Edge

for Thai Innovative Agricultural Products
Businesses in Thai and Global Markets

s19vIuUs=9U 2568
ASzNSIOWITUBE

FTA IWUNWIAoNdUAn
uninsaAniAIngusina
FTA offers more alternative imports

at lower prices for consumers

vuindaunasA1luds:inA...

gs=uunasfAnnidusssu
Drive Internal Trade...
Towards a Fair-Trade System

aswnowilusssunisinlng
UnUavduanlSaruntwansmaus:ine
Creating Fairness in Thai Trade

Preventing Overseas Substandard Products

SDGs duAisnulan UnUovdunondou
SDGs-Eco-Friendly Products,

Protect Environment

VuindauduAnnnssulnegnoudgediu
Sustainable Craft Movement

auuaumonumams nryuoam'\u
Uwuvaaaumamanumnaanu
Geographical Indication: A Key to
Sustainability of Local Identity Products
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TuindousvAnsAISUBUM
anlanSouogugidiu

Transition to a Low Carbon Organization,
Reduce Global Warming Sustainably

“|ndouls:AunavAnsTsina”
AruANAARolan

“Recycled Gold Jewelry”

Value for the World

WUSHISNSNSOIWIUBE
Executives of the
Ministry of Commerce

s1vda “lIwsswarusg” Us:=91U 2568
Commerce Diamond Award 2025

wan1sUnUAnIUWS:s1BUYrYR
Voyav10a1svadIs1snNIs W.A. 2540
VOINS:NSOIWIUBE S:nowIRoU
manAu 2566 - INoUNUENYU 2567
Summary of the Ministry of Commerce’s
Implementation of the Official Information
Act, B.E. 2540 (1997)

from October 2023 - September 2024

140 7

143 ¢

150 9
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152 |

156 °

swﬁ'onqnmar‘iaajiunmu%ﬂmuau
VOUNS:NSOIWILUBE llazNNHUe
Aogs:ngninmsiaueusulsantily
Laws under Responsibility of Ministry

of Commerce and Laws under Amendment

Process

S1WSUINAzUIIFUIUR
SYUUMSIINISNS:NSIVIIA:
STUUNSHEOYIINISNSINSIIWIIBE
Name list of the Ministers of Commerce
and Deputy Ministers of Commerce

S1gws:=uwlnazuiy
Janns:nsouwIruse
Name list of the Permanent Secretaries

auuamg'\u:msﬁusou
Financial Statement

Us:uoaniwnanssu
NS:NSOUWIUBE

Gallery Activities of the Ministry of
Commerce
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Ministry of Commerce

wWuavAnsTulAdaulAsuIAdNIsA1Gdgnaluladadna
uazudanssu nelul 2570

To be the leading organization in driving trade and economy
with digital technology and innovation by 2027.

ANUYY

Core Value

B Strong Expertise in Trade.
SMART MOC : n

1BydBIEYNISAT ADKUIUIAASSY
Wusssulusvla tlalous:sisu

Move Ahead with Innovation.

— Adhere to Transparency and Fairness.
— Respect People’s Needs.

Treat People Well.

i s1g0uUs:=5U 2568
: J: NS:NSIOWITUBEY



dulasunistdinAtuladuazudanssuUtWalwudandIUaIuISatuNISLyvguNIvVAISAN
uovous:zLnAa

Encourage the use of technology and innovation in order to enhance country’s
trade competitiveness.

) wcuuunsuanomsmuaods lnnZHunmULUULLU\)Lwaaﬂs AQusigldupouUs:LnA
aaAdWLIKADUAET ua: saosumswaauuLJaotunﬂum

Strengthen trade and economy aiming to leverage country’'s income, reduce
inequality, and be resilient to changes in all aspects.

. Weuu1s:uUdANIVLASUIADAISANIRTUS:anS AW Julasgiu uaztdusssuy
Develop trade and economy ecosystem to be efficient, standardized, and fair.

. dvlasunisA1 NISLOSYINISAT LAzWCUUIADIUSOUDTDNIVLASUIADAISAISEHIY
Jds:inAua:nisAmsiguqu

Promote trade and negotiations as well as enhance international trade and
economic cooperation and border trade.

. WQUUINISUSHISYAN1SovANSIHDOUS:ansniwalgtnalulagadnauazudanssuy
Improve the efficiency of organizational management with digital technology
and innovation.
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Ministry of Commerce

dunviusguuas
Office of the Minister

SNV IUWIEUBE ucvUsELNA 4 UHY
4 Overseas Offices of Commercial Affairs

FUNVIUWIETBIYVRIQ 76 UKV
76 Offices of Provincial Commercial Affairs

Trade Policy and Strategy Office

c-i"u.Tn\nuutauwua:qnsmans'msmj

~ s1gvIuUs:9U 2568
ASzNSIOWIEUBE

ndumsnvdauMsAMNgiuUs:LNA
Internal Trade Cluster

Department of Internal Trade

Department of Business
Development

Department of Intellectual
Property




lasvasivas=nsOLWIRIGE
Organization Structure of the Ministry of Commerce

ndumsAdauMsAcioUs:LNA
Foreign Trade Cluster

AsunIsAcivUS:LINA

ASULOSDINISANSKIVUS:LNA
gl

ASUEVLASUNISA1SKIvUS:LINA

DITP=F

l dunviudolasunism
tudvous:tnA 58 uHv
58 Overseas Offices
of Thai Trade Center

SYd3aHAD
State Enterprise

DVANISAAVAUAT
Public Warehouse Organization

The Sustainable Arts and Crafts
Institute of Thailand

The Gem and Jewelry Institute
of Thailand

International Institute for Trade

and Development
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wan1sAtuIIud1AY
VOUNS:NSOIWITUBE
(1 IWWYBU 2567-31 WOUNIAL 2568)

As:nNs20W1tasg [AdLTUMSMUNSAdAATYIUNSTULAZDULASUIADMSAT NoMeluUs:inA
uazcihous:inA logdolasulAsygnvgIusSINIRLIIULEY Wouunua:unUovwaus:lestuavyus:noumsing
qQualeturmuInAVUDVUSBIBU AapaduUISVSaNsdvddNUIa:uaIvKI lpnanomsmMiwaasiosield
WWhUs:tnALINGU Bua:thludidikuisaivuleuigua:nANIvevAnS “tAsugAdNIsAINgduLdv
Wusssu aulaagvgvdiu” lagdnanisdtduoiudAcy God

& aasgoy

adulasuNISWUWLASUIAD “aqsigdng
Wus1eTd vengloma”

ansA1duagulaauilan geansesay 70
wiowiadaluslududmheduimeesmeludiu
e Inesudlefugudnuazgelvg) Sufguvy
A1 14,000 57U STewLIan 5 1o (N.8.67-1.0.68) LAy
adpunnssuansImauakazusng Tudiwnania
dAgy WU UNIATTanIIA1 New Year Mega Sale
2025 ans1AAuURIIUTEINA gegasesas 80
undvdSald ansian mannafue duyysian
Usendin numndivdauaumentanguiu wasrilamey
\WWiunde Back To School 2025 ans1AAUAT LYu
YauniSeu gunsainsisey aandesas 74 @1w1se

ANN5EAATRITINYSETvUle 20,250 auum

s19vIuUs=9U 2568
ASzNSIOWIEUBE

ans19919 Iwusagla varglonaa

aLGuTASYNISSYWASTIATUS:HEQaaA1ASDY
gwus:s6u

thaufgulnauslnafidndusiominsestnuas
AuAnnens MNENER JUsznoumMITenany/segey
wazlnwnIns w1Indnuielidszanvulaunss
Tusadniwiesmaailfesas 20-40 awviean
1,144 a¥s anA1ATEENUTEYL 240 F1uU N
wazlaseansiuensssih dndmiieemsudnsa
1Usendn aw/anw/gazliiu 35 v Jagdu
f5emnsseiiigin 5,663 $1u ann1seeilddngly
ms%@mmsﬂgaﬁwL%ﬂﬂ)’fﬁwizﬂjmuﬂizmmi’uaz
2.74 §1uU M waglasan1siusaiisaUsenda
WaAswgiaviesdu Hrofinelfdesildzuans
aYafinisuiedy Wanansaldavsdedumausenda
Tufuseiithagtuiivedu 150,887



AddutlasoMsy JLi

arunauleuiesguia TulAsanisiany
10,000 UW nszfuATIgRaEILLEve Y 60 TrulY
Tnesrufefugusznounis weduda §3mine
wreddsd1Uan setesin fuazaindouay
wwannesueaulal nd1 200 518 ansIANEUAINIT
20,000 518115 ANgIEA 86% SrEELIAT 90 Tu
(30 31.0.-30 w8, 68) Tu 3 ngudud laun

- ngudurgulnauslae wu d1oeur g
14l ususosdu ovnaaiy usilegunin sdunssi
wigalyivin

. NGUUTNIT 819 UINITNNNITUNNEG LY
AIUAARTIIANUVUILUUNIANTTAN ATIVAANTEY
wudunzvaeaideniila

- nguunanvesueoulad a1w1snannisy
ANASTN 10,000 A1UUN

u Wus191a venelonia

IWUYaA1IduAItnYasdIadanuaidignis
dun:10suduA1dvuvdnivonidAlaas
(Geographical Indication: Gl)

Toodaus wiy. 67-n.a. 68 Mainstunsideou
audn Gl 'lng 32 dun 01i uewdmeNEINS U
HunAesd g fnuthguasil vesuesavila
fhihedlesas vilsilagtuiiaud 6l Tne ivdu 232
audn wenanildissdanistunzidou Gl lne
Tugnelseine ’runalnanusiuiiesewinauseine
Tumsuanidsunstuneideu 6l sewiaiu Uagliu
faudn 6l IngldTunzdevlusalsemanda 9 dud
AsaUAqY 33 Uszna gy duie Sulafide

Geauu Baldy Auny wagannmelsy

e
[

Gifts#y

Lof&'ﬂ

—~.

33‘\' nnouuuul
ApnrineUaniu

wouunua:ens:auaanayusug “aaiaciovsu”

Tnsduasuauduenanvainidlae (S
duftdieanuiisanss Wedla Wusssu Tadhe
WAR91A haEAUAIIAMNING) Loy SNaNYIYDIYNY
Usgmduifusainanissuy duasunisvieniloduas
nsfudngldassnelunaindessy viliiasygia
guruAnnisuyuisunaziivlneg1enaiioq
Kunsinfanssuduaiunazdonlosnisvioadien
n1sdmuedudnazusnisyusulunaine sy
AINYIUNANIAAN ) 8191 WITTAUAIUMANIES
aeunsEnd U 2567 widvduiuiieunaniadln
¥ 2568 uavrndlvdvrniieanmananud duanuuay
ausndUseindllne U 2568 Jagtulinaindosoy
Tupudaesy Taueau 251 wis wazdiseldanms
IUEFUAIUATUTNITYNTY @3 19LAAINITAT
2,425.69 81UV
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dolasuia:weuuN3anKAdEUBLIRLOU “"HIjuu
nuiAU1g”

Teusasudugsialdognaduuds wazsutetuld
Tngnshirus wazAUSnwiuzihlunisaiiugsia
N1TIHHUNITUINITIANT FIURINITHAUIEUAT
warusTadueiundiuazann¥nludanfaguvy
w¥ouvsdnaiun1sveenatn HiunsinmuLang
UAZIMUIBAUAT 19U 91U Village To Town 2024
by DIT wazn1sudieulesnissinyrsdunuay
U%ﬂﬂi%m%u Melusy New Year Mega Sale 2025
{quummvmwmmmlmi‘umsaaLaimﬂwumu
Fundvng sauidu 47 wis wasiineldanms
IUIEFUAUATUTNITYNTY @319LAAINITAN
217.61 duum

WouuNANgAIWLALWUEDVNIVAISIKUIEUA
WWAOLA:zWUS:NDUNSIUNTNA SOU 13,450 e

A5NYAAINNTAN 1,762.22 auum Lagimun
AnenmgUsznaunisuardnuLandLazIvuie
duA1 019 91U “darulameu snanualindvesd
auuﬂm 7 14 “Bdu @155ALaula The Thai Southern
Unseen Paradise” 41U Local SDGs Plus Expo 4 n1A
U “Central Market Fair 20257

s19vIuUs=9U 2568
ASzNSIOWIEUBE

asulASaungssn MOC Biz Club

lagWalurineen15Usenaugsia n1shy
wialulad wazdnmaadinuieduduasnindue
(Biz Shop) NUNFIAMULEAAIAUAILAZIIRUNIBEUA
Al “MOC Biz Club Fair 2025 by DBD”
s 4 ade fffusEnounIaidngan 154 318 a¥rayadn
N3 4.90 aruum lagdagiuiifuszneunts MOC
Biz Club 14,925 s1¢

UshaslninandIWaunas:navwUsInA InEASNS WUs:naunas

uagunaua:usnistisiAmananadsv
udunuua:ztdusssu

& a
A

AIHUQ&UAILA:USNAISADUAY 57 S19A1S
ua:éuﬁwua:u§msr‘ic‘10muqua 242 sh9ms

AN15AAMNATIVEDUTIALAZADIUNTAIVES
audniduusesse iy setnd medou sauvidliueans
1A U8UENEUA AT UINNT 290 S19N1T
LERI3IANSUTOAUANNEAT 33 518A15 LAZRARIY
ATIRABUNGFNTIUNSAVBEUTENBUNTS 59U 73,933 18
\Wetasfunisfnauuazaisloniadusiadud
USEURUSINA
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Tiiamgneios lesnss sauviedu 5,124,992
\wdoy/furte uazenszdumatifuguaning Taiy
Fowddluanifiuvinisvhssma museanuuuthe
FrydnualifledeasUsranvuaunsaiui uazidnis
foyaldine adremuiiulalunisldsuuimanisy
Wans lignionsaeBeu Taeusenounsiiis
1A39N15 9103 7,012 @0l HUNTININSgIU 91U
4,756 @anil

B QuasiIA uazdviasuaaradunnuas
IWDtHLIAUAsAs Us1wlantkuI=ay a1l

Snunauqaua:langsNIWSIATWELASUIND
dAry Unmswaa 2567/68

( U1

« AINTNITINWIENYTNINIIANT1UEABN

sidulassnsdudevzasnsuedidon s
1A9N1S 324,737 579 USunautniddeon 2.59 audu
gorerniududeliinunsns 30,284.55 d1uum
Tassmsaudeilousiuuazaiayaruii s
1A59713 56 578 USuutaiuden 0.59 audiu saige
NaRuAuTelnYAINS 5,908 A1uum TASINTUALY

dgl VY Y v [ [ IS !
ﬂE]ﬂLUEJI‘MQ‘U?%ﬂE]Uﬂ’]'iﬂ’]sU’]ﬂ,UﬂﬂiLﬂUﬁm@ﬂ EUNISURRIREY

1A53N15 205 578 USunautnwuden 2.28 drudu
wazlasanisaduayuaA1uInIsTanIsuazwWalun
AMAINHANAANYATNIEUGNT1Y WU 4.5 d1u
AsI3eu 1Ry 36,656.58 A1UUM

o v v = A v
. AanaauaT1UaBn viielvnalnnanm

¥
o Ny

Surot1Uaeniin1suUIty INERINTHYINISLAen
wazEaResoaiLTY 533 56 A%a luituil 30 Sawin
TneflUunanisteuesiy 456,657.93 diu yann
NM59UNY 501.979 AU dIRalANYATASYY
117lus1AgenNdeaIn fiuag 100 - 2,500 Uw/siu

- Uszrdunusuazainanisiuineaiudin
a a ¢ a £ ¢ v a a ¢
auwsalwmmzwamnm%‘umau‘m&l °Ua\11‘VIEJ
TAYLRNIZANUANATNUIATTIN hazANUaDASY
sfmﬁqm%bwmws%’usmﬁnwauméfwﬂﬁﬂuﬁ:$ﬂ
usaUsene #9191 aluAIsuLIYAISENDDALRNTY
8171 seuseAnIsUSInAinBunsging “Healthy Life by
Thai Organic Rice” saufusiuainisinyfldsy

As1Neyaneel Thai SELECT

( gnlwalagddad

ANEUIASINSAUYBNDTIUTINTIINALR RS

warassyarinlnsatiuayududelrantunumns
fdrnlasens 4 9o wedudude 143 Suum uas
Tassnsvaenanidelunisiivadion fid13au
1A59713 23 579 USuneudnalng 0.20 aUAY SaLgey
293ududelinunsns 1,803 druum
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fudulasinseawenendelunisiivadien
fudilenas Tfidnsulasans 112 518 Yunwu
Sud1uznds 2.92 d1ufu vaseruiuduiie
THAYANS 15,000 414U Tasesnsiiiuuszansam
nsinzUgniiudivends 1edudliinunsnsuad
4 5798 1Y 0.320 d1uuv lasinisawde
Lﬁaiaummﬁuﬁwﬂwé’auasa%ayjamLﬁuimaamﬂ'u
nwRsns NeRUYEnTNENINTWDN 8 918 11Uy
174.88 a1uum wazlassnisensyaudnanin
MsuUsgUsudUends (edesdusiu) naunumsng
\ihgailasanns 28 Sandn 238 nu daniadesduiiue
THAEATNT §1UU 1,202 1A304 9ETENINNITINATS
aandving 650 wh3es 1asensvzasnIniuien
Hudlenas U 2567/68 1nwnsnsidnsiulasenise
320 518 WA 14.640 d1uum Tassnsifingesms
nsnandudiels Unswdn 2567/68 aulidilngn
JwnuiudUenas 38 90 Tu 8 damdn (NMayauys
UATAITIA QUATI¥ET AU ATBU ATEBINY WS
LATNMIEITANN) TLAYATATIUILATINATY 91U
21,662 518 US04 134,585 6iu yarn 187.453 d1uum

( Jrauuiiu

ﬁﬁuauamﬁ’u%@ WAZUIMITIANTAUAR
Tnerswiun “shafflifussnoumsgniutionatdutisy
() nszvhgneUsymste q vitelauhdunisiusag
agaliifusssuend luhazlagldnzunss S1amdmsu
Sudsmaenduhiuifuaguns: gunsaivdeddula
dmsunenuaurduthifusae wmniiity Tnwdian
L 5 9 wieusulihiu 100,000 U et
feusu st mualissnoumsTanduiniuidy
senutoyaUinuusrsandeanisuie Uim
N3k USuaumazsieazidennisianiig Ui
auvdouazaniuiiiudunetuy eiiuussansam
MSUINSTANISUANSIMLANIASS TINTeRnAL
anaedeulmiAsafUtamasmss e s

s19vIuUs=9U 2568
ASzNSIOWIEUBE

dolasuaaradumaunseg
TneidUsenaunsiIBunIddnsanauLan
AUANNBATIUNTT UIUNBH BIOFACH 2025

|
[

o Llonysudsn aviusansisusgwesuil tindnd
Fosau 166 F1UU M UAZITITIIULAAITUAT
Natural Products Expo West (NPEW) tu Lilasaunlesl
UseimAanigaisni as1ayadinisa 153 auum

dulasuaaraduminuasyusu

lagUsenaun1sauANYAsYUIY Farm
Outlet W3 medua Meluau “unnssunis
AManeua 2024” o Ssviangauys Wilevenelonia
I3 TTdaaSunsiutemiesnsming
lnsdnausuasuaiieuaievietnnisnainesulall
duf Farm Outlet sunguausulmiilotoimie
WNuAINTHAZEUTENBUNS Farm Outlet 60 Wiid
Tu 36 Janin VwduAHwTesepulal TS
ausH 500 91¢




dgolasuaaraaumnuasudanssuing

lAgdasUYININITNaIn wasUssdNTuS
077 thifUsznaumadnsus AR AuA R
TutsemenagsmaUseme Law (1) 91U THAIFEX-ANUGA
ASIA 2024 g Buuii iowess1ll (2) 91 Inter Health
Expo 2024 oy a5130455 U 3UAY (3) 911 Worldfood
Istanbul 2024 @ @1515U3FUTEVNVUNTLAY (4)
37U Beautyworld Middle East 2024 a4 a@n3g91m5u
L0dlLsnd Wy (5) 91U FHA-Food & Beverage 2025
 a15130STAAlUS adhayad1n1sAnsIw 314.35

AUV

®) &uasurus:naunising

asounssnvyntHL

IngdnousudununligUsznaunisianiug
vinwedndu ielfiuyszdniamniegsia o1d
WaNgns “Family Business” 18ngns “Smart Restaurant
Plus” wangns “Inclusive Business” #angmas
“LImMIUANITATLAN 2025: ESUNRIdeanuay
wadudlnednismlan” N15eUsuTeEn N1sInALWILA
Inggnanalan nanans “n1siednaannsisUseina
Tuganisalnd” dngns “daasumsldansusslond
1INTBANAINNITAITENINUTENA” NANGAT
“Navigating The New Trade Order: #ieimnsn1sundes
wagmaulanienisalugassidounisaalanivg”
nanans “anuianuiilamuningdunislaygy”
TusznaumslasunsdaaSuuae i 37,647 58

dolasunisAiooulad

LpgLEsUasNRIAANUTIIENANaNTAN 9 817
Hudvesgsialidudurgiouees dusufesula
Fuinw Digital Marketing va&nly&ui3osn 197
Influencer uag Affiliate 833 @31980AVILLIY 9
¢t Content Uu TikTok TaviaaaRLALAyuauTd
snanualliianunsoaiiayac uavsieganingyem
soaulail vise “Digital Village by DBD” figlasuau3
4,952 578

ve1gldMAanIsAAdgssAdUWSUTEE

idduaesdamliuseneugsiafifiosnis
o dingdseuuunsulyd mevanansnsusmsianis
gsnawnsulydsiglual (B2B Franchise) fflasu
ANS 137 518

dulasumsthnsweHanus:AUuhiiviHavounu

Tngousuliaiufifvafunsesnadayda
NANUTEAUNNGIND WA 2558 UAZNNNTLNTNAMUA
Tinsndaududundnusefunisssfa w.a.2561
(Wigws) Tiugusenaunis SME 1nunsns 3amia
ﬂ;uﬁvuLLazUizﬁmﬁvuﬁ"alU samﬁgﬂymwmiﬁmﬁu
suAsLilensinuAswaraunsainisineas (5.0.4.)
TanufiRsfulassnssuiasiulsl msveduide
Tngldligudu nsandanasnisuseliuyarldiduiu
msfinfumsuourosuld svieinfanssudaady
Aamsiuemsiadeudt (ffanse) Tiidnenwuas
wnlauviaaiunu SUsEnauNsidnsIl 91U 894 518

daulasuaauraanssuing

ddndusidauvinnssulavazAaluosurumiu
AstAaUinanssdlng memirsdauinanssulne
WazaLNTN SACIT WNTIULEASEUM 817 97U SACIT
Crafts Fair 91 SACIT tWauATINA daasun1snsenin
wagldusslosuvemsnddunslaygrvewaniue
Aaurmanssu s’mﬁgﬁmmsﬂizmma%’wasiﬁqmaam
suvinadad 1.CCA2025 ilelineenuuuguln
finfiuamenaeninsa lunseenuuu Siusvneunslisy
M3iaL 3,111 918 @i egarnsn 1,175.99 duum
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duLasURUS:NDUMISSSNDDTYUTUNA:LASDOUS:GU

lngausugUsznaun1s SME 819 TamUsnw
wuzidnsidduinsgiunisaiiunuliaennges
AULIASEINANN 9 anuTanivum (Responsible Jewelry
Council: RIC) Waunamuuinnssunssan sunsnan
wazlasuasaeeAnuI A uwIdy wazaudy
Soft Power mualliuinylan Wugeminisnain
duen vhuusualilunidn uwassisvongiunisnain
IS4 Y v :’J’ g
ifuszneun1siasumsiann 266 518 T1UNEIANY
“NANIAUINIYIANABELAZLATEIUTEAUTUNYS
2024” “Chanthaburi City of Gems” f FiugdaLasy
@ = - o o Ny U oo NNy Y
SnyudluaziaToUseAuTunys Jmindunys diiihsa

41U 10,763 AU @5194AAIN1SAT 104 ATUUM

o

®) JulAaDUNISAISEHIIVUS:ILINAQDY
BoWAWDLDS (Soft Power)

wanaudumuazusmsingndusdwWAawIdLDS
Wy Ameund azas 934 1 vildde wasunldy
WrsawAanssuluumanIa/uLanIduAIdAgy
VYRIQAAINNTIN 019 BAAINNTIUNINEUAT B¥AT
#3d vy 91U Cannes Film Festival 2024-2025
97U Annecy International Animation Film Festival
2024 974 American Film Market 2024 (a135813301)
Asia TV Forum & Market Singapore 2024 (&snlus)
TIFFCOM 2024 (iﬁ"t!u) Thai Film Festival in Vietnam
2025 (VigAUIL) 99U ADFEST 2025 @navnssuny
WU 97U Gamescom Asia 2024 (FsalUs) SPIEL
ESSEN 2024 (twasuil) wazamainnssuniide
19U 97U Taipei International Book Exhibition 2025
(l§w¥) war Bangkok Rights Fair 2025 Saumiaitn
39U97U International Franchise Expo 2025
(WAVYud) a3191aAIN15A 10,193.39 d1UU
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 y3um Tnen dInn
TAPIOCA DEVELOPMENT CORP. LTD.
ySum d=wdowmen I

et

AnuiLa:INgUWSWaANSANVIWSDUTDLaUD
LWBoulguvg
WioadslananazauaIuIsanIanIsLYdy
n9N13Avedlng 919 n1sassafiesnInuwazAI
WuwdensAaduanunsdifg 919 auAiiivaiu
(Wrduihihy) duditels Gudvznds wazdrilng
Readnd) Busanulng (hvzanelas viiudu nseed
uaztaun) uardudnuadnd (Ao uaslauw)

j wanauulguny Soft Power




gns:audanosnssudvlasusirising
ua:asidsyanuad Thai SELECT

iloasrenissuideniunisdaaiuniwdnual
wsms¥emsinglusnsUssmenialan saustaang
wususUsznalvelnduiiveusulupaialan Tnew
fuszneumsilsdunatansensdadnual 017 5197
AUsENaUTIHvdseanfeiu (PM’s Export Award 2024)
F1¥aMseanLUUEanBey Design Excellence Award
(DEmark) 51978 Good Design Award (G-Mark) %39
Iasunsdeydneal Thailand Trust Mark (T Mark)
T smnunansdudislulsemenasinsUssme
19U 97U Good Design Award 2024 (iﬁ‘l!u) 37U Design
Shanghai 2025 (Au) wazlasensinssAnITasLas
ANEnwalnas19EsIALa UneaanluuLeNANI LIS
FRONT 100 Tus1u Milan Design Week 2025 (8m1d)

,SELECT @ oires

& asyaAwu Soft Power Thadde

avans

HIUNITANIIUY Bangkok Music City 2025
ioilalenali@alu uazgusznaunisaunilne
#38usnagnsnisdananaund wioualiaaud
Frunguunsdvansuaznisundesdnsludnymy
sadauzuIMeMsaseTelanminddumstyan
ruAAYEANS Moyaeliinas wazmaluladidva

MmAgIiuNIsRULAENNTamY

InguSulsangseilounsvesygndioant
iloasslomaliinumsnsuaziUsznaunisseidn
Tunisdseanuanidunsdaaidn lneusuanadion
wazlandonr1sssuiilon wagdSuuseseuunis
Jumeidou el

« UFvanad env1ia1svess @9een
lnsnguinuasns/annsallasuniseniiumiloudy
uazgUszneunsTeidnditiuaansido 5-10 Suum

aunsadafondnilamaws 100 Fuduld @nwudeail
afon 500 fiu)

- Yandennisssuillountdedaayyinld
fuszneunsdseandn flazEuldluiiounsngiau
Inengquinunsns/annsal snidnArsssudenduaud
wazdUsenaunissielin Arsssulleumdealtuay

10,000 UMW (17463 50,000 UMW) @Ragad 40,000 U

- YSvanszeziiailuni1stungdourdu
feseantnd aniudedldiiandiiunig Ly 3 fu

Widawie 30 W7 Felinavarulgnawsiui 27 5.a. 2567

Jagtulseudivunsifouddweandnlviungourve

Y

31U 25 518 longlunsauszeziian 30 wiinnsie
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ISYVgURAIIAVNISauoon

ygrgaaIanIuUNISIaAINSSUNVIULA:
COUSEINA 977 Snnuuansdui waosUSuaniauas
WSy BKK RHVAC 2024 Snsuuansdudi
wiasld i uazdidnnsednd BKK E&E 2024
Nuiansdualadafind TILOG-LOGISTIX 2024
SULEAIEUA181M1S THAIFEX-ANUGA ASIA 2024
PULERIAUAT STYLE Bangkok 2024-2025 91ULL&RS
duA1 Bangkok Gems and Jewelry Fair ﬂ%ﬂﬁ 71
NUKANIAUAITINILTINTH THAIFEX HOREC ASIA
2025 MUAUA8IUBUR AAPEX 2024 (a1u3n)
WAL AUTOMECHANIKA DUBAI 2024 (aim13ge 13y
10fLIRd) NUEUAINISULNNE MEDICA 2024 (1wo5uil)
MueWISIATesANENaTa Gulfood 2025 (anfFa WU
Lo3L5md) 91U BIOFACH 2025 (aniusanssnsy
1wo5u1) 99U Natural Products Expo West (NPEW)
2025 (an13geLa3n1) U AAHAR - Interational Food
& Hospitality Fair 2025 (Buifle) a319yarInI15An
591 137,814.21 81UV

v

waNINd ANsIAAULHLIUNITADTIINTTAT

'
=

TusinaUsena eveIenaInkaZNaNIUNI1TdIaN
AuAdud1Usnas o @1575usTUTETITUIN was
Usemaggienseidy susisdafanssuasuuiiudin
anadle (MOU) wardnyandennedunduddznds
senI e Usegnaunisineuaz Usenaunisiu
A5°938AN"IANIN 8,939.46 aUUM
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IMPACT

IUANG THONG THANI
BANGKOK, THAILAND
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thaifex | OF H(
HOREC

ASIA
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wanaunisAmoaulaud iuiuled Thaitrade.com
wags1uA1 TOPTHAI vuunaswesuiusiinseoulal
TusgUsgine wagdnauunnssuladaouiiis v
UIU1Y1A (International Live Commerce Expo 2024)
adausn Lﬁmgaﬂ'wﬂﬂi%@ﬁuwmuﬁul%ﬁ \A38918
Wusiinseaulad wazn13dueiasanisAteaulal
(Online Business Matching) @37191aAIN15A59
2,891.80 a1UUM

dulasumsmusiguau/wiunau lagysunns
NM57NIUTIWNIATTUaELONYY FoAansaulufiud
YIYLAUVDLYANAUATYIAINLAY YTTELTES
WisugRaniey 019 Inaumidvdivinduaugu
dnarulansduailasny uvouvesuigllvg 2568
(4AT51%9FU) FPUUNNTTUNITANYIBUAY Border
Trade Expo 2025 @ Mae Sot (A10) AU
“EEC GATEWAY : Boost and Beyond #n3gau...
UFugsia fiaeaialan” asneyar1nisA1 190.70
&ruum munsasiuiisuUssgamEessuinena
Sguaztenvu Wioudluilayguassamsi nmsasmu
PYUAU/HULAY (F89518 a9a1 gUaTIventl a3ums
UATNUN LazAN)



ithi YAAINIIAIBUAW/FIULAY (U
aul.a1n Weuun wade 3u dealus Leauny
Ustinadu 9) feusiideu we. 67 - e, 68 Tyad
2,026,036.85 auum wuasunisdsenn 1,166,798.05
AUV LAaTAITELN 859,238.80 A1UUIYN VL6
Sovay 9.36 MNVILAYINUTIBIUNDU

wanaulnunaslsUs:lgstiainAdIuAnadn1sAIlas ETA

IRAUANATYAUNISIOSADILUANAVASALES
(FTA)

devgnelenianianisailiaudiuazusnis
v83lny Flagan1samuand1slsema laganie
srumaluladuazuianssudiviuade iudnenin
wazunumvadtngluislggunuresgiiniauas
vaslan Tnpuazdd FTA fifnaldvsduudisu
14 atfufu 18 Uszine loun endeu (9) Fu Uu
Wnndld eeanside Tiduaus dwhe W3 T4
wazgeand uanand Ineldasuu FTA fudn 3 Ussine
Taun

1) lnewazasaant wWadun 3 nw. 67

2) Ineuaraunaunisaiasuiglsy (EFTA)
Hlotuil 23 1.n. 68

3) lneuazngu Wetuil 3 w.y. 68

Fan FTA M4 3 atuiidinalddesu agvinlilng
1 FTA 574 17 adunu 24 Useina

yonani [eensysuAunnas FTA o1dou-su
(ACFTA 3.0) LagAMUANAINITAIEUAIYDID T
(Upgraded ATIGA) fifinatsduldudsluiinnuviuads
dannnesiugliuunsAsenIeUsemaludagdu

Wanaunstosoua:zwawso FTA uovlng
AuUS:LINAAAM

Tuaaal 2567-2568 Ineiswmdeasy FTA
108 381I9NTIATN wagHaNAUNITTALITIT FTA
fulszmagalva 1wy Ing-anamelsy (EU) oudeu-
wAun Tne-anssadsnng Tnevanainglsy
wazuaundrudulsuineagdddgyilnedelaid
FTA fe nsaudnasasstiailalomalidudilne
dhgnanenguillfanniu uenantu nsegsewnedah
anusmilomaasugRafusymagid ey iieidu
fugulugnisdasin FTA deldlusunan dun
Ing-answerandng (UK uazlne-anamiasugia

gLy (EAEV)
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- n15UsEYUTIUUATNISA LA (APEC
Ministers Responsible for Trade Meeting: MRT)
Usgdnd 2568 ewanidsuideimiuasuuinig
Tun155udoAUNIMIBAE 9 WU AUEUNIY
naLATEgRafuNITA1 LagnsUBsunlaimig
walulad Fawadnsarnnisuszymdulsslovd
TunsinueafiavAsegianisdn Msaamuvesting
uazRATYgRaleA naenIuEluayuNTaslena
Winagsivanansaveenanlusyaulan

v 1 S 4
- MsdsandsEgudiane 9 aeldnsau
Ty U 917 N15UTEYNANEBAB T (ASEAN

L ysan1ssrudunuissauiiieides
HIUAMENTIUNITUIMITIANsuAtulaymauuag
a 1 A & LA 9
gsnameUssmeniEungine Insaausnouiue ey
2567 - FIBUIEEU 2568 A3 HUARRURNSEYIRA
wagHlEungvang 919U 39,186 ARl YarANILEY
2,074.20 @1uum Adun1nsnis Notice and
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N1suunUINd1AYIUIdNS=hIWUS INAIUS:AUNUNIA

Summit) n1sUszgadminfionladuiasygha
9UFe (Senior Economic Officials Meeting: SEOM)
N15UTEYUAMENIIUTEAUES T1A38N1553UNGY
MNAATEENIVOIDNTLU (High Level Task Force on
ASEAN Economic Integration : HLTF-EI) n13Usgaal
ANZUUATUSEYIALLATYENID DL (ASEAN Economic
Community Council: AEC Council)

+ NSUTLYUAULNTINNITIINNIINITAILEY
n15a9u (Joint Trade Committee: JTC) AuUseine
Arndndiny leawiusTinssnuiAsugRauazifislena
TUN15vE8NMTAUAZNITAY WY LAy 991U

NSuea Famlus Wudu

nasiinlvuryniauaauaivaluuatuniwuiasyaulla

ssnvvInAUS:INANGLlunghuIg

Takedown lagnsivgeulavanuasdusinng g
vusnanvesussulal 35,272 579013 NUNSELUNDE
nsgiRauarnenduAtoananunanosuluLa?
10,378 519015 Tudruvesn1susivusiudunn
Aangusneueiitl In153unuluuds 857 18 yaen
ANULEYRNY 15,288 A1UUWI
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stuuaan:l0gutdunnaddna
AndAydounavavusmsmasging

wauuns:uudan:zdgutddunnaddna (DBD Biz
Regist)

s Deududussiadedu wu mansendeya
nMsenzidousuiuy e-Form Midenleadayaiy
MR 9 19U nsuN15UNATEY N1saanztieou
Bududmnunisdianvselindnatovemis 1y
LeUNALATY DBD e-Service (nsasiamgsAanIsan)
waruauUndiadu ThaiD (nsunisunases) Hudy
yufsmsvuasseznafiuiueuresnisaamzdey
Tneialiusnsudadaus 16 unsieu 2568 dewaly
nseangdsuiifyananiseoulatifinuiniy
Anduevay 43.32

WCQUUNS:UUUSANSUDYALASUIAINISAILEY
anuu www.AQA1.com

ieAnRLAILUNTAILATNUHLGTAY AABATL
advayunisandulanuuleuiy wansuanu
Dashboard laun Teyaduminunsdfay Teyanmsiu
wisegniadmin deyaiAsegianisAnseninuseme
wazdeyalomauazAnen nyesgsnausnis Logistics
FAwUITEUUARA Briefing davitayalusuuuy
Data storytelling $1u3u 3 30 ldun szuufinany
anumsakalll M3mve - ansgs 51855 waz Factsheet
sedmin woudavideyandlvdandogadedy
spoedl 2 ademwiduasuligusenountsiBous
wazUusignisvingsiansaiidedy
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wazliinuinisaanzideudnsdnsnisusefvg
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Ministry of Commerce’s Key Achievements

(1 April B.E. 2567 (2024) -

31 May B.E. 2568 (2025))

Ministry of Commerce has been carrying out major roles in advancing both domestic and
international trade economy by strengthening grassroots economy, developing and
protecting interests of Thai entrepreneurs, affirming peoples’ well-being as well as
accelerating exports and seeking trade opportunities to generate more incomes to the country,
contributing to the accomplishment of organization'’s policies and directions under “Robust, Fair,
and Sustainable Growth of Thai Trade Economy”. Key achievements are as follows:

®) Reduced Expenses

“Reduce Expenses, Increase Incomes,
Expand Opportunities” by offering consumer
products at discounted prices up to 70% off
together with arrangement of sale promotion
events within Blue Flag Stores in collaboration
with large manufacturers, wholesalers and
retailers and community stores of more than
14,000 units for 5 months (Sep.2024 - Jan.2025).
Also, several discount events on products and
services during major festivals were organized for
instance; MOC sale event - New Year Mega Sale
2025 held nationwide with discount up to 80%
off, MOC discount event during vegetarian festival
at affordable price, MOC Inherit Chinese New Year
Festival and Back To School 2025 with discounts
on products such as school uniforms, stationary,
up to 74% off, contributing to 20,250 million baht
reduction of peoples’ cost of living.
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Carried Out Blue Flag, Low-Cost Scheme

By providing necessities and agricultural
products directly from manufacturers, medium/
small enterprises and farmers to public, priced
20-40% below market prices in 1,144 occasions,
contributing to 240 million baht reduction of
peoples’ cost of living. In addition, Blue Flag

Restaurant Scheme was executed by offering



ready-to-eat food priced no more than 35 baht.
To date, there are 5,663 blue flag restaurants
in total, reducing people’s burden of food expenses
by approximately 2.74 million baht daily. Also,
Blue Flag, Low-Cost Scheme for local economic
development was taken on with an aim to enabling
low-income state-welfare recipients to exercise their
rights to purchase low-cost products at the present
150,887 blue flag stores.

Implemented Delighted Elder Scheme

Built upon the government’s digital wallet
program to stimulate economy through elderly
people aged 60 years and over in cooperation
with more than 200 entrepreneurs-manufacturers,
distributors, wholesalers, retailers, local department
stores, convenient stores and online platforms,
more than 20,000 items of products at discounted
prices up to 86% off for 90 days (30 Jan-30 Apr 25)

in 3 groups namely;

« Consumer Product such as adult diapers,
walking stick, absorbent pad, food supplement,
healthy milk, handrail, electric bed.

« Services such as medical services i.e.
discount on bone mineral density measurement,

coronary calcium scan.

» Online Platform, reducing burden of cost
of living by 10 billion baht.
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- Increase Income,
Expand Opportunities

Increased value of agricultural product
identity through Geographical Indication
(GI) registration

Whereby during the period from April 2024
to May 2025, there were 32 Thai Gl registered
products such as Sampran Aromatic Coconut,
Lampang Sweet Orange, Ubon Ratchathani
Kabbaw Fabric, Tha Som Oyster, Mueang Loei
Cotton Fabric, making up the total number of 232
Thai Gl products. Furthermore, effort to register
Thai Gl products abroad has been expeditiously
exerted through international cooperation
mechanism in exchange of Gl registration, enabling
9 Thai Gl products registered abroad covering 33
countries-i.e. Japan, India, Indonesia, Vietnam,
Malaysia, Cambodia and European Union.
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Developed and Elevated Community
Markets towards “Must Visit Markets”

By promoting commercial uniqueness (sales
of products with honesty, transparency, fairness,
price labeling and high-quality products) and
community identity, raising awareness, promoting
tourism and spending within Must Visit Markets,
leading to economic circulation and continuous
growth of communities through the organization
of tourism promotion and travel linkage events,
sales of community products and services in Must
Visit Markets during various festivals such as MOC
Inherits Loi Krathong Festival 2024, MOC Invites to
New Year Festival 2025 and MOC Invites to Grand
Songkran Festival 2025. To date, there are 251
Must Visit Markets and incomes generated from
sales of community products and services worth
2,425.69 million baht.

Fostered and Developed Community

Enterprises to Become “Trade Village”

Being capable of doing businesses in a
robust and competitive manner through provision
of knowledge and advices in business operation
and planning as well as product and package
development to leaders and members of
community enterprises in couple with promotion
of market expansion via organization of trade
showcases and trade fairs such as Village To Town
2024 by DIT and distribution linkage for
community products and services within New Year
Mega Sale 2025. To date, there are 47 community
enterprises being fostered to become Trade Villages
and earn incomes from sales of community
products and services, generating trade value
of 217.61 million baht.
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Provided Capacity Building and expanded
Distribution Channels for Manufacturers
and Entrepreneurs in Regions

In the total of 13,450 individuals, bringing
about total trade value of 1,762.22 million baht.
Activities in capacity building for entrepreneurs
and organization of trade showcases and trade
fairs such as “Isan Icons Mekong Treasures”, “The
Thai Southern Unseen Paradise”, “Local SDGs Plus
Expo in 4 regions”, “Central Market Fair 2025”.

Established MOC Biz Club as a Business
Network

By development of skills in doing of
businesses, use of technology and provision of
Biz Shop via arrangement of trade exhibitions and
trade fairs under “MOC Biz Club Fair 2025 by DBD”
in 4 occasions with 154 participants, generating
4.90 million baht of trade value. To date, there
are 14,925 MOC Biz Club entrepreneurs.
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®) Monitored product and service
prices to be cost-oriented and fair

Designated 57 products and services
under supervision and 242 monitored
products and services

With regular market surveillances on daily,
half-monthly and monthly basis as well as 290
items of products and services required to show
retail prices, 33 items of agricultural products
required to show purchasing prices and 73,933
entrepreneurs determined to be monitored on
their trade behaviors in order to prevent goods
hoarding and opportunistic price increase, taking
advantage of consumers.

Regulated weights and measures as well
as packaged products

To be accurate and precise in the total of
5,124,992 items of equipment/packages and
improved overseeing of fuel gauges in petrol
stations nationwide as well as designed symbol
signs for enhancement of public awareness and
information accessibility as well as confidence on
full volume of oil without taking of advantage on
consumers with 7,012 participating entrepreneurs

and 4,756 qualified petrol stations.

Balanced Interests of Consumers, Farmers and Entrepreneurs

- Monitored Prices and Promoted
Agricultural Market for appropriate
incomes of farmers, for instance;

Maintained Price Balance and Stability
for Major Economic Crops, Production
Year B.E. 2567/68 (2024/25)

( Rice

+ Measure on Maintaining Paddy Price
Stability through implementation of credit scheme
to slow down paddy sales with 324,737 participants,
2.59 million metric tons of paddy volume,
30,284.55 million baht of credit limit compensated
to farmers; credit scheme to gather and create
value added with 56 participants, 0.59 million
metric tons of paddy volume, 5,908 million baht of
credit limit compensated to farmers; interest
compensation scheme for rice traders in stockpiling
with 205 participants, 2.28 million metric tons of
paddy volume and management costs support
and rice quality improvement scheme with 4.5
million participating households, worth 36,656.58
million baht.
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« Organizing Paddy Market to ensure
a competitive paddy wholesale market mechanism,
providing more alternative channels and bargaining
power for farmers, in the total of 56 occasions in
30 provinces with 456,657.93 metric tons of trade
volume, worth 501.979 million baht, increasing
rice sale prices by 100 - 2,500 baht/metric ton

over market prices.

« Conducting Public Relation and Raising
Awareness on Thai Organic Rice and its
Products, particularly in aspect of standard quality
and safety as well as Thai Hom Mali Rice Certificate
to be well-known worldwide, creating more export
opportunities, such as Thai organic rice consumption
campaign under “Healthy Life by Thai Organic

Rice” in collaboration with Thai SELECT restaurants.

( Maize

Implemented credit scheme for maize
gathering and value addition by providing credit
support to 4 participating cultivator institutes with
143 million baht of credit limit and interest
compensation scheme for stockpiling with 23
participants, 0.20 million metric tons of maize
volume, 1.803 billion baht of credit limit to

compensate cultivators.

( Cassava

Carried out interest compensation scheme
for cassava stockpiling with 112 participants, 2.92
million metric tons of cassava volume, 15 billion
baht of credit limit to compensate cultivators;
cassava cultivation efficiency enhancement
scheme with 4 cultivators already obtaining loans,
worth 0.320 million baht; credit scheme for
cassava gathering and value addition by cultivator
institutes with 8 cultivator institutes already
obtaining loans, worth 174.88 million baht; and
cassava processing capability upgrading scheme
(root choppers) with 238 participating cultivator
groups in 28 provinces, providing 1,202 root
choppers to cultivators and in process of allocation
as targeted by 650 root choppers; postponement
of cassava harvest scheme, production year
B.E. 2567/68 (2024/25) with 320 participating
cultivators, worth 14.640 million baht; addition of
market channels for farm produces scheme,
production year B.E. 2567/68 (2024/25) with 38
approved cassava gathering points in 8 provinces
(Kanchanaburi, Nakhon Sawan, Ubon Ratchathani,
Lampang, Sa Kaeo, Si Sa Ket, Phrae and Maha
Sarakham) with 21,662 participating cultivators,

134,585 metric tons of cassava volume, worth
187.453 million baht.
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( Oil Palm

Regulated purchasing and managed balance

through requirement of “Prohibition of any actions
and means by operators at purchasing points
intending to cause unnaturally oil palm drops”,
if violated, there is a penalty of imprisonment not
exceeding 5 years or a fine not exceeding 100,000 baht,
or both, as well as report requirement for palm
oil refinery operators relating to purchasing
quantities and details, production quantities,
distribution quantities and details, remaining
quantities and daily storage locations for a purpose
of enhancing efficiency in management and
establishment of measures as well as keeping track
of movement relating to palm oil quantities and
distribution.

Promoted Organic Product Markets

By inviting organic rice businessmen to
attend BIOFACH 2025 in Nuremberg, Germany,
bringing about purchase order worth 166 million
baht and participate in Natural Products Expo West
(NPEW) in Anaheim, Unities States of America,

generating 153 million baht of trade value.

Fostered Community Agricultural Product
Market

By encouraging Farm Outlet entrepreneurs
to participate in “Border Trade Event 2024~
in Kanchanaburi aiming to expand trade
opportunities as well as broaden distribution
channels by organization of trainings to enhance
online marketer networks for Farm Outlet products
through new generations aiming to assist 60 units
of Farm Outlet farmers and entrepreneurs in 36
provinces to sell products via online mode,
with 300 attendances.

Bolstered Thai Innovative Agricultural
Product Market

By promotion of market channels and
public relations such as having entrepreneurs
engage in international trade showcases both
domestically and internationally namely;
(1) THAIFEX-ANUGA ASIA 2024 at IMPACT Arena,
Exhibition and Convention Center, Muang Thong
Thani, (2) Inter Health Expo 2024 in China, (3)
Worldfood Istanbul 2024 in Turkey, (4) Beautyworld
Middle East 2024 in United Arab Emirates and (5)
FHA-Food & Beverage 2025 in Singapore, creating
314.35 million baht of total trade value.

¥  Nurtured Thai Entrepreneurs

Created a New Generation of Entrepreneurs

By organization of training seminars to provide
necessary knowledge and skills for enhancing
business efficiency such as course on “Family
Business”, course on “Smart Restaurant Plus”,
course on “Inclusive Business”, course on “Explore
Global Trade Trends 2025: Empowerment of Thai
Exporters and Businesses Towards Global Trade”,
in-depth training on “Arrangement of Thai Content
to Global Market”, course on “International Market
Insights in New Trade Era”, course on “Encouragement
of Use of Benefits from Free Trade Agreement”,
course on “Navigating the New Trade Order: Trade
Defense and Retaliation Trend in New World Trade
Order”, course on “Understanding on Intellectual
Property”, with 37,647 entrepreneurs being
promoted and developed.
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Stimulated Online Trade

By enhancing knowledge via various courses
such as “Molding Business Owner as Influencer”,
“Building Excellent Online Shop”, Digital Marketing,
“No Secret Tip on Taxation Influencer and Affiliate

» o«

Must Know?”, “Generating Strong Sales by Content
on TikTok, as well as promoting unique community
products through value creation, expansion
towards online channels or “Digital Village by DBD”
with 4,952 individuals obtaining knowledge.
Expanded Trade Opportunities by Franchise
Businesses

Enhanced knowledge for businesses to
enter into franchise system by conducting training
course on administration of a new franchise
business (B2B Franchise) with 137 attendances.

Promoted Asset Securitization for Access
to Funding

By organization of training course on
Business Guarantee Act, B.E. 2558 (2015) and
Ministerial Regulation on Asset Securitization B.E.
2561 (2018) (perennial plant) for SME, farmers,
community enterprises and general public as well
as integrating works with Bank for Agriculture and
Agricultural Cooperatives (BAAC) to provide
knowledge on Tree Bank Program, applying for a
loan by use of perennial plant, demonstration and
value assessment of perennial plant, carbon
capture of tree as well as organization of promotion
events for mobile restaurants (food trucks) to be
capable and accessible to source of fund with

894 participating entrepreneurs.
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Promoted Thai Arts and Crafts

By having handicraft products by Master
Artisans of Thailand, Thai Artisan Instructor,
Successor of Thai Artisans and SACIT members
demonstrate in trade showcases such as SACIT
Crafts Fair, SACIT Plern Crafts as well as raising
awareness and promoting use of benefits of
intellectual property of handicraft products and
organizing creative contest on masterpiece
of handicrafts I.CCA.2025 to offer a design talent
showcase platform for new designers with 3,111
participants, generating 1,175.99 million baht of

trade value.

Nurtured Gems and Jewelry Entrepreneurs

By organization of training programs for SME
such as advisory service for compliance with
standards of Responsible Jewelry Council (RJC),
development of production and marketing
innovation and strengthening knowledge in fashion
and being Soft Power in parallel with eco-friendly,
emphasizing product marketing channels, building
brand awareness and expanding marketing base
with 266 entrepreneurs being developed as well
as organization of “Chanthaburi City of Gems”,
an International Chanthaburi Gems and Jewelry
Festival 2024, at Chanthaburi Gems and Jewelry
Promotion Center, Chanthaburi, with 10,763
participants, creating 104 million baht of trade

value.




Studied and Disseminated Study Results
together with Policy Proposals

with an aim to creating Thailand’s trade
opportunities and competitive edge such as
Stabilizing and Strengthening Trade in key
agricultural products such as horticultural products
(oil palm), field crop products (cassava and maize),
herbal products (Andrographis paniculata, turmeric,
black ginger and Gotu Kola) and livestock products

(beef cattle and dairy cattle).

< Drove International Trade by
Soft Power

Advanced Thai Soft Power Products and
Services

such as film, series, game, book and fashion
to attend activities in key festivals/trade exhibitions
of industries for instance; in the film, drama, series
industry such as Cannes Film Festival 2024-2025,
Annecy International Animation Film Festival 2024,
American Film Market 2024 (United States), Asia
TV Forum & Market Singapore 2024 (Singapore),
TIFFCOM 2024 (Japan), Thai Film Festival in
Vietnam 2025 (Vietnam), ADFEST 2025; in the game
industry: Gamescom Asia 2024 (Singapore), SPIEL
ESSEN 2024 (Germany) in the book industry such
as Taipei International Book Exhibition 2025
(Taiwan) and Bangkok Rights Fair 2025 as well as
attending International Franchise Expo 2025
(Philippines), generating 10,193.39 million baht of

trade value.

Propelled Soft Power Policy

Upgraded promotion events for Thai
cuisine and Thai SELECT mark

with an aim to raising awareness on media
through promotion of image of Thai restaurant
services in oversea worldwide as well as creating
a globally recognized Thailand’s brand by having
award-winning or certified entrepreneurs such
as PM’s Export Award 2024, Design Excellence
Award (DEmark), Good Design Award (G-Mark)
or Thailand Trust Mark (T Mark) attend both
domestic and international trade exhibitions as
Good Design Award 2024 (Japan), Design
Shanghai 2025 (China) and FRONT 100 in Milan
Design Week 2025 (Italy).
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INTERNATIONAL MUSIC CONFERENCE
& SHOWCASE FESTIVAL

By improving regulations on rice exports
licensing with an aim to offering export opportunities
to farmers and small entrepreneurs and ensuring
liberalization of rice through decrease of stock
levels and unlocking of fees as well as improving

registration system as follows;

 Decreased exporters’ rice stock levels
while farmers/cooperatives groups remain exempt
and small entrepreneurs with registered capital of
5-10 million baht can have rice stock from 100

metric tons and up (originally 500 metric tons).

Improved Regulations to Facilitate

B Created Value Addition of Thai
Soft Power by Copyright

through arrangement of Bangkok Music
City 2025 to provide opportunities for Thai musi-
cians and entrepreneurs to learn music export
strategies and obtain knowledge in copyright
law and protection of contractual rights as well
as guidance on generating income from intellectual
property via royalty, music licensing and digital

technologies for finance and investment.

lraae

+ Unlocked licensing fees for rice exporters,
to be commenced in this July, whereby there
would be no fees for farmers/cooperative groups,
and fees for small entrepreneurs would be 10,000
baht per license (originally 50,000 baht), decreased
by 40,000 baht.

« Reduced rice exporter registration period
from no more than 3 days to merely 30 minutes,
being effective from 27 December 2024. To date,
there are 25 registered rice exporters, all of which

obtained approvals within a 30-minute timeframe.
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Expanded Markets via organization of events
both domesticalhy and internationally

such as exhibition for air conditioning
and refrigeration “BKK RHVAC 20247, exhibition
for electrical and electronic appliances “BKK E&E
20247, exhibition for logistics goods “TILOG-
LOGISTIX 20247, exhibition for food products
“THAIFEX-ANUGA ASIA 20247, “STYLE Bangkok
2024-20257, the 71st Bangkok Gems and Jewelry
Fair, exhibition for hotel products “THAIFEX
HOREC ASIA 2025”7, exhibition for automobile
products “AAPEX 2024” (United States) and
“AUTOMECHANIKA DUBAI 2024” (United Arab
Emirates), “BIOFACH 2025” (Germany), “Natural
Products Expo West (NPEW) 2025” (United States),
“AAHAR-International Food & Hospitality Fair
2025” (India), contributing to total trade value of
137,814.21 million baht.

Furthermore, there were arrangement of
official trade missions abroad aiming to expand
markets and push cassava exports in China and
Saudi Arabia, as well as holding a signing of MOU
and cassava sale contract event between Thai and
Chinese entrepreneurs, bringing about total trade
value worth 8,939.46 million baht.

Boosted Online Trade

via website of Thaitrade.com and TOPTHAI
Store on online alliance platforms abroad and
organized International Live Commerce Expo 2024
for the first time, attributing to total trade value
of 2,891.80 million baht generated from online
shopping, online affiliate network and online

business matching.

Accelerated Exports'value

Fostered Border/Transit Trade

through integration of works between
public and private sectors to organize events in
border areas of special economic zones or special
economic corridors such as holding MOC event in
trade exhibition for community products as New
Year Gift 2025 (Nakhon Rachasima), organizing
border trade event “Border Trade Expo 2025
@ Mae Sot (Tak), holding event “EEC GATEWAY
Boost and Beyond, generating trade value of
190.70 million baht as well as field visits to hold
discussions between public and private sectors
aiming to address trade and investment difficulties
in border/transit areas (Chiang Rai, Songkhla, Ubon
Ratchathani, Surin, Nakhon Phanom and Tak).

In this regard, border/transit trade value
(Cambodia, Lao PDR, Myanmar, Malaysia, China,
Singapore, Vietnam and other countries) during
the period from April 2024 - April 2025 worth
2,026,036.85 million baht, comprising exports of
1,166,798.05 million baht and imports of 859,238.80
million baht, increased by 9.36% compared to the

same period of prior year.
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Attached Priority on FTA Negotiations

with an aim to expanding trade opportunities
for Thai products and services, attracting foreign
direct investment especially in modern technology
and innovation sectors, enhancing Thailand’s
potentials and roles in regional and global supply
chains. Currently, Thailand has 14 FTAs entered
into force with 18 countries namely; ASEAN (9),
China, Japan, South Korea, Australia, New Zealand,
India, Peru, Chile and Hong Kong. In addition,
Thailand signed FTAs with 3 countries namely;

1) Thailand and Sri Lanka on 3 February 2024,

2) Thailand and European Free Trade
Association (EFTA) on 23 January 2025 and

3) Thailand and Bhutan on 3 April 2025.
Once these 3 FTAs coming into effect, Thailand
will have 17 FTAs with 24 countries.

Furthermore, there were upgrading of
ASEAN-China FTA (ACFTA 3.0) and ASEAN Trade
in Goods Agreement (Upgraded ATIGA) to be
modernized in corresponding with the current

pattern of international trade.
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Encourageda Utilization of benetits from

Free Trade Agreement (FTA)

Pushed Forward and Launched Thailand’s
FTA Negotiations with New Trading Partners

During 2024-2025, Thailand expedited
conclusion of on-going FTA negotiations and
launched FTA negotiations with new trading
partners for instance; Thailand-European Union
(EU), ASEAN-Canada, Thailand-Republic of Korea.
Both EU and Canada are important trading partners
with which Thailand had never had FTA before,
completion of FTA negotiations would open up
opportunities for Thai products into these markets.
Moreover, Thailand is in the process of arranging
economic cooperation with key trading partners
as a foundation for the establishment of future
FTAs namely; Thailand-United of Kingdom (UK)

and Thailand-Eurasia Economic Union (EAEU).

47™ MEETING OF THE HIGH LEVEL
TASK FORCE ON ASEA!
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APEC Ministers Responsible for Trade
Meeting 2025

with an aim to exchanging visions and
approaches to coping with challenges such as
economic volatility and trade, and technological
change. The outcomes of such Meeting were beneficial
for determination of economic trade and investment
direction of Thailand and APEC economies, as well
as supported creation of opportunities for global

market expansion of businesses.

Attendance of Meetings under ASEAN
Framework

such as ASEAN Summit, Senior Economic
Officials Meeting (SEOM), High Level Task Force on
ASEAN Economic Integration (HLTF-EI), and ASEAN

Economic Community Council (AEC Council).

@
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Joint Trade Committee (JTC) Meeting

with key trading partners aiming to build
economic relationship and increase opportunities
to expand trade and investment such as Malaysia,

Bhutan, France and Singapore.

Addaressing Eroblem ormninierior stanaara Imports

and illicit foreign businesses
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Integration of works with relevant agencies
through Committee on Administration to solving
problem on inferior products and illicit foreign
businesses. During the period from September
2024-April 2025, there were 39,186 prosecuted cases

on offenders and violators of law with 2,074.20 million

1a1C JuAilaaldud:
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baht worth of damage, 35,272 investigated cases on
illegal advertising and products on online platforms
and 10,378 Notice and Takedown undertaken cases.
With regard to suppression of nominee illegal
products, there are 857 arrested cases, worth
15,288 million baht of damage.
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Developed DBD Biz Regist as a digital

legal entity registration system,

enabling an easier business registration such
as filling out registration information in e-Form
which are connected with various agencies such
as Department of Provincial Administration,
registration for e-authentication via multiple
channels like the DBD e-Service application
(Department of Business Development) and
ThaiD application (Department of Provincial
Administration) as well as determination of a
definite registration timeframe which already
launched on 16 January 2025, increasing online

business registration by 43.32%.

Established an In-Depth Economic Trade

Information Service System on www.AQA.com

to monitor situations and support business
planning, as well as policy decision making
with result displaying on Dashboard namely;
information on key agricultural products, provincial
economic overview, international economic trade
information as well as information on opportunities

and potentials of Logistics Businesses. Also, an
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information briefing system in Data storytelling
format has been developed in 3 issues namely;
a monitoring system on fruit situations,
Thailand-US trade by State, and provincial
Factsheets, together with the 2nd phase of MOC
sustainable information system as a knowledge
bank for promoting entrepreneurs’ learning and

adjustment towards sustainability in business.

Enhanced Efficiency in IP Registration

by establishment of IP ONE as a comprehensive
IP service center encompassing a supply chain of
IP promotion and protection-in aspects of promotion
of creativity, IP protection both domestically and
internationally, commercialization of IP and
prevention of IP infringement. Also, an Image
Search System has been developed for examination
of trademark similarity while service in invention
patent and design patent registration has been
added as a Fast Track in environmental innovation
sector, enabling faster notifications of decisions
within 12 months for invention patent (originally
55 months) and 3 months for design patent
(originally 15 months).

Improved other services

such as DITP Service Center, which enables
advance registration for attendance of international
trade exhibition, provision of international trade
information and advisory services, online booking
system of Public Service Center of Office of
Provincial Commercial Affairs which alleviated
congestion and reduced waiting time for service

recipients.
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DBD Develop DBD Biz Regist
A Major Step to the Future of Thai

Government Services
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In the era of rapid transition to a digital economy, the Thai Government, in particular
the Ministry of Commerce, has been attaching priority on continuous improvement of public
services in corresponding with modern lifestyles of entrepreneurs, startups and general public.
Hence, the Department of Business Development (DBD) has developed DBD Biz Regist as an
e-Registration System for justice persons to be a “Core” in transforming the Thai Government

into a True Digital Government.

Transitioning from a Traditional to a Fully
Digital System

In the past, registration of a juristic person
requires document submissions at Central
Registration Office or Regional Business Development
Office or Office of Provincial Commercial Affairs
which involves a range of procedures such as
filling out a paper form, making a number of copied
documents, queuing all day and sometimes having
back and forth document revisions, incurring

burdens in terms of cost, time and labor.

As a consequence, DBD Biz Regist was
designed to resolve these problems systematically
through the digitalization of the entire procedure.
Practically, users can submit their registration
applications anywhere, anytime via online system
together with internationally secured digital identity
authentication or in-person identity verification

with officials.
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Convenient, Fast, Safe, Transparent, Verifiable

With modern technology, the new system
has various functions to facilitate users, namely;

« Filling out application via smart e-Form
with the information validation prior to document
submission

« Legitimate Use of e-Signature

« Error alert system before document
submission and reducing the “duplicate submis-
sion” problem

+ A System with the information verification
across relevant agencies

+ Online payment of fees via mobile banking
or QR code

« Issuance of Electronic Certificate which is
available for download immediately after approval

« Application Status Tracking System,
instantaneously and step by step



For registration, the system will approve
registration application immediately when paying
fee during the period 06.00 - 21.00 hours every
day, including public holidays (Saturday, Sunday
and public holidays). Also, the system can set a
registration date in advance (suited for those who
are into fortune).

All of these incurs on a highly secure system.
Users can rest assured that their personal and
corporate information is kept tightly protected.

Adjustment of the Government Officials’
Roles for Service Improvement

The system development is not just about
changing technology but also means paradigm
shift in the government operations. Officials who
originally focused on receiving application and
referring to manual for information validation have
been trained to be “Digital Advisors” to assist the
public through various channels such as Chatbot,
Line Official and 1570 hotline as well as arranging
workshops for target groups nationwide.
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Positive impacts on Economy and Society

Not only does DBD Biz Regist modernize
government services, it also has clear positive
impacts on overall economy namely;

« Reducing business initiation costs,
especially for SME and Start-up that can be
registered within 1 day.

« Enhancing the country’s competitiveness
because legal entity information is reliable,
accessible, accurate and up-to-date.

» Promoting foreign investment through
corporate disclosure and transparent system.

» Supporting Grassroots Economy by
reducing gap for remote areas in reaching
government service center.

« Creating Thai Government’s image as

modern, reliable and friendly to entrepreneurs.

Pinpointing the Future: Digital by Default

DBD Biz Regist is more than a normal online
system but a model of “Digital by Default”
concept, meaning a Digital-by-Design government
system, being not just converting paper document
into files, but re-designing all processes for

ultimate benefits of the public.

Given the Digital Government Policy and the
20-Year National Strategic Plan which emphasizes
on efficient public administration, DBD Biz Regist
is, therefore; considered an “Instrument” for
modernizing public services and being globally

competitive.

DBD is ready to move forward with all
parties in advancing Thailand towards “ASEAN
Digital Hub” through providing fast, transparent,

fair and modern services.

Not only is DBD Biz Regist a “System”
but a “Symbol for Change” that everyone can

experience.
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Lin, Y. (2024). Global Ecommerce Sales Growth Report. https://www.shopify.com/blog/global-ecommerce-sales?utm_source=chatgpt.com

2 Market.us. (2025). “E-commerce Market: The Digital Revolution in Retail”. https://www.linkedin.com/pulse/e-commerce-market-

digital-revolution-retail-markets-us-x74rc?utm_source=chatgpt.com

3 The Nation. (2024). Thailand’s e-commerce market sees 14% growth in revenue in 2024. https://www.nationthailand.com/business/

economy/40042856?utm_source=chatgpt.com
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Strengthening Thai
Entrepreneurs Towards Global
Market via Online Channels .

In the era of rapid consumer behavior change towards digital trade world, online trade has,
hence; become a vital engine in driving international economy. At present, the value of global
e-Commerce market is more than 6.3 trillion US dollars and anticipated to reach 8.1 trillion US
dollars by 2026 with Asia Pacific region of the largest proportion? For Thailand, its e-Commerce
market has shown a continuous growth with anticipated value in 2024 of 5.3 trillion Baht or an
average annual growth rate of more than 10%3, demonstrating its potentials and new
opportunities for Thai entrepreneurs.

Thaitrade.com: Central Space for Creating
Opportunities for Thai Entrepreneurs

Amid the online trade growth, the Department
of International Trade Promotion (DITP),
the Ministry of Commerce, has developed
the Thaitrade.com website as a central
e-Commerce platform in B2B2C form, emphasizing

on enabling Thai entrepreneurs to access global

market via digital channels safely and sustainably.

Thaitrade.com has been operating since
2011. To date, there are more than 220,000 foreign
buyers and more than 27,000 Thai sellers,
generating over 17 billion baht of trade value.
Also, a “Comprehensive Online Trade Facilitation
Center” has been established at DITP to provide
advisory and e-Commerce services with free of
charge with an aim to enabling entrepreneurs in
regional areas to employ the platform efficiently.
DITP has been organizing “Thaitrade.com
Outreach” events in provinces nationwide such
as Chiang Mai, Phuket, Chonburi, Prachin Buri,
Suphan Buri, Nong Khai, Nong Bua Lamphu, Surin,
Nakhon Ratchasima, Chanthaburi, Songkhla and
Khon Kaen. Activities in the events included
workshops on membership subscription, product
photography, content writing, market trend analysis
as well as online business matching activities so
as to create potential export opportunities for Thai
community products and SMEs.

1 Lin,Y.(2024). Global Ecommerce Sales Growth Report. https://www.shopify.com/blog/global-ecommerce-sales?utm_source=chatgpt.com

2 Market.us. (2025). “E-commerce Market: The Digital Revolution in Retail”. https://www.linkedin.com/pulse/e-commerce-market

digital-revolution-retail-markets-us-x7drc?utm_source=chatgpt.com

3 The Nation. (2024). Thailand’s e-commerce market sees 14% growth in revenue in 2024. https://www.nationthailand.com/business/

economy/40042856?utm_source=chatgpt.com
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Furthermore, DITPs’ operations over
the past few years, especially during the COVID-19
pandemic, involved promoting Thaitrade.com
members’ market opportunities and providing
them with online selling skills and leveraging
business data connections through conducting
business matching activities and further developing
online business matching so as to streamline

business negotiations between Thai entrepreneurs

and foreign importers.
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TOPTHAI Project: A Bridge Connecting
Thai SMEs to Global Market

DITP emphasizes on promoting
ready-to-export entrepreneurs through the
collaboration among TOPTHAI Project shops or
DITP’s online shops that sell Thai quality products
on leading foreign alliance platforms with an aim
to preparing Thai entrepreneurs for international
market expansion via various activities namely;
provision of advisory services and selection of
entrepreneurs to participate in TOPTHAI Project,
Cross-Border e-Commerce Project and DITP
Next Step to Global, the arrangement of
seminars to provide knowledge and advices and
organize business matching activities in both Bang-
kok and provincial areas so as to select Thai
products for sales on platforms, online promotion
campaign for Thai products in target markets
worldwide and cooperation activities in new

potential markets.
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During April 2024-May 2025, DITP has been
pushing “TOPTHAI Project” as a model for export
promotion via leading e-Commerce platforms
worldwide, being divided into 5 key approaches

namely;

1) Sales Promotion on Global Platforms
such as Rakuten (Japan), Amazon (US), Shopee

(Singapore)

2) Cross Border e-Commerce (CBEC)
Events held in 6 provinces namely; Khon Kaen,
Songkhla, Chanthaburi, Phuket, Chiang Mai
and Bangkok, focusing on the preparation of
entrepreneurs by knowledge and online business

matching

3) Online In-store Promotion such as
the collaboration with H-Mart in the US and Asia
Express Food in Netherland aiming to expand

retail market opportunities in overseas

4) Organization of TOPTHAI Pavilion
and Pop-up Store such as “TOPTHAI x Amazon”
(New York), “Thai SELECT Festival 2024” (Dubai),
“Thai Festival Tokyo 2025” (Tokyo), all of which
was a mean for strategic global public relation of
Thai Brands and

5) Signing of MOU with leading platforms
such as Amazon, Shopee, Rakuten, Bigbasket and
LetsTango for a purpose of establishing stable and
continuous business alliances.

Currently, there are more than 2,500
TOPTHAI participating entrepreneurs and actual
sales worth more than 800 million baht, receiving
benefits from business operation cost reduction,
enhanced credibility and marketing supports from

expert teams in a comprehensive manner.
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Towards Sustainably Strengthening Thai
Entrepreneurs

Not only be fostering Thai entrepreneurs to
access to global market via online channels an
opening of a door towards trade opportunities,
but also means a tool in developing grassroots
economy concretely, in particular during the
transition to digital economy. Samples of DITP’s
operations in sustainably strengthening Thai
entrepreneurs such as Thai PPF Co., Ltd., starting
fresh fruit export business in 2016 with “Aromatic
Young Coconut” from growers in Amphoe
Ban Paeo, Samut Sakhon Province as an initial
product, all ingredient coming directly from garden
for export quality preservation. The company had
entered into Thaitrade.com and received supports
through business matching engagement, bringing
about new trading partners from European and
Asia countries namely; Japan, Korea, Singapore,
Hong Kong, Italy and Scandinavia with significant

sale volume and growth opportunities.

Chiangmai Bioveggie Co., Ltd., a natural
vegetable health food producer focusing on
safety, convenience and 100% nature, had chosen
Thaitrade.com as its international market
penetration channel due to its recognition of
credibility as certified by the Thai Government.
Lately, client from South Korea had requested to
be a major distributor owing to trustworthiness of

the system and online product information quality.

CHIMMA Fruit Co., Ltd., a processed fruit
producer by freeze dry method such as durian,
mango and coconut, had received advices from
DITP in developing modern and attractive packaging.
After attending THAIFEX-ANUGA ASIA,
the company was able to penetrate foreign markets
via various channels such as participating in
TOPTHAI Project on Letstango platform (Middle
East Market) and Amazon platform (the US Market),
continuously expanding customer base and

increasing sale volume.

As a consequence, Thaitrade.com and
TOPTHAI Project remain a key mechanism for
connecting Thai quality products to consumers
worldwide and upgrading international market
standard for Thai entrepreneurs to ensure their

sustainable and resilient growth in the ¢lobal

digital forum of the future.
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Leveraging Competitive Edge .

Products Businesses
in Thai and Global Markets

In business world, entrepreneurs are major driving force behind business while public
sector is empowering their roles through empowerment, further development and provision of
trade instruments for entrepreneurs to be competitive, whether it is promotion of market
channel expansion, product certification of reliability, promotion of research finding
commercialization as well as jointly solving difficulties in doing business. As a consequence,
during the prior period, the Ministry of Commerce has been committed to foster Thai innovative
agricultural product entrepreneurs’ potentials to bolster their competitiveness in global trade
forum through a mechanism to advance innovative agricultural product entrepreneurs in adding
value and creating competitive advantage as well as promoting trade opportunities for Thai
innovative agricultural products through various channels in order to penetrate a more variety
of target consumer groups.

The Ministry of Commerce, by the

Department of Foreign Trade (DFT), has been

Innovation for innovative

moving forward to further enhance Thai innovative 1) Food

agricultural products for concrete commercial
development. In particular, DFT had initiated
innovative product contest for Thai agricultural
products or “Agri Plus Award” by the royal grace
of His Royal Highness Princess Maha Chakri
Sirindhorn graciously presenting trophies to
winners of the contest in 3 categories namely;
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agricultural food products.

2) Lifestyle Innovation for innovative
agricultural non-food products and

3) Rising Star for new entrepreneurs
including school and university students interested

in starting a business.
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The contest idea was derived from the

commitment to implement the government
policy in “Market Driven, Innovation Complement,
Increase Income” which attaches priority on high
quality agricultural product promotion towards
domestic and international markets in corresponding
with a variety of market demands through
commercialization of works of research institutes
as well as new technology and innovation
adoption to further develop primary agricultural

products into new high-value products.

Agri Plus Award is a crucial forum that opens
opportunities for innovative agricultural product
entrepreneurs, product owners, school and
university students, researchers and interested
peoples to present their potentials in leveraging
Thai agricultural products through innovation and
serves as a source of inspiration for new generation
entrepreneurs to apply innovation into high-value
product development. Practically, contest entries
will be further developed and pushed into markets
in various dimensions such as expanding market
from online sales platform to Modern Trade with
nationwide distribution or from internal market to
worldwide markets. Therefore, Agri Plus Award is
considered a Gateway that drives value creation
for Thai agricultural products, both innovative
agricultural food products as Thailand’s strength

in being “Kitchen of the World” and innovative
agricultural lifestyle products as Thailand’s
Soft Power, for commercial success of Thai
manufacturers and entrepreneurs and for quality

of life of Thai farmers.

For the next step of Agri Plus Award, the
Ministry of Commerce commits to push forward
the application of innovation in Thai agricultural
product development for value creation by
encouraging new generation entrepreneurs to
demonstrate their innovation potentials in Thai
agricultural product development and inspiring
a commitment to creating value added to Thai
agricultural products to be globally competitive
through creating opportunities in expanding
distribution channels, both domestically and
internationally, as well as promoting and raising
awareness of Thai innovative agricultural product
potentials and image and building business
network among Agri Plus Award entrepreneurs of

each year for a strong network in the future.
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FTA offers more alternative
imports at lower prices for consumers

ecco o,
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FTA..is not Far-Fetched. Free Trade Agreement (FTA) will not be a new and far-fetched
matter for us anymore once we recognize the impacts of FTA operation on our daily life. First of
all, it is important to understand that FTA which various countries including Thailand have been
arranging has key goal in reducing or eliminating obstacles to trade, in particular import tariff,
as well as non-tariff barriers, enabling a freer flow of trade in goods as a single country, helping
reduce trade deviation due to tariffs and creating a supply chain network as well as promoting
growth in trade and investment among FTA partners.

Knowing How to Use Benefits From FTA

During the prior period, Thailand has been
arranging FTA at both bilateral and regional levels.
To date, Thailand has 14 FTAs entered into force
with 18 FTA partners namely; 9 ASEAN members,
China, Japan, South Korea, India, Australia, New
Zealand, Peru, Chile, Hong Kong and in the process
of ratifying 3 FTAs to take into effect namely;
Thailand-Sri Lanka, Thailand-European Free Trade
Association (EFTA) and Thailand-Bhutan.

Use of benefits from FTA can be done in
aspect of both exports and imports. For the former,
it means Thai exporters exercise preferential

benefits by obtaining reduction of import tariffs
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on Thai products by FTA partners, giving its
comparative advantage in terms of price over
products of non-FTA partners. For the latter,
it means Thai importers exercise preferential
benefits by getting reduction of import tariffs on
FTA partner’s products by Thailand, enabling
lower prices for imports and being beneficial for
importers for a purpose of both consumption and

production, domestically.
Top imports via FTAs

Top imports in terms of preferential benefit
utilization under Thailand’s FTAs are as follows;
- ASEAN-China Free Trade Agreement ACFTA) such
as other motor vehicles driven by electric motors,
components of electrical machinery, construction
and other components of construction, rolled
steel sheet, tube or pipe made from pure copper,

aluminum foil, articles made from steel.

+ ASEAN-India Free Trade Agreement (AIFTA)
such as dried chili, other pharmaceuticals, tile,

potato, woven fabric, fresh grape.



« Japan-Thailand Economic Partnership
Agreement (JTEPA) such as components of
electrical equipment and electric generators,
equipment and parts of motor vehicles, other
pharmaceuticals, other articles made from plastic,

cosmetics, other polyester.

« Thailand-Chile Free Trade Agreement
(TCFTA) such as cherry, salmon, fish oil, wine made
from grape, chocolate, dried grape, fresh grape,

oat grain.

« Thailand-Peru Closer Economic Partnership
(TPCEP) such as cranberry, fresh grape, avocado,

quinoa.
Once know...must use benefits

One crucial benefit from FTA is the addition
of options for consumers and entrepreneurs in
both manufacturing and services sectors, providing
them with access to a variety of products and raw
materials in terms of type, quality and price.
For instance, the importation of cherry, salmon
and fish oil from Chile as Thailand is a country
in tropical zone, hence; it needs to import
agricultural products including fishery productsi.e.
fish from cold area. The reduction of import tariffs
through FTA operation will help Thai consumers
as well as entrepreneurs gain access to various
products and raw materials for production at
affordable prices. Likewise, the importation of
cranberry, fresh grape, avocado and quinoa from
Peru as agricultural products from cold zone will
help lower consumption and production costs for
importers whether they are consumers or
entrepreneurs such as hotel and restaurant as well

as provide them with quality products in response

to consumers’ demand. As a consequence,
Thailand’s FTA network expansion will help
increase more varieties of importation sources and
diversify risks from import independency on
merely any market, which in turn will enhance
the country’s resilience against the global

economic shocks or crisis.

FTA, Not an Evil, But an Economic Force
of Thailand

It is inevitable that imports via FTA will
have impacts on domestic entrepreneurs of the
same or substitutable products. It is, however;
considered a force for adaptation to remain
competitive with imports. This can be done
through production capacity development aiming
to lower manufacturing costs and improve product
quality to be compatible with imports as well as
develop more varieties of products, all of which
will ultimately bring about benefits for consumers.
FTA, therefore; is considered a vital tool in driving
the country’s economic development and

elevating people’s wellbeing.
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Drive Internal Trade...
Towards a Fair-Trade System

Amid the current global era of more complex economy and society, finding a balance
between economic efficiency and social fairness becomes a key challenge. Hence, the concept
of “"Fair Trade” has attracted interest more widely, especially in the context of grassroots
economic development, bridging gap between manufacturers and consumers and fostering
ethical business practices. In this regard, the Department of Internal Trade, the Ministry of
Commerce, has been playing a key role in turning this concept into a concrete reality.

In summary, Fair Trade means an approach
or system of trade which intends to create balance
and fairness throughout supply chain, enabling all
stakeholders, particularly farmers and micro
manufacturers, to gain access to economic
opportunities in an equitable and sustainable

manner. Core principles include:

« Fair Price - enabling manufacturers to
cover production costs and being sufficient for
their living.

« Sound Term of Trade - reflecting transparent
and just trade relationship.

« Capacity Building for Producers - for their
capabilities to support community development
and improve quality of life.

+ Decent Labor Standard - by not using
child labor and forced labor as well as safe
working conditions.

« Environmental Sustainability - supporting
environmentally friendly production.

« Non-discrimination - advocating equal

rights of all

Even though the concept of Fair Trade has

not yet been prevalent in Thai society, there are
ongoing efforts from various parties, especially the
public sector, to promote transparency and
fairness in domestic market with an aim to
enhancing consumer and business confidence as
well as promoting and developing potentials of
micro and local entrepreneurs as well as farmers
and community enterprises to be comparably
competitive in the market, bringing about
economic stability at community and national
levels in parallel with promoting grassroots
economic growth in a strong and sustainable

manner.
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The Department of Internal Trade (DIT), the
Ministry of Commerce, is an agency responsible

for advancing the aforementioned concept
through the implementation of various policies
and measures aiming to oversee, promote and
develop internal trade towards trade system which
is fair, transparent and attributes to balance among
all parties - farmers, entrepreneurs and consumers.
One of its key roles is to oversee product and
service prices to be appropriate and fair as
well as ensure sufficient product quantity in
corresponding with domestic demand through
various forms of mechanisms and tools such as
the determination of controlled products and
services with the current total number of 57 items
(52 products, 5 services) aiming to regulate and
prevent unfair practices in pricing or unfairly
determining term of trade and procedures, price
labelling requirement for retail prices of products
and services in both normal mode (240 products,
50 services) and online mode (all items), to allow
consumers’ price comparison and informed
decision making, a regular and ongoing market
surveillance to prevent opportunistic price
increase, taking advantage on consumers as well
as regulating and monitoring retail prices of
products to be cost oriented in order to build
consumer trust and enhance confidence on

internal trade.
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Apart from its duties in overseeing product
and service prices, DIT has a role in promoting and
expanding distribution channels for community
products and services to offer market opportunities,
increased incomes and better livelihood for farmers,
farmer commmunities, community enterprises as well
as micro, local and OTOP entrepreneurs and reduce
economic inequality through the implementation

of various projects and events such as;

« Community Market for Local Businesses
by promoting commercial uniqueness and
community identity of local market together with
upgrading towards “Must Visit Market” with more
than 251 locations nationwide, having outstanding
and pleasant features and providing sales of
quality products in an accurate, fair and transparent
manner as well as preserving community culture
and way of life. It is a mechanism for attracting
tourists and general public to visit and enjoy
spending, contributing to income distribution back

to communities and stimulating a continuous

grassroots economic circulation.




» Promotion of Community Agricultural
Product Distribution Center or Farm Outlet
with 60 units in total, to serve as a retail shop for
products of farmers and communities which has
been promoted and supported its establishment
by DIT, offering market opportunities and increased
incomes for farmers and community producers
through sales of community products such as
vegetable, fruit and processed agricultural products
directly to consumers.

» Arrangement of Blue Flag, Economical
Price Events aiming to provide more alternative
access to necessities at reasonable and fair price
as well as reduce burden of expenses for peoples
while micro enterprises as well as farmers and
communities can reach a larger market and
consumer base, enabling a market linkage and
additional income.

Also, DIT has been placing importance on
capacity building for communities to know how to
do business stably, moving forward to become
“Trading Village” with its competitiveness, strong
gathering and sustainable self-reliance. To that end,
efforts to enhance knowledge and skills in
entrepreneurship for leaders and members of
communities have been exerted such as knowledge
and skills in production/marketing planning, business
management, product and package development
and value addition for identity product of
community. Together with such efforts, promotion
of market expansion and market linkage for
community products and services has been carried
out so as to increase income, widen opportunities
and strengthen capacity of commmunity economy.
To date, there are 47 Trading Villages being
promoted and developed by DIT, bringing about
more income and better livelihood for members

of communities.

Another important role of DIT is to protect
consumers by receiving fairness in their spending
on products or services through monitoring and
investigating sales of products and services to
ensure no exploitation in terms of both price and
quantity as well as no unfair trade practices such
as overpricing, delaying or rejecting sales, no price
or incorrect price displayed, goods hoarding as well
as use of inaccurate and no standard weights and
measures. Throughout the prior year, DIT conducted
investigation of entrepreneurs for law compliance
by more than 136,209 individuals as well as
regulation of weights and measures for accuracy,
precision and standard by more than 8,467,949
machines/packages in couple with business
transparency campaign to encourage explicit price
labelling so as to enhance trade society with trust,

confidence and fairness for all.

Overall, it is evident that fair trade is not only

a concept of equality but also means “a foundation”
that will drive economy towards sustainability. DIT
is an agency like “a Balance Keeper” for internal
market, preventing overexploitation and helping
underprivileged peoples to receive economic
opportunities for improved incomes and livelihood,
with an aim to moving and driving the country’s
economy in a strong and stable manner... towards

a fair-trade system.
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Creating Fairness
in Thai Trade
Preventing Overseas
Substandard Products

In the world of borderless trade, despite its opportunities, economic openness can bring
challenges, especially the "Silent Threat” posed by imports of substandard products and
unlawful foreign businesses operating in Thailand.

The Government has placed great importance
on addressing the aforementioned problems,
“the Committee on Resolving Problems of
Unlawful Foreign Goods and Businesses” has been
established, chaired by the Minister of Commerce
(Mr. Pichai Naripthaphan) and vice-chaired by the
Deputy Minister of Commerce (Mr. Napintorn
Srisunpang), in collaboration with 17 relevant
government agencies, in which the Director
General of the Department of Foreign Trade and
the Director General of the Department of Business
Development acting as a secretary. The main
function of the Committee is to push forward the
implementation of domestic consumer and business
protection measures. The initiative is carried out

under 2 Sub-committees namely;

1) The Sub-committee on Promoting Thai
SME and Resolving Problems of Substandard
Products from Overseas and

2) The Sub-committee on the Prevention
and Suppression of Nominee Businesses as
well as the establishment of the Working

Group on Suppression of unlawful Products and

Businesses from Overseas with an aim to intensely
conducing a comprehensive investigation of
unlawful products and businesses nationwide.

Key implementation approaches are as follows:

1. Strictly Enforce Regulations and Laws,
Detect Substandard Products

The Government has been placing priority
on quality control of products in the market, both
online and offline, through the integration of works
among law enforcement agencies such as the
Customs Department, the Food and Drug
Administration, the Thai Industrial Standards
Institute, the Office of the Consumer Protection
Board, the Department of Intellectual Property
and the Electronic Transactions Development
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Agency for a purpose of strictly inspecting goods
and enforcing laws. From September 2024 - April
2025, there were 39,186 prosecuted cases,
with the total damage worth 2,074.20 million baht.

Furthermore, the Food and Drug Administration
and the Thai Industrial Standard Institute have been
working with online platforms to carry out the Notice
& Takedown measures, as well as employing Al
Technology in inspecting goods sold online. From
September 2024 — April 2025, there were 35,272
items/websites were inspected for illegal advertising
and products, of which 10,723 items/websites were
considered a violation and notified to platforms,
and 10,378 items/websites were taken down from

platforms.

2. Update Laws to Keep Up With the
Digital Era

Given the need for laws in corresponding with
rapidly changing consumer behaviors and business
models in digital commerce, the Committee has
been working on approaches to enhance the
effectiveness of the law. At present, there are
proposals for draft legislation, such as the
Notification of the Electronic Transactions Committee
(ETO), requiring offshore digital platform service
operators to “establish a legal entity in Thailand”
to be under the supervision of the Government and

ensure proper consumer protection.
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Meanwhile, the Department of Revenue is
in the process of amending the Revenue Code
with an aim to ensure efficiency in tax collection
from the importation of low-value goods. In the
meantime, the Customs Department is working
on behalf of imposing a Value-Added Tax (VAT)
of 7% on imported goods valued under 1,500 baht,
from July 2024-April 2025, a total value of 1,796
million baht was collected.

3. Boost Thai Products in Oversea Markets

Apart from protective measures, the
Government has proactively carried out duties to
enhance the competitiveness of Thai businesses
through various means, whether it is the promotion
of Thai products in foreign markets, increasing
export channels both online and offline, and
expanding cooperation with partners in new
markets to explore new marketing channels and
support investment of Thai SMEs. In this regard,
the Department of Business Development and the
Department of International Trade Promotion

have organized events as follows;

« Training on Building an Online Shop
and Workshop on Building an Influencer for
Business Owners.

+ Eco-Innovative Online Community Program
introduces an e-Commerce channel for businesses
in remote areas.

« Creation of Certification Mark for Online
Shop, such as DBD Registered and DBD Verified.

» Cooperation with E-Commerce Partners
to organize Thailand E-Commerce Expo, and establish
a central market platform.

« Development of the Thaitrade.com
website as a tool for global trade.

« Expansion of Modern Retail Trading
Channels Overseas via online shops such as

TOPTHAI Store.



4. Suppress Foreign Nominee Businesses

Foreign businesses established under Thai
nominees are considered a key target for inspection
to prevent unfair competition and minimize
impacts on Thai businesses. In particular,
6 businesses with high potential for operating

through nominees include

1) Tourism and related businesses such
as restaurants and souvenir shops

2) Real estate businesses

3) E-Commerce, logistics, and warehousing
businesses

4) Hotel and resort businesses

5) Land trading and agricultural businesses
and

6) General construction business.

To that end, law enforcement agencies,
including the Department of Special Investigation,
the Department of Lands, the Central Investigation
Bureau, the Anti-Money Laundering Office,
and the Department of Business Development,
had been assigned to integrate work in combating
offenders. From September 2024-April 2025, there
were 857 prosecuted cases with a total damage
worth 15,288 million baht.
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Nevertheless, an improvement on penalty
provisions under existing laws for efficient
enforcement was discussed. As a consequence,
the Anti-Money Laundering Office proposed to
determine the legal offense under foreign business
operations as a predicate offense under the laws
of the Anti-Money Laundering Office. Once this
draft legislation is approved, the officials will be
able to seize or confiscate the assets of offenders
prior to filing the lawsuit. This is a killer punch in

strengthening law enforcement power.

Not only be the Ministry of Commerce’s
role in taking proactive measures on resolving
problems of unlawful foreign ¢oods and businesses
to protect Thai consumers and ensure a level
playing field for Thai businesses, but also a sign
of the Government’s commitment in the
integration of works to advance the country’s trade
to be transparent, fair and in line with the
principles of international laws. It is a key step in
the establishment of a sustainable and fair
economic system, together with genuinely
preserving the future of Thai consumers and

businesses.
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SDGs-Eco-Friendly Products, -
Protect Environment

Local SDGs Plus Project is a third-consecutive year project of the Ministry of Commerce
derived from the support for BCGs products towards SDGs so that quality product manufacturers
are provided with more market opportunities, both domestically and internationally. The project
has been implemented through selection and support of eco-friendly products from all
provinces and regions, aiming to create trade opportunities and ensure sustainable growth for
eco-friendly product manufacturers in line with the Government's and the Ministry of Commerce’s
policies in driving Thai economic trade in a robust, fair and sustainably growing manner or
“eMpower and Optimise Commerce plus Sustainable Growth: MOC+". Key approach to move
forward with the aforementioned goals is to support marketing channels and value added to
products for local entrepreneurs who produce and sell quality products beneficially to consumers,
societies and environment to be nationally and internationally competitive.

in attaching importance on driving BCG policy or
Bio-Circular-Green Economy while consumers
demand more BCGs products globally.
Consequently, the project had come into
existence by the Ministry of Commerce and

BCG product entrepreneurs had been looked for,

by being divided into 3 tiers namely;

Starting Point:

Initially, the Ministry of Commerce had
assigned the Offices of Provincial Commercial
Affairs nationwide to conduct a site survey to
search for eligible entrepreneurs before offering
them with market opportunities through the
arrangement of product distribution points at
provincial level, trade exhibitions at regional and
national levels. Its Implementation during the first

2 years was in consistent with national strategies

Tier 1 Excellent, those who are already
capable of capturing both domestic and
international markets, would be assisted in finding

new markets, focusing on marketing support,

Tier 2 Emerging, those who have products
sold in community markets, department stores
and supermarkets with moderate strength, would
be obtained workshop trainings, information and
further development as well as more market

opportunities and
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Tier 3 Beginning, those who are small
and micro sized, would be obtained workshop
trainings. The project has been carried out through
collaboration among relevant agencies in the
Ministry of Commerce such as the New Economy
Academy (NEA), the Department of Business
Development, the Department of Intellectual
Property and academic institutes with an aim to
helping these entrepreneurs to grow further. BCGs
was renamed as SDGs to make communication
more internationally understandable and cater to
global megatrends as well as meet market demand

trends, especially eco-friendly consumer group.

Next Step

For this year, the Ministry of Commerce has
collected information on entrepreneurs and
restructured database for the preparation of
E-catalog to facilitate the Offices of Provincial
Commercial Affairs in selecting outstanding
products from provinces for trade including
internal and international marketing. As the project
moves forward into the future years, there will be
more items on the list and both domestic and
foreign buyers will be able to view and choose

products more easily.
Product Targets
can be divided into 5 groups as follows;

1) Eco-Friendly/Eco-design Group such
as Organic Green Natural, products made from
recyclable, reusable, renewable materials with
zero-waste.

2) Carbon Credit/Carbon Neutral Grou.

3) Energy Saving Group.
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4) Pro Fair Trade Group such as Fair Trade
Mark, no animal testing, no use of child labor, use
of alternative materials - i.e. vegan leather, plant-
based meat, social enterprise group.

5) Environmental Restoration Product

Group

Sample of products under promotion

« Palm Packaging - Turning wastes in
palm garden or oil palm leaves into paper bag
production, an eco-friendly packaging being
degradable within 45 days and increasing incomes
for cultivators and communities as well as

reducing paper pulp imports.

+ Klomkluen - Processing Pattani Leb Nok

rice into cellulose, natural dietary fiber with
special characteristics of low-density molecules,
softness and easy to chew. It can absorb
vegetable juice and fruit juice and every of its bite
will get natural dietary fiber with low sugar and
energy. It can be chewable anytime, keeping full
and nutritious, suitable for vegetable hated child,
people with constipation problem and health-

conscious people.



« Tani Siam - Fashion products made from
banana trees such as bags with comparable
quality to leather. Wild banana has distinctive
features including cohesiveness, gorgeousness,
shininess and having unique pattern. When
building upon textile chemistry, it can produce
banana bark leather, being substitutable to leath-
er with a long lifespan and eco-friendly concerns.
Products made from wild banana include a banana
leaf-flower tray and plate made from banana leaf,
woven packaging made from banana stem, vegan
leather and banana rope made from banana trunk,

paint and dye made from banana sap.

« Mr.Leaf - An idea of nano rubber coated
leave, a material substitutable to leather, has been
emerged by employing innovation to turn nature

into creative products named as Leaf Leather to

reflect its environmental concerns.

. SuperBee - Beeswax wrap is introduced to
reduce plastic use and create employment in
communities under production with low carbon
emission. It is an alternative product for food wrap,
substitutable to one time use plastic, safe for food
contact, capable of food freshness preservation,
being hygiene and extending food shelf life. It is
easy to clean and reusable for up to 2 years,

being eco-friendly and biodegradable naturally.
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Sustainable Craft Movement

The Sustainable Arts and Crafts Institute of Thailand (Public Organization) or SACIT
commits to drive missions in inheriting, creating and promoting Thai handicrafts for sustainable
growth. This can be done through fostering handicraft identity together with adapting to the
modern world context in aspect of economic, social, environmental and technological facets as
well as advancing Thai handicrafts to link to the United Nations Sustainable Development Goals
(SDGs) and the ESG (Environment, Social, Governance) concept. Emphasis has been placed on
transparent management, equitable social development and environmental conservation through
conscious manufacturing process. As a consequence, today’s Thai handicrafts is not merely
preserving traditional stuffs but also means “"adapting” wisdom to meet changing lifestyle,
aiming to create long-term positive impacts at community, national and international levels

Developing peoples, Creating Opportunities

Core of driving sustainability is “Human”.
Therefore, SACIT aims to act as a “Mentor” that
awaken creative power through cultivation and
development of The Master Artisans of Thailand,
The Master Craftsmen and the Craftsmen
Descendants who are both deeply skilled in
craftsmanship and knowledgeable in marketing so
as to prepare them for a career, market expansion
and standing on their own in the business world.
Also, learning space for vulnerable groups such as
elderly people, retired person and prisoner has
been opened for creating a career and values in
life. Meanwhile, network of artisans nationwide
has been reinforced to link to economic
opportunities through cultural tourism, exhibition
arrangement, sale of products booth setting and
participation in skill development projects at local

and international levels.
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Crafts Bangkok and Identity of Siam

One of key mechanisms to drive craft works
into the market is Crafts Bangkok which is an event
organized consecutively for the 7th year and has
become a vital platform for craft entrepreneurs
nationwide. It is not only a space for trading and
public relation of Thai crafts, but also a space for
further development through Innovation Craft

Forum that gives opportunities for new generation



to collaborate with professional designers through
blending local wisdom in modern design concept,
aiming to create contemporary works which are
ready to be commercialized both domestically
and internationally. Meanwhile, Identity of Siam
is an exhibition and an opening of a sales area for
high-end crafts which has been held consecutively
annually. It plays a key role in enhancing Thai
handicrafts’ image as “Living Handicrafts” whereby
craftsmen, artisan instructors and designers
can present their distinctive works that reflect both
delicacy in art and cultural values and inspire

visitors of all ages together with fostering new

perception of Masterpieces of Thai handicrafts.

Moving towards Sustainability

For 2025, SACIT has been implementing
sustainability concept concretely through the
project on SACIT Brand (SACIT Craft Collection)
which emphasizes the improvement of Thai
handicraft quality to be well recognized
domestically and internationally. It can be done
through standardized product development from
wisdom preserving design to safe and eco-friendly
manufacturing process as well as marketing value
creation. Also, it underpins a role in glorification
of The Master Artisans of Thailand, The Master
Craftsmen and the Craftsmen Descendants
through the selection of certified works under
SACIT Craft Collection brand which demonstrates
as a guarantee of craftsmanship, product quality
and cultural value. Furthermore, it instills value in
crafting high-quality handicrafts and supports
knowledge transfer to younger generation
together with driving Craft Power for both strong

economic and Thai identity development.

SACIT is confident that sustainability of Thai
handicrafts is not merely preserving traditional
wisdom but also enhancing Thai handicraft value
in corresponding with peoples’ present and future
lifestyles, based on cultural respect, social
responsibility and cooperation of all parties.
Consequently, Thai handicraft is a living creative
power or another Soft Power which is ready to
promote Thailand’s image on the global forum
and a key engine for Thai steadily and sustainably

economic and social development.
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Geographical Indication:

A Key to Sustainability
of Local Identity Products

In an era where consumers are paying more attention to product origin and intrinsic value
of production process, “Geographical Indication” (Gl) is becoming an essential tool in highlighting
the unique identity of each naturally created local product and an important mechanism in
achieving sustainability across economic, social and environmental dimensions simultaneously.

Geographical Indication

Is a mark or certification demonstrating that
a product is originating from specific geographical
area and features of that product have a
long-standing reputation derived from linkage with
topographical condition, climate or local wisdom.
For instance, Thung Kula Rong-Hai Thai Hom
Mali Rice is rice produced from area covering
5 provinces namely; Roi Et, Yasothon, Surin, Maha
Sarakham and Si Sa Ket. Several specific geographical
factors in the area such as sandy loam soil and
saline soil in some areas with low organic content,
extended drought with temperature fluctuations
around harvest time, make the area not only be
a rice cultivation area but a “Specific Area” with
particular soil, water, weather conditions. Once
these specific geographical conditions being
blended with farmer wisdom, it can be turned into
“Thung Kula Rong-Hai Thai Hom Mali Rice”, which
is known as long-grain rice with fluffy, lustrous,
translucent, soft but not soggy features and a
pandan-like fragrance when cooked as well as
remaining soft even after cooling. All of its features
makes it popular among consumers both Thais and

foreigners.
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Gl Power to Grassroots Economy

Obtaining Gl registration is just the first key
in sustainably enhancing Gl value. To date, the
Ministry of Commerce has already registered 232
Gl products (as of 19 May 2025). Another equally
important key in sustainably increasing Gl value is
to maintain quality standard through the application
for the use of familiar Gl symbol. To be able to
use the symbol, user must practice in compliance
with handbook agreed by community and be
examined by committee of province. Creating
consumer experience makes consumer be willing
to pay a premium for quality together with product
story. This enables Gl product to successfully
penetrate premium market, bringing about benefits
directly to community as incomes from sales of
Gl product being distributed to community as well
as bridging gap between urban and rural areas and

sustainably strengthening grassroots economy.




Not only is Gl be an "Origin Sign”

It is also a tool for building consumer
confidence by informing real product origin and
assuring product quality through the convergence
of community wisdom and geographical source
of each area. This enables Gl product to be of unique
identity and different from other areas with
distinctive features in both quality and story
contexts. With all of these, Gl is another tool for
adding value to local identity product which can
create incomes to communities for firmly

economic development.

Sustainability for both peoples and

environment

Another crucial dimension being considered
a global market trend is the ESG (Environment,
Social, Governance) product market of which
demand can be met by Gl. This is because Gl
is produced by the collaboration of local
community and its production is connected to
nature and climate. This, therefore; can create a
sense of appreciation for nature by peoples in

community.

Upgrading Gl as a Mechanism for Driving

Sustainability

If we view Gl as only a “Premium Label”,
window of opportunity may limit to the end of
marketing. But if we level Gl up as a sustainable
development system in social, environmental and
local governance contexts, it will become a
powerful instrument for changing “Local Delicacies”
into “Cultural and Environmental Capital” that

truly creates long lasting value.
Next Step of Thai GI

Even though Thailand has already registered
Gl for hundreds of items, there still are various
dimension challenging spaces for further
development to assist communities in aspect of
ensuring quality standard, consumer awareness,
Gl value addition as well as enforcement of rights
to prevent infringement. Upgrading Gl as a driver
of genuine sustainability requires the cooperation
of all stakeholders whether it is public sector as
a good supporter and facilitator, private sector as
a marketing channel expander and innovation
developer and community producer as a Gl quality
and uniqueness preserver. Since, ultimately, Gl is
not only a matter of label or certificate but means
the reflection of “Local Pride” that can truly build
a sustainable future for both peoples and

communities.
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Transition to a Low

Carbon Organization,
Reduce Global Warming
Sustainably

Amid more popular eco-friendly trend as the world being confronting with climate change in
couple with all parties being campaigning on raising awareness and placing importance on
greenhouse effects and climate change, Thailand has acceded to Paris Agreement with an aim to
strengthening the implementation of United Nations Framework Convention on Climate Change
(UNFCCC) objectives with greenhouse gas emission reduction science-based targets (SBT) by
keeping the average global temperature increase below 2 degree Celsius and striving for 15 degree
Celsius. In this regard, Thailand has established nationally determined contribution (NDC) by reducing
greenhouse gas emission overall by 40% in 2030 and moving forward to carbon neutrality by 2050,
aiming to net zero greenhouse gas emission in 2065 to become “Thailand Net Zero”. To accomplish
the aforementioned target, it is important to ensure the implementation of national development
policies and approaches in a proper and efficient manner to achieve a balance among economic
growth, energy use for livelihood improvement and environmental impact reduction. The Thai
Government has formulated ongoing medium-term and long-term national development policies
to enhance the country’s competitiveness and to serve as a foundation for economic development
in the future. In particular, economic restructuring has been pursued to promote opportunities
in future industries by focusing on fostering Green Economy or Eco-friendly Economy which relies
on its strength in locating near the equator and accessibility to solar energy throughout the year.
With this effort, Thailand will be reinforced to become a clean energy source, including solar,
hydro and other renewable alternatives, for sustainability.

In addition, the Ministry has determined to pursue
the commitment in the reduction of greenhouse
emission and been cognizant of greenhouse effects
on which there has been ongoing arrangement of
trainings to provide knowledge and understanding as
well as cultivate value for the Ministry’s personnel.

N .439

[ RS
- . N s To take a concrete step, the assessment of greenhouse

G a Q )
! IS AVSVISNEIAUNT
ey 1§ gas emission from various activities has been conducted
to find a way to reduce it. Sample of agency under
the purview of the Ministry of Commerce demonstrating

The Ministry of Commerce responds to the
Government policy by driving and promoting the
transition to a low-carbon organization with an aim
to enhancing the quality of life, pleasant environment
and moving forward to Net Zero Emission or Net Zero.

a clear recognition of the greenhouse gas emission
effects is the Department of Intellectual Property (DIP)
which has committed to mitigating climate change.
In particular, in 2023, DIP organized workshop training
on “Corporate Greenhouse Gas Emissions Assessment
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Towards Net Zero Greenhouse Gas Emissions”
to ensure that its personnel have knowledge,
understanding and awareness of the matter. Later,
DIP commenced the process of collecting basic data
and developing relevant information for carbon
footprint assessment in accordance with the guidelines
of Thailand Greenhouse Gas Management Organization
(Public Organization). The carbon footprint assessment
result in 2023 was 1,817.53 tons of carbon
dioxide equivalent (tCO2e). To take a further step,
the development plan was established to implement
measures to improve and change operational activities
of DIP as well as create value in accordance with
Requirements and Guidelines for Net Zero Greenhouse
Gas Emissions. For 2024, DIP’s carbon footprint
assessment result was 1,740 tons of carbon dioxide
equivalent (tCO2e), declining by 4% compared to
2023. Furthermore, DIP has been pursuing a paperless
approach through the development of various
information systems such as e-Saraban for internal
document transmission, e-Filing for an online application
system intending to replace a paper-based format
and e-Certification which can receive electronic
documents and reduce document issuance
timeframe. With all of the efforts, DIP can reduce
paper usage in a cost-effective way and minimize
environmental impacts as well as improve work
efficiency, moving forward to Digital Government.
Specifically, in 2024, DIP can reduce paper usage by
68% compared to 2023. Also, DIP has been carrying
out various measures to support clean energy and
save fuel consumption from travels, namely; changing
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official cars from gasoline cars to eco-friendly electric
vehicles, implementing work from anywhere approach
and introducing Tele-Consult system to allow
consultation meeting with peoples via online or
other means. Furthermore, DIP has been enhancing
Thai comprehensive IP services through the
establishment of IP One as the government’s
One-Stop Service in parallel with digital technology
adoption, as another way to save energy use. Also,
there are efforts to reduce greenhouse gas emissions
via use of eco-friendly materials in the construction
of IP One such as acoustic materials made from
recycled materials and solar control window films.
Moreover, DIP has been pushing for the project on
Target Patent Fast-track in environmental innovation
sector with an aim to adding channels for invention
patent or petty patent examination in the said sector
by expediting the completion of obtaining patent or
petty patent process, ensuring its commmercialization
for the benefits of the public, moving forward to
innovation-based economy and green-economy-based
sustainable growth.

The Ministry of Commerce as a key Ministry in
economic trade development being cognizant of and
attaching importance on the effects of greenhouse
effect and climate change has been committed to
strive for becoming an agency of excellence in
“Driving a Low Carbon Organization, Sustainable
Solution to Climate Change” with an aim to enhancing
“Low Carbon Society” for continuous growth in line
with the government policy in driving economy via
fostering low carbon innovation growth in parallel
with moving forward to environmental sustainability.



“1ASaYUS:AUNOVANSBINAR

AtuAINARDlan

“ArubinSaoUs:aunavAAINHuULN: lﬁUlmI:')'aeiZuneiaom§aoUs :AUHSDIL” LWuAmnuaAty
mUuomsumuuaounmwuu Zuananuunswmnaowoaouuamooaluao Ha'IEJF]SDlSE)Uﬂ\)ﬂUOE)\)
AuRILAZDVUS: outmmuouauIUua:):)“naanIHuaanmUOV\luannso wSouAuAIaUASI0UT

9:=51ALNIKS?

WMIRIUTEIUNDWNT tuLAY wanwn wse

Lilaldudmunarerudsliiinansadunslodala

WiReiudswesdy Feaggninluiiunssuiung

NAUNTOY LINOANANDIAUIAVBULAZITINAUTDUURN 9)

q
& 1

elwleneadiuignifian neouazildsuldy
wiosUsziulni FamasdrFluiAadinsdanen
\isuwinfunassiiyalusiannviios favosazl
LﬁauamEJLﬁawaauazawLLazLﬂﬁaugﬂiwu'
Feomnearuinaunsoilufanssdlddudanan
Tngligaydomnuanysaiienmatiues vilvmear
Wunilaludagfigninainiluidauiniiaalulan

Y

[

v & = Ao a A a v
wazdndunilsluianndedungnlulandnde

9

ms3luAaniesssiunesidudaiusslov
sowrsugRvesedituddy iosesnmosiigau
n155lotAaniesUssaunasdniauisalina
ADULNUNINITRUIIUIUINALA 1W1EA155 LA
irsesUseiunosdn liflsafiunudmedfifiegud
ol 99l e Suiiuannnisvienesinisleiaa
Tudnmaniaguiu

uana Nt nsBedesUszdunesAiliiy
$runesiifunasgiu viefrudluanaufiuniede
v lildsusaflaumnauna ns1z3ns1unes
watufinundernglunisuszidiuarvemosd
otagndes finszurunisiilusdlauaziniede
vilviiilaleinaslisuuselonigsgnogisutiuen

Annual Report 2025
Ministry of Commerce



AruAndciolan
As3laAaadesUseiunesilusslevine
AN ULINLY DEINTUANAINABINITANTIN
wiloswsdadufanssuiiinansenudedundongs
Wy Msaneuiisssued nsldanseiinduiie
wazmsUuileuthuaziu iwﬁy’qmssqmmﬁamaz
n1swaanesdn WWunszuaunisiiinisuasssneg

= [ o

\IRUNTEINGS VTN TaiAnesmazdIsann1sUaey
Bramani vhldidruthelunisanmsivasuudas
anngienna aviiu nsadavesdulinanssnusio
dunndentiesniimsvimiiowssnii Tsauarn
‘vuaqﬁw%ﬁﬂﬁmmmwmumﬁimﬁaﬁL‘T;Jummgm
FoiliAnnansenusedundoutiosag

FeaziiuldanvarsuusudiadesUszduiay
Fuuiaiesseduinglan dufingzdn 1ianns
WasuulasmgAnssuvesgimailan Ansznineens
WasuuUaswesanmwinden 91nfesssuTAng 9
waznnzlandouiinarsidutyminsznusenis
M3983n wanduligauilantuuiltainudify
fuAufuazuIns Aiimsvhgsielaedaimdneniy
ey ademiuiinveusediny uazannanszny
selanuarinddsnnden thungnmsidsundases
waFnssuguilnafinaneidunszuavdnadndulignan
Tuusiazangaannssusamiagnamnssudyud
LaglezeUseRudesai1evindlgguynuitiaauiuia
YOULINTY

donisddiusaulunisudledaguidaing s
aotuidouasiaudyudvasin3osseiunien
50 GIT eaiulassnsnmsaaaiunazanszfu SMEs
Tugnanmnssusaudiuasiniesussiu 1igumsgu
§5511AUA (Responsible Jewelry Council; RJC)
Tunssesiunisdeesnuagmsdifiugsiaegradadu
TfumnagsiagaavnssusaudiuaziniesUsesiu

s19vIuUs=9U 2568
NSzNSOVWIEIBE

tASovUs:aundvASTsIAalnacdiaguw
HSDI?

= a - Y °
nsslafarzesusedunesdn Tunseuiunis
A ja wa % 9 =
Wnsgunujisedsgndeuaztasnieazlull
HaNIENUABAYNIN loenaluuainissleifanasa
finsmuaunszUINNSSeAaeg st e dosiu
asniivudoufionadudunsigls wu a1sdely
NI0A1INNANTDIIAAUIIINNTEUIUNITNITNARLAL
= Y o 1 & Y °
YoUATOITEAUNBIA LM 9 IneiATeuseiunese
P & £ o a £ i
nfiAanuuIavdgean (24K) Wunesruiansazll
AINANTENU ARFVNN

' I3 = B ) Aa
@‘Eﬂﬂiﬁﬂ@qu MU ULATDIUTLAUNDINIAN

o

ANUTENTAN FadinsnaulangdululSuiauin

< [

Wu 4nia nazvliiian1ssyaelAesRIntalay
nsduNaiualsiniialusseseetaaaulusnie
A laviguan wu eamsuindsee viseniy
wii Wudu iy n1sidendewrdesdseduanunds

[ ]

ANUULTDTBLAZHINTTUTBININTFIUIINUUILI

Undetiedududesiiddy

\n3esUsziunesA3laAaiIouiaiounisla
upafugueAdeusgluiededseiuiin uazidu
fandenfiarsfinnsundviugidesnisdodud
Aflausuiinveunazaudsdunedauindou
mﬂﬁaaawimﬁuﬁgﬂimm \A3eaUsERUNDIA
lwAadoidudnuilnadeniisidelauasinelan
dmivAneg1aLiueu



Value for the World
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“Do you have dust covered old gold jewelry stored in jewelry box?" is a key question
being a starting point of this article. In the present era as gold prices are on a continuous upward
trend, several households have to find already forgotten old jewelry to be dusted with the

curiosity of its current price.

Many of us have not yet known that old

jewelry which is scrapped, broken or no longer
used can be recycled like other things through
gold refinery process to become pure gold before
transforming into new jewelry as recycled gold
is comparable in value to mined gold. The fact
is gold will not degrade when being molten and
transformed. It means that gold can be
recycled over and over again without losing its
integrity or value. This makes gold be the most
recycled material in the world and also one of

the most sustainable materials in the world.

Gold jewelry recycling is also significantly
beneficial to economy. Due to a rising trend of
gold price, recycling of old ¢old jewelry will
provide a considerable amount of financial return.
This is because not only will gold jewelry recycling
bring about increased value of gold itself,
it can generate income from sale of recycled

gold as well.

Moreover, sale of gold jewelry to gold shop
with standard or trustworthy association shop will
assure a reasonable price for the best interest

since these shops have expertise in gold appraisal

in an accurate, transparent and reliable manner.
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Value for the World

Gold jewelry recycling is greatly favorable
to environment for instance; reducing the need
for mining which involves activities with high
environmental impacts such as natural degradation,
use of toxic chemicals and water and soil
contamination as well as gold mining as being a
high-emission process whereas gold recovery
under standardized recycling process control will
help reduce carbon emission, resulting in lower

environmental impacts.

This is evident from the fact that many
jewelry brands are turning to eco-friendly jewelry
making because of people behavior change
worldwide towards environmental concerns,
particularly on global warming that has become
a problem affecting human life. This has promoted
global awareness and adoption of sustainable
products and business practices as well as social
responsibility and minimization of environmental
impacts. It has become a mainstream pushing for
more responsible supply chain across all industry

sectors including gems and jewelry industry.

s19vIuUs=9U 2568
ASzNSIOWITUBE

To contribute to the solution of the
aforementioned problem, the Gem and Jewelry
Institute of Thailand or GIT has been conducting
projects to promote and upgrade SMEs in gems
and jewelry industry towards the compliance with
Good Governance of Responsible Jewelry Council
(RJO) through the certification of sustainable export
and business practice for businesses in gems and

jewelry industry.
Does recycled gold jewelry affect health?

Gold Jewelry recycling under standard
process based on a proper and safe practice will
not affect health. In general, gold recycling comes
with stringent recycling process control to prevent
potentially hazardous chemical contamination
such as contaminants or residues that may be
attached from the original gold jewelry production
process whereby 24K gold jewelry does not

affect health.

Nevertheless, for low karat gold jewelry with
a large amount of other metal mixture such as
nickel may cause skin irritation and a long term
exposure to nickel may accumulate in the body,
resulting in health problems such as headache or
allergies. Therefore, it is essential to buy jewelry
from a reliable source and accredited by a

credible agency.

Recycled gold jewelry is like unveiling
intrinsic value in old jewelry and an option worth
considering for consumers who prioritize socially
responsible and environmentally sustainable
products. Recycled gold jewelry is considered
another option that is both good for the soul and

good for the earth, for you definitely.



WUSKISNSENSIDWITUYE

Executives of the Ministry of Commerce
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ugIQWS Usuweuld
STUUASINNSANSZNSIOWITUBE

Mr. Jatuporn Buruspat
Minister of Commerce

ngauId sunau wedunduad drunans
STUUASEIYINNISAS:NSIVWIEUBE SYUUQSEILIINISASINSIVWITUBE
Mr. Suchart Chomklin Mr. Chantawit Tantasith
Deputy Minister of Commerce Deputy Minister of Commerce

s19vIuUs=9U 2568
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UNYWOFNS DSSTUUWWS
WY2835TUUASUS:91INS:NSIVWITTBE

Mr. Pongsakorn Unnopporn
Vice Minister for Commerce

UgWSIa audvA
AUSAWLISTUUASEIYIINISASNSIVWITUBE

Mr. Peerawat Somwong
Advisor to the Deputy Minister of Commerce

UNgISIVA SIWINS
WE28SIUUASUSIINSINSIOWITUBE

Mr. Varavongsa Ramangkura
Vice Minister for Commerce

J1on vAFVH IKAULAA
WYD8LaUIUMSSIUUASIINISASINSIOWITULBE

Po.1 Yossing Liamlert
Assistant Secretary to the Minister of Commerce
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A UnvIudaanstnsIOWIIYBE

Office of the Permanent Secretary of the Ministry of Commerce

B3 www.ops.moc.goth (O 1203

3denAu : Vision
WuavAnsysaums

AMsUuULAdDULASUIAYNISAIRLGUTaDEVITUUTY

To be the organization for integrative driving of trade and
economy toward resilient growth.

WUSN9 : Mission

1. USHIsua:aamumsaNdunUMUUNUUAUASIBNISAS:NSIOWITIBSIRINadUaNSMUIUHUNY
Manage and monitor the implementation of the Ministry of Commerce’'s Action Plan to achieve

the outcome as set forth by its objectives.

2. WandumsdulAdaulAsuZivNpvautHIGUTaDEvdaL DY

Propel continuous growth of local economy.

3. Wauunuds:anSmwnisuSKisvanisavAnsadgudanssuuazinatulagadsna
Improve the efficiency of organizational management with innovation and digital technology.

4. WaUUIUa:gNS:QUUAAINSASINSIVWITUBEIRIIADILIBEIBITYUA:SSSUIAUIa

Develop and enhance expertise and good governance standard of the Ministry of Commerce’s personnel.

5. Weuunua:tgus:lgslivinaisautnAua:giudayanisAtunisikuaulguigua:nmsifusais

Develop and utilize trade information and database in policy formulation and rendering services.

Ea s180UUs:510 2568
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ungaclns ads:wus
Jaans:nsoowIeuse

Mr. Vuttikrai Leewiraphan
Permanent Secretary

ugnaas Aadssad
soVUAQNS:NSIVWIEUBE

Mr. Ekachat Seetavorarat
Deputy Permanent Secretary

uwlasan LlaAoIN1das
soVUAQNS:NSIVWIEUBE

Mrs. Sorada Lertharpachit
Deputy Permanent Secretary

SoU0S NS QUL
spuUaqns:=NSIVWIELBE

Sub Lt. Chakra Yodmani
Deputy Permanent Secretary
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UE3CUUANg 1Fo158U

y HOHUNRQSO9S18NISNS:NSIVWITUBEY
1)

Mr. Wattanasak Sur-iam
Chief Inspector General

ungUUNWOU ds:laAawou wesSuduryd Ug:usilung
WQSIVSIBNISNSINSIVWITUBE WASIVSIBNISNSINSIVWITUBE

Mr. Nantapong Chiralerspong
Inspector General

Mr. Rachavitch Piyapramote
Inspector General

s19vIuUs=9U 2568
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uvadadul ASOIWS
WQSIVSIBNISNSNSIVWITTBE

Ms. Jittima Srithaporn
Inspector General

UNg2S13C0 duHdvUsS:Lasy
WASIVSIBNISNSINSIVWITUBE

Mr. Warawut Somwangprasert
Inspector General
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UIALADWSEU LAN=FISSed
AUSALIAISWIEUBE

Ms. Kejpiroon Kohsuwan
Commercial Advisor

UNgEUSVA vIauidas
NUSAULINAKUNY

Mr. Narong Ngarmsommit
Legal Counsellor

s19vIuUs=9U 2568
NSzNSIVWIEUBE

uvuudatag Ssdcud
AUSAUINISWITUBE

Mrs. Manatsanith Jirawat
Commercial Advisor

UENMELUG 1303
WE28UAONS:NSIOWIEUBE

Mr. Pakainay Leng-ee
Assistant Permanent Secretary
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1)

2

AruzIILNUNIsingUs:91ovANIsNIsAlanua:avAnsnswadunmvidayauilan fu uAsLUN

Permanent Mission of Thailand to the World Trade Organization and the World Intellectual Property Organization

(1)

uoWUWBUn wadwaa
1DNDASSIBNA

Mrs. Pimchanok Pitfield
Ambassador, Permanent Representative

UNYASWNS dusIAe
DASSIBNA

Mr. Sirapat Vajraphai
Minister, Deputy Permanent
Representative

uwaidUaryeyun Goulng
PASSIBNA

Miss Pilanya Niyomthai
Minister, Deputy Permanent
Representative

ugUs:Aas nadisvA
pASS1IBNA (gNMswWITise)
(UguGishsnisus=ondaunaniv)
Mr. Prakhan Kordumrong

Minister (Commercial), Permanent
Representative (Bangkok Office)
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nsumsAaIoUs:InA

Department of Foreign Trade

NSUNISANOUSEINFA

Department of Foreign Trade

E] www.ditgoth  ©» 1385

3agnAau : Vision

dulpdauus:inATngdadiwaSsuudinnisAlan
Arenns:10gU LIASNS UIASTIU La:NMSTHUSASDEviioaEwW

Driving Thailand to thrive on the global trade stage through regulations, measures,

standards, and professional excellence.

| — - -
wusnv : Mission
1 Uf‘lS:('fUﬂ“ISES"I ud9AUd:=QdnN momss‘hc‘iau u5c1nssu U§msr'iﬁUs:e'm§mw

To upgrade our trade facilitation through the use of digital service innovation.

2. WawuAngnwua:iaanuaisatunisudvduyavlnenotus:aunidniauazonlan
To achieve and maintain national trade competitiveness on a regional and global stage.

3. UnUovua:snviwaus:losligoganionisal
To protect and maximize national trade interests.

4. WauuIMISUSKIsYamMsavAnstiiUs=ansnw
To improve organizational management system to be more efficient.

1(% s1g0uUs:=5U 2568
: W NS:NSOOWITUBE



uvISaN LWavnow
Psud

€]

Mrs. Arada Fuangtong
Director - General

ulguwaQa AUSUIA
sovdsuUd

Mr. Noppadon Kuntamas
Deputy Director - General

1)

ungadvaNag USang
SDvudSUQ

Mr. Duangarthit Nidhi-u-tai
Deputy Director - General

uBduns HSULDSEY
spvdsud

Mrs. Chanintorn Rimcharone
Deputy Director - General
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»
nsunisATMetu

Department of Internal Trade

nsunIsANElU

Department of Internal Trade

1 www.dit.go.th ©» 1569

3aenaAu : Vision

JuladounisArtuus:inAtETAWWULIY 1Tusssy
axgnAatulagua:zudanssuy

Drives domestic economy with technology and
innovation towards strong and fair growth.

WUsf9 : Mission

1.

dulasuua:wauinvasns anoulnuasans Yus:naunms HilAngnwlunisubvdu Wwdvnaln
msaviasuaarasduuudiv a uazaduayuliiiniswasuiavAndIuSaEucaLtD

Develops and promotes competitiveness of farmers, farmer institutes and entrepreneurs; enhance

their access to market promotion mechanisms, and supports their continuous knowledge development.

. WaUUINIsAIFUAILA:USNISUDVLASUZARTIUSINTRD AN MwWua:aduayumsasoyadwuua:

a$wANUUUTVIHAURUS:NDUMSBUBU
Develops potentialities of trade in goods and services of grassroots economy; and promotes value

creation and enhances capabilities of community entrepreneurs.

. QUasIAY USNeuduAua:usmstRagius:auntHu:an ua:jadwibdusssu aoandoviivaniumsad

non1sAl

Ensures fair and appropriate price and sufficient quantity of goods in accordance with trade situation.

. Wauuwasgiumsdoaavialng ua:ugngusuiwamsqua twoasiwadudusssutus:uunisii

Develops the Thailand's weights and measures standards and increases surveillance coverage to ensure

fairness in trade system.

. 1l@suasivovAnNUSIRPUSTnATALWTULTVIUNISWAABANSUs: Tgslivavauldvua:us:316u

TaSUNISUSSINIANS:ANASDVEWDE0LKUN:AU
Enhances consumers knowledge to strengthen their capabilities to protect their rights; and alleviates
living expenses burden.

NSzNSOVWIEIBE

103 s19vIuUs:0U 2568
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ulgdNeINS ULULUAS
psud

Mr. Wittayakorn Maneenetr
Director - General

uensdo Tuue
spudsuUd

Mr. Goranij Nonejuie
Deputy Director - General

uNgay ASAUNSY
spvudSUQ

Mr. Udom Srisomsong
Deputy Director - General

uvaand ASuel
sovdsSUQ

Ms. Yanee Srimanee
Deputy Director - General
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dtn

Department of Trade Negotiations

nNsurms3In ]"\[I"]‘\'}"'JI L,'ll‘:: LMFl

NSUIDSDINISANSEKIIDUSEINF

Department of Trade Negotiations

EJ www.dtn.goth  (© 02507 7555

3aeneau : Vision

JULAGDUNISIISOINISANLBYSN IWDUS:TouugoaauavuUs:ine
AsBUAaU 80% vavmsAlngnulan metud 2570

Driving proactive trade negotiations to maximize national benefits, with a view to achieving 80%
coverage of Thailand’'s overall international trade within 2027.

| — - -
wWusnv : Mission
1. wsdweanelomamulAsugidua:nmsmagvilususssunaunUovnaus:laslidousouuavsia

Negotiate to create tangible trade and economic opportunities, while protecting overall national

interests.

2. ashowusidasua:znisiddorusouuovnnainaiu
Establish new partnerships and foster stakeholders engagement.

3. Ljous:answalunsusHisdamsavANslaglianandovAu3snsusHIsAvNstULbDAG
Strive for effectiveness in institutional management in line with the principles of good governance.

fios s1g0uUs:=5U 2568
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uwansaul 1Beuadaana
osud

Ms. Chotima lemsawasdikul
Director - General

uvudtyun Woda
sPvdSUG

Mrs. Kwanapa Phivnil
Deputy Director - General

ugssyayIUWa DANUALOBUQAS
spvudSUQ

Mr. Dhadchyarbhon Abhimontejchbud
Deputy Director - General

ulvaUIWS wWas:=na
spvdsUQ

Mrs. Aumaporn Futrakul
Deputy Director - General
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DiP

nsunswdaunsleyan

DEPARTMENT OF INTELLECTUAL PROFERTY

nsunswagdunitoUrytyn

Department of Intellectual Property

1 www.ipthailand.go.th © 1368

3aeneau : Vision

WuHugIUKANTUMSENS:AUMMSWCUUILASUZADUAXWLTQADIUEIUNSA
tumsudvduydvuds:InAAYNSWaFuNIVUtYTU

The central agency for enhancing Thailand’s economic development and international
competitiveness with intellectual property.

WUSAD : Mission
1. dolasutRinansasivassn

Nurture innovation and creativity

2. dotasumstdus:lasuinswoauniodayauntulBowaase
Promote commercialization of intellectual property rights.

3. tHAWAUASDYNSWEUNMVUTYEY

Provide timely and effective protection of intellectual property.

4. duiasunisunUovanstunsweaaunivUsyauinotuds:inAuazcinous:=nA

Strengthen the enforcement of intellectual property rights at the domestic and international levels.

1@ s1g0uUs:=5U 2568
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ulvd1dUdasT NMeydouna
p5ud

Ms. Nusara Kanjanakul
Director General

uvanniuyg Avasds
sovdsUQ

Ms. Kanitha Kungsawanich
Deputy Director - General

ue213s JvuAadad
sDvudSUQ

Mr. Arwut Wongsawas
Deputy Director - General

ungaaddcud Usaudun
sovdsSUQ

Mr. Kittiwat Patchimnan
Deputy Director - General
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NSUWAIUISSAONISAT

Department of Business Development

NSUWCIUISSHDNISAN

Department of Business Development

1 www.dbd.go.th ©» 1570

3daseneau : Vision

avuAnsBUAIUUSMS ua:z.'jumé:aus_sﬁotna
tRLIAulaagvgvEiu
To be a leading organization in providing services
and driving sustainable growth of Thai commercial sector.

] — - -
Wusnv : Mission
1. Wauu1s:uuuSMIsn:LIsussAo Ha:=adn gaciao sdatsd ua:nuave

Improving a business registration system to make it more convenient, accurate, faster, and up-to-date.

2. asAuAILA:UIONSSUUSAISUDLASSND

Creating value and innovation of business information service.

3. Wawugus:znaumstRuudv udodula

Empowering business operators to become stronger and more competitive.
4. MAuqQuaua:dvlasussnvgndudodiu

Regulating and promoting sustainable commercial activities.

]a s1g0uUs:=5U 2568
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uIDSUU NSWENISSSU
psud

Mrs. Auramon Supthaweethum
Director - General

UganIWs SOUUNW=EN
SPuDSUG

Mr. Sathaporn Ruamnapaya
Deputy Director - General

o

u1gdaSAS IDVLUANS
SspvdsSUQ

Mr. Jitakorn Wongkhatekorn
Deputy Director - General

HuUdDUKaJVINDY NDVIHY
sovdsUQ

M.L. Bhuthong Thongyai
Deputy Director - General
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DITP=

AsudvLasUAISAIS:KIVUSELINA
AS=NSOVWIEUBE

NSUaLIESUNISANSEKIOUSEINF

Department of International Trade Promotion

1 www.ditp.go.th ©» 02507 7999
3dgnAu : Vision

ADUJIIWASAtUASLUVTUQIUANSANS:KIVUS:LNAUDVINGY
tu 1 tu 5 vavwBametul 2570

To position Thailand’s trade competitiveness among

the top countries in Asia by 2027.

L] — - -
Wusnv : Mission
1. WauudAngnwuazdolasurus:naumsinatun1sus:nopussNvs:H310US:LNA

Enhancing the competitiveness of Thai entrepreneurs in the global context.

2. dulasumsasoyaAwuunigumua:usmsing

Promoting sustainable value creation for Thai products and services delivered internationally.

3. ygrgdaonvaalauaduAmua:usasing
Developing and expanding overseas market access for Thai products and services.

4. gns:auarumwmsiHusSmsdanudulaaagociaiiiao

Continuously ensuring excellence in service for all stakeholders.

1% S190IUUS=0 2568
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uwadguun Avd1anand
psud

€]

Ms. Sunanta Kangvalkulkij
Director - General

u1ggsuns gunsaunu
sopvdsud

Mr. Surinthorn Sunthornsanan
Deputy Director - General

uNgWSIy Aaioou
sovdsSUQ

Mr. Pornvit Sila-On
Deputy Director - General

UIgNIWSs Juuin
spvdsSUQG

Mrs. Suparporn Sookmark
Deputy Director - General
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TPS9

dunviudlguiguazgnsmaasmsm
Trade Policy and Strategy Office

dunoruulaurguazgnsAdaasnmsm

Trade Policy and Strategy Office
1 www.tpso.go.th ©> 02507 7895

lUUD\)FIﬂSHaﬂIUﬂ'ISUU'\lFISUUﬂOﬂ'lSFI'IInEJ
lWDﬂ'DEIEJﬂlﬂSUUﬂOfHU?HlC‘IUIC‘IlDaUIUC‘I'IﬂD'ISBEJa- 5 cioU

Be a principal agency to lead Thailand’'s economy and trade toward a new economic era

with the average annual growth of no less than 5%.

WUSsA9 : Mission

1.

ysauims dam una:dutpdsugnsmaasmsAmuHosGiiinaAnvdaululenmw nvgnsmaas
S19FuM S1USIINA Ua:NMSWaIUNdaAIuaIuIsan1vNIsuugvdu

Integrate, formulate, and drive Thailand's trade strategies and competitiveness in order to have a clear

and unified direction, both at product and country level.

. @AW StAs1R damuaniumsad 1azuIasNIsNIYMSAIREIATY tWwalauauu:ulouigua:uiasms

tRanandosvAuanumsainasuudav
Study, analyze, and monitor the economic and trade related circumstances as well as key trade
metrics in order to suggest appropriate policies and measures in response to changing situations.

. oomua WCUU"IlFISi)\)UZ)Oﬂ"I\)lF'ISUUﬂOﬂ"ISﬂ"I lWDHUUHUUF\"ISDDﬂllUUUtUU"IEJllEI E.II"ISFI"IEICIS

WSDUH\)[WIJUS anSﬂ']Wﬂ'ISUSH']SOOﬂ']SO']UlﬁSUUﬂOﬂ"ISH"IUB\)US inA
Prepare and develop trade and economic indicators to support the formulation of policies and

strategies while also increasing the efficiency of the country’'s economic and trade administration.

. W0uAugnaws:UUFILTDYAAISAULNALGVANAIULASUTADAISM

Serve as the center for economic and trade intelligence system.

. asiasouignnusIuiias:HiwnASIua:AMAABURVIUUSLINALAzGvUS:INA

Create cooperation network between the Government and private sectors, both domestically

and internationally.

1a swmuUs:m_u ,2568
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ugWUWOL dgunninsad
WoudeMs

Mr. Poonpong Naiyanapakorn
Director - General

uaDNIZFeN Joua
SDURDIUDYMS

Ms. Natiya Suchinda
Deputy Director - General
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PUBLIC WAREHOUSE ORGANIZATION
MINISTRY OF COMMERCE

OVANISAALEUAN

Public Warehouse Organization

1 www.pwo.co.th ©> 02507 5267

dolasuniIsA Acdgudanssy uaztnatulagnstnuas

Trade Promotion with Agritechnovation.

WUSAD : Mission

1. WuASavlioudvns:NsIVWIFiBe UNSUSHISYaNISIUALAVASAIggNsAdasaalatinnIsNan
It is a tool of the Ministry of Commerce, working in conjunction with organizations in managing

agriculture products. Through market-driven production strategies.

2. WaavaumibulnsaviiolunisQaduduminuasdiuliu IWaasiwauqaniusiAmMIEAUIUAILALAS
Utilizes the warehouse as a tool to absorb excess agricultural products in order to create price balance
for agricultural products.

3. WoulavinAsatneinuasas ua:luwusiasAussADAIASY 1DABU LAUASAS UAzIWDASIVAUITULTY
tHssAvMANISINUQAS

Links the networks of farmers and also is a partner with public and private sector businesses, farmers,
and aims to strengthen the agricultural sector’'s business.

4. WWuAngMWaVAnS demsthudanssuuazinaluladutdwaunnisdiduviuna:ssaonisA
Enhances the organizational capacity by incorporating innovation and technology to develop operations

and commercial businesses.

5. USH1SDVANSUIa:as1vicuusssudvAns AraHansssuinuia TUsula uaztdusssu

It manages the organization and creates a culture of governance, transparency, and fairness.

1@ s1g0uUs:=5U 2568
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ungssuns fu aalv

WoudEMS
1)
( Mr. Tirin Na Thalang

Director General

ugnquausny a4

UEISDVANG UULOY
SAUIASTUCNUHUVSDVRDIUDUNS

SNUINMISTUCIULHUYWYEI8RNDIUDENS

Mr. Krishnaraksa Jaidee

Mr. Rueangsak Namdet
Acting Deputy Director

Acting Assistant Director
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dnvudotasuAaukannssulng (ovANISUKIBU)

Sustainable Arts and Crafts Institute of Thailand (Public Organization)

E www.sacit.or.th © 1289

duaiu aswassA dulasu viuAausaanssulnennda tHA1TnangvgvEiu

To Safeguarding, Creating, and Promoting Thai arts and crafts in every aspect,
to progress for sustainability.

WUSN9 : Mission

dolasuuazaduauutiimsus:naunidwiwaaswraasunfmaufaanssulngagogodiu
To encourage and support people to have a career in creating sustainable products of Thai handicrafts.

. WauwnaumMwia:uIasgugavRaasunAauRaanssulng soufvinalulad usanssu AUAaasvassAua: iUy
Aoviiunus:gnd WSunmswaunnaasunAauriaanssulng
To develop the quality and standard in making products of Thai handicrafts and to integrate technology, innovation,
and local wisdom into products of Thai handicrafts.

dolasuuazaduayumsasyadnwuiRuinaanuidaufaanssulneWlaua:ugneaaranadanundaviaanssulng
fvtutazcihous:inAassuivaviasumwanuaina:nsvigusonaasunAauiannssulneliuwsHane

To encourage and support the increasing value of Thai handicrafts products, to open and sell the products in
Thailand and international markets, and to promote the branding images of Thai handicrafts to be well-known.

. doulasuua:waiunAngMwius:npumsAauHannssuTngIRTAIUSAINEIISATUANSUSHISIANTS AIUNISWAA ANSIOU
MMsUtyE ua=nisaalq
To Encourage and develop the potential of entrepreneurs in the Thai handicrafts industry to be more knowledgeable
in management in manufacturing, finance, accounting, and marketing.

Fuau dolasuatuAl gngoulBay SNV WULNLA:IWEUWSDVAAILS 1AedAUNDUNUAaUROanssuTng
To inherit, promote, value, maintain, develop, and distribute the knowledge related to the wisdom of Thai
handicrafts.

. asua:agnanavAnNUSIA:EUSKIsSSamsIuusssutudduntigdAuAauRaanssulng
To create and convey knowledge and cultural management methods related to Thai handicrafts.

SargudayaligdiuasAauriannssulng HUs:NDUMS uAans La:doyaduftisddoviufAauriannssulng
To set up a database of teachers, entrepreneurs, man powers, and information related to the Thai handicrafts
industry.

. SusovuasguraanunAavkaanssuing
To certify the quality standards of Thai handicraft products.

. doldsuuazaduayumsdan:ligudnsuas 1ASDVHUIENISAT KSansSwaaunivlayauiduudvnuAauriaanssulng
To encourage and support registering patents, trademarks, and any intellectual properties for Thai handicraft
workpieces.

ua s1g0uUs:=5U 2568
: /' NS:NSDOWNTUBE
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29MANsINISTDUBT AsAuun

]
WoIUdUNMS

]
b]

Mr. Anucha Thirakanont
Chief Executive Officer

u0aNUaVSs:d GoHIYAY wao1MAQSICANS yunsans
SDVRDIUDYMS SDVWDIUDYNS

Ms. Saengrawee Singhawiboon AVM. Vuthibhatra Chansarn
Deputy Chief Executive Officer Deputy Chief Executive Officer
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Wy GIT

Gem and Jewelry
Institute of Thailand

anvudvguawaundtyurlllasinSavus:QuUIKYBIa (90ANISUKIBU)
The Gem and Jewelry Institute of Thailand (Public Organization)

E1 www.gitor th ©> 02634 4999

SagnAu : Vision

WugthduvhasgiudavUjuans ua:twudanduaiuisa
WUs=NDUMSIWDaS1umsLAuTauDvnOaIHNSSUD I
ua:zipsSavus:aulngagvaviiu

To be a leader in laboratory standards and enrich capacities
of entrepreneurs for sustainable growth of Thai gem and jewelry industry.

WUSAn9 : Mission

1.

31As: H CQSOVYddUuU OQS OUUU ElS'l\)U'lCISU’lUlla susaonfumwaumatuuzumsaoUs Auua:lal:
(Top! lwaas1on:nuwauuntumwuaoaumatuum ua:tndavus:auinetfufgausutus:auuUBIG
To analyze, examine, classify, create standards and certify the quality of gem and jewelry as well as
precious metals, in order to build up confidence in the quality of Thai gem and jewelry in such a way
that it is accepted internationally.

. Ddgua: WCIJU'IE)E\_-IUEUIIE lFlSB\)US QUDEIVASUIVDS la: aannaaonunawnaomsuaossna

Styusd ua:lnspous:Gu
To conduct research and develop gem and jewelry in full scale and to be in line with the needs of the
gem and jewelry business.

. WUUIATUNIWUAAINSIWD DUAUDVANUADVNSUDISSNDDTYUEULASDOUS:GU

Develop the quality of personnel in response the needs of the industry.

. damgiudoyadiumsaaiadguailASoVUS:AULTVANIWILWEUWSUASSADDTIU LAz LASDOUS: AU

To prepare in-depth database of gem and jewelry marketing and poublicize such among the
gem and jewelry business circle.

. W0uKugvIuRaTUuNISUS:a1UADIUSIUTDS:HINIASTUA:IDABU NuATYTUNa:dIVUS:INA

IW2eInS:QUssAvDrYUliLa:tASdvUS:Gugaina
Act as the center in coordinating between the government and the private sectors domestically and
abroad in order to upgrade the Thai gem and jewelry business to the international forefront level.

ua swmuUs:m_u ?568
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ulgnuUY aandauudau
souRDIUdENIS (tNATA)

Mr. Thanong Leelawatanasuk
Deputy Director (Technical)

3 @

2

uegws Us:avAwousde

WoudEMS

Mr. Sumed Prasongpongchai

Director General

ueanssde Ustyryuasal
SDVRDIUDENS (SSAD)

Mr. Sitthichai Parinyanusorn
Deputy Director (Business)
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International Institute for
Trade and Development

anuus:KkIwUSEINAIWONISANlIaTNISWAUIUN (90ANTISUKIBU)
The International Institute for Trade and Development (Public Organization)

1 www.itd.or th © 02216 1894-7

3aenaAu : Vision

1OupvANSBULIUNSSONISDVAAIILS
IWatRmMIsAMUa:MsSWauuTuniNMAGEVsU
To be a leading knowledge management organization for the
betterment of international trade and development in Southeast Asia.

WUSN9 : Mission

1. asdanuainsaysvus:inAMAVWIUNUNTMALIGEIUNISIHUQUISUISIASUIAD LLa:u1asms
NVANHUIESIUAU
To enhance the capacity building of developing countries, at both regional and sub-regional levels,
in constituting economic policies and legal measures collaboratively.

2. Yanisausuua:AuAISdeAIUNISAILAzAISWAIUNTHUAUAaInstuniNIALLIBIIHaDanaDVNU
as:ualanndad
To organize trainings and undertake researches that link international trade and development with
globalization in order to advance human resource capabilities at both regional and sub-regional levels.

3. atuauuaduscuiionmssoundunviAsugAdius:duniniA TagnsuanUdguus:aunisaiua:
AWS
To support and enhance regional economic integration through the exchange of experiences and
knowledges.

4. Wuqudnaivdanisidnousuua:AdNSSULESUANYATWAIUNISATLA:NISWIUISIUAUDVANQ
1a:dvANSALAYITDY
To be a dedicated trainings and activities centre in collaboration with UNCTAD and other international
organizations that focus on trade and development.

1% s1g0uUs:=5U 2568
" NS:NSOVWITUBE
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uggnno LoStyNa
WoudEMS

@

Mr. Suphakit Chareonkul
Executive Director

ugdua Juav
souRdILDEMS (38171S)

Mr. Wimon Punkong

Deputy Executive Director (Academic)

ugMUUIa LINWNDY
SDUWDIUDYNS (USHIS)

Mr. Panumas Thepthong
Deputy Executive Director (Management)
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\ward“

The “Commerce Diamond Award”
is a prestigious award presented by the Ministry of
Commerce to individuals who have shown great
contributions to Thailand’s trade, economic,
and commercial development as well as individuals
who have made remarkable contributions to
the achievements of the Ministry of Commerce.
The awarding ceremony is held annually on
August 20", which marks the anniversary of the
establishment of the Ministry of Commerce.
The objective of this award is to recognize and
reward individuals who set excellent examples for
strong commitment and devotion to trade,
economic, and commercial advancement at the
levels of organization, society, and nation as a whole.

The “Commerce Diamond Award” is divided into
3 major categories, namely,

- Best Entrepreneurs

- Best Scholars

- Best Civil Servants and Staff Members

Introduced for the first time in 2010,
the Award has been granted for 16 consecutive
years to a total of 237 individuals who were
competently selected by a distinguished
“Commerce Diamond Selection Committee”
in accordance with qualification criteria together
with distinctive performances deserving to win the
Award. Moreover, representatives from private
sector have also engaged in such Committee in
order to ensure transparency and trustworthiness
for the individuals who win the Award.
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Awards for Best Entrepreneurs

The awards in this category are granted to
entrepreneurs with national or international recognition
who have made contributions to the Ministry of
Commerce and the society as a whole in aspects
related to economy, trade, and commerce. The 5
sectors of the best entrepreneurs are as follows :

1) Agricultural product sector

2) Manufactured product sector

3) Service sector

4) Commercial innovation sector

5) Young entrepreneur sector

Awards for Best Scholars

The awards in this category are presented to
individuals who have demonstrated exceptional
knowledge and expertise, or research or development
studies that generate significant benefits in the fields
of economy, trade, and commerce. The awards are
divided into 2 sub-categories as follows :

1) General scholars

2) Master artisan, arts and crafts master, or local
philosophers

Awards for Best Civil Servants

and Staff Members

The awards in this category are granted to civil
servants, state enterprise employees, and staff
members of the Ministry of Commerce and its affiliated
public organizations, who have brought reputation
and made contributions to the Ministry. The 3 sectors
of awards are as follows :

1) Central offices

2) Provincial offices

3) Overseas offices

Annual Report 2025
Ministry of Commerce



shda) “WWBswaslsg;” U) 2568) DRIASUSIVIa) 9aUsU)15) Spe)
In;the)Year;2025; there|are)15)recipients;of/ Commerce|Diamond| Award

awrUs:ndums Us:Ndudde 5 au GRIasusivia 91udu 5 s1e aod

Awards for Best Entrepreneurs in 5 sectors are given to 5 recipients as follows :

@Us:nounisauaUANINYAS
Agricultural Product Sector

w9EATnY sanatiud
NIUNSHAANTS

Mrs. Thidarat Rodanant
Managing Director

USEn ansderamingsy 31

Sanguan Wongse Industries Co., Ltd.

gUs:noumisaluauAmgaaiHnssy
Manufactured Product Sector

wrnaen Wasdnm Usenmngey
msnwenla
Ui Inedundamil 9100 (W)

VDC Col Plengsakdi Prakaspesat
Senior Advisor
Thai Central Chemical Pub Co., Ltd.

©0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000 o

@guUs:nounisalussNIuSNIS
Service Sector

UYL N IATENA
Usgsmudminiuims
NAUUIENAETIT5Y

Mrs. Chadatip Chutrakul
Chief Executive Officer
Siam Piwat Group

@Us:noumsnidugasioudanssu
Commercial Innovation Sector

s £ A

UIYUIIAANA WL!E‘]‘?J‘L!
NITUNTHIANTT

U3t U Talatn $1im

Mr. Narongsak Chuensuchon

Managing Director
NC Coconut Co., Ltd.

©0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000 o

@Us:noumissulrli
Young Entrepreneur Sector

s19vIuUs=9U 2568
ASzNSIOWITUBE

a

WPYFInG wnnzuzgn
A3IUNIT
U3EW fa i (2019) 17in

Mr. Boonsmit Pukhanasut
Director
Goodfood (2019) Co., Ltd.
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Awards for Best Scholars in 2 sectors are granted to 4 recipients as follows :

dugnsvaAngdnolU
General Scholars

o £

WPHUANA Walvena
NITUNTHNITIAA
ANIEATIUNISLASBINUIBNITAN

wealgland wniaau
aUNIIUNTS
AREAUNIINNTNINTAINAUNTBINTTD!

Mr. Somsak Phanichayakul
Member of the Board of Trademark

Mr. Natasek Devahastin
Appeal Screening Subcommittee Member

WIEBNTNT TIUYdNYS
UsesnuATevIegsia
MOC Biz Club Janininasys

Mr. Eittigorn Chamnanaksorn
Chairman of the MOC Biz Club Business Network,
Phetchaburi Province

©00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000 o

@nsvAodiduagAadyovicudu HSongdwAalRannssy KSoUs1BNj¥10UU
Master Artisan, Arts and Crafts Master or Local Philosopher

S6. 218U d1U
AsteAauimanssy U w.A. 2565

Assoc. Prof. Vasana Saima
The Master Craftsmen 2022

Annual Report 2025 @
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Awards for Best Civil Servants and Staff Members in 3 sectors are conferred on 6 recipients as follows :

dounaio
Central Offices

w19ldsan @fAe1n1INg
sa9UannTENTINDE
FnnuuannsEnsImave

Mrs. Sorada Lertharpachit
Deputy Permanent Secretary
Office of the Permanent Secretary

WIBALYA NFUUA
UNIBINTTWIUTLBIUNEY NI TNLAY
nsunsngaunstygn

Mr. Porsche Jarumon

Trade Officer, Senior Professional Level
Department of Intellectual Property

©00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000 o

WeIThd BATINT o PESYN
Heensdntinglsy
NIURTIINTANTENINUTEINA

Mr. Chirath Isarangkun Na Ayuthaya
Director, Bureau of European Affairs
Department of Trade Negotiations

douniimn

UNREHR T893y
MY TMInezan
Fnauuaansensrannavd

w9nigns umluyad
MY TN AT 95
Ainaulannsengrannalye

Provincial Offices

Mrs. Phussadee Jaycharoen

Director, Higher Level

Office of Provincial Commercial Affairs, Office of Provincial Commercial Affairs,

Yala Province @ Chiang Rai Province

Office of the Permanent Secretary Office of the Permanent Secretary

Mrs. Nutthaphon Mahapibule
Director, Higher Level

©00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000 o

doudious:inf
Overseas Offices

U1PTITIU 2550479
Hegnsdtnanudaasunisiluiislsema
 nfianaues aniusssuiade

Mr. Worawan Wanwil

Minister Counsellor (Commercial)
Office of Commercial Affairs

Kuala Lumpur, Federation of Malaysia

s19vIuUs=9U 2568
ASzNSIOWITUBE



wasaulauszmeAivsAnmu
doyavnasuesnynsianadu Uszdnl weon
b WY WA, ndbe B Andunlues vitsuiguia

2 '

E
S
~

-
s

B f

Ll e

= .

wanasUNUANIUWS:=SNBUNYNJIAVOUAVAIEaNSVaISNBNIS

W:Fi: 2540,VOINS=NSIIWALUBE

SzHONINOUNANAUI2566 = INOUNUUNUUI2567

Summary of the Ministry of Commerce’s Implementation of
the Official Information Act, B.E. 2540 (1997)

from October 2023 - September 2024

©00000000000000000000000000000000000000000000000 ©00000000000000000000000000000000000000000000000000000000000 coe o

W31y U aAveyav1Ia1598931901T
w.a. 2540 (unguaneatuusndiseaiuansley
(Right to Know) wesUszanvu nelddesddlade
TuSesidesnisd ieliuszanauynauilenalsisug
Foyatnnansnisduiuausng q vesiglduiniy
auinguaneimun Wieldundesdnivesnuios
waeddrusulun1TUIIITNUVBINUIBITUVDITT
s mihivesigfifesunsuivavivessyrmu
fiflegmuigssuynuasngineativl Sediduiides
Udfvangusznts 1Wu n1silawmedeyay1ians
nsfidndeldilamedayarnaisniudive uaz
nMsUfTRnuAITeds SadesufiRulundii
Tigndos vivnsnlianalusdlasnndu melfmans
“Wsdla asrvaauls”

The Official Information Act, B.E. 2540 (1997)
is the first legislation to serve people’s right to know
without any interest in requested matter with an aim
to providing every people with a chance to
know more about information in relation to the
government’s operations as stipulated by law so as
to protect their own rights and engage in the
government agencies’ administration. Meanwhile,
the government officials are required to acknowledge
people’s right in accordance with the Constitution
and this legislation which entails the implementation
of various functions such as information disclosure,
ordering non-disclosure of information as requested
and compliance with ruling, which necessitate
proper performance on duties together with more
transparent administration under the principle
“Disclosure is Norm, Concealment is Exception”.
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The Ministry of Commerce has recognized
the importance of and been in compliance with the
intention of the legislation in relation to information
disclosure and people’s right to know as well as protection
of personal information, crucial information of government
agencies and that of private sector in proprietary of
government agencies under the principle “Disclosure is
Norm, Concealment is Exception” whereby gsovernment
agencies have committed to provide information
disclosure in accordance with Section 7 and printed such
information in the Royal Gazette, to have official
information displayed for general public access at
information center in accordance with Section 9 and to
provide information as requested by any particular
person in line with Section 11 with an aim to
enhancing confidence on government transparency
and official information provided to general public.
As a consequence, three government agencies
under the purview of the Ministry of Commerce
received honorary plaques for their distinguished
information centers in 2024 namely; the Office of
the Permanent Secretary of the Ministry of
Commerce, the Department of Trade Negotiations
and the Department of Business Development.

For Fiscal Year B.E. 2567 (2024) (October
2023 - September 2024), summary of key performance
are as follows:




/ AuMsUHUAMUWS:SIBUNITIAUDYAUDAISUDVSIBMS W.A. 2540

1.1 dayainIa1svedsnvnITnINNIng 7
funaslus¥iayuny wazTIuTINdeyaYIaNs
pas 9 Bliszvmutngagldiguddoya
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1.4 sre9unan1sufuRnunsesvdyea
1938Y1781598431¥N117 W.A. 2540 luaInsiu
Y9INTENTINAYE FedrinnunnenIsunTteya
IE15909919M15 (@95.) drineuldadinuien
Sguues neludeunainuvestaulsvinudnly

Compliance with the Official Information Act, B.E. 2540 (1997)

1.1 Publicized the official information in the
Royal Gazette in accordance with Section 7 and
provided such information in line with Section 9 at
official information center for general public access
in a convenient and timely manner together with
assigning staffs to serve and facilitate services at
official information center of each government agency.

1.2 Established Committee/Working Group to
be responsible for the implementation of the agency’s
official information center, chaired by a high-level
executive and accompanied by executive directors
as members of such Committee/Working Group.
The Meeting of the aforementioned Committee /
Working Group is held to monitor and follow up the
implementation outcome.

1.3 Developed an annual official information
center development plan and followed up on the
implementation outcome of previous year of the
official information center development plan.

1.4 Reported the overall implementation of
the Official Information Act, B.E. 2540 (1997) of the
Ministry of Commerce to Official Information Board,
the Office of the Permanent Secretary, and the Office
of the Prime Minister by October of the next fiscal year.
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Dissemination of Information on Official Information Act, B.E. 2540 (1997)

2.1 Organized training sessions to disseminate
information on the Official Information Act, B.E.
2540 (1997) as follows:

« Arranged training courses for the
Ministry of Commerce’s newly recruited
government officials for Fiscal Year B.E. 2567 (2024)
whereby Prince Chanthaburi Narunah Institute, the
Office of the Permanent Secretary, the Ministry of
Commerce organized training courses to enhance
knowledge on “The Official Information Act, B.E.
2540 (1997)” for 2 batches of newly recruited
government officials of the Ministry of Commerce
in the total of 195 individuals with lecturers from
the Office of the Permanent Secretary, the Office
of the Prime Minister.

« Organized training course on
“Knowledge and Understanding on the Official
Information Act, B.E. 2540 (1997)” by the Department
of Business Development on 26 December 2023.

« Carried out a training program to
disseminate knowledge and information on the
Official Information Act, B.E. 2540 (1997) by the
Department of Foreign Trade for the Ministry of
Commerce’s personnel in the total of 108
individuals on 16 January 2024.

« Encouraged agencies’ personnel to
attend e-learning courses of the Office of the
Civil Service Commission.
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2.2 Organized activities to disseminate
knowledge and information on the Official
Information Act, B.E. 2540 (1997) as follows:

« The Office of the Permanent
Secretary, the Ministry of Commerce carried out
activities to disseminate knowledge and information
on the Official Information Act, B.E. 2540 (1997)
on topic of people’s right to access to official

information of the Office of the Permanent
Secretary, the Ministry of Commerce for entrepreneurs
and general public who attended the “DBD Smart
Local, Local Highlight, Local Goodness” event.

« The Department of Foreign Trade
organized events to disseminate knowledge and
information on the Official Information Act, B.E.
2540 (1997) for the general public under “Happy
Customer Hours” relationship activities program

on 3 occasions.

 Publicized information on the right
to know official information, articles and rulings
for personnel and general public via various
channels of the Ministry of Commerce’s agencies
namely; official information center website,
public relations board, brochure, e-Sarabun,
Facebook, Line, the Ministry of Commerce’s library,
public relations sign, Banner, articles and rulings
of Official Information Board as contained on main
website of agencies.

jugioyntiaaa
pinauUanns
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2.3 Exchanged knowledge and arranged
field visits to official information centers to allow
staff at official information centers to exchange
knowledge and experiences, being beneficial for
efficiency improvement of official information
center’s operation and for the utmost benefits of
the general public. Field visit to external agencies
was the official information center of Airports of
Thailand Public Company Limited while those of
external agencies visiting the Ministry of Commerce
were the Department of Customs, the Department
of Royal Rainmaking and Agricultural Aviation and
the Department of Agriculture.

AwuMstRuSAIsUpYadDAISUAUSIBIBURIUEDYNVCY
Provision of Information Services to the Public via Various Channels

3.1 Statistic collection on the Ministry of
Commerce’s overall information service provision
through various channels included services
provided to walk-ins at the physical official
information center, the electronic official information
center (website), telephone (Call Center), Chat
Online, e-mail and upon request in accordance
with Section 11 as detailed as follows:
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Statistic on Information Services Provision, Ministry of Commerce

gavomvolHuUsSAls
Service Channels

AUgdDYauIRAISMVNMYNIW
Physical Information Center

AuddoyaudaIsdlannsaling
Electronic Information Center

nsAwR
Telephone

Chat Online

AwD muwas 1
Upon Request as Section 11

M19199 1 Msesansadanisiivinistoyaransnsenasmidlye

Sausul(speyaso)

'N'mount{(individuals/time)

395,284

2,023432

304,575

15,296

23,609

15,622

Table 1 Schedule to demonstrate Statistic on information service provision, Ministry of Commerce

.) 72.84% fugioyavioansdiannsaling
.) 14.23%  AUgToYaV10aISNWNIENIW
) 10.96% InsfAwn
) 0.85%  e-mail
. 0.56% A0 MUUINST 11

. 0.55%  Chat Online

_f

A15197 2 UNUAMLEAAERANITIIUSNNSToLAT I TN TENT NI

72.84%

(<]
0.55%

Table 2 Diagram to demonstrate Statistic on information service provision, Ministry of Commerce
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3.2 Public Hearing and Recommendations

Based on public satisfaction survey, more
than 90% of individuals who received services at
official information center, physically and
electronically, showed satisfaction on information
service provision of the Ministry of Commerce’s

agencies.

ANUNSWCUUNS:UUANSAULNALWDINELWSTDYAU1Da1SUDVHLDEVIU

Development of Information System for Dissemination of Agencies’ Information

4.1 Developed official information center
website to be modernized, easy-to-access and
user-friendly as well as improved official information
database to be accurate, completed and always
up-to-date.

4.2 Developed DITP ONE mobile application
as an additional channel for disseminating
information on foreign market trade, international
trade statistics and various international trade
development and promotion events. Also, DITP’s
one-stop digital service was developed to allow
Thai peoples and entrepreneurs to conveniently
access to information and services, anywhere,
anytime via mobile telephone.
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Trade Inteligence System (TIS) = provinceposhoourd
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(Trade Intelligence System) fianunsalderuriu
www.Anfn.com TuIn1steyaATegRan1sALBeEn
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AnA" Briefing sxuvaTUlayananisn1sAlusukuy
Data Visualization uw3ules @Anf.com so95Un13
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(Mobile Device)
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4.3 Developed Trade Intelligence System
being usable via www.AnA1.com to provide trade
insights services to entrepreneurs and general
public. In addition, AnA1 Briefing as an information
summary system for trade directions was developed
in Data Visualization format on AnA1.com website,
accommodating to computer and mobile device
functionalities.

The Ministry of Commerce remains committed
to strive for disseminating official information in a
precise and up-to-date manner based on accuracy,
transparency, verifiability and good governance so
as to allow people’s easily and conveniently access
to official information as the Ministry of Commerce’s
value stipulated as “Trade Expertise, Innovation
Advance, Transparent Justice, People Caring”.
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Laws under Responsibility and Laws under Amendment Process of Ministry of Commerce
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List of Laws

nt of Foreign Trade, 5 Items

) Standards of Exporting Goods Act, B.E. 2503 (1960),
and any amendments or substitutions thereof

P Export and Import of Goods Act, B.E. 2522 (1979),
and any amendments or substitutions thereof

P Anti-Dumping and Countervailing of Foreign
Products Act, B.E. 2542 (1999), and any amendments
or substitutions thereof

) Safeguard Measure Against Increased Imports
Act, B.E. 2550 (2007)

P Control of Item in Relation to the Proliferation of

Weapons of Mass Destruction Act, B.E. 2562 (2019)

Laws under Amendment Process

P Draft Export and Import of Goods Act, (No..) B.E
Status:

P The Department of International Trade Promotion is in
the process of proposing amendments to the provisions
concerning the International Trade Promotion Fund

P The Legal Reform Committee for the Ease of Doing
Business is in the process of proposing an amendment

to the definition of “transit”
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List of Laws

ent of Internal Trade, 5 Items

The Price of Goods and Services Act, B.E. 2542 (1999)
Weights and Measures Act, B.E. 2542 (1999), and
any amendments or substitutions thereof

Warehouse, Silo and Cold Storage Act, B.E. 2558 (2015)

» Commodity Control Act, B.E. 2495 (1952)
) Rice Trading Act, B.E. 2489 (1946)

v

Business Development, 10 Items

Civil and Commercial Code Book Il Specific
Contracts Title XXII Partnerships and Companies,
and any amendments or substitutions thereof
Act Prescribing Offences Related to Registered
Partnerships, Limited Partnerships, Limited Companies,
Associations and Foundations, B.E. 2499 (1956),
and any amendments or substitutions thereof
Business Registration Act, B.E. 2499 (1956), and any
amendments or substitutions thereof

Chambers of Commerce Act, B.E. 2509 (1966),
and any amendments or substitutions thereof
Trade Associations Act, B.E. 2509 (1966), and
any amendments or substitutions thereof

Public Limited Companies Act, B.E. 2535 (1992),
and any amendments or substitutions thereof
Foreign Business Act, B.E. 2542 (1999)

Accounting Act, B.E. 2543 (2000), and any amendments
or substitutions thereof

Accounting Professions Act, B.E. 2547 (2004)
Business Security Act, B.E. 2558 (2015)
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List of Laws

» epartment of Internal Trade, 6 Items

b Copyright Act, BEE. 2537 (1994), and any amendments
or substitutions thereof

P Patent Act, B.E. 2522 (1979), and any amendments
or substitutions thereof

P Trademark Act, B.E. 2534 (1991), and any amendments or
substitutions thereof

) Geographical Indications Protection Act, BE. 2546 (2003)

b Trade Secrets Act, B.E. 2545 (2002), and any
amendments or substitutions thereof

P Protection of Layout Designs of Integrated Circuits Act,
B.E. 2543 (2000)

ent of International Trade Promotion, 1 Items

) The ThaiNational Shippers” Council Act, B.E. 2537 (1994)

Laws under Amendment Process

P Draft The Thai National Shippers” Coundil Act, (No.) BE. ...
Status:

P This Act is currently under amendment process

ment of Trade Negotiations, 1 Items

P The Act on the Protection of the Operation of the World
Trade Organization, B.E. 2537 (1994)
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Name list of the Ministers of Commerce and Deputy Minister of Commerce
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- NILIUTUNATONTUNTEIUNYTUGUID @R Aufl 1: Sl 20 aa. 2463 W.A. 2469
- NITIUTURATENTUNTEMUNINYISATIETY AR Aufl 2: Al 1e. 2069 WAl 2475
2 W'ﬁ@'nwm;us;zjﬂ’ma . s, eufi3:afeii e 29882475 | 1. 2476
(MUY NAAYINY @lved)
3 2&553;;::;?;;1;?32?4%3@??) . Audl 3 : adadl 2 1.8, 2476 20 3.8 2476
4 wszenlnunsnauue3 (@u Tnansna a ues) s, eufia:afefil 24882476 | 16 5.0 2476
wszenlnunsnanus3 (@u Tnansna a ues) s, eufid:afeii2 | 1652076 | 29 fa. 2477
i nsrasaaunadus (ae a1sana) s, eufi5:afeii 1 29 8a 2477 | 22w, 2477
™ sn. | euil6:afill | 22082077 | 1202478
y NULBNNIEUTANT YNGR (101 LileTEA) s, eufi7:Afefil 12nn 2478 | 28 n.a. 2480
Wenranduyensaad (wy sugzluni) SN 18 5.A. 2479 | 28 n.A. 2480
WulenwszuIfneignsia (11 Wileside) s, eui7:A%efi 2 104 2080 | 10 5., 2480
i Wenuanduyensaad (we sugzdund) LY. 10 a.n. 2480 | 10 5.A. 2480
NULBNNIEUTANT YNGR (101 LiETIEA) s0. | eui7:A%ef 3 21562480 | 16 5.0 2481
i Wenvanduyensaad vy sugzluni) TH. 215.A.2480 | 16 5.A. 2481
WennsrUsineignsia (01 Wieside) su2. | eufl 7:efedia | 2150 2081 | 16 n. 2085
wan3agey fmuna wi3envs JUY. 6n.8.2482 | 26 n.g. 2484
WuennIzUIineignsia (01 ilgsiae) s, Auii7:A%efi 5 194 2080 | 16 N, 2485
9 wasiagey $una @iz’ Y. 19 a.n. 2484 | 26 n.y. 2484
ANty RnYas (@Ve ueaswdl) . 26 n.. 2484 | 1n.w. 2485
walselv dug nuauniu sun. | Aufi8:afsii 1 160w 2485 | 6ila 2485
NBUVAINAY aTinIed JUY. 4nw. 2485 | 6.0 2485
wasFagey 3una wedi3equ’ s, eufi9:afsiil 107A 2485 | 20 fla. 2485
lounaInny alinied Y. 10 31.A. 2485 | 20 il.;. 2485
wan3agey fmuna wi3eqvs 50, | euflo:affi2 | 20ia 2085 | 8nw. 2485
NUBUVINAY ATiNIA JU. 20 il.A. 2485 | 8 n.g. 2485
1 WURIA BsiL9A sn. | Aufl 10:pS9 1 8o 2485 | 17 N 2486
lounaInny ainid JUY. 2041.A. 2485 | 3i.A. 2486
valewvadnny alinaed su3. | Aufl 11:a%ef 1 3iia 2086 | 24 ne. 2087
wene ulvedssd audans 3. 20 9.A. 2486 | 24 n.p. 2487
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ViloNMaINAY AIN9A s, Auil11:aS 2 2ae. 2487 | 20 n.o. 2487
il WURIAN BHYIA 3. | Aufl 10:p%fi 2 10,2488 | 16 4.0, 2488
WEFHOY Yuun U, 10 u.m. 2488 | 16 @.A. 2488
WLeN wanAnvafe (Ys Anvande) s, | Auii12:a%8f 1 1nw.2488 | 17 nv. 2488
1 WEFaY YuuA U, 1n.v.2488 | 17 n.y. 2488
13 vileuviadveny aivied 2. Aui13:AS9f 1 19092488 | 31u.A. 2489
14 waenAns yil umdunug LudunTaeges) 0. Auii14:aSe 1 20w 2489 | 18, 2489
15 | vlounanng v 3. Aufl 15: A%l 1 20 5. 2480 | 110, 2489
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WU YuuA 3. Auii 17:A% 1 31w 2490 | 8 w.e. 2490
1 WD A2509 U, 31 W.A. 2490 | 8 W.y. 2490
19 | valewnanuay ainied s, Aufl 11:A%ef 3 11we.2490 | 6 nn. 2491
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21 WaRsN LiesdA U3Anuignsia s, Auii7:A%ei 6 16we. 2491 | 24ile. 2492
vilaus1v29d Anguid Usilame JUY. 30 Wy, 2491 | 1A, 2492
wansian Lilesida uiduaignsia s, | euil7:efell 7 28982492 | 29 me. 2494
3 g LyyTn Y. 16 1.0, 2493 | 29 .. 2494
23 | waenAns 4T umdunue LYdudsagug 0. Auii 10: A% 3 29 we. 2494 | 6 5.0 2494
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4 Wulan A3 d3lesu Y. 115.a.2494 | 23 31.p. 2495
WIHIINTURYT 3. Auii20: ;A% 1 283, 2495 | 4 nw. 2497
nans A3 &sledu JUY. 28 1.p. 2495 | 22 di.A. 2497
3 F9umNa wlan NyaansIy s euii2l:pSdll dnw2497 | 23 3.a. 2497
wadma A3 a@sledu s | Auii22: %l 1 23 . 2497 | 26 . 2500
walenin Lilesida uiduaignsia s, | eufl 7:aSe8 3141A 2500 | 16 .. 2500
4 WYFINY 7350 JUY. 314.A. 2500 | 16 n.g. 2500
Wggha Juunumiium 2. Aui23:Asefl 1 2308.2500 | 26 5.A. 2500
4 Walv 0@ wdades Y. 23 n.8.2500 | 265.A. 2500
Wwaha dusnuwviui s, | Aui23:A%f 2 1uA 2501 | 20 A, 2501
28 | walv 9@ uilays TN, 1u.a. 2501 7 d.a. 2501
wans was lwuzledu 3. 74d.a. 2501 | 20 6.p. 2501
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WRWIIEN Y Bes U, 17 8. 2535 | 10 fl.e. 2535
weausA Aanseu s | Aufl43:afei e 18782535 | 22nv. 2535
y BNV NAUTALNST Ina JUY. 18 8.8. 2535 | 22 n.g. 2535
wggity Ausilavy 5. | Auii45: a1 29 ne. 2535 | 19 w.A. 2538
wlvgee azauning Y. 29 n.g. 2535 | 19 w.A. 2538
WIEFUNS Anuasifug U, 29 n.y. 2535 | 13 5.0, 2537
50 | welnesd wimes Y. 29 n.Y. 2535 | 23 n.8. 2536
WeRaNNa aivedde Y. 23 n.8. 2536 | 25 @.A. 2537
Wednsdy WBeana U, 25 @.A. 2537 | 115.A. 2537
wenesuAnA anma U, 17 5.A. 2537 | 19 w.p. 2538
weydn weyatan s, Aufl6:pfeli 1 18 2538 | 24 we. 2539
iifeuns nlsal qrssaal JUY. 18 n.A. 2538 | 23 W.A 2539
51 | wienuns andlnyad LY. 18 n.A. 2538 | 24 W.g. 2539
WILEIUIY FgY U, 28 W.A. 2539 | 24 W.g. 2539
WNEANIFAUS NIYIUIRY U, 27 n.8.2539 | 24 w.a. 2539
WEUTIATY SATLATH s, | Auiia7:eseii 1 29 we. 2539 | 2188, 2500
WeRaNNg aivedde FUY. 29 W.g. 2539 | 24 m.A. 2540
WIPAUNT BN U, 29 W.e. 2539 | 6 W.y. 2540
WLTIATY SATLATE] s, aufla7:eSe 2 21882500 | 24 9.A. 2540
WgRaNNG aiveddy FUY. 29 W.g. 2539 | 24 n.A. 2540
] WIPAUNT BNV Y. 29 W.e. 2539 | 6 W.y. 2540
wan RATATNG 5. | Auiia8:eSefl 1 24 me. 2500 | 6 w.e. 2540
WILAUNT BT U, 29 W.e. 2539 | 6 W.y. 2540
Wei%y Fedmniunag U 24.9.A. 2540 | 6 w.g. 2540
LN INALUATAT FUY. 24 A, 2540 | 6 W.e. 2540
weande wilusng 0. | Aui49:eSefl 1 14we. 2500 | 9 we. 2503
wielngsd wimes Y. 14 w.9. 2540 | 9 W.e. 2543
welnBwey dd su%. 14 1.8.2540 | 4 n.p. 2541
3 WeUsedY Tnuiies Y. 5 0.0, 2541 9 n.A. 2542
WENINIY BFRWIINT FUY. 9 .M. 2542 9 W.g. 2543
wesn Auguns JUY. 8 n.8. 2543 9 W.g. 2543
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S1YWS=UUIIA=S18U AMKLV asait 5uft Suft
Wwendy Tws131dn s euit50:p%d 1 17 nw. 2544 3 f.A. 2545
WEFITIU eLades . 17 A 2544 | 3 61.A. 2545
WY TAYaY FUY. 5 3.A. 2545 3 A.A. 2545
wweRdy Tws131dn s Auii50: A2 3 m.A. 2545 8 .8, 2546
) wiedau e 3. 3 §1.A. 2545 8 W.8. 2546
g T e 0. Auii5l:eseli 1 8w 2506 | 11, 2548
WneEAng Shanedlnena Y. 8 W.8. 2546 6 6., 2547
wwayiiu Mg U, 6 m.A. 2547 | 11ilA. 2548
e finge s, | Aufi52:aSfl 1 118e. 2548 | 2an. 2548
WG a1ndgnodu FUY. 113.p. 2548 | 6n.A. 2548
3 WEANAR IMPASATINY 0. Aui53:esfi 1 2de 2508 | 19 ne. 2549
WeUIn @ mnedvuy U, 2@.M. 2548 | 19 n.g. 2549
wiennlng szunnd . | euit5a:p%fil 8mA 2509 | 6 nw. 2551
3 WeaTUY leanuum Y. 1 A, 2550 1 9.A. 2550
weilsw ey uasanssal 0. Aui55: A% 1 60w 2551 | 2@, 2551
57 weisu wvelnyad Y. 6 N 2551 | 24a.A. 2551
Wush539ln UssBu dannsal 3419, 6 N.N. 2551 -
welyen azaunsng 3. Auii56:A%fi 1 2@.m 2551 | 24 ne. 2551
W59l ussBu fennsal 3. 6 n.. 2551 | 24 n.g. 2551
WeYEg Moy Y. 2d.A 2551 | 24 n.4. 2551
¢ wwlaen avauning s eufl 56 A% 2 24 ne. 2551 2 5.0. 2551
Wus519In ussBu emnsal 3419, 24 0.8, 2551 2 5.7, 2551
weans I Aaddalnlsal 3. 24 n.9. 2551 2 5.0. 2551
UNNTAN WIAde s Auii57:A%fl 1 205.m 2551 | 9 d.n. 2554
¢ WNEOAINTAL NAYAT . 20 5.A. 2551 | 9 @.A. 2554
weRnA¥nl o srues 5. | Aufi58:ASA 1 9aA 2554 | 18u.¢. 2555
Wil @svNa TN, 9 d.n. 2554 -
WA Il vasuszaay 3. 9 d.m. 2554 -
60 | YN NSATNES 0. Auil59: A1 186, 2555 -
PRERGREE Y. 10 d.A. 2554 | 27 9.A. 2555
WeAS Tl vasUszenal U, 10 @.A. 2554 | 27 m.;. 2555
WYYYNI WiTeATUe s, Auii59:esf 2 18uA. 2555 | 3088, 2556

@ swmuUs:m_u 2568
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jun

wwelyy Taeie Y. 27 a.A. 2555 -

wedianisise ygynsdlnena s, | Aufi60:Afsfi 1 3088 2556 | 22w 2557
Wiy laeiie Y. 27 n.A. 2555 | 22 W.A. 2557
WPYTTES NINT1Y 3%, 30 {l.9. 2556 | 22 W.A. 2557
walen Ansdy andnasy s, | Auil61:asefl 1 30 a6 2557 | 19 a.n. 2558
W9BATH AunsInsal JUY. 30 4.A. 2557 | 19 a@.A. 2558
WeeATH AunsInTel . Auii62:e%ali 1 19an 2558 | 23 Wy, 2560

61 | weging widunid JUY. 19 a.A. 2558 | 15 8.A. 2559
WEAUTINY ausITNA JUY. 155.A. 2559 | 23 W.g. 2560
WEAUTINY ausITNA . Aui63:ASell 1 23w, 2560 | 30 1A, 2562
WNANIYANT Yo Usedins 3. 23 W.e. 2560 | 10 n.A. 2562
WEPUNT anwaIfug) 0. | eull64: A% 1 10 na. 2562 -
weisdnd nisanialnaa U, 10 n.a. 2562 | 22 8.n. 2564

D WeFuns Anvaifug s, | Aufi64: %2 10 2562 | 1n.e. 2566
wedilng Aelns Y. 22il;. 2564 | 1n.8.2566
W issu 1vedy s, eufl65:a%ei 1 1n.w. 2566 g
WPUAUNST FRATINGA U, 1 n.b. 2566 .

63 weqlisssu nvedy s, | Aufl65: A% 2 1082566 | 14a.n. 2567
WBUAUNT ATATINIA Y. 1n.8.2566 | 14 d.a. 2567
AR TunAu U 27 9. 2567 | 14 @.p. 2567
Wiy WInnziug 0. aufi66: A% 1 302567 | 307w, 2568
WPUAUNST FRATINA U, 3 n.8. 2567 19 fl.e. 2568
UNIAUR NAY U 3 n.8. 2567

64 o e = g A a
WIS Yguiand 3. | AUN 67 : AT 1 30 3.8 2568
UgauA Yundu U 3 n.8. 2567
wedunive] dumdvs JUY. 30 3.8, 2563

o
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Name list of the Permanent Secretaries

S1YWS=UNAZSIBUIL A1SUANKLIVIDD
1 wszenululnsaliiisnan (fou vnedaw) 1 a1Ax 2465
2 NI RANAUADHTIA NUAIEY 1 wneu 2469
3 W sAUTR (u nuun) 1 fiugnegu 2469
4 Mloud1aNaITIUINT 333550 1 nsngau 2475
5 louddunding s 1 nuAWUS 2476
6 a3 nizeAsensiall (nNTewd Useameuniv) 1 fwaw 2478
7 NUBUVEINAY ATNIA 1 nuAWUS 2485
Wued 1en U5uns ({Enwinisluiumis) 1 figueu 2485
8 s Yo o 1 a
louvanaay alinnd @Enwnisludiun 1 dwnAu 2485
Wiy a1 ndvim EFhwinislusdumia) 1 Sunmu 2485
9
W11 21 Indvin 1 fquey 2486
10 wenwy Asndag ({Fhwvinisludumia) 1 nINgIAY 2489
WIzUsTUIe @ 1391) Ehwnislusdumia) 1 panAy 2489
vy Asndad ({Fhwvinisludumia) 1 woAdnneu 2489
11
WITUITIVAIN @evt Ts) 1 un31A 2490
wenwy Asndag ({Fhwvinisludumia) 1 woun1As 2494
12 waersUSvessuUIgn (@ EnUTe) (EShwinisludiumia) 1 igungu 2494
Wuen wseA adsgine Ehwnislusiuns) 1 Sunau 2494
13 WLEN IR AF3FINA 1 lwwey 2495
wenwy Asndad 1 Wweu 2497
14 annIarsegnaivens (03a AUaniny) 1 nsngnAu 2498
15 Waln Suns Jumniuun 1 ung1AY 2504
16 WeUsgs N1gauga 1 pja1Ax 2512
17 We3nsal §319d 1 panAy 2515
18 WIENYS BATLAUT 04 9E5EN 1 5a1Ax 2529

;’ s1evIuUs:=5U 2568
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S19WS:=UNa=s1euIl

A1susNKLIIT0

19 WIS PMInuNa 1 fa1As 2537

20 wgaLna e shlnyad 27 panAx 2538
21 wiensnlng Iszunnd 1 panAw 2543

22 WILNTO NARFDINT 7 WAINeU 2544
23 WA vonlilewaey 1 panAx 2550

24 WIHHTIEL NINI1Y 1 ga1Ax 2552

25 w1edeT Tnaeu 1 ga1Ax 2555

26 WA SwgUue 1 panAu 2556

27 WAL YaueUsesias 27 lquigu 2557
28 wraiyadanuel 95Ny 1 a1AY 2559

29 wntiuniag Anumuna 1 ganAx 2560

30 weynegvs faonadas 1 gaAu 2561

31 wefsh Solu 1 panAw 2565

32 Wweilng Fseiug 4 figuieu 2567- Jagdu
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6,860,630,075.99
566,641,972.43
3,149,918.00
162,344,946.64
13,447,520.54
6,228,887.31

7,612,443,320.91

(¥U28 : UN)

2566

7,121,008,133.70
462,095,043.99
2,033,382.30
185,861,155.47
13,219,856.58
3,616,934.45

3,355,166,462.81
98,259,436.79
1,325,725.00
3,456,139,939.51
482,671,369.92
6,739,939.05

7,787,834,506.49

7,400,302,873.08

3,388,692,914.84
98,266,436.79
1,325,725.00
3,631,621,611.62
551,842,595.31
6,739,939.05

15,012,746,193.99

7,678,489,222.61

155,297,887.58
20,100,628.87
168,893,660.44
116,650,981.79
3,601,410.58
1,882,952.06

15,466,323,729.10

466,427,521.32

207,391,400.68
16,414,878.90
117,589,684.23
185,362,598.07
4,551,783.93
36,061,232.87

3,325,692,747.20
1,070,452.42
571,134,274.86
19,000,000.00
323,157,441.88
2,514,848,202.82
4,178,457.20

567,371,578.68

6,759,081,576.38

3,325,692,747.20
2,821,434.26
572,625,461.34
19,000,000.00
315,260,465.89
2,514,848,202.82
4,185,457.20

7,225,509,097.70

6,754,433,768.71

61,508,366,670.52
(53,721,129,574.23)

7,321,805,347.39

7,7187,237,096.29

61,508,366,670.52
(53,363,848,288.81)

15,012,746,193.99

8,144,518,381.71

15,466,323,729.10




Financial statement

As of September 30, 2024

Current Assets
Cash and cash equivalents
Advance payments to foreign subordinate entities
Short-term receivables from Other government agencies
Short-term other receivables
Inventories
Other current assets
Total Current Assets

Non-Current Assets
Long-term accounts receivables
Long-term other receivables
Long-term investment
Property, plant and equipment
Intangible assets
Other non-current assets
Total non-current assets

Total assets

Liabilities

Current Liabilities
Accounts payable
Short-term payables to other government agencies
Short-term other payable
Short-term deposit payable
Other current liabilities
Short-term provisions
Total Current Liabilities

Non-Current Liabilities
Long-term payable
Long-term payable to other government agencies
Long-term other accounts payable
Long-term government advance from the treasury
Long-term deposit payable
Unearned revenue for rice sales
Other non-current liabilities
Total Non-Current Liabilities

Total Liabilities

Net Assets/Equity
Capital

Revenues higher/(lower) than accumulated expenses

Total Net Assets/Equity
Total Liabilities and Net Assets/Equity

b

(Unit : Baht)

6,860,630,075.99
566,641,972.43
3,149,918.00
162,344,946.64
13,447,520.54
6,228,887.31

7,612,443,320.91

7,121,008,133.70
462,095,043.99
2,033,382.30
185,861,155.47
13,219,856.58
3,616,934.45

3,355,166,462.81
98,259,436.79
1,325,725.00
3,456,139,939.51
482,671,369.92
6,739,939.05

7,787,834,506.49

7,400,302,873.08

3,388,692,914.84
98,266,436.79
1,325,725.00
3,631,621,611.62
551,842,595.31
6,739,939.05

15,012,746,193.99

7,678,489,222.61

155,297,887.58
20,100,628.87
168,893,660.44
116,650,981.79
3,601,410.58
1,882,952.06

15,466,323,729.10

466,427,521.32

207,391,400.68
16,414,878.90
117,589,684.23
185,362,598.07
4,551,783.93
36,061,232.87

3,325,692,747.20
1,070,452.42
571,134,274.86
19,000,000.00
323,157,441.88
2,514,848,202.82
4,178,457.20

567,371,578.68

6,759,081,576.38

3,325,692,747.20
2,821,434.26
572,625,461.34
19,000,000.00
315,260,465.89
2,514,848,202.82
4,185,457.20

7,225,509,097.70

6,754,433,768.71

61,508,366,670.52
(53,721,129,574.23)

7,321,805,347.39

7,787,237,096.29

61,508,366,670.52
(53,363,848,288.81)

15,012,746,193.99

8,144,518,381.71

15,466,323,729.10
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9,137,436,828.34
31,239,050.15
1,435,467,795.31
558,729,358.32
332,621.32
14,808,158.70
2,344,015,909.76
41,952,986.67
80,132,558.30

23,713,749.14

13,667,829,016.01

(BU® : V)

2566

9,543,351,799.89
30,313,576.31
1,090,892,506.83
712,769,951.47
123,574.76
15,124,938.30
86,765.13
1,159,858,000.00
8,781,616.80
158,441,207.35
307,765,621.94
26,096,315.34

2,964,076,198.37
1,384,085,620.21
124,072,922.12
3,095,529,038.91
98,526,771.58
174,567,899.12
653,238,064.16
843,471,661.25
3,517,848,681.63
3,326,510.00
744,041,661.68
(12,059,070.38)
3,018,067.02
1,882,952.06
16,176,866.71

13,053,605,874.12

13,611,803,844.44

2,758,964,966.22
1,304,981,501.49
182,863,969.30
3,503,541,939.02
107,300,031.42
171,280,931.14
600,940,259.75
345,819,796.89
2,437,296,340.44
3,234,585.00
883,868,157.65
365,126,348.47
397,433,609.58
14,964,682.60
52,644,054.99
26,594,383.24

56,025,171.57

13,156,855,557.20

(103,249,683.08)




Financial statement (Conti

As of September 30, 2024

Revenues

Budget revenues

Revenues from supplies of goods and services
Revenues from government subsidies

Surplus funds from the reimbursement project
Bank deposit interest income

Interest income from the project

Revenues from foreign operation assistant
Revenues from funds transferred from mutual funds
Revenues from other subsidies and donations
Non-Budget revenues

Penalty income from rice

Other Revenues

Total Revenues

Expenses

Personnel expenses

Gratuities and pensions
Remuneration

Overheads

Office supplies

Utilities expenses

Depreciation and amortisation
Expenditure from subsidies from government agencies
Project cost

Fund management expenses
Subsidized and donated expenses
Gains and Losses on Exchange Rate

Doubtful accounts

Expenses deducted according to the resolution of the committee

Compensation for damages resulting from losing the lawsuit

Other expenses

Total Expenses
Revenues higher/(lower) than net expenses

b

(Unit : Baht)

9,137,436,828.34
31,239,050.15
1,435,467,795.31
558,729,358.32
332,621.32
14,808,158.70
2,344,015,909.76
41,952,986.67
80,132,558.30

23,713,749.14

13,667,829,016.01

9,543,351,799.89
30,313,576.31
1,090,892,506.83
712,769,951.47
123,574.76
15,124,938.30
86,765.13
1,159,858,000.00
8,781,616.80
158,441,207.35
307,765,621.94
26,096,315.34

2,964,076,198.37
1,384,085,620.21
124,072,922.12
3,095,529,038.91
98,526,771.58
174,567,899.12
653,238,064.16
843,471,661.25
3,517,848,681.63
3,326,510.00
744,041,661.68
(12,059,070.38)
3,018,067.02
1,882,952.06
16,176,866.71

13,053,605,874.12

13,611,803,844.44

2,758,964,966.22
1,304,981,501.49
182,863,969.30
3,503,541,939.02
107,300,031.42
171,280,931.14
600,940,259.75
345,819,796.89
2,437,296,340.44
3,234,585.00
883,868,157.65
365,126,348.47
397,433,609.58
14,964,682.60
52,644,054.99
26,594,383.24

56,025,171.57

13,156,855,557.20

(103,249,683.08)
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Well-Wishing Ceremony on the Occasion of His Majesty King Maha Vajiralongkorn Phra Vajiraklaochaoyuhua Rama X’s Birthday
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Well-Wishing Ceremony on the Occasion of Her Majesty Queen Suthida Bajrasudhabimalalakshana’s Birthday
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Wano1eEIws:nFuws:s13n1u U 2567 ru SAIVUINSAISIV FIKIAUUNUS
Royal Kathina offering Ceremony B.E. 2567 (2024) at Wat Khema Phirataram, Nonthaburi Province
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563 NUUUUNUS fuauNns:ao
dnaiiioy IIndAUUNUS 11000
Insfiwri 0 2507 7000, 0 2507 8000
Insans 0 2547 5209-10

E-mail : webmaster@moc.go.th
aenou : 1203

Ministry of Commerce
563 Nonthaburi Rd., Amphur Muang,
Nonthaburi 11000

Tel. +66 2507 7000, +66 2507 8000
Fax. +66 2547 5209-10

E-mail : webmaster@moc.go.th
Hotline : 1203

www.moc.go.th





